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600
DELEGATES

1000+
PIECES OF 
COVERAGE

35
GOVERNMENTS

NPS 88
POST-EVENT

2000+
VIRTUAL 

REGISTRATIONS

KEY FIGURES

The World Travel & Tourism Council hosted its 24th Global 
Summit from 8 to 10 October 2024 in Perth, Western Australia. 
The event was hosted by Tourism Western Australia, with the 

support of the Government of Western Australia.

Under the theme Ancient Land; New Perspectives, industry 
leaders and experts discussed the future of a more sustainable 

and inclusive Travel & Tourism sector for all.
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Public and private sector leaders – comprising ministers, 
tourism officials, and WTTC members – came together 
to discuss areas of growth for tourism and identify 
opportunities for further public-private collaboration. 
The dialogue was moderated by Arnie Weissmann, 
Editor-in-Chief of Travel Weekly.

• The Role of Technology. Effective use of data and 
emerging technologies, such as Artificial Intelligence 
(AI), can help optimise operations, enhance 
understanding of traveller behaviour, and support 
more personalised experiences for travellers.

• Frictionless Travel. Reducing friction in travel is 
imperative. Streamlining visa processes, improving 
security protocols, and promoting consistent 
standards across destinations will support the 
sector’s future growth.

• Investments in Infrastructure. Adequate infrastructure, 
including transportation, accommodation, and digital 
connectivity, is essential to sustainable tourism growth.

• Growing and Improving the Workforce. The sector 
faces labour shortages and must invest in training 
and development to attract and retain talent.

The discussion spanned a range of topics including 
the importance of efficient visa policies, the potential 
of artificial intelligence, and the need for sustainable 
tourism practices. Leaders highlighted Travel & 
Tourism’s role in economic growth, job creation, and 
cultural exchange. The overarching message was one 
of optimism and a commitment to working together to 
achieve our common goals

SUMMARY OF THE TOPICS DISCUSSED:

• The Power of Public-Private Partnerships. Successful 
tourism destinations must leverage public-private 
partnerships to stimulate investment, foster 
innovation, and achieve shared goals.

• Emerging Markets and Shifting Demographics. 
The rise of new source markets, particularly in Asia, 
demands agility and targeted strategies to cater to 
new and evolving traveller preferences.

• Diversifying Destination Offering. The public and 
private sectors can better promote lesser-known 
destinations and experiences. This will help spread 
the benefits of tourism more widely and can mitigate 
overcrowding in extremely popular resorts and 
locations.

• Marketing and Storytelling: Compelling storytelling 
and innovative marketing campaigns are crucial 
for effective destination promotion and capturing 
traveller imagination.

• Sustainability as a Core Value. As tourism continues 
to grow, environmental and social sustainability must 
remain top priorities. It is crucial that responsible 
practices that benefit local communities and protect 
destinations are embraced and enhanced.

GLOBAL LEADERS’ DIALOGUE
8 October 2024
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Julia Simpson, President & CEO, World Travel & Tourism 
Council

Hon. Rita Saffioti MLA, Deputy Premier and Minister for 
Transport & Tourism, Western Australia

Brian Beall, Director of the USA’s National Travel & Tourism 
Office

Hon. I. Chester Cooper, Deputy Prime Minister and Minister 
of Tourism, Investments & Aviation, Bahamas

JULIA SIMPSON, President & CEO, World Travel & 
Tourism Council, welcomed participants and thanked 
Western Australia for hosting the 2024 Summit. She 
also shared an Acknowledgement of Country. She 
highlighted: “this place is vast and the only thing bigger 
than its landscape is its welcome”. She highlighted 
the need for innovative partnerships and deeper 
connectivity between the public and private sectors. 
She also emphasised the importance of efficient 
visa policies, data collaboration, and destination 
management strategies for global tourism success.

HON. RITA SAFFIOTI MLA, Deputy Premier and 
Minister for Transport & Tourism, Western Australia, 
spoke about Western Australia’s efforts to grow its 
Travel & Tourism sector. “We believe we have an 
enormous opportunity to grow our industry. We very 
much support the tourism industry because of the 
wealth it creates”, she said.  Minister Saffioti proudly 
noted that Perth Airport is now Qantas’ second-
biggest aviation hub in Australia and that there are 
several key initiatives to secure direct flights to more 
destinations. She also shared that the government 
is investing tens of millions of dollars to attract new 
events to Australia. The government has created 
a dedicated subcommittee to support tourism 
investment, particularly in the regions, she said.

PUBLIC SECTOR SPEAKERS

BRIAN BEALL, Director of the USA’s National Travel 
& Tourism Office, emphasised the importance of 
Travel & Tourism to the US economy. He detailed 
the US government’s efforts to increase visitation 
through a national Travel & Tourism strategy. This 
strategy focusses on initiatives to promote the US 
as a destination, facilitate travel, ensure diverse and 
accessible tourism experiences, and foster sustainable 
and resilient tourism. He also reiterated the need for 
public-private collaboration: “an important part of 
the strategy is that it envisions the public and private 
sectors working together to increase not only the 
volume of Travel & Tourism, but also the value.”

HON. I. CHESTER COOPER, Deputy Prime Minister 
and Minister of Tourism, Investments & Aviation, 
Bahamas highlighted that the Bahamas is a mature 
tourism market with a focus on attracting investment 
and leveraging its proximity to the US. His government 
aims to double the number of hotel rooms in the 
country, facilitate seamless travel through visa waivers 
and pre-clearance for US travel, attract investment, and 
foster a stable business environment. He emphasised 
how much the government is prioritising tourism: “this 
isn’t just an industry for us. It is our way of life.”



H.E. Jean De Dieu Uwihanganye, High Commissioner of 
Rwanda to Australia, Singapore, and New Zealand

H.E. Sultan Al-Musallam, Deputy Minister of Tourism for 
International Affairs, Saudi Arabia

Erika Guerri, Chief of Cabinet, Ministry of Tourism, Italy

Florian Sengstschmid, CEO, Azerbaijan Tourism Board

Guy Antognelli, Director, Government Tourist and Convention 
Authority, Monaco

WTTC GLOBAL SUMMIT 2024

5

H.E. JEAN DE DIEU UWIHANGANYE, High 
Commissioner of Rwanda to Australia, Singapore, and 
New Zealand, emphasised the role of embassies in 
promoting tourism. He noted that embassies are “the 
first point of entry for people who want to know the 
country.” He discussed Rwanda’s successful eco-tourism 
model for gorilla trekking and how the government is 
also embracing sports tourism, evident in its hosting 
of prestigious events such as the African Basketball 
League and the World Cycling Championship. 

ERIKA GUERRI, Chief of Cabinet, Ministry of Tourism, 
Italy, outlined Italy’s vision for tourism, which includes 
managing tourism growth sustainably. She said Italy is 
“championing the inclusion of tourism in the G7 agenda 
for the first time”, alongside a focus on sustainability, 
AI, and workforce development. She noted that the 
Italian Ministry of Tourism is working hard to support 
Italian tourism groups, attract investors, and enhance 
the quality of tourism offerings across the country. 

H.E. SULTAN AL-MUSALLAM, Deputy Minister 
of Tourism for International Affairs, Saudi Arabia, 
noted that Saudi Arabia can “leverage [its] last-
comer advantage. We came in late, but we looked at 
different experiences from different nations – and their 
successes and failures – and we built on that”. He also 
spoke about Saudi Arabia’s “five P” plan for tourism 
development. It focuses on creating captivating 
destinations (Places), connecting people with these 
places (Planes), supporting community engagement 
(People), having a stable regulatory environment for 
investors and stakeholders (Policies), and attracting the 
right travellers to the right destination (Promotions). 

FLORIAN SENGSTSCHMID, CEO, Azerbaijan Tourism 
Board, outlined Azerbaijan’s shift in recent years. 
“Azerbaijan was known for its energy resources, but 
in the past 10 to 15 years there has been more focus 
on tourism as a priority sector,” he said. He added that 
now the focus is sustainable tourism development, 
leveraging its diverse landscapes and promoting eco-
tourism initiatives. He also highlighted Azerbaijan’s role 
in bringing tourism to the forefront of international 
discussions, particularly as the host of COP 29 in 
November 2024 where Azerbaijan hosted a dedicated 
tourism day. 

GUY ANTOGNELLI, Director, Government Tourist 
and Convention Authority, Monaco, spoke about the 
importance of tourism to Monaco’s economy. He echoed 
that “public-private partnerships are very important for 
tourism destinations”. He also emphasised the interest 
in diversifying Monaco’s tourism offerings beyond 
Formula 1, the casino, and the Royal family by focusing 
more on MICE (Meetings, Incentives, Conferences, and 
Exhibitions) tourism and sustainability.
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ION VILCU, Director of Affiliate Members, UN 
Tourism, said UN Tourism has a unique perspective 
as an organisation with members from both the 
public and private sectors.  He reinforced the need 
for strong communication and coordination between 
governments and the private sector, emphasising 
the importance of aligning long-term objectives 
and sharing best practices. “There is a problem with 
communication between government and the private 
sector...we should align with long-term strategy 
objective[s], for both parties,” he said.

PRIVATE SECTOR SPEAKERS

GREG O’HARA, WTTC Chair & Founder and Senior 
Managing Director, Certares, articulated that 
successful tourism destinations are built on public-
private partnerships. He also said that with “tourism’s 
durable growth every year at a predictable basis…
people tend to stay in their jobs for a long time.” He 
emphasised the importance of governments creating 
an enabling environment for private investment, citing 
positive examples from Saudi Arabia, Italy, France, 
Greece, and Rwanda.

ZUBIN KARKARIA, CEO, VFS Global, described 
the organisation’s business model of providing visa 
processing services to governments. He emphasised 
the role of technology in creating efficient and secure 
cross-border mobility: “our goal is to make cross-border 
mobility more efficient and at the same time more 
secure.” He also highlighted additional opportunities 
for VFS Global to work with governments on tourism 
promotion, event management, and biometric 
solutions.

KATIE BRISCOE, CEO, MMGY Global, said: “it’s so 
incredibly important that we continue to tell the story of 
the powerhouse that Travel & Tourism is as an economic 
driver, but we also have the opportunity to talk about it 
as a core creator of global empathy”. She emphasised 
the importance of innovative partnerships, data 
collaboration, and dispersal marketing strategies to 
manage tourism flows effectively.

HIROYUKI TAKAHASHI, Chairperson, JTB Corp, 
discussed the challenges of labour shortages and 
digitisation facing the Asia-Pacific Travel & Tourism 
sector. He noted that “as we look at the Asia-Pacific 
region, including Japan, it’s clear that creating a tourism 
industry that is both productive and profitable is crucial 
for long-term success.” He suggested focussing on 
tourism segments with a high value-add like adventure 
and sports tourism to drive profitability and attract 
investment.

Ion Vilcu, Director of Affiliate Members, UN Tourism

Zubin Karkaria, CEO, VFS Global

Greg O’Hara, WTTC Chair & Founder and Senior Managing 
Director, Certares

Katie Briscoe, CEO, MMGY Global

Hiroyuki Takahashi, Chairperson, JTB Corp
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CLEOFE ALBISO, Managing Director, Megaworld Hotels 
and Resorts, discussed the private sector’s important 
role in driving tourism growth in the Philippines. She 
emphasised the significance of collaboration with 
the government to attract new markets, develop 
infrastructure, and promote the Philippines as a diverse 
and welcoming destination. She highlighted: “it’s a 
beautiful situation where the Philippines is now, but we 
definitely have a lot more to do.”

PAOLO BARLETTA, CEO, Arsenale s.p.a, spoke about 
the potential of luxury train travel to create new 
tourism destinations and experiences. He highlighted 
Arsenale s.p.a.’s work in Italy and Saudi Arabia, 
emphasising the importance of leveraging existing 
rail infrastructure and promoting slow tourism. He 
noted that nearly every country has railways and that 
his organisation is “leveraging this incredible network 
worldwide in order to bring luxury trains so that we can 
create new destinations; people can discover and enjoy 
new places; and especially to help move people when 
they land in a country – so they do not need to take 
another airplane over a short distance”.

LARS CLASEN, CEO, Cruise Saudi, discussed the 
positive collaboration between Cruise Saudi and the 
Saudi Arabian government in developing the country’s 
cruise sector. He said: “it is essential that the private 
sector and government work together when we are 
trying to establish a market which has not existed 
before.” He highlighted the importance of efficient visa 
regulations, tour guide development, and establishing 
a regulatory framework to attract international cruise 
companies.

JENNIFER WILSON-BUTTIGIEG, Head of Travel 
Policy, Chase Travel, shared her organisation’s 
mission: “to create a world-class marketplace for 
advisors, travellers, and partners.” She emphasised 
the importance of working with trade associations 
and government agencies to advocate for traveller 
rights, streamline regulations, and ensure a fair and 
competitive travel environment. 

PUNEET CHHATWAL, Managing Director & CEO, 
Indian Hotels Company Limited, spoke about the 
growth of tourism in India and the role of public-
private partnerships in developing new destinations. 
Referencing the motto of Tourism Western Australia 
he said: “India, where it stands today, is about creating 
a dream.” He shared the models used in Goa, Kerala, 
and the Andaman Islands, where the government of 
India provides land on long-term leases to incentivise 
private investment.

LACHLAN HOSWELL, Managing Director of 
Australasia, Radisson Hotel Group, discussed the 
importance of government support in driving tourism 

Cleofe Albiso, Managing Director, Megaworld Hotels and 
Resorts

Lars Clasen, CEO, Cruise Saudi

Jennifer Wilson-Buttigieg, Head of Travel Policy, Chase Travel

Paolo Barletta, CEO, Arsenale s.p.a

Puneet Chhatwal, MD & CEO, Indian Hotels Company Limited



 
 
 

 









































































 
Orient Express CEO on Reigniting the Golden Age of Travel With

Rome Train, Hotel Openings
LINK: https://wwd.com/business-news/business-features/orient-express-rome-hotel-train-launch-1236800014/ 

Orient Express CEO on
Reigniting the Golden Age
of Travel With Rome Train,
Hotel Openings Gilda Perez-
Alvarado told WWD that the
Rome opening and the
maiden voyage of the Dolce
Vita tour will both take
place in April, while the
Palazzo Donà Giovannelli in
Venice will open early in the
first half of 2025. By Plus
Icon Sofia Celeste Senior
Correspondent, Home and
Interiors Recent Articles by
Sofia Celeste January 10,
2025, 2:48pm Share this
article on Facebook Share
this article on X Share this
article on Flipboard Share
this article on Pin It Share
this article on Tumblr Share
this article on Reddit Share
this article on LinkedIn
Share  th i s  a r t i c l e  on
WhatsApp Share this article
on Email Print this article
Share this article on Talk
Share  th i s  a r t i c l e  on
Facebook Share this article
on X Share this article on
Flipboard Share this article
on Pin It Share this article
on Tumblr Share this article
on Reddit Share this article

on LinkedIn Share this
article on WhatsApp Share
this article on Email Print
this article Share this article
on  Ta l k  G i l da  Pe rez -
Alvarado Courtesy of Orient
Express Share this article
on Facebook Share this
article on X Share this
article on Flipboard Share
this article on Pin It Share
this article on Tumblr Share
this article on Reddit Share
this article on LinkedIn
Share  th i s  a r t i c l e  on
WhatsApp Share this article
on Email Print this article
Share this article on Talk
Share  th i s  a r t i c l e  on
Facebook Share this article
on X Share this article on
Flipboard Share this article
on Pin It Share this article
on Tumblr Share this article
on Reddit Share this article
on LinkedIn Share this
article on WhatsApp Share
this article on Email Print
this article Share this article
on Talk MILAN - The fabled
train born from the Belle
Epoque era,  at t racted
royalty and the rich and
famous - and set the stage
for one of Agatha Christie's

most famous works - is set
to r ise again. Init ia l ly
founded by a Belgian rail
company and famous for
connecting Europe with
Asia, the Orient Express
train embarked on its first
journey, from Paris to
V i enna ,  i n  1883  and
e v e n t u a l l y  e x t e n d e d
services across continental
Europe through to Istanbul.
In April, and with the help
of luxury powerhouse LVMH
Moë t  Hennessy  Lou i s
Vuitton, the company is
gearing up to open its first
train tour and hotel in Rome
overlooking the Pantheon.
Related Articles Fashion
Scoops LVMH Is Out to
'Push the Boundaries of
D e n i m  C r a f t m a n s h i p '
Furn i tu re  6  Economic
Factors That Will Dominate
the Strategies of Home
Furn i sh ing  and  Decor
Companies Orient Express
chief executive officer Gilda
Perez-Alvarado talked to
WWD about the grand
opening, and what's next
for the Accor SA-owned
brand: You May Also Like
WWD: Orient Express has
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two locations confirmed for
hotel openings, with one in
Venice at Palazzo Donà
G i o v a n n e l l i
designed by Paris-based
designer Asmar d'Amman
and at La Minerva next to
the Pantheon in Rome.
What other cities may be on
the horizon? Gilda Perez-
A l v a r a d o :  O r i e n t
Express has a storied past
with more than 140 years
of history. The idea is to
follow destinations inspired
by the iconic train journey,
w h i c h  o r i g i n a t e d  i n
Paris taking travelers all the
way to Istanbul. Any of
the major cities that have a
historical significance to
O r i e n t  E x p r e s s  a r e
the prime destinations that
we're looking at at the
moment.  WWD: In terms
of expansion, what is the
strategy?  G.P.A.: Our focus
is on being a brand that is
truly bespoke, a collection.
E v e r y  d e t a i l ,  e v e r y
exper ience  has  to  be
tailored to the needs of our
guests - everything needs
to make sense.  WWD: How
will the spirit of the world of
transport be translated in
these two new physical
locations?  G.P.A.: This
spirit will be brought to life
in these first two locations
by embracing the vision of
Georges Nagelmackers,
who revolutionized travel
when he founded Orient
Express in 1883. What we
want to do is bring the
magic back to travel. Travel

used to be very glamorous.
And we feel like travel,
generally speaking, has
become very commoditized.
We want to bring back the
Golden Age of Travel we
need  to  ba lance  tha t
e l e m e n t  o f  q u a l i t y
and surprise. Inside La
Minerva, the Orient Express
hotel in Rome. Courtesy of
Orient Express. Photo by
Mr. Tripper WWD: Rome is
certainly a city that comes
to mind when we talk about
places that are crowded
with tourists and brimming
w i t h  h o t e l s .  
G.P.A.:  Several  of  our
guests would have visited
Rome many times before,
but our job is to make sure
that they get to see Rome
through a very different
lens. And it's the same
thing in terms of a train
journey, same thing in
terms of a sailing yacht
journey.  Some of  the
elements that were part of
the original Orient Express
140 years ago still ring true
to today, to 2025 and
b e y o n d  a n d  i s  a
combination of state-of-the-
a r t  e ng i n ee r i n g  w i t h
b e a u t i f u l ,  d e t a i l e d
craftsmanship and amazing
service.  WWD: Now that
you have LVMH as a major
investor, will this impact
your other partnerships and
boutique openings? Will all
the products in and around
t h e  h o t e l  b e  u n d e r
t h e  L V M H  u m b r e l l a ?  
G.P.A.: Not necessarily. Of

course all elements would
be considered. For others,
w e  m i g h t  c o n s i d e r
something that is more
relevant to the product or
where we stand in the
market .  So  i t ' s  qu i te
nuanced. Of course we are
working with LVMH in other
areas but the reality is that
everything is tailored piece
by  p i e ce ,  ma rke t  by
market, item by item. 
WWD: How about in terms
of onsite retail?  G.P.A. : I
think what the industry is
trying to do, especially at
the ultra-luxury level, is to
bring experiences that are
bespoke or unique, tailored
to that particular market. It
goes back to what I said at
the beginning we want to
make sure that  we ' re
working with the local,
fabu lous  ar t i sans  and
craftsmen and also offer the
best that the city has to
offer, and at the same time
offer items that are world-
c l a s s ,  a n d  a r e
commensurate with the
brand.  WWD: This is a
huge attraction for Rome
and this will certainly do a
lot for the city.  G.P.A.:
R o m e  i s
the Eternal City, and will
c o n t i n u e  t o  b e
the Eternal City forever for
many reasons. There's so
much richness and culture
a n d  t h e  p e o p l e  a r e
a b s o l u t e l y
extraordinary. An aspect
that we are explor ing,
whether this be in Rome
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 or in Venice, is that our
propert ies have to be
very relevant to the locals.
At the end of the day, a
place you'll want to go and
just spend some t ime.
Having local roots is very
important.  WWD: How will
this be different from other
Rome hotels? G.P.A.: What
sets this hotel apart is how
deeply it connects guests to
the endless history of Rome
i n  u n e x p e c t e d
ways. There's so much
m o r e  t o
d i s cove r .  Where  we ' re
spending quite a bit of time
i s  on  t he  gues t  r oom
experience. Asking what
else is there to see? How
else can you see things that
you ' ve  seen  be fo re?  
WWD: The new train will
open on the outskirts of
Rome's center and in an
urban area of Ostiense,
where there isn't much
going on. Can you give us
some details?  G.P.A.: I
cannot wait for people to
see what we're going to
have there. It's gorgeous
l i k e  y o u ' r e  l i t e r a l l y
transported to a different
time, then you set foot on
the train and off you go. It's
great. It's an oasis in the
middle of a very busy city,
in this case, a very busy
train station. Once you get
in there, it's like the magic
starts to happen.  WWD:
T h e  a r e  e i g h t  t r a i n
i t i n e r a r i e s  t h a t  t a k e
travellers throughout Italy
from the ancient caves of

Ma t e r a ,  t o  t h e  w i n e
vineyards of Tuscany and
by the coast of Sicily. The
Rome to Venice to Portofino
aka "Dolce Vita Tour,"
whose  i n t e r i o r s  we re
d e s i g n e d  b y  M i l a n ' s
Dimorestudio, is set to
embark April 6, in line with
the opening of the Hotel
Minerva location. What is
p l a n n e d  f o r  t h e
c e l e b r a t i o n s ?
G . P . A . :  C e l e b r a t i o n
planning is in progress.
Orient Express La Minerva
and La Dolce Vita Orient
Express will open at the
same time; the idea is to
combine these celebrations
because it's not just about
a hotel stay or a train or
sailing yacht journey [the
first Orient Express yacht
will set sail in 2026], it's
about the entire Orient
Express experience. It's
about spending a few days
at a hotel, train and boat. It
i s  a b o u t  t h e  w h o l e
journey. Right now we
c o u l d n ' t  b e  m o r e
excited about our upcoming
openings, starting with La
Minerva and La Dolce Vita.
Inside the Orient Hotel
Venice. Courtesy of Asmar
d'Amman Interiors of the
Orient Express Dolce Vita
train featuring interiors
designed by Milan-based
Dimorestudio. Courtesy of
Orient Express Tags
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WWD 

CEO Talks 

Orient Express CEO on 
Rome Hotel and Train Launch 
Gilda Perez-Alvarado told WWD that the Rome opening and the maiden 
voyage of the Dolce Vita tour will both take place in April, while the Palazzo 
Dona Giovannelli in Venice will open early in the first half of 2025. BY SOFIA CELESTE 

Gilda Perez-Alvarado 

MILAN - The fabled train born from the 

Belle Epoque era, attracted royalty and the 

rich and famous - and set the stage for one 

of Agatha Christie's most famous works -

is set to rise again. 

Initially founded by a Belgian rail 

company and famous for connecting 

Europe with Asia, the Orient Express train 

embarked on its first journey, f rom Paris 

to Vienna, in 1883 and eventually extended 

services across continental Europe through 

to Istanbul. In April, and with the help of 

luxury powerhouse LVMH Moet Hennessy 

Louis Vuitton, the company is gearing 

u p to open its first train tour and hotel in 

Rome overlooking the Pantheon. 

Orient Express chief executive officer 

Gilda Perez-Alvarado talked to WWD about 

the grand opening, and what's next for the 

Accor SA-owned brand: 

WWD: Orient Express has two locations 

confirmed for hotel openings, with one 

in Venice at Palazzo Dona Giovannelli 

designed by Paris-based designer 

Asmar d'Amman and at La Minerva 

next to the Pantheon in Rome. What 

other cities may be on the horizon? 

Gilda Perez-Alvarado: Orient Express has 

a storied past with more than 140 years of 

history. The idea is to follow destinations 

inspired by the iconic train journey, which 

originated in Paris taking travelers all the 

way to Istanbul. Any of the major cities 

that have a historical significance to Orient 

Express are the prime destinations that 

we're looking at at the moment. 

WWD: In terms of expansion, what is 

the strategy? 

G.P.A.: Our focus is on being a brand that 

is truly bespoke, a collection. Every detail, 

every experience has to be tailored to the 

needs of our guests - everything needs to 

make sense. 

WWD: How will the spirit of the world 

of transport be translated in these two 

n e w physical locations? 

G.P.A.: This spirit will be brought to life 

in these first two locations by embracing 

the vision of Georges Nagelmackers, who 

revolutionized travel when he founded 

Orient Express in 1883. What we want to 

do is bring the magic back to travel. Travel 

used to be very glamorous. And we feel like 

travel, generally speaking, has become very 

commoditized. We want to bring back the 

Golden Age of Travel... we need to balance 

that element of quality and surprise. 

WWD: Rome is certainly a city that 

comes to mind w h e n we talk about 

places that are crowded with tourists 

and brimming with hotels. 

G.P.A.: Several of our guests would have 

visited Rome many times before, but 

our job is to make sure that they get to 

see Rome through a very different lens. 

And it's the same thing in terms of a train 

journey, same thing in terms of a sailing 

yacht journey. Some of the elements that 

were part of the original Orient Express 

140 years ago still ring true to today, to 

2025 and beyond and is a combination of 

state-of-the-art engineering with beautiful, 

detailed craftsmanship and amazing service. 

WWD: Now that you have LVMH as a 

major investor, will this impact your 

other partnerships and boutique 

openings? Will all the products in and 

around the hotel be under the LVMH 

umbrella? 

G.P.A.: Not necessarily. Of course all 

elements would be considered. For others, 

we might consider something that is more 

relevant to the product or where we stand 

in the market. So it's quite nuanced. Of 

course we are working with LVMH in other 

areas but the reality is that everything is 

tailored piece by piece, market by market, 

item by item. 

WWD: How about in terms of onsite 

retail? 

G.P.A. : I think what the industry is trying 

to do, especially at the ultra-luxury level, 

is to bring experiences that are bespoke 

or unique, tailored to that particular 

market. It goes back to what I said at the 

beginning. we want to make sure that 

we're working with the local, fabulous 

artisans and craftsmen and also offer the 

best that the city has to offer, and at the 

same time offer items that are world-class, 

and are commensurate with the brand. 

WWD: This is a huge attraction for 

Rome and this will certainly do a lot for 

the city. 

G.P.A.: Rome is the Eternal City, and will 

continue to be the Eternal City forever for 

many reasons. There's so much richness 

and culture and the people are absolutely 

extraordinary. An aspect that we are 

exploring, whether this be in Rome or in 

Venice, is that our properties have to be 

very relevant to the locals. At the end of 

the day, a place you'll want to go and just 

spend some time. Having local roots is 

very important. 

WWD: How will this be different from 

other Rome hotels? 

G.P.A.: What sets this hotel apart is how 

deeply it connects guests to the endless 

history of Rome in unexpected ways. 

There's so much more to discover. Where 

we're spending quite a bit of time is on the 

guest room experience. Asking. what else 

is there to see? How else can you see things 

that you've seen before? 

WWD: The new train will open o n the 

outskirts of Rome's center and in an 

urban area of Ostiense, where there 

isn't much going on. Can you give us 

some details? 

G.P.A.: I cannot wait for people to see what 

we're going to have there. It's gorgeous . 

like you're literally transported to a 

different time, then you set foot on the train 

and off you go. It's great. It's an oasis in 

the middle of a very busy city, in this case, 

a very busy train station. Once you get in 

there, it's like the magic starts to happen. 

WWD: The are eight train itineraries 

that take travellers throughout Italy 

from the ancient caves of Matera, to the 

wine vineyards of Tuscany and by the 

coast of Sicily. The Rome to Venice to 

Portofino aka "Dolce Vita Tour," whose 

interiors were designed by Milan's 

Dimorestudio, is set to embark April 

6, in line with the opening of the Hotel 

Minerva location. What is planned for 

the celebrations? 

G.P.A.: Celebration planning is in 

progress. Orient Express La Minerva and 

La Dolce Vita Orient Express will open 

at the same time; the idea is to combine 

these celebrations because it's not just 

about a hotel stay or a train or sailing yacht 

journey [the first Orient Express yacht 

will set sail in 2026], it's about the entire 

Orient Express experience. It's about 

spending a few days at a hotel, train and 

boat. It is about the whole journey. Right 

now we couldn't be more excited about 

our upcoming openings, starting with La 

Minerva and La Dolce Vita. 
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La Minerva, Rome 
Italy 
La Minerva will open in Spring 2025 as the first hotel under the Orient Express brand. 
 

 

   

 
 

 

 

   

 
 

 

   

 
 

 

   

 
 

 

 
The property, formerly known as 
Palazzo Fonseca, dates back to the 
17th century, and occupies an entire 
island site.  
Following a comprehensive 
renovation, the building’s interiors 
and historical features have been 
meticulously designed and restored 
under direction of Franco-Mexican 
Artist architect and interior designer 
Hugo Toro. 
The 93 room and suite hotel will have 
views of the Pantheon, Piazza della 
Minerva and the Roman skyline.  
It will also offer fine food and 
beverage featuring a new rooftop 
restaurant and bar.  
It was built in 1620 as the residence 
of the aristocratic Portuguese 
Fonseca family. 
 

 
and later acquired in 1811 by the 
wealthy French Sauve family 
who first transformed it into a 
hotel, it became a favourite 
destination during the Grand 
Tour for prominent artists. 
With the opening of Orient 
Express La Minerva Rome will 
be followed by the Orient 
Express Palazzo Donà 
Giovanelli, Venice in 2025.  
The Orient Express group will 
also introduce La Dolce Vita 
Orient Express in 2025, followed 
by Orient Express Corinthian in 
2026 as the first of two Orient 
Express Silenseas ships. 
 

 www.orient-express.com 
 Tiphaine Rolland at tiphaine@gribbonberry.com 

 
  
 























 

 
 

 



 
 

 
 

 
 

 



 



 
 



 
 

 

 
In 2025 the most luxurious new hotel room may be on wheels. 
L’Observatoire, a two-person suite on Belmond’s Venice Simplon-Orient-
Express, will command rates of £80,000 ($101,000) per night when it enters 
service in March, making it the most expensive train cabin ever. For that sum, 
guests will get to sleep inside a cabinet of curiosities created by French 
photographer and street artist JR. It includes two oculus-shaped skylights that 
open for stargazing, a “secret” tearoom with a fireplace hidden behind a 
bookshelf, and a freestanding brass bathtub near the foot of the double bed. All of 



it moves with the Belmond train, on voyages that connect cities like Geneva and 
Innsbruck or Venice and Amsterdam on one- to five-night trips. 
 
That may be true, but the one-of-a-kind L’Observatoire is part of a growing 
number of opulent, artist-created train suites crisscrossing the European 
continent in 2025. The first came in 2021, when Wes Anderson designed a 
custom carriage for the British Pullman; now the Royal Scotsman has added two 
Grand Suites designed by Parisian interior designer Tristan Auer. (Both are 
similarly owned by Belmond, which itself is owned by LVMH Moet Hennessy 
Louis Vuitton SE.) In the year ahead, several more luxury trains will debut across 
the continent, both from Belmond and other companies, with designs each more 
opulent than the next. 
 
This luxury rail renaissance “reflects a structural shift in how people want to 
spend their time,” says Samy Ghachem, general manager of La Dolce Vita Orient 
Express, a new luxury train outfit whose first hotel on wheels will have 1960s 
Italian interior style and en suite bathrooms for all cabins and suites when it 
enters service from Rome to Montalcino on April 4. 
 
Travel advisers agree. Some of the most sought-after journeys are already sold 
out for the entirety of 2025 and booking well into 2026. “Think about how River 
Cruises blossomed in the past decade,” says Jack Ezon, founder and managing 
partner of luxury travel consultancy Embark Beyond. “Train travel, which is 
super niche and limited, will go prime time in the same way by 2030.” 
“Requests for train trips have grown 158% in the past five years, especially among 
a younger generation,” he adds, as part of a zeitgeisty obsession with throwback 
luxuries. “It’s the millennial and Gen Zer obsessed with vintage record players 
and Polaroid cameras, buying the $1,000 cashmere Ritz Paris Frame hoodie and 
clamoring for a room in an uber-traditional hotel.” 
 
 
 



It’s also a business that can grow easily in tandem with demand, says Ghachem. 
New trains have only a few rooms apiece, which makes them easy to fill, and then 
there’s “the opportunity to grow or expand by adding additional trains with new 
and different itineraries.” Track infrastructure is growing worldwide—consider 
the Tren Maya in Mexico and new routes sprouting across Europe—meaning 
those expenses, too, are defrayed. 
 

Ezon, Ghachem and Ruff all see the growth of ultra-luxe train trips as tapping 
into other trends, too, be it the thirst for slow travel, to see less-touristed (and 
uncrowded) towns or to shell out for longer leisure trips. 
But Gary Franklin, vice president of trains and cruises at Belmond, says there’s 
more to it. “I’ve been on the platform when the train comes in and watched 
adults, who have seen and done it all, light up like children. It’s escapism and 
magic they’re after,” he says. It’s that experiential aspect that Belmond parent 
company LVMH has been prioritizing for years in response to consumer demand. 
“We’re in the business of travel experiences. Trains are an extension of this,” he 
says. 

 



“There’s something about being spoiled, about looking at this incredible 
marquetry, about looking out of the windows as you pass through the Alps. It 
creates this magic, and that’s why people come back time and time again,” Ruff 
adds. “We have people just begging us to do more of these trips,” he says, 
pointing to repeat guests who have taken upwards of 20 train trips with the 
company. 
 
To Ghachem, train magic means watching from inside a carriage as a Dolce Vita 
train decouples in Calabria and gets loaded onto a ferry one car at a time, just so 
it can cross the Strait of Messina. “There’s nothing else like it,” he says. 
Both Ghachem and Ruff say that connecting train trips with hotel stays is yet 
another advantage. Dolce Vita guests will be able to extend their stay on land 
at La Minerva, the first Orient Express hotel in Rome with 93 rooms designed by 
the hot designer of the moment, Hugo Toro; the hotel will open in April by the 
Pantheon, just in time for the company’s first train departure from Roma 
Ostiense station. Belmond similarly runs resorts across Europe that can connect 
with train itineraries. 
 

 



“Americans tend to come to Italy for 10 days and hit their trifecta of big cities,” 
says Ghachem of La Dolce Vita Orient Express’ main clientele. “The train 
becomes an easy [two- or three-day] add-on at the beginning or end of a trip.” 
Dolce Vita has plans far beyond Italy, with three additional trains rolling out in 
2026 and beyond; they’re expected to explore such places as Saudi Arabia, Egypt 
and Uzbekistan. Belmond, too, is doubling down on global service, and operators 
like Seven Stars in Japan are seeing such a rush of demand that bookings are now 
offered only by application. 
 
“Trains are an incredible way to experience the countryside,” says Ruff. “We can 
unlock things and go places that you can’t get to easily otherwise. And all this 
comes at a time when slow travel has never been more appealing.” 
 
Top train journeys to book in 2025 
 
 
La Dolce Vita Orient Express, Italy 
When the first La Dolce Vita train enters service in April, it will take its design 
cues from 1960s Italian glamour. One- to three-day itineraries will take travelers 
around Italy in lavish, midcentury modern style, with fine dining menus created 
by chef Heinz Beck of the three-Michelin-starred La Pergola in Rome. Making the 
journey easier: Private car service will be available directly from Roma Termini 
station or sibling hotel La Minerva. From about €4,160 ($4,285) per person. 



 
Luxury train travel is booming. Here's why, and the trips you must

book
LINK: https://www.hindustantimes.com/lifestyle/travel/luxury-train-travel-is-booming-here-s-why-and-the-trips-you-must-book-101737014646638.html 
Luxury t ra in  t rave l  i s
booming. Here's why, and
the trips you must book
Bloomberg | | Posted by
Tapatrisha Das Jan 16,
2025 01:41 PM IST Share
Via Copy Link Whether the
trains are crisscrossing
Europe or venturing into
the Japanese countryside,
the business model comes
with significant built-in
advantages. In 2025 the
most luxurious new hotel
room may be on wheels.
Passengers are obsessed
wi th  th is  new way of
t r a v e l i n g  o n
w h e e l s . ( U n s p l a s h )
L'Observatoire, a two-
person suite on Belmond's
Venice Simplon-Orient-
Express, wi l l  command
r a t e s  o f  £ 8 0 , 0 0 0
($101,000) per night when
it enters service in March,
m a k i n g  i t  t h e  m o s t
expensive train cabin ever.
For that sum, guests will
get to sleep inside a cabinet
of curiosities created by
French photographer and
street artist JR. It includes
two oculus-shaped skylights
that open for stargazing, a
'secret' tearoom with a
fireplace hidden behind a
b o o k s h e l f ,  a n d  a
freestanding brass bathtub
near the foot of the double
bed. All of it moves with the
Belmond train, on voyages

that connect cities l ike
Geneva and Innsbruck or
Venice and Amsterdam on
one- to five-night trips. Also
read | Japan's new luxury
train with tickets costing
$20,000 'There's a lot of art
in  hote l  rooms, '  says
Belmond Chief Executive
Officer Dan Ruff. 'But this is
the first time in hospitality
that the art is the room.'
That may be true, but the
o n e - o f - a - k i n d
L'Observatoire is part of a
growing number of opulent,
artist-created train suites
crisscrossing the European
continent in 2025. The first
came in 2021, when Wes
Ande r son  des i gned  a
custom carriage for the
British Pullman; now the
Royal Scotsman has added
two Grand Suites designed
by Parisian interior designer
Tristan Auer. (Both are
s i m i l a r l y  o w n e d  b y
Belmond, which itself is
owned by  LVMH Moet
Hennessy Louis Vuitton SE.)
In the year ahead, several
more luxury trains wil l
debut across the continent,
both from Belmond and
other companies,  with
designs each more opulent
than the next. This luxury
rail renaissance 'reflects a
structural shift  in how
people want to spend their
time,' says Samy Ghachem,

general manager of La
Dolce Vita Orient Express, a
new luxury train outfit
whose first hotel on wheels
wil l have 1960s Italian
interior style and en suite
bathrooms for all cabins
and suites when it enters
serv ice f rom Rome to
Montalc ino on Apr i l  4.
Travel  advisers agree.
Some of the most sought-
after journeys are already
sold out for the entirety of
2025 and booking well into
2026. 'Think about how
River Cruises blossomed in
the past decade,' says Jack
E z o n ,  f o u n d e r  a n d
managing partner of luxury
travel consultancy Embark
Beyond. 'Train travel, which
is super niche and limited,
will go prime time in the
s ame  way  b y  2030 . '
'Requests for train trips
have grown 158% in the
past five years, especially
a m o n g  a  y o u n g e r
generation,' he adds, as
p a r t  o f  a  z e i t g e i s t y
obsession with throwback
luxuries. 'It's the millennial
and Gen Zer obsessed with
vintage record players and
Polaroid cameras, buying
the $1,000 cashmere Ritz
Paris Frame hoodie and
clamoring for a room in an
uber-traditional hotel.' It's
also a business that can
grow easily in tandem with
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demand, says Ghachem.
New trains have only a few
rooms apiece, which makes
them easy to fill, and then
there's 'the opportunity to
grow or expand by adding
additional trains with new
and different itineraries.'
Track infrastructure is
g r o w i n g  w o r l d w i d e - -
consider the Tren Maya in
Mexico and new routes
sprouting across Europe--
meaning those expenses,
too, are defrayed. Also read
| 'Spa, gym, exotic food':
Inside India's luxurious
train f i l led with ' royal
elegance' Ezon, Ghachem
and Ruff all see the growth
of ultra-luxe train trips as
tapping into other trends,
too, be it the thirst for slow
travel, to see less-touristed
(and uncrowded) towns or
to shel l  out for longer
leisure tr ips. But Gary
Franklin, vice president of
t ra ins  and  c ru i ses  a t
Belmond, says there's more
to it. 'I've been on the
platform when the train
comes in and watched
adults, who have seen and
done it all, light up like
children. It's escapism and
magic they're after,' he
says. It's that experiential
aspect that Belmond parent
company LVMH has been
prioritizing for years in
response to consumer
demand. 'We're in the
b u s i n e s s  o f  t r a v e l
experiences. Trains are an
extension of this,' he says.
'There's something about

being spoiled, about looking
a t  t h i s  i n c r e d i b l e
marquetry, about looking
out of the windows as you
pass through the Alps. It
creates this magic, and
that's why people come
back time and time again,'
Ruff adds. 'We have people
just begging us to do more
of these trips,' he says,
pointing to repeat guests
who have taken upwards of
20 train trips with the
company. To Ghachem,
train magic means watching
from inside a carriage as a
Dolce Vita train decouples
in Calabria and gets loaded
onto a ferry one car at a
time, just so it can cross
the Stra i t  o f  Mess ina.
'There's nothing else like it,'
he says. Both Ghachem and
Ruff say that connecting
train trips with hotel stays
is yet another advantage.
Dolce Vita guests will be
able to extend their stay on
land at La Minerva, the first
Orient Express hotel in
Rome w i th  93  rooms
des i gned  by  t he  ho t
designer of the moment,
Hugo Toro; the hotel will
open  i n  Apr i l  by  the
Pantheon, just in time for
the company's first train
depar tu re  f rom Roma
Ostiense station. Belmond
similarly runs resorts across
Europe that can connect
w i th  t ra in  i t i nerar ies .
'Americans tend to come to
Italy for 10 days and hit
their trifecta of big cities,'
says Ghachem of La Dolce

Vita Orient Express' main
c l i e n t e l e .  ' T h e  t r a i n
becomes an easy [two- or
three-day] add-on at the
beginning or end of a trip.'
Dolce Vita has plans far
beyond Italy, with three
additional trains rolling out
i n  2026  and  beyond;
they're expected to explore
such  p laces  as  Saud i
A r a b i a ,  E g y p t  a n d
Uzbekistan. Belmond, too,
is doubling down on global
service, and operators like
Seven Stars in Japan are
seeing such a rush of
demand that bookings are
now  o f f e r ed  on l y  b y
application. 'Trains are an
i n c r e d i b l e  w a y  t o
experience the countryside,'
says Ruff. 'We can unlock
things and go places that
you can't get to easily
otherwise. And al l  this
comes at a time when slow
travel has never been more
appea l i ng . '  Top  t r a i n
journeys to book in 2025
Eas t e rn  and  O r i en t a l
Express, a Belmond Train,
S i n g a p o r e  a n d
MalaysiaFollowing a four-
year pause in service due to
the pandemic, this vibrant
route through Southeast
Asia returned in early 2024
with revamped cabins and
two new seasonal, three-
night journeys. They begin
in Singapore and cruise
through Malaysia's dynamic
c i t i e s  a n d  j u n g l e
landscapes, on a train that
claims the first Dior spa in
the region. From $3,410
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per person. Seven Stars in
Kyushu, JapanWith only 12
suites and seven carriages,
Japan's first luxury sleeper
train is as intimate as it is
exclusive. In operation
since 2013 and refurbished
in 2022, the four-day,
three-night journey through
the southern is land of
K y u s h u  i n c o r p o r a t e s
o c c a s i o n a l  s t o p s  s o
travelers can get a much
closer look at the region's
mountains, seaside and hot
springs. Securing a suite is
a ta l l  order,  however.
Interested travelers must
first submit an application.
Only those selected are able
to book a cabin; the criteria
are a mystery. From $4,293
per person. Also read |
Pride of Karnataka: Golden
Chariot luxury tourist train
set to reignite travel with
unique routes in 2024-25
Venice Simplon-Orient-
Express (VSOE), a Belmond
T ra i n ,  Eu r opeEven  i f
L'Observatoire, the JR-
imagined suite, isn't in the
cards, the other cabins on
the Venice Simplon-Orient-
Express make good on the
sleeper train's legend. Each
grand suite comes with a
24-hour butler and en suite
bathroom, while guests in
all cabin categories can rub
elbows with their fellow
bons vivants in the restored
1920s bar car; dinners are
concoc ted  by  the  i n -
demand French chef Jean
Imbert. The most unique
itinerary is the one that

operates only once a year:
Paris to Istanbul in six days,
with stops in Budapest and
Bucha res t  f o r  gu i ded
h i s t o r i c  t o u r s .  F r o m
$22,000 per person. La
Dolce Vita Orient Express,
ItalyWhen the first La Dolce
Vita train enters service in
April, it will take its design
cues from 1960s Italian
glamour. One- to three-day
i t i n e r a r i e s  w i l l  t a k e
travelers around Italy in
lavish, midcentury modern
style, with f ine dining
menus created by chef
Heinz Beck of the three-
Michelin-starred La Pergola
in  Rome.  Mak ing  the
journey easier: Private car
service will be available
directly from Roma Termini
station or sibling hotel La
M ine r va .  F r om abou t
EUR4,160 ($4,285) per
person. Rovos Rail, South
AfricaSince 1989, Rovos
R a i l  h a s  o f f e r e d  1 1
luxur ious tra in safar is
across South Afr ica in
wood-paneled s leepers
kitted out with art deco
a n t i q u e s  a n d  p l u s h
furnishings. Beyond the
t w o -  t o  t h r e e - d a y
i t i ne ra r i e s ,  t he  more
comp le te  expe r i ences
extend 11 to 15 days
everywhere from Pretoria to
Victoria Fal ls and may
i n c l u de  m i n i  s a f a r i s ,
na t i ona l  pa rk  d r i ve s ,
elephant sanctuary visits
a n d  r o u n d s  o f  g o l f .
Whatever the route, all
guests should make the

most  o f  the  open-a i r
ba lcony in  the t ra in 's
o b s e r v a t i o n  c a r  f o r
exceptional views. From
34,000 ZAR ($1,796) per
person.  Recommended
Topics Share this article
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on

a
500-acre

estate.In
Italy’s

fashion
capital,Rocco

Forte
H
ouse

M
ilan

opened
in

Septem
ber

2024
w
ith

eleven
exclusive

apartm
ents,

w
hile

aw
ay

from
the

crow
ds

in
a
secluded

valley
is

the
nine-villa

ESPACIO
The

H
akone

G
eihinkan

Rin-Poh,Japan.

M
em

bers’Clubs
According

to
M
arriottLuxury

G
roup,luxury

travelers
w
ant

exclusive
and

elevated
settings

w
here

likem
inded

individuals
bond

over
shared

interests,hence
the

grow
th

in
private

m
em

ber’s
clubs.In

lightofthis,w
e
expectto

see
an

increase
in
exclusive

travelexperiences,such
as

Casa
J.K.

Place
Rom

a.
O
pening

this
spring,the

property
w
ill
offer

15
private

apartm
ents

w
ithin

a
17th-

century
building

on
Via

dei
Prefetti,

w
hile

Bali
InterContinental’s

new
Club

InterContinental
features

VIP
services,private

pools
and

access
to

tw
o
elite

lounges.The
Preferred

Club
atD

ream
s

Sapphire
Resort

&
Spa

has
also

launched
in

M
exico,offering

70
exclusive

beachfront
suites

and
10

villas.
Another

exciting
2025

launch
is

D
iscoverCollection,aglobalm

em
bers’com

m
unity

offering
luxury

retreats
to

off-the-beaten-track
locations,such

asO
m
an,follow

ed
by

Kenya.

M
icro-H

otels,Residences
and

Buyouts
The

dem
and

for
m
icro-hotels,

residences
and

buyouts
is

steadily
grow

ing
as

travelers
seek

privacy
w
ithout

sacrificing
hotel-standard

services.
M
arriott

is
rebranding

its
exclusive

hom
esasexceptionalhom

es,w
ith

approxim
ately

30
openingsin

2025,including
M
adrid

residences
nearthe

M
useo

N
acionalPrado.

O
pening

early
2025

is
G
erm

an
designer

Philip
Plein’s

13-room
The

Plein
H
otel

in
M
ilan

and
Barriere

G
rave’s

M
aison

Barrière
Vendôm

e,
a
m
icro-hotelhoused

in
Lacoste’s

form
er

Paris
H
Q
.Treville

Positano
has

also
announced

several
developm

ents
including

the
opening

of
Villa

M
aura

in
2025,

a
five-suite

private
hom

e,
and

Le
Collectionist's

2025
sum

m
er

villas
are

now
available

to
book,plus

new
properties

launching
throughoutthe

year.
D
ue

to
launch

in
northeastern

Ibiza
thisApril

is
the

latest
addition

to
the

Alm
ae

Collection,
Aurea

Ibiza
Residences.

This
indoor-m

eets-
outdoorsix-bedroom

villa,close
to

Santa
Eularia

harborvillage,is
setam

ongst10
hectares

oflush
private

gardens
w
ith

spectacular
coastalview

s.
Also

recentlyopened
on

the
island

isFincadelica’s
nine-room

villa,Xarraca,available
as

a
buy-out.

Another
M
editerranean

escape
is

Villa
La

G
uittière,

H
otel

du
Cap-Eden-Roc's

nine-
bedroom

villa
opening

early
2025,and

the
19-

room
expansion

of
Kalesm

a
M
ykonos,

G
reece.

O
pening

this
spring,

Casina
Cinquepozzi

is
an

exclusive-use
18th

century
M
anor

H
ouse

seton
a
40-acre

estate
in
Putignano,Puglia,and

in
the

Tuscan
region

ofthe
M
arem

m
a
isVilla

La
Vedetta,

partofCastello
diVicarello.

Treville
Positano,Italy

The
yearahead

looksexciting
with

m
ore

hotelopenings
than

everforevery
kind

oftraveler.Sarah
M
iller

wason
the

inside
track

atILTM
,the

industry’sleading
travelfair.

The
end

of
2024

and
the

beginning
of

the
N
ew

Year
saw

a
stream

of
innovative

openings
and

refurbishm
entsfrom

m
ajorbrandsasw

ellas
independents.In

D
ecem

ber,Jum
eirah

announced
tw
o
new

openings
m
arking

its
entry

into
Africa:

Jum
eirah

Thanda
Island

in
Tanzania,

and
Jum

eirah
Thanda

Safariin
South

Africa,situated
in
one

ofthe
m
ostexclusive

Big
Five

private
gam

e
reserves

in
South

Africa.Alongside
conservation

and
com

m
unity,

sm
all

is
beautiful

is
another

key
m
antra

for
the

year
ahead

and,in
Italy,the

Bianca
Relais,a

10-room
boutique

gem
,reopens

im
m
inently

under
R

Collection
m
anagem

ent,
overlooking

Lake
Annone.City

hotels
continue

to
thrive

w
ith

Casa
Brera,a

Luxury
Collection

H
otel,

M
ilan,M

arriott’s
101-room

hotel,opening
in
the

buzziestquarterofM
ilan.In

France,the
Courdes

Loges
re-opened

in
Lyon

attracting
allm

anner
of

foodies
to

its
M
ichelin-starred

restaurant.In
London,The

W
elbeck

H
otelopens

in
February

in
the

heart
of

the
vibrant

urban
district

of
M
arylebone.

The
Park

Lane
Copenhagen

is
the

city's
luxury

destination,
after

undergoing
a

stunning
transform

ation.
In

February,
The

Langham
in
Pasadena,Los

Angeles
w
illundergo

an
extensive

renovation
designed

to
enrich

its
historic

grandeur
w
ith

an
infusion

of
contem

porary
elem

ents.

and
Raffl

es
Sentosa

Singapore
is
set

to
expand

on
the

illustrious
legacy

ofRaffl
es

Singapore
w
ith

a
62-villa

resort.
Regent

Bali
Canggu

w
ill
offer

150
luxurious

suites
and

villas
overlooking

the
Indian

O
cean.

Closer
to

hom
e
in

Europe,
the

Fairm
ont

La
H
acienda

Costa
del

Sol,
a
311-room

resort
opens

in
a
yet-undiscovered

corner
ofsouthern

Spain.
And

in
destinations

less
w
ell-know

n
for

leisure
travel,but

no
less

w
orth

exploring,the
Kim

pton
M
ain

Frankfurt
debuts

in
the

financial
district.

D
es

Plesm
an

w
ill
open

in
The

H
ague,

N
etherlandsin

the
form

erheadquartersoficonic
D
utch

aviation
brand

KLM
.Corinthia

Bucharest
opens

in
the

restored
19th-century

G
rand

H
otel

du
Boulevard.

In
Am

sterdam
,Rosew

ood
H
otel

&
Resorts

launches
the

brand's
firstproperty

in
the

N
etherlands.The

M
arriottopens

The
Palace,

a
Luxury

Collection
H
otel,M

adrid
in
Spain.

For
w
inter

sun
seekers,

N
ekajui,

a
Ritz-

Carlton
Reserve,

is
set

to
open

in
Peninsula

Papagayo
on

Costa
Rica's

Pacific
Coast,and

the
delightfulSpierW

ine
Farm

w
illw

elcom
e
gueststo

its
new

hotelfrom
M
arch.Ifyou

are
a
skierdon’t

m
iss

the
new

U
ltim

a
Prom

enade
G
staad

w
hich

opens
forthe

season
in
G
staad,Sw

itzerland.
The

boom
in

hospitality
continues

in
the

M
iddle

Eastw
ith

Jum
eirah

M
arsa

AlArab
in
D
ubai

designed
to

evoke
a
futuristic

superyacht
and

Raffl
esJeddah

opensw
ith

uninterrupted
view

sof
the

Red
Sea.

Forthe
adventurous,the

exclusive
M
bam

ba
w
illopen

in
Botsw

ana’sN
orthern

O
kavango

D
elta

w
ith

12
vintage-inspired

tents
offering

prem
ium

gam
e-view

ing.Forfam
ilies,and

in
tim

e
forEaster,

The
Standard,Pattaya

opensitsdoorsin
Thailand

on
N
a
Jom

tien
Beach.Ifpeople-w

atching
is
m
ore

yourstyle,the
stylish

Pensione
Am

erica
opens

in
Forte

deiM
arm

i,Italy,renovating
a
historic

villa
into

an
ultra-luxuriousproperty

by
the

sea.W
hile

the
Eden

Roc
Ascona,

Sw
itzerland

is
great

for
spring

m
ountain

air.

In
M
ay

w
hen

thoughts
turn

to
the

gentle
breezes

ofthe
M
editerranean,the

Laguna
Coast

Resort
opens

on
the

G
reek

island
of

N
axos

w
hile

Patm
os

Aktis,a
Luxury

Collection
Resort

&
Spa,opens

overlooking
the

blue
w
aters

ofthe
D
odecanese.

JW
M
arriott

Crete
Resort

&
Spa

opens
on

Crete
w
hile

Am
oh,a

Luxury
Collection

Resort,opens
on

Rhodes.
In

M
allorca,

the
Son

M
olí

is
the

second
opening

from
the

team
behind

the
aw

ard-
w
inning

Can
Bordoy,the

five-starboutique
hotel

in
Palm

a’s
historic

La
Lonja

Q
uarter.

M
andarin

O
riental

Punta
N
egra

opens
its

first
luxury

resort
in

Spain
on

a
beautifulpeninsula

in
the

southw
estofM

allorca.In
M
alta,one

ofValletta’s
firsttrue

luxury
boutique

hotels,Rom
ègas

opens
in
the

heartofthe
capital.N

otto
be

m
issed

isthe
reopening

ofthe
Splendido,A

Belm
ond

H
otel,in

Portofino
w
hich

reveals
a
new

m
ajorphase

in
its

m
ulti-yearrenovation.

In
nearby

Rom
e,O

rientExpress
La

M
inerva,

situated
in
the

historicPiazza
della

M
inerva

opens
in
springasthefirsthotelundertheO

rientExpress
brand.Furthernorth,M

arriottopens
W
Florence

in
the

Tuscan
capital

and
M
arriott

opens
The

Lake
Com

o
ED

ITIO
N
.
O
ver

on
the

Atlantic,
Andaz

opens
Lisbon

as
a
retreat

across
five

interconnected
buildings.

In
April,

The
O
etker

Collection’s
Le

Bristol
Paris

celebrates
its

100-year
anniversary.Across

the
channelin

London,The
N
ew

m
an,a

Preferred
Resorts

H
otel,opens

in
sum

m
eron

its
nam

esake
N
ew

m
an

Street,
and

is
the

first
hotel

from
Kinsfolk

&
Co.

CourdesLogesLyon,
A
Radisson

Collection
H
otel,France

Son
M
olí,M

allorca,Spain
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W
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the

creation
ofthis

content.

Special
A
dvertising

Feature

~
Sp!ng

~

~
W
inter

~

Ho"
Ho"els
'25

Tw
o
ofthe

m
ostexciting

launches
this

year
are

the
ChevalBlanc

Seychelles,the
sixth

M
aison

w
ithin

the
collection

w
hich

opens
this

D
ecem

ber
and

Am
anvariin

M
exico,a

private
oasis

at
the

edge
of

the
Sea

of
Cortés

w
ith

eco-friendly
designs

and
direct

access
to

beach
and

desert
landscapes.O

r
stay

in
the

M
ayan

jungle
on

the
M
exican

Caribbean
atLa

Casa
de

la
Playa

w
hich

joins
Leading

H
otels

ofthe
W
orld

this
year.

For
the

even
m
ore

adventurous,
opening

in
Puerto

W
illiam

s,
Chile,

is
the

w
orld’s

m
ost

southernm
ost

hotel,transform
ing

the
Silversea

Antarctica
cruise

expedition
experience

by
facilitating

the
journey

from
the

sub-Antarctic
zone

ofPatagonian
Chile

to
the

W
hite

Continent.
N
ot

quite
as

starkly
rem

ote,the
brand

behind
N
IH
ISum

ba,sees
the

m
uch-anticipated

opening
ofN

IH
IRote

on
W
estTim

or,Indonesia.And
A&

K
launches

its
flagship

lodge
Kitirua

Plains
Lodge,

in
Am

boseliN
ationalPark,from

w
here

you
can

w
itness

the
m
ajesty

of
M
ount

Kilim
anjaro

and
im
m
erse

yourselfin
the

heartofKenya's
w
ildlife-

rich
savanna—

all
coinciding

w
ith

the
40th

anniversary
ofthe

film
O
utofAfrica.

Back
in
the

cradle
ofcivilization

a
gem

opens
this

quarterin
Rom

e:Palazzo
Shedir,a

four-suite
m
icro-hotel

in
the

heart
of

the
city,

housed
in

a
Baroque

private
m
ansion,

once
hom

e
to

the
Borghese

fam
ily.

If
it’s

fully
booked,

check
out

Palazzo
Portinari

Salviati,
a

15th-
century

Renaissance
palazzo

that
w
as

once
hom

e
to

the
M
edici

and
to

D
ante’s

m
use,

w
hich

joins
Leading

H
otels

of
the

W
orld

this
m
onth.

M
ore

contem
porary,

in
a

renovation
by

Jean-M
ichel

G
athy,

the
Am

an
Rosa

Alpina
opens

in
tim

e
for

the
skiseason

in
the

U
N
ESCO

-
listed

D
olom

ites.
For

those
w
ho

love
northern

clim
es,

H
obo

O
slo

opens
in

N
orw

ay,
follow

ed
by

Copenhagen,
continuing

the
expansion

of
the

H
obo

H
otelconceptin

the
N
ordic

region.In
Eastern

Europe,
the

Fairm
ont

G
olden

Prague
opensin

the
Czech

capital’sO
ld
Tow

n
atthe

gate
of

the
prestigious

Pařížská
Boulevard.Elsew

here
in

Europe,N
obu

H
otel,in

M
adrid's

city
center,is

set
to
open

thisquarterasisKim
pton

H
otelTaorm

ina
w
ith

panoram
icview

softhe
Sicilian

coastline.The
hottesthotelopening

in
London

is
The

Chancery
Rosew

ood
in

G
rosvenor

Square
w
hich

opens
at

the
end

of
this

year
in

the
form

er
U
S

Em
bassy

Building.
W
ine

lovers
can

stay
at

Château
de

la
Com

m
araine,sister

hotelto
Royal

Cham
pagne

H
otel&

Spa.
N
orth

Africa
and

the
M
iddle

Eastcom
e
into

their
ow

n
atthis

tim
e
ofyear

and
in
Casablanca

LXR
H
otels

&
Resorts–Casablanca

w
ill
open

in
the

‘Triangle
d’O

r’.The
M
iddle

Eastseesopenings
ofthe

RegentJeddah
Corniche,InterContinental

The
Red

Sea,Jum
eirah

Red
Sea

and
M
iravalThe

Red
Sea

in
SaudiArabia.O

verin
U
AE,LU

X
AlJabal,

a
m
odern

beachfrontresort,and
LU

X
AlBridi,a

tented
desertretreatopen

in
Sharjah.

Stillboom
ing

in
term

s
ofdevelopm

ent,Asia
seesSALT

ofAnji,opening
in
the

Zhejiang
province

ofChina,know
n
forits

lush
bam

boo
forests

and
prized

w
hite

tea.
In
the

ever-popular
destination

ofJapan,JW
M
arriott

H
otelTokyo

is
another

addition
to

the
capitalw

hile
InterContinentalSapporo

w
illopen

in
the

second
halfofthe

year,offering
sw

eeping
view

sofN
akajim

aPark.Perfectforcherryblossom
season,Capella

Kyoto,designed
by

Kengo
Kum

a,
is
one

of
3
Capella

properties
opening

in
2025

including
Taipeiand

M
acau.Fairm

ontH
anoialso

opensin
H
anoiin

the
O
ld
Q
uarterw

hile
elsew

here
in

Vietnam
,
the

InterContinental
H
a
Long

Bay
Resort

opens
in

Vietnam
’s

U
N
ESCO

-listed
H
a
Long

Bay.
H
ow

ever
if
you

plan
to

stay
in

the
U
.S

then
The

Cooper
opens

in
Charleston,

South
Carolina

and
Thom

pson
M
iam

iBeach
launches

reim
agined

luxury
in
Florida.

InternationalSporting
Fixtures

If
you

w
ant

to
m
ake

London
your

base
betw

een
January

and
M
arch

for
the

Rugby
Six

N
ations

Cham
pionships,The

Beaum
ontM

ayfair
in
London

reopened
its

doors
in
2024

follow
ing

a
renovation,w

hich
also

coincides
w
ith

the
hotel’s

10th
anniversary.In

Perth,rugby
fans

can
stay

in
one

of
Pan

Pacific
Perth’s

selection
of

new
ly

refurbished
room

s
and

facilities
forthe

Bledisloe
Cup

cham
pionship

in
O
ctoberatO

ptus
Stadium

.
From

Septem
ber

2025,
AlU

la’s
The

Chedi
H
egra,

a
Saudi

Arabian
desert

retreat,
offers

exclusive
access

to
events

including
the

Richard
M
ille

AlU
la

D
esert

Polo.
Regent

Seven
Seas

Cruiseshasannounced
the

launch
ofits‘Spotlight

Voyage
on

G
olf’

experience,
offering

exclusive
access

to
top

golfcourses
across

the
British

Isles
w
ith

golfing
legend

Annika
Sörenstam

.

For
skiing

fans,Badrutt's
Palace

H
otelin

St
M
oritz,Sw

itzerland,reopens
w
ith

a
new

‘Serlas
W
ing’and

25
guest

room
s
and

suites
and

The
First

H
otel

Cortina
in

Italy’s
D
olom

ites
opens

late
2025,justin

tim
e
forthe

2026
M
ilan

Cortina
O
lym

pic
G
am

es.
Bespoke

Sports
O
ff
erings

Also
in
Italy,Anantara

Palazzo
N
aiadiRom

e
H
otel

is
offering

exclusive
packages

for
the

inaugural
Anantara

Concorso
Rom

a
from

April
24

–
27,w

hich
w
illinvolve

a
three-day

celebration
of

vintage
cars.

W
hile

on
U
N
ESCO

-recognized
H
aw

ar
Island,

H
aw

ar
Resort

by
M
antis

has
launched

a
BearG

ryllsSurvivalAcadem
y.AtH

otel
Føroyar

in
Tórshavn,Faroe

Islands,runners
can

explore
a
series

of
nature-filled

running
trails

alongside
a
fully

equipped
fitness

centre,w
hile

Bluew
aterYachts’FlyingFoxfeaturesa

cryosauna,
m
ixed

m
artial

arts,
a

heli-deck
sports

court
and

m
ore.
In
Thailand,Capella

Bangkok
has

com
bined

sports
and

leisure
w
ith

its
new

im
m
ersive

bike
tour,‘O

ne
Road,Tw

o
W
heels’.Alternatively,given

people
w
atching

is
a
great

sport
in
hotels,Four

Seasons
Resort

Koh
Sam

ui
and

the
Tourism

Authority
ofThailand

have
partnered

w
ith

H
BO

to
support

the
film

ing
and

prom
otion

of
the

highly
anticipated

third
season

of
‘The

W
hite

Lotus’,
set

to
air

in
2025

and
shot

in
locations

across
Thailand.

Brand
Partnerships

The
new

est
ship

of
Explora

Journeys,EXPLO
RA

II,w
illbe

docked
in
the

heartofthe
fam

ous
Port

H
ercule

throughout
Form

ula
1
G
rand

Prix
de

M
onaco

2025
in
M
ay

and
m
arking

the
Abu

D
habi

G
rand

Prix
on

D
ecem

ber
7,the

N
ofa

Riyadh,A
Radisson

Collection
Resort,is

offering
guests

a
new

safari-inspired
guest

experience.
Regent

Seven
Seas

Cruises
has

also
collaborated

w
ith

Aston
M
artin

Aram
co

Form
ula

O
ne®

for
an

exclusive
10-nightcruise

w
ith

form
erdriverPedro

de
La

Rosa
aboard

the
Seven

Seas
Splendor®

.
Coinciding

w
ith

the
U
.S.Tennis

O
pen

in
N
ew

York
betw

een
August

and
Septem

ber
is
Am

an
N
ew

York’s
'Strength

and
Recovery'program

m
e,

curated
by

Am
an’s

G
lobalW

ellness
Am

bassador
and

form
er

w
orld

N
o.

1
tennis

player,
M
aria

Sharapova.
Another

great
place

to
stay

is
Corinthia’s

first
N
orth

Am
erican

property,
The

Surrey,w
hich

recently
opened

in
O
ctober2024.

Kitirua
PlainsLodge,Am

boseli,Kenya

Badrutt’sPalace
H
otel,StM

oritz,Sw
itzerland

Credit:Steve
H
erud

H
aw

arResortby
M
antis,Bahrain

Tw
o
London

openings
are

also
scheduled

for
2025:

Six
Senses

London
at

The
W
hiteley,

the
brand’s

first-ever
U
K
property,featuring

the
brand’s

first
w
ellness-focused

m
em

bers'
club,

Six
Senses

Place,and
The

O
ther

H
ouse

Covent
G
arden,offering

146
guestroom

sand
‘Club

Flats’
plus

tw
o
penthouses

and
exclusive

facilities,all
available

on
a
long

orshortstay
basis.

Travelw
ith

Purpose
Travelersareseekingm

eaningfulexperiences
thatcontribute

to
personalgrow

th,sustainability
and

culturalenrichm
ent.Anguilla

has
introduced

a
new

'Volun-Tourism
'
initiative,

prom
oting

travel
experiences

that
actively

contribute
to

localcom
m
unities,w

hile
Sm

allLuxury
H
otels

of
the

W
orld

continues
to

expand
its

Considerate
Collection,a

com
m
unity

ofsustainable
boutique

hotels.In
Singapore,Pan

Pacific
O
rchard

offers
an

eco-friendly
stay

in
the

heartofthe
city,w

ith

Signature
Adventure

in
2025,w

here
guests

can
explore

the
area

via
dogsleds

and
skidoos.O

ver
at

Eleven
D
eplar

Farm
in

Iceland,there’s
a
new

‘Ski-to-Sea'adventure,com
bining

heli-skiing
w
ith

fly-fishing.Forthose
seeking

w
arm

eradventures,
Fairm

ont’s
‘D
iscover

the
U
ndiscovered’,involves

a
road

trip
across

northern
M
orocco,

through
the

Sahara
D
esert

to
the

Atlas
M
ountains

and
Atlantic

Coast.
PO

N
AN

T’s
Le

Jacques
Cartier

is
also

introducing
new

Polynesian
expeditions

this
year,providing

a
deep

dive
into

Pacific
cultures.

Taking
adventure

travel
to

the
skies

in
a

private
jet

experience
is
AM

AN
’s
'The

G
randest

Tour:
Tokyo

to
G
reece'

(April
19

–
M
ay

9),
w
hile

traveling
to

new
heights

w
ith

accessible
space

exploration
is
Zephalto’s

Celeste,
a
low

-
carbon

capsule
designed

by
architect

Joseph
D
irand.

Passengers
w
ill

be
w
hisked

off
on

an
80,000-feet

adventure
into

the
stratosphere

before
returning

back
to
Earth,six

hours
later,to

a
differentdestination.

Slow
Travel

Travelthis
year

is
allabout

taking
things

slow
ly

and
the

bestw
ay

to
do

this
is
aboard

a
train

or
boat.L’O

bservatoire,a
railcarriage

designed
by

artistJR,w
illdebuton

LVM
H
and

Venice
Sim

plon-
O
rient-Express,A

Belm
ond

Train
in
M
arch.W

hile
Accor’s

La
D
olce

Vita
w
illbe

the
firstluxury

train
in

Italy.O
ver

in
the

U
K,The

Britannic
Explorer,

A
Belm

ond
Train,

launches
in

July.
This

three-
night

adventure
w
illtraverse

the
landscapes

of
Cornw

all,W
ales

and
the

Lake
D
istrict.

For
those

looking
to

take
to

the
w
ater,this

year
also

m
arks

the
launch

of
three

additions
to

the
Ritz-Carlton

Yacht
Collection

–
Evrim

a,Ilm
a

and
Lum

inara
–
w
hile

Accor
has

announced
the

launch
of

‘O
rient

Express
Corinthian’,a

54-suite
yacht

that
w
ill

navigate
the

M
editerranean,

Adriatic
and

Caribbean.Equally
exciting

is
Am

an-
at-Sea;

a
183-m

eter
yacht

featuring
50

suites,
dining

facilities,a
spa

and
tw
o
helipads

(open
for

bookings
this

yearpriorto
its

2027
launch).

If
understated

voyages
are

m
ore

to
your

taste,
A&

K
is

launching
an

eco-conscious
riverboat

experience,‘Pure
Am

azon’,and
Capasecca

Yacht
hasalsoannouncednew

luxurysailingexperiences.
Anantara

is
also

bringing
a
luxury

river
cruise

to
the

heart
of

Laos
alongside

the
recently

launched
‘The

Vietage
by

Anantara’
train

line,
connecting

the
beach

tow
ns

of
Q
uy

N
hon

and
N
a
Thrang,Vietnam

.

open-airterracesand
re-w

ilding
initiatives.

O
ver

in
the

w
ellness

w
orld,

The
Botanic

Sanctuary
Antw

erp
has

announced
a
selection

of
IV

therapies
in

addition
to

the
launch

of
its

sixth
M
ichelin-starred

restaurant
this

year,
w
hile

Euphoria
Retreat

is
the

holistic
w
ellness

destination,surrounded
by

private
forests

below
G
reece’s

U
N
ESCO

W
orld

H
eritage-listed

M
ystras.

SH
A
Spain

is
also

expanding
its

productoffering
thisyearw

ith
a
new

derm
atology/trichology

unit.
Experiences

that
highlight

local
history

and
heritage

drive
purposeful

travel,
such

as
La

Réserve
Paris's

Clos
M
ontm

artre
vineyard

tours
or

Sun
G
ardens

D
ubrovnik's

new
Arts

&
Crafts

Series.As
partofD

esertX
in
the

Coachella
Valley,

The
Parker

Palm
Springs

is
offering

guests
the

opportunity
to

visit
outdoor

art
installations

exploring
indigenous

sovereignty
and

postcolonial
history,

w
hile

private
tours

and
access

to
renow

ned
artists’studios

are
now

available
at

Alm
anac

Barcelona
as

part
of

the
hotel’s

collaboration
w
ith

M
atizG

allery.
For

a
m
ore

slow
-paced

adventure,
Lefay

Resort
&
SPA

Lago
di

G
arda

is
expanding

this
sum

m
er

w
ith

five
exclusive

Sky
PoolVillas

and
a
W
ellness

Program
on

“The
Art

of
Letting

G
o”,

w
hile

SCP
Corcovado

W
ilderness

Lodge
in
Costa

Rica’s
Corcovado

N
ationalPark

offers
an

idyllic
barefootluxury

retreat.

Exclusive
Experiences

and
Adventure

Travel
Travelersareincreasinglyseekingadventures

that
provide

an
escape

from
the

everyday.
In

Svalbard,a
N
orw

egian
Archipelago

north
ofthe

Arctic
Circle,62°N

O
RD

is
launching

a
brand-new

N
ew

destinations
such

as
Tbilisi

sees
Telegraph

Tbilisi
G
eorgia

open
in

Spring
and

H
15

Palace,Krakow
opens

in
Poland

as
part

of
M
arriott’s

Luxury
Collection.

Closer
to

hom
e,

The
Lake

Estate
on

W
innisquam

is
due

to
open

in
N
ew

H
am

pshire's
Lakes

Region
in
late

spring
and

The
W
aldorfAstoria

N
ew

York
is
finally

opening
follow

ing
a
large-scale

restoration.
If

M
exico

is
on

the
m
enu,

Park
H
yatt

Los
Cabos

at
Cabo

del
Sol

opens
along

the
picturesque

coastofBaja
California

Sur.Further
south,W

aldorfAstoria
Costa

Rica
Punta

Cacique
opens

on
G
uanacaste’s

secluded
Playa

Penca.In
Aprilthe

StRegis
Cap

Cana,follow
ed

by
W
Punta

Cana,both
open

in
the

D
om

inican
Republic.

Further
afield,

focussing
on

conservation,
M
antis

AlBaha,opening
later

this
year

in
Saudi

Arabia,
is

a
secluded

eco-conscious
lodge

offering
im
m
ersive

natural
experiences.

And
if
you

are
heading

to
Japan

for
the

W
orld

Expo
this

April,check
into

the
Patina

for
an

elevated
city

experience.

w
illlaunch

in
July

2025
as

one
ofthe

m
ostscenic

retreats
on

the
Italian

Riviera.
Another

Riviera
w
elcom

es
N
ordelaia

Beaulieu
and

if
you

enjoy
M
editerranean

island
life,Four

Seasons
Resort

M
ykonos

opens
in
the

Aegean.The
latesthotels

from
the

Vestige
Collection,

Son
Erm

itá
and

Binidufá,open
in
July.Four

Seasons
M
allorca

at
Form

entor
also

opens
this

sum
m
er,and,on

the
m
ainland,O

KU
Andalusia

opens
as

the
ultim

ate
beachside

retreat.
Luxury

brands
all

have
m
ajor

openings
this

sum
m
er

w
ith

Rocco
Forte

H
otels

opening
the

Carlton
M
ilan,the

fam
ily

com
pany’s

second
property

in
M
ilan.Corinthia

Rom
e
opensin

Italy’s
form

er
CentralBank

and
Conrad

H
am

burg
w
ill

open
in
the

historic
Levantehaus

building
on

one
of

G
erm

any’s
m
ost

popular
shopping

streets.
Four

Seasons
H
otel

and
Residences

Cartagena
is
a
m
ust-visit

in
Colom

bia
as

is
The

Red
Sea

ED
ITIO

N
,Egypt.

Fairm
ont

Tokyo
is

the
first

Fairm
ont

in
Japan

and
overlooks

Tokyo
Bay.O

ther
Fairm

ont
openings

include
Fairm

ont
U
daipur,

India,
and

Fairm
ont

N
ew

O
rleans,

part
of

the
historic

redevelopm
ent

of
the

form
er

Bank
of

N
ew

O
rleans

building.
D
on’t

m
iss

the
view

s
–
day

and
night

–
from

O
ne

&
O
nly

M
oonlight

Basin,
in
Big

Sky,M
ontana.For

som
ew

here
even

m
ore

rem
ote

stayin
Kenya’snorthern

Laikipia
region

at
a ndBeyond

Suyian
Lodge,opening

July.

If
w
hisky

is
your

tipple,Ardbeg
H
ouse

w
as

recently
purchased

by
LVM

H
near

the
distillery

w
here

Ardbeg
has

been
creating

its
untam

ed
sm

oky
w
hisky

for
m
ore

than
200

years
on

the
rem

ote
Scottish

Island
ofIslay.

O
verin

Italy,the
charm

ingVistaO
stuniopens

thissum
m
erin

Puglia
nearthe

Baroque
splendor

ofLecce
and

the
tim

eless
SassiofM

atera.O
n
the

M
editerranean

coast,
Villa

Beatrice
Portofino

Åm
ot,N

orw
ay

Credit:U
lfRugom

ayo
Am

undsen
Aurea

Ibiza
Residences,Ibiza,Spain

B
y
CressiSow

erbutts

Stay
to

See
the

Sport

Laguna
CoastResort,N

axos,G
reece

O
KU

Andalusia,Spain

Château
de

la
Com

m
araine,Burgundy,France

Credit:John
Athim

aritisPhotography

Edited
forILTM

by
Sarah

M
iller,Founderand

CEO
ofSarah

M
illerand

Partners

B
y
CressiSow

erbutts
and

Sebastian
Clifton
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THESE NEW AND REIMAGINED STAYS  

ARE TURNING HEADS WITH STRIKING DESIGN.

BY LAUREN GALLOW

HEARTTHROB
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  An extensive renovation of The Wal-

dorf Astoria New York, slated to wrap 
this spring, polishes the NYC land-
mark’s 375 guest rooms and suites to 
their original art deco glory and adds a 
new 30,000-square-foot spa. 

  In Taipei, the 86-room Capella Taipei 

will offer weary travelers a serene city 
respite come spring, with a “modern 
mansion” design concept and tradi-
tional Taiwanese treatments at an ex-
pansive wellness center. 

  Amid tropical gardens in Nai Lert Park, 
Aman Nai Lert Bangkok opens early 
this year in a sleek 52-suite tower that 
houses omakase and teppanyaki res-
taurants and emphasizes its setting with 
open terraces and natural materials. 

  The 134-room Rosewood Amsterdam, 
Rosewood’s Netherlands debut, will ra-
diate palatial prestige when it opens this 
spring in the former Palace of Justice, 
overlooking the Prinsengracht. 

  In Italy, glamour veteran Orient Ex-
press will launch two new hotels later in 
the year: Orient Express La Minerva, 
with 93 rooms just two blocks from 
the impressive art collection at Rome’s 
Galleria Doria Pamphilj, and 46-room 
Orient Express Palazzo Donà Giovan-

nelli, situated in a fifteenth-century 
Venetian palace formerly home to the 
Duke of Urbino. 

Art, culture, and travel books 
line the shelves of Park Hyatt 

Tokyo’s library.

More urban openings



 
Inside Saudi Arabia's first five-star luxury train worth Rs 461 crores.

Check Dream of the Desert's lavish features and photos
LINK: https://economictimes.indiatimes.com/magazines/panache/inside-saudi-arabias-first-five-star-luxury-train-worth-rs-461-crores-check-dream-of-... 

Inside Saudi Arabia's first
five-star luxury train worth
Rs 461 crores .  Check
Dream of the Desert 's
lavish features and photos
SECTIONS Inside Saudi
Arabia 's f i rst  f ive-star
luxury train worth Rs 461
crores. Check Dream of the
Desert's lavish features and
photos ET Onl ine Last
Updated: Jan 28, 2025,
07:37:00 PM IST Rate Story
Follow us Share Font Size
Small Medium Large Save
Print Comment Synopsis
Saudi Arabia and Arsenale's
'Dream of the Desert' five-
star train, inspired by the
Kingdom's landscapes and
heritage, offers 34 luxurious
suites. Launching Q3 2026,
it aims to blend top-tier
hospitality with rich cultural
exper iences, ref lect ing
S a u d i  V i s i o n  2 0 3 0 .
Co l l abo ra t i ve  cu l tu ra l
programs and a refined
d in ing exper ience wi l l
e n h a n c e  t r a v e l e r s '
immers ion  in to  Saud i
h i s to ry  and  t rad i t i on .
Middle-East's 'Dream of the
Desert' is one of the first
luxury trains. Saudi Arabia's
Railways (SAR) and Italian
hospitality giant Arsenale
have revealed the final
designs for their ambitious
"Dream of the Desert"
luxury train, set to become

the first five-star train in
the  M idd le  Eas t .  The
unveiling took place during
the visit of Italian Prime
Minister Giorgia Meloni to
Saudi Arabia, marking a
significant step in redefining
luxury rail travel in the
region. Budget with ET
India, get ready for the
m o d e r n  w a r f a r e  o f
tomorrow Women, youth,
farmers and poor  can
continue to be Budget
2025's 'roti, kapda aur
makan' Modi govt has a key
task  in  Budget  2025:
Unlocking the PLI goldmine
According to the Saudi
Press Agency (SPA), the
project is a result of the
partnership between SAR
a n d  A r s e n a l e ,  w h i c h
culminated in a formal
agreement valued at 200
million Saudi riyals (around
Rs 461 crore) in January
2024. This collaboration is
part of a broader effort to
develop luxury tourism
services and align with
Saudi Vision 2030, the
country's plan to diversify
its economy and enhance
cultural tourism. A New Era
in Luxury TravelThe Dream
of the Desert train will offer
a  h i g h - e n d  t r a v e l
experience, featuring 14
carriages with 34 luxurious
su i tes.  Des igned as a

mobile five-star hotel, it
aims to merge world-class
hospital i ty with a r ich
cultural experience. The
interiors of the train are
inspired by Saudi Arabia's
iconic desert landscapes
and traditional architecture,
reflecting the Kingdom's
cu l tura l  her i tage.  The
luxurious décor includes
earthy tones, fine textiles,
and intricate artistic details,
which incorporate motifs
from famous landmarks like
Madain Saleh and Hail. The
train is designed not only to
provide an unparalleled
luxury experience but also
to immerse passengers in
Saudi Arabia's history and
culture. Its interior features
elegant reception lounges
modelled after traditional
majlis (gathering spaces),
with hand-carved woodwork
and geometric patterns that
showcase the country's
warmth and hospitality. A
Cultural Journey on Rails
The Dream of the Desert
train will also offer a unique
c u l t u r a l  e x p e r i e n c e .
Through collaboration with
the Ministry of Culture,
curated cultural programs
will allow passengers to
explore Saudi Arabia's
traditions dynamically and
interactively. The Saudi
Tourism Authority and the
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Center for Development
Authorities Support are
working on creating tailored
tourism itineraries that
integrate seamlessly with
the train journey, offering
t r a v e l l e r s  a  d e e p e r
c o n n e c t i o n  t o  t h e
Kingdom's natural  and
c u l t u r a l  s i t e s .  P a o l o
Barletta, CEO of Arsenale
G r o u p ,  e x p r e s s e d
e x c i t e m e n t  o v e r  t h e
project, highlighting the
goal of creating a travel
e x p e r i e n c e  t h a t  i s
unmatched in its luxury and
cultural depth. According to
Barletta, the Dream of the
Desert is not just a luxury
train; it is an immersive
journey that merges world-
class design, hospitality,
and Saudi traditions. He
emphas i z ed  t h a t  t h e
collaboration with SAR, the
Ministry of Culture, and the
Saudi Tourism Authority
has been key in bringing
t h e  p r o j e c t  t o  l i f e
authentically, reflecting the
K i n g d o m ' s  b e a u t y .
Anticipation Builds for the
Launch The train will begin
operations by the end of Q3
2026, with booking details
and exclusive packages to
be announced on the official
website. The onboard dining
e x p e r i e n c e  w i l l  f u s e
traditional flavours with
soph is t i ca ted  cu l inary
artistry, offering a menu
designed by top chefs from
both Saudi Arabia and
abroad. Passengers will also
be able to admire art pieces

and photography that
showcase Saudi Arabia's
c u l t u r a l  a n d  n a t u r a l
landmarks. The Dream of
the Desert train promises to
elevate luxury travel in
Saudi Arabia, offering an
expe r i ence  tha t  goes
beyond luxury,  deeply
rooted in the Kingdom's
cul tura l  and h istor ica l
identity. With its elegant
design, exceptional service,
and cultural immersion, this
train is poised to become a
must-experience attraction
for those seeking a unique
and opulent way to explore
Saudi Arabia's vast heritage
and stunning landscapes.
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EXCLUSIVE: Inside The Middle East's First Five-Star Train Designed

by Aline Asmar d'Amman
LINK: https://wwd.com/home-design/interior-design/middle-east-first-five-star-train-aline-asmar-damman-1236882826/ 

EXCLUSIVE: Inside The
Middle East's First Five-Star
Train Designed by Aline
A s m a r  d ' A m m a n  T h e
Lebanese architect unveiled
her designs with WWD for
the Dream of the Desert
train developed with the
Saudi Arabian Ministry of
Culture and Saudi Arabia's
R a i l w a y s  a n d  I t a l y ' s
Arsenale. By Plus Icon Sofia
C e l e s t e  S e n i o r
Correspondent, Home and
Interiors Recent Articles by
Sofia Celeste January 27,
2025, 1:54pm Share this
article on Facebook Share
this article on X Share this
article on Flipboard Share
this article on Pin It Share
this article on Tumblr Share
this article on Reddit Share
this article on LinkedIn
Share  th i s  a r t i c l e  on
WhatsApp Share this article
on Email Print this article
Share this article on Talk
Share  th i s  a r t i c l e  on
Facebook Share this article
on X Share this article on
Flipboard Share this article
on Pin It Share this article
on Tumblr Share this article
on Reddit Share this article

on LinkedIn Share this
article on WhatsApp Share
this article on Email Print
this article Share this article
on  Ta l k  A l i n e  A smar
d'Amman and her Culture
in Architecture Studio's
designs for Dream of the
Desert Courtesy of Culture
in Architecture Share this
article on Facebook Share
this article on X Share this
article on Flipboard Share
this article on Pin It Share
this article on Tumblr Share
this article on Reddit Share
this article on LinkedIn
Share  th i s  a r t i c l e  on
WhatsApp Share this article
on Email Print this article
Share this article on Talk
Share  th i s  a r t i c l e  on
Facebook Share this article
on X Share this article on
Flipboard Share this article
on Pin It Share this article
on Tumblr Share this article
on Reddit Share this article
on LinkedIn Share this
article on WhatsApp Share
this article on Email Print
this article Share this article
on Talk MILAN - Lebanese-
born architect Aline Asmar
d'Amman said growing up

she was "bathed" in the
poetry of 13th-century poet
Rumi, who described the
d e s e r t  a s  a  " w i d e
emptiness, a peace without
understanding it ." She
never thought that one day
she would help people
experience that sort of
wonder ,  in  an age of
modern luxury travel. On
Tuesday, she shared her
designs with WWD for the
Middle East's first five-star
train. The Dream of the
Desert train developed with
the Saudi Arabian Ministry
o f  Cu l tu re  and  Saud i
Arab ia 's  Ra i lways and
Italy's Arsenale will allow
l u x u r y  t r a v e l e r s  t o
experience a privileged
view of the desert. After
garner ing notor iety in
fashion as the founder of
t h e  C u l t u r e
in Architecture studio which
w o r k e d  w i t h  K a r l
L a g e r f e l d  o n  s e v e r a l
projects, including the
design of luxury suites for
the Hôtel de Crillon in Paris,
she's now playing a small
but s igni f icant ro le in
he l p i ng  Saud i  A rab i a

La proprietà intellettuale è riconducibile alla fonte specificata in testa alla pagina. Il ritaglio stam
pa è da intendersi per uso privato

27/01/2025 19:01
Sito Web wwd.com



achieve its Vision 2030.
This is her first train and
she proudly said it 's a
sustainable project in the
s e n s e  t h a t  s h e
u s e d  e x i s t i n g  I t a l i a n
wagons owned by Arsenale
Group. You May Also Like
Related Articles Fashion
Scoops Bottega Veneta
Opens  Ch i c ago  S to r e
J e w e l r y  C h a n e l  I n c .
Appoints Olivier Kessler-
Gay General Manager of
Watches and Fine Jewelry
"It's a wonderful thing to
immerse into a world of
dynamic  s t i l l ness  and
spiritual mystique that is
the desert. Saudi Arabia's
pristine natural beauty and
the very distinctive feeling
of immensity and silence, of
wildness and wideness, only
tamed by the Bedouin
tradition of journeys with
pa t i e n c e ,  a ppea l s  t o
another kind of travel
today," she said, adding
that slow travel is all about
embracing layers of culture
and enriching humanistic
values, which Saudi Arabia
is only now ready to share
on a global level. Aline
Asmar d'Amman Courtesy
of Culture in Architecture  
This milestone marks a
significant step forward in
redefining luxury rail travel
in the region and is the
result of a close partnership
between SAR and Arsenale,
in collaboration with the
Ministry of Culture, the
Saudi Tourism Authority
a n d  t h e  C e n t e r  f o r

Development Authorities
Support. In 1947, the first
railway between Dammam
a n d  R i y a d h  w a s
inaugurated. Established in
2006, SAR is the owner and
operator of the North Train
Railway Network, which is
propelling the vision of
sustainable passenger and
cargo transport. In 2017,
the North Train passeneger
services was launched,
followed by the Haramain
high speed railway in 2018.
Dream o f  t he  Dese r t
Courtesy of Aline Asmar
d'Amman and her Culture
in Architecture Studio's
Saudi heritage elements
feature inside the Dream of
the Deser t ,  as  Asmar
d'Amman said she spent
hours looking at the details
of a Saudi façade, the
intricate textile weavings,
the wood carvings, the oil
lamps whose light diffuses a
cinematographic mood,
interpreting these in a
de l i ca te  modern  lens ,
adapted to the train space
and  cons t ra in ts .  "Not
forgetting the astounding
Stendhal  syndrome [a
condition of awe upon the
d i s c o v e r y  o f  g r e a t
mas te rp i e ces ]  a t  t he
discovery of Hegra, Hail, Al-
Ula and other untouched
beauties," she mused of the
train that includes world-
c l a s s  s u i t e s  a n d  a
restaurant enhanced with
modern touches from the
lamp shades' belt detail to
the wood carving elegant

mot i f  insp i red  by  the
gypsum mot i f s  in  the
central region.  The suites,
she said, are characterized
by rich wood marquetry,
l u xu r i ou s  upho l s t e r y ,
s en sua l  l i g h t i n g  a nd
bespoke furniture. In the
reception area, the bar and
the lounge, textile weaving
and geometric patterns
feature prominently. The
bar design is inspired by the
ancient architecture of the
Al-Ula site of Hegra, the city
of Madain Salih and the
archaeological mountain of
Hijaz, interpreted in modern
patterns and design. The
train is also punctuated by
wood sculpted panels in
signature green patina,
insp i red by the Saudi
Arabian seaside city of
Jeddah's iconic façades.
Aline Asmar d'Amman and
h e r  C u l t u r e
in Architecture Studio's
designs for Dream of the
Desert. Courtesy of Culture
in Architecture In and
around the  wor lds  o f
fashion and hospitality,
Asmar d'Amman's fame is
growing. Last year, she was
the f i rst  guest  of  the
Read ing  Room a t  7L ,
the bookstore, library and
publishing house founded
by Lagerfe ld that was
acqu i red  by  Chane l  i n
2021.  She designed the Le
Petit Salon, a private event
s p a c e  w i t h i n  i n
Le19M, Chanel's hub for
craftsmanship on the edge
of Paris. She is also working
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 on the Arsenale on another
project: The Orient Express
H o t e l  P a l a z z o  D o n à
Giovannelli Venice. Founded
in 2020 by Paolo Barletta
and  Annabe l  Ho ld ing ,
Arsenale is  an I ta l ian
company operating in the
luxury hospitality sector,
with the aim of enhancing
the Italian tourism industry.
The company is structured
around two main divisions:
The Hospitality Hotel and
Resort  d iv is ion,  which
designs and manages hotel
properties in collaboration
with iconic luxury brands,
such as Soho House, as well
as the Orient Express.
Inside the upcoming Orient
Express Hotel in Venice in
Palazzo Donà Giovannelli
Ven i ce  and  has  been
designed by Aline Asmar
d'Amman. Courtesy of Aline
Asmar d'Amman Tags

La proprietà intellettuale è riconducibile alla fonte specificata in testa alla pagina. Il ritaglio stam
pa è da intendersi per uso privato

27/01/2025 19:01
Sito Web wwd.com



29/01/2025
Pag. 15

La proprietÃ  intellettuale Ã¨ riconducibile alla fonte specificata in testa alla pagina. Il ritaglio stam
pa Ã¨ da intendersi per uso privato



 

Travel / Destinations 

The Middle East’s first super-luxury train 
will gleam gold 

By Julia Buckley, CNN 

 

CNN — It’s the train set to whisk people across the largest country in the Middle East — and to do 
so in style, according to the designs that have just been released. 

Saudi Arabia’s Dream of the Desert train, which is slated to hit the rails next year, is set to be the 
region’s first five-star luxury train, and the first renderings for the 14 carriages have finally been 
unveiled. 

A joint project between Saudi Arabia Railways (SAR) and Arsenale S.p.A., the Italian luxury brand, 
the train is due to launch around fall 2026. It has been designed by Aline Asmar d’Amman, an 
architect and designer whose Culture in Architecture studio is based between Paris and Beirut. 

The idea is to amp up the luxury while referencing Saudi culture and heritage — including motifs 
from destinations like AlUla, Madain Saleh and Hail — within the design. 

The overall tone is suitably sandy, with golds, beiges and darker tones coupled with chrome fittings 
reflecting the desert views outside. 



 

Reception lounges have been given the feel of a majlis — the room in a Saudi home where guests 
are welcomed — and include geometric patterns and hand-carved wooden elements. Bedrooms, 
meanwhile, have a richer feel, with a hint of Art Deco styling in the emerald-colored sofas, 
headboards and drapes, as well as the clean lines and wood-paneled walls.  

The attention to detail extends to the public areas. Artworks and photographs of Saudi cultural sites 
will adorn the corridors, while the train exterior will be a burnished chrome with accents of violet. 

The train will have 34 suites across 14 carriages, while the restaurant menu will be curated by 
“local and international chefs,” according to the press release accompanying the renderings. 

 

The train has been designed by architect Aline Asmar d'Amman.  

Courtesy Arsenale Spa/SAR 



The route will go from Riyadh across SAR’s Northern Railway network. In a partnership with the 
Saudi Ministry of Culture there will be “curated cultural programs” for guests as well as “unique 
tourism itineraries that integrate seamlessly with the train journey” — though no details have yet 
been revealed. 

SAR previously said in a press release that the Dream of the Desert will operate “luxury train 
cruise” journeys from the capital city of Riyadh to Qurayyat, which is situated close to the northern 
border with Jordan. 

The 1,300-kilometer route will take in the country’s desert landscapes, and stop at the city of Hail 
on one- and two-night trips. 

Calling it “an unparalleled travel experience,” Paolo Barletta, Arsenale Group’s CEO, said in a 
statement that the train will be a “fully immersive experience.” 

Dream of the Desert is currently slated to debut at the end of the third quarter of 2026. 

In the mean time, a sibling train, Dolce Vita Orient Express, will debut in Italy in April. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
INSPIRATION 

Inside Dream of the Desert – 
Saudi Arabia's first luxury train 
service 
Dream of the Desert will welcome passengers in 2026, becoming the first five-star rail 
service in the Middle East 

 

Luxury train travel is having a moment. Around the world, several new and 
revamped train services have captured the global appetite for slow travel. The 
Middle East is set to get its first luxury train service with the launch of Saudi 
Arabia's Dream of the Desert. 

Set to take passengers on a journey through Saudi Arabia's vast desert landscapes, 
the service is on track to make its inaugural journey by the end of 2026. Departing 
from the Saudi capital Riyadh, Dream of the Desert will run on 1,300 kilometres of 
existing railway lines from the capital Riyadh to Al Qurayyat in the northern 
province of Al Jawf, taking in some of the country's most breathtaking natural 
scenery along the way. The planned one- to two-day route takes in Al Qassim, Hail 
and Al Jouf, on the edge of King Salman bin Abdulaziz Nature Reserve, before it 
terminates some 30km from the border with Jordan. 



 

Interiors have been designed by Lebanese architect Aline Asmar d'Amman Courtesy Saudi Arabia 
Railways 

Manufactured by the Italian hospitality company Arsenale Group and commissioned by Saudi Arabia 
Railways (SAR), Dream of the Desert's 14 carriages will consist of 34 luxury suites. A first look at the 
interiors, designed by Lebanese architect Aline Asmar d'Amman, shows opulent gold-laden ceilings, 
tile-fronted bars, rich velvet banquettes and touches of Saudi tradition. Reception areas have been 
inspired by majlis settings, adorned with intricately carved wood and shades inspired by the desert 
sands. Special art pieces showcasing Saudi heritage and culture are being commissioned to hang in the 
train's corridors, with menus will be created by local and international chefs. 

 

Reception areas merge traditional Saudi design with opulent touches 

 Courtesy Saudi Arabia Railways 



Arsenale is already working in collaboration with Orient Express on La Dolce Vita, a new luxury rail 
service with six itineraries crisscrossing Italy, set to launch in early spring. Arsenale has also signed an 
agreement with the UAE's national railway company, Etihad Railway, to develop a luxury train that will 
travel across the Middle Eastern peninsula. 

 

The desert landscape in Al Jawf province 

 benedek 

The update on Dream of the Desert is one of many as Saudi Arabia fast-tracks its ambitions to become 
a leading tourist destination, with plans to attract 150m visitors by the end of the decade. Last year was 
marked by news of hotel and resort developments across the Kingdom, from AlUla, the ancient oasis 
city near the sandstone monuments of Hegra; to the Red Sea coast and its islands; Sindalah Island, part 
of the Neom gigaproject; and the historic settlement of Diriyah. 

 

 

 

 

 

 

 

 



 
 

Saudi Arabia Unveils First Luxury Train ‘Dream 
of the Desert’ 

Saudi Arabia Railways and Arsenale revealed the 'Dream of the Desert', the 
Middle East’s first luxury train. Featuring 34 luxury suites, it offers an 

immersive cultural experience inspired by Saudi heritage. Operations begin in 
late 2026, with bookings announced soon. 

 
Saudi Arabia Railways, in partnership with Italian hospitality company 
Arsenale, unveiled the final design of Dream of the Desert, a first-of-its-kind 
five-star luxury train in the Middle East. According to reports from the Saudi 
Press Agency, the achievement was the result of the said two companies signing 
an agreement last year. 

Instead, due to the inspiration from Saudi desert and traditional architecture, 
the interior of the train is decorated with rich craftsmanship combined with 
earthy hues along with intricate details and high luxury fabrics. Two main 
landmarks, Hegra and Hail, are also reflected in the design for a visually 
stunning experience and insight to the culture by the passengers. 
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From Runways to Resorts: Fashion 
Executives Are Reshaping Luxury Hospitality 

Fashion indus t ry ve te rans Saba Landmann, S tephan ie Le Badezet , M ichae l Gr ieve and 
Cla i re Abie l lé have t rans i t ioned into sen ior pos i t i ons w i t h l ead ing hosp i ta l i t y compan ies . 

• Hospitality groups are 
recruiting fashion industry 
talent to drive innovation and 
enhance brand narratives. 

BY RITU UPADHYAY 

WITH CONTRIBUTIONS FROM MILES S O C H A 

W h e n c o m m u n i c a t i o ns director Claire 
Abeille t raded the world of Christian 
Louboutin 's red soles a n d Burberry's 
checks for the marbled lobbies and 
sandy beaches of Kerzner International 's 
luxury resorts, she brought mor e than her 
Rolodex of fashion contacts. 

The executive, wh o n o w serves as vice 
pres ident of global communicat ions a t the 
pa ren t company of the One & Only Resorts 
a n d Atlantis Hotels, is pa r t of a growing 
wave of fashion industry veterans being 
t apped by luxury hospitality groups for 
their brand-building expertise. 

Leading international hotel groups are 
tasking fashion industry pros to reimagine 
everything f rom guest experiences to 
b rand storytelling. 

Brett Armitage, chief commercial officer 
of Kerzner International, recognized the 
luxury hospitality playbook needed a 
rewrite as he observed fashion houses 
masterfully build emotional connect ions 
with the same ultra-high-net-worth 
individuals their hotels were courting. 

The solution? Tap into that expertise 
directly. Within 18 months , Kerzner 
recrui ted a trio of fashion industry 
veterans: Abeille f r o m Christian Louboutin 
to lead global communications; Edward 
Lee f r o m Tom Ford as creative director, 
and mos t recently, Kande Camara f rom 
Dior to spearhead sustainability. 

"We're embracing no t jus t a creative 
influence, bu t an entire point of view on 
h o w we approach our b r an d story," said 
Armitage, whose recrui tment strategy 
reflects a larger t ransformat ion sweeping 
through hospitality. 

More examples abound: 
Two years ago, Marriott International 

brought on fashion PR veteran Saba 
Landmann to oversee global b rand 
communicat ions a t Marriott International. 

Michael Grieve was appointed chief brand 
officer a t Dubai-based Jumeirah Group last 
year, poached from Gucci, where he served 
as vice president, brand and client. 

And mos t recently, longtime LVMH 
watches and jewelry p r director 
Stephanie Le Badezet joined Accor 
Group, overseeing Orient Express ' global 
communicat ions strategy. 

"Fashion, a t its core, is all about 

creating aspiration, curating narratives, 
and connecting deeply with a brand ' s 
audience on an emotional level - beyond 
their wallet," said Landmann, senior vice 
pres ident of global b rand and portfolio 
public relations a t Marriott International. 
This "translates seamlessly into hospitality 
PR, where creating unique , immersive 
experiences is just as crucial as the 
aesthetic appeal of a b rand . " 

Landmann is responsible for leading 
communications for the company's portfolio 
of 30 diverse hotel brands, including The 
Ritz-Carlton, Ritz-Carlton Reserve, Bulgari 
Hotels and Resorts, St. Regis Hotels and 
Resorts, Edition, The Luxury Collection, JW 
Marriott and W Hotels. She joined Marriott 
after leading communications a t G-III 
Apparel Group, owner of Donna Karan, Karl 
Lagerfeld, Vilebrequin and more. Prior to 
that she held senior roles a t Vince Holding 
Corp. and Alice+Olivia. 

Tina Edmundson , pres ident of luxury 
at Marriott International , explained 
its recru i tment philosophy: "Fresh 
perspectives are essential to keeping global 
b rands dynamic and relevant, which is 
why we chose to bring Saba on board f rom 
the fashion industry... The fashion industry 
is fast-moving, competitive, and dynamic 
and requires an unders tanding of h o w 
to craft aspirational narratives, t ap into 
and navigate cultural t rends, and build 
emotional connect ions with consumers ." 

The shared clientele across bo th 
industries is also a key factor driving 
this cross-industry pollination. Abeille 
emphasized the significant overlap in 
target audiences, especially for Kerzner, 
which operates ultra-luxury propert ies . 

"In our segment of hotels, we ' re 
ultimately speaking to the same ultra high-
net-worth audience - the 1 percent ." 

This shared consumer base means 
fashion executives bring valuable insights 
into the preferences and behaviors of 
luxury consumers . "Luxury fashion brands 
no t only command the loyalties with the 
same customers we also hold dear, bu t 
they also constantly reinvent, innovate and 
respond to change," Abeille added . 

The skills required to build and maintain 
luxury b rands are increasingly transferable 
across sectors, particularly when it comes 
to unders tanding and serving the world's 
mos t discerning consumers . 

Jean Allen, par tner a t executive search 
firm Heidrick & Struggles in New York, 
said, "recruiting f r o m fashion is high on 
the list for our hospitality clients." 

Communications executives transition 
particularly well, she added . 

"There are a lot of parallels be tween 
fashion and hospitality in te rms of 
unders tanding how to do a strategy shift 
and the complexity of the matrix. Fashion 
people have seen a lot of t ransformation, 
have great b rand experience and they've 
worked with a certain level of intensity 
a round personalities," Allen said. "They 
unders tand the 24/7 na ture of social 
media and all those things that really affect 
fashion and hospitality probably m o re 
than other industr ies ." 

"The t rend of luxury b rand talent 
transitioning into hospitality reflects 
a strategic shift in crafting high-end 
experiences, blending the refined 
expertise of the fashion world with 
hospitality's service-oriented focus," said 
Grieve a t Jumeirah, pe rhaps best known 
for the pioneering sail-shaped Burj Al Arab 
hotel, which marketed its 25th anniversary 
in 2024. "Fashion executives bring a 
sophisticated unders tanding of b rand 
power - no t jus t as a tangible offering, bu t 
as an emotional connect ion." 

Their toolbox also includes expertise 
with partnerships , strategic events, and 
media engagement to "amplify a brand ' s 
visibility a n d prestige," he said. 

Fashion executives are arriving at 
hospitality companies amid an explosion 
in hotels b r anded after such famous 
fashion houses as Versace, Giorgio Armani, 
Karl Lagerfeld, Elie Saab and more , no t to 
ment ion Bulgari. 

Grieve argued that "hospitality pure 
players like Jumeirah are uniquely positioned 
to respond with deep-rooted expertise in 
delivering exceptional guest experiences. 

"While fashion b rands excel at 
design and creating aspirational appeal , 
hospitality pure players have a distinct 
advantage: operational excellence," he 
said in an interview. "Running a hotel 
is an intricate a r t requir ing seamless 
coordination across service, dining, 
housekeeping, and guest engagement ." 

Le Badezet jo ined Orient Express as the 
legendary travel b r an d is set to open its 
first hotels in 2025, with Orient Express 
La Minerva in Roma and Orient Express 
Palazzo Dona Giovannelli in Venice. 
She said: "The hospitality indus t ry is 
increasingly recognizing that mode rn 
luxury is abou t mor e than just high-
end accommodat ions. It's finding the 
right balance be tween heritage and a 
con temporary reinterpretat ion." 

Another particularly valuable asset those 
who have worked in fashion often bring 
to hospitality roles is a global mindset . 
"Clients couldn ' t hire someone w ho didn ' t 
have global experience. A hospitality 
company just really couldn' t take that 
risk," Allen said. "Fashion brands are 
well versed in catering to diverse cultural 
expectations and regional preferences ." 

The Jumeirah Group is expanding across 
international markets, with plans to double 
its portfolio by 2030. 

"Jumeirah is an international b rand 
with ambit ious growth objectives, and we 
are actively raising our profile globally," 
said Grieve, who came to the Dubai-based 
company with strong regional know-how, 
having handled all of Gucci Maison's b rand 
marketing, communicat ions , and client 
engagement activities for Europe and the 
Middle East based out of Milan. 

Grieve will oversee high-profile 
upcoming launches including Jumeirah Le 
Richemond in Geneva, Jumeirah Red Sea 
in Saudi Arabia, a n d Jumeirah Marsa Al 
Arab in Dubai. 

In his view, luxury travelers "seek 
purpose-driven experiences tha t resonate 
deeply. They wan t more than amenit ies -
they want memories ." 

Grieve also cited a heightened interest 
in wellness, cultural discoveries, a sense of 
belonging, and "authentic and memorable 
culinary journeys." 

The transition from fashion to hospitality 
does have unique challenges. Marriott's 
Landmann pointed out that while fashion 
PR often focuses on promot ing specific 
products within seasonal cycles, hospitality 
requires a broader, sometimes more 
complex approach. 

"We're no t jus t promot ing a product , 
bu t an experience - an entire ecosystem 
that includes location, architecture, 
service, amenities, and lifestyle," 
Landmann said. 

The hospitality industry also demands 
a different kind of relationship building. 
"While fashion campaigns often focus on 
specific m o m e n t s or seasonal launches, 
hospitality PR requires fostering ongoing 
relationships with media , influencers and 
guests. The storytelling mus t evolve while 
maintaining b rand consistency over t ime," 
said Landmann . 

The fashion industry's expertise in 
partnerships, strategic events, and media 
engagement helps amplify a brand's 
visibility and prestige in measurable 
ways. Kerzner has pursued partnerships 
with luxury fashion brands like Dior and 
Balmain to create unique beach and pool 
club environments. Similarly, Marriott's 
luxury portfolio saw an array of unexpected 
partnerships across fashion, such as The 
Ritz x Late Check Out and JW Marriot's 
co-branded line with Flamingo Estate. 

"Fashion PR taught m e the impor tance 
of staying ahead of t rends," Landmann 
said, not ing that this skill is equally 
valuable in hospitality, where "consumers ' 
expectations are always evolving, whether 
it's the shift towards wellness-focused 
travel, sustainable practices, or hyper-
personalized services." 

As the lines be tween different luxury 
sectors continue to blur, the influx of 
fashion ta lent into hospitality is likely to 
accelerate as operators reveal ambit ious 
expansion plans. 

The growth of the luxury hospitality 
landscape has fashion-influenced 
leadership shaping innovative new 
concepts and experiences. 

"We have pushed the boundar ies of 
how we work with par tners , the stories 
we tell in creative campaigns, and the 
spaces in which our b rands are presen t in 
the world," said Armitage. This year will 
see the opening of One & Only Moonlight 
Basin in Big Sky, Mont., f rom Kerzner 
- the brand 's first destination in the 
United States a n d its first alpine resort . 
The company is also launching its second 
wellness-focused SIRO Hotel in Boka Place, 
Montenegro, following the brand ' s debut 
in Dubai's One Za'abeel, with additional 
propert ies p lanned for Los Cabos and 
Riyadh beyond 2025. 

Meanwhile, Orient Express is making 
its own bold moves launching La Dolce 
Vita Orient Express train service and 
introducing its first sailing yacht, the 
Orient Express Corinthian. Orient Express 
will be unique in combining boats, trains, 
and hotels unde r one luxury hospitality 
brand . As Le Badezet noted , "The fu ture 
of luxury is increasingly experiential, with 
hospitality growing faster than traditional 
luxury goods sectors." 
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Kerzner  In ternat iona l ,
recogn ized the luxury
hospitality playbook needed
a rewrite as he observed
fashion houses masterfully
build emotional connections
with the same ultra-high-
net-worth individuals their
hotels were courting. You
May Also Like The solution?
Tap into that expertise
directly. Within 18 months,
Kerzner recruited a trio of
fashion industry veterans:
Abe i l lé  f rom Chr is t ian
Louboutin to lead global
communications; Edward
Lee from Tom Ford as
creative director, and most
recently, Kandé Camara
from Dior to spearhead
sus ta inab i l i t y .  "We ' re
embrac ing  not  jus t  a
creative influence, but an
entire point of view on how
we approach our brand
story,"  sa id  Armitage,
whose recruitment strategy
r e f l e c t s  a  l a r g e r
transformation sweeping
through hosp i ta l i ty .  A
rendering of the Jumeirah
Marsa Al Arab, foreground,
slated to open soon in
Dubai with a view of the
i c o n i c  B u r j  A l  A r a b .
Courtesy of Jumeirah More
examples abound: Two
y e a r s  a g o ,  M a r r i o t t
International brought on
fashion PR veteran Saba
Landmann to oversee global
brand communications at
Marr iot t  Internat iona l .
M i c h a e l  G r i e v e  w a s
appointed ch ie f  brand
off icer at  Dubai-based

Jumeirah Group last year,
poached from Gucci, where
he served as vice president,
brand and client. And most
recently, longtime LVMH
watches and jewelry pr
d i rec tor  Stephan ie  Le
Badeze t  j o i ned  Acco r
Group, overseeing Orient
E x p r e s s '  g l o b a l
communications strategy.
"Fashion, at its core, is all
about creating aspiration,
curating narratives, and
connecting deeply with a
brand's audience on an
emotional level - beyond
t h e i r  w a l l e t , "  s a i d
Landmann, senior vice
president of global brand
a n d  p o r t f o l i o  p u b l i c
r e l a t i o n s  a t  Ma r r i o t t
I n t e r n a t i o n a l .  T h i s
"translates seamlessly into
hosp i ta l i t y  PR ,  where
creating unique, immersive
exper iences is  just  as
crucial as the aesthetic
appeal  o f  a  brand."   
Landmann is responsible for
leading communications for
the company's portfolio of
30 diverse hotel brands,
including The Ritz-Carlton,
R i t z -Ca r l t on  Rese r ve ,
Bulgari Hotels and Resorts,
S t .  Reg i s  Ho te l s  and
Resorts, Edition, The Luxury
Collection, JW Marriott and
W Hotels.   She jo ined
Marr io t t  a f ter  lead ing
communications at G-III
Apparel Group, owner of
D o n n a  K a r a n ,  K a r l
Lagerfeld, Vilebrequin and
more. Prior to that she held
sen io r  ro les  a t  V ince

H o l d i n g  C o r p .  a n d
A l i c e + O l i v i a .  T i n a
Edmundson, president of
l u x u r y  a t  M a r r i o t t
International, explained its
recruitment philosophy:
"Fresh perspectives are
essential to keeping global
b r a n d s  d y n a m i c  a n d
relevant, which is why we
chose to bring Saba on
board from the fashion
i ndus t r y  The  f a sh i on
industry is fast-moving,
competitive, and dynamic
a n d  r e q u i r e s  a n
understanding of how to
craft aspirational narratives,
tap into and navigate
cultural trends, and build
emotional connections with
consumers." The shared
c l i en te l e  a c ros s  bo th
industries is also a key
factor driving this cross-
industry pollination. Abeillé
emphasized the significant
overlap in target audiences,
especia l ly for Kerzner,
which operates ultra-luxury
properties. "In our segment
of hotels, we're ultimately
speaking to the same ultra
high-net-worth audience -
the 1 percent." This shared
consumer base means
fashion executives bring
valuable insights into the
preferences and behaviors
o f  l uxu ry  consumers .
"Luxury fashion brands not
only command the loyalties
with the same customers
we also hold dear, but they
also constantly reinvent,
innovate and respond to
change," Abeillé added. The
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skills required to build and
maintain luxury brands are
increasingly transferable
across sectors, particularly
w h e n  i t  c o m e s  t o
understanding and serving
the world's most discerning
consumers. Jean Al len,
partner at executive search
firm Heidrick & Struggles in
New York, said, "recruiting
from fashion is high on the
l ist  for our hospital i ty
clients." Communications
exe cu t i v e s  t r an s i t i o n
particularly well, she added.
"There are a lot of parallels
be tween  f a sh i on  and
hospital i ty in terms of
understanding how to do a
strategy shi f t  and the
complexity of the matrix.
Fashion people have seen a
lot of transformation, have
great brand experience and
they've worked with a
certain level of intensity
around personalities," Allen
said. "They understand the
24/7 nature of social media
and all those things that
really affect fashion and
hospitality probably more
than other industries." "The
trend of luxury brand talent
transitioning into hospitality
reflects a strategic shift in
c r a f t i n g  h i g h - e n d
experiences, blending the
refined expertise of the
f a s h i o n  w o r l d  w i t h
ho sp i t a l i t y ' s  s e r v i c e -
oriented focus," said Grieve
at Jumeirah, perhaps best
known for the pioneering
sail-shaped Burj Al Arab
hotel, which marketed its

25th anniversary in 2024.
"Fashion executives bring a
sophisticated understanding
of brand power - not just as
a tangible offering, but as
an emotional connection."
Their toolbox also includes
expertise with partnerships,
strategic events, and media
engagement to "amplify a
b rand ' s  v i s i b i l i t y  and
prestige," he said. Fashion
executives are arriving at
hospitality companies amid
an explosion in hotels
branded after such famous
fashion houses as Versace,
G i o r g i o  A rman i ,  Ka r l
Lagerfeld, Elie Saab and
more,  not  to  ment ion
Bulgari. Grieve argued that
"hospitality pure players
like Jumeirah are uniquely
positioned to respond with
deep-rooted expertise in
delivering exceptional guest
experiences. "While fashion
brands excel at design and
creating aspirational appeal,
hospitality pure players
have a distinct advantage:
operational excellence," he
sa id  i n  an  i n te rv i ew .
"Running a hotel is an
intr icate art  requi r ing
seamless  coord inat ion
across service, d in ing,
housekeeping, and guest
engagement." Le Badezet
joined Orient Express as the
legendary travel brand is
set to open its first hotels in
2025, with Orient Express
La Minerva in Roma and
Orient Express Palazzo
Dona Giovannelli in Venice.
She said: "The hospitality

industry is increasingly
recognizing that modern
luxury is about more than
j u s t  h i g h - e n d
ac commoda t i ons .  I t ' s
finding the right balance
between heritage and a
c o n t e m p o r a r y
reinterpretation." Another
particularly valuable asset
those who have worked in
fashion often br ing to
hospitality roles is a global
mindset. "Clients couldn't
hire someone who didn't
have global experience. A
hospitality company just
really couldn't take that
risk," Allen said. "Fashion
brands are well versed in
catering to diverse cultural
expectations and regional
preferences." The Jumeirah
Group is expanding across
international markets, with
plans to double its portfolio
by 2030. "Jumeirah is an
international brand with
a m b i t i o u s  g r o w t h
objectives, and we are
actively raising our profile
globally," said Grieve, who
came to the Dubai-based
company  w i t h  s t r ong
regional know-how, having
hand l ed  a l l  o f  Guc c i
Maison's brand marketing,
communications, and client
engagement activities for
Europe and the Middle East
based out of Milan. Grieve
will oversee high-profile
u p c o m i n g  l a u n c h e s
inc lud ing Jumeirah Le
Richemond in Geneva,
Jumeirah Red Sea in Saudi
Arabia, and Jumeirah Marsa
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 Al Arab in Dubai. In his
view, luxury travelers "seek
purpose-driven experiences
that resonate deeply. They
want more than amenities -
they want  memor ies."
G r i e v e  a l s o  c i t e d  a
heightened interest  in
w e l l n e s s ,  c u l t u r a l
discoveries, a sense of
belonging, and "authentic
and memorable culinary
journeys." The transition
from fashion to hospitality
d o e s  h a v e  u n i q u e
cha l l enges .  Mar r i o t t ' s
Landmann pointed out that
whi le fashion PR often
focuses  on  promot ing
specific products within
seasonal cycles, hospitality
r e q u i r e s  a  b r o a d e r ,
sometimes more complex
approach. "We're not just
promoting a product, but an
experience - an entire
ecosystem that includes
locat ion ,  arch i tec ture ,
service, amenities, and
lifestyle," Landmann said.
Casa Brera, the latest hotel
to be added to Marriott
Internat iona l ' s  Luxury
Collection portfolio, reflects
Milanese design, art and
culture. The hospitality
industry also demands a
different kind of relationship
building. "While fashion
campaigns often focus on
s p e c i f i c  m o m e n t s  o r
s e a s o n a l  l a u n c h e s ,
hospital i ty PR requires
f o s t e r i n g  o n g o i n g
relationships with media,
influencers and guests. The
storytelling must evolve

while maintaining brand
consistency over time," said
Landmann. The fashion
industry's expert ise in
partnerships, strategic
e v e n t s ,  a n d  m e d i a
engagement helps amplify a
b rand ' s  v i s i b i l i t y  and
prestige in measurable
ways. Kerzner has pursued
partnerships with luxury
fashion brands like Dior and
Balmain to create unique
beach  and  poo l  c l ub
environments. Similarly,
Marriott's luxury portfolio
saw an array of unexpected
partnerships across fashion,
such as The Ritz x Late
Check Out and JW Marriot's
c o -b r anded  l i n e  w i t h
Flamingo Estate. "Fashion
P R  t a u g h t  m e  t h e
importance of  s tay ing
a h e a d  o f  t r e n d s , "
Landmann said, noting that
this skill is equally valuable
i n  hosp i t a l i t y ,  whe re
"consumers' expectations
a r e  a lway s  e vo l v i n g ,
whether  i t ' s  the sh i f t
towards wellness-focused
t r a v e l ,  s u s t a i n a b l e
p r a c t i c e s ,  o r  h y p e r -
personalized services." As
the lines between different
luxury sectors continue to
blur, the influx of fashion
talent into hospitality is
l ikely to accelerate as
operators reveal ambitious
expans ion  p l ans .  The
growth  o f  the  l uxury
hospitality landscape has
f a s h i o n - i n f l u e n c e d
l e a d e r s h i p  s h a p i n g
innovative new concepts

and experiences. "We have
pushed the boundaries of
how we work with partners,
the stor ies  we te l l  in
creative campaigns, and the
spaces in which our brands
are present in the world,"
said Armitage. This year will
see the opening of One &
Only Moonlight Basin in Big
Sky, Mont., from Kerzner -
the brand's first destination
in the United States and its
first alpine resort. The
company is also launching
its second wellness-focused
SIRO Hotel in Boka Place,
Montenegro, following the
brand's debut in Dubai's
O n e  Z a ' a b e e l ,  w i t h
add i t i o n a l  p r o pe r t i e s
planned for Los Cabos and
Riyadh beyond 2025. The
One & Only in Big Sky
Montana will open later this
y e a r .  R u p e r t  P e a c e
Meanwhile, Orient Express
is making its own bold
moves launching La Dolce
Vita Orient Express train
service and introducing its
f irst sai l ing yacht, the
Orient Express Corinthian.
Orient Express wi l l  be
unique in combining boats,
trains, and hotels under one
luxury hospitality brand. As
Le Badezet noted, "The
f u t u r e  o f  l u x u r y  i s
increasingly experiential,
with hospitality growing
faster than tradi t ional
luxury goods sectors." -
With contributions from
Miles Socha Tags
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Incredible Women. Incredible Fashion. Every Day. 

Fashion Beauty Fine Jewelry & Watches Reporter Cover Stories Incredible Women Lifestyle Video 

Travel 

The Hottest Hotel Lifestyle 

Openings To Have On 05 

Your Radar 
Mar 

'25 

From under-the-radar island sanctuaries to urban masterpieces, there’s a 

wealth of magnificent recent openings and new hotels on the horizon. 

KATIE BERRINGTON rounds up the ones you need to know about now 

Fashion assistant Haajira Muzzamil 

Known for its iconic train journeys, Orient Express is opening its first luxury hotel, La Minerva, in spring 2025 

Orient Express La Minerva Rome, Italy 

https://www.net-a-porter.com/en-gb/porter
https://www.net-a-porter.com/en-gb/porter/category/fashion
https://www.net-a-porter.com/en-gb/porter/category/beauty
https://www.net-a-porter.com/en-gb/porter/category/jewelry-watches
https://www.net-a-porter.com/en-gb/porter/category/reporter
https://www.net-a-porter.com/en-gb/porter/category/cover-stories
https://www.net-a-porter.com/en-gb/porter/category/incredible-women
https://www.net-a-porter.com/en-gb/porter/category/lifestyle
https://www.net-a-porter.com/en-gb/porter/category/video
https://www.net-a-porter.com/gb/en/porter/category/lifestyle


World-renowned for its iconic train journeys, the Orient Express brand is expanding its 

legendary, luxury hospitality offering, bringing its style to a hotel in the heart of Rome. It 

has transformed the 17th-century palace La Minerva in the legendary Piazza della 

Minerva, steps away from the Pantheon, fusing art deco opulence with modern elegance 

and preserving the property’s rich historical legacy. The opening also coincides with the 

launch of La Dolce Vita Orient Express train, which will allow guests to embark on a 

captivating voyage across Italy in unrivaled style. Opening in April 2025 

https://laminerva.orient-express.com/en/hotel/europe/italy/rome/la-minerva
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La Dolce Vita Orient Express 
 

 
 

Beginning this spring, La Dolce Vita Orient Express will depart from Rome for round-trip itineraries that visit 

various parts of Italy. Above, a rendering of one of the train’s suites. Credit...La Dolce Vita Orient Express 

https://www.orient-express.com/la-dolce-vita


 

 

Channeling the allure of Italy in the 1960s and 70s, this sleek train will begin 
offering eight round-trip itineraries in April, each departing from Rome, 
where you’ll find the new La Dolce Vita Orient Express lounge, at Roma 
Ostiense train station. From there, depending on your itinerary, you’ll travel 
to places like Tuscany and Piedmont. Some itineraries may appeal to train 
buffs, such as the Rome-to-Sicily trip during which you’ll see the train decouple 
and be loaded onto a ferry to cross the Strait of Messina, then get 
reassembled on the other side. Indulge in meals overseen by the chef Heinz 

Beck, perhaps best known for La Pergola, the three Michelin-starred 
restaurant in Rome. At night you’ll sleep in one of 12 deluxe cabins with 
mirrored walls (a sofa unfolds to a double bed, and ottomans can be used as 
coffee tables) or in one of 18 suites with beds, sofas, tables and armchairs. 
An additional suite, meant to be the grandest on the train, is in the works. 
Prices for a one-night itinerary from 3,500 euros, or about $3,800, a person 
in a deluxe cabin. 

Should you wish to supplement your train travels with stays in Rome or 
Venice, the first ever hotels from Orient Express are also opening this year, 
including the Orient Express La Minerva, a former 17th-century palace in 
Rome, and the Orient Express Palazzo Donà Giovannelli in Venice. 

 

https://www.orient-express.com/la-dolce-vita/itinerary/from-rome-to-sicily/
https://www.heinzbeck.com/
https://www.heinzbeck.com/
https://romecavalieri.com/la-pergola/
https://laminerva.orient-express.com/en/hotel/europe/italy/rome/la-minerva
https://www.orient-express.com/hotel-venice-orient-express-palazzo-dona-giovannelli/


 



 
In Europe and Japan, Luxury Sleeper Trains

LINK: https://www.nytimes.com/2025/03/18/travel/luxury-sleeper-trains-europe-japan.html 

Immersed in Elegance as
the World Rolls By: Luxury
Sleeper Trains From the
Lake District in England to a
lush island in Japan, here's
a way to travel -- and sleep
-- in style. A deluxe suite
on the Seven Stars train,
which offers itineraries on
Kyushu ,  an  i s l and  i n
southern Japan known for
its cuisine and breathtaking
scenery.Cred i t . . .Seven
S t a r s  B y  S t e p h a n i e
Rosenbloom March 18,
2025, 5:00 a.m. ET If
you've longed to indulge in
elegant rail travel, but
thought the days of lavish
cars and live music were
over, you're in luck. New
tra ins as wel l  as new
routes,  ameni t ies  and
special events are rolling
out, enticing travelers to sit
back, Champagne in hand,
and glide through some of
the world's most beautiful
landscapes. Be it the Lake
District in England or the
mounta inous is land of
Kyushu in Japan, these
journeys offer suites that
rival rooms in high-end
hotels, and dishes from
chefs whose restaurants

have won Michelin stars.
Here's where to c l imb
aboard. Paris to Tuscany
and Paris to Portofino The
Venice Simplon-Orient-
Express, a Belmond Train,
Europe Image This spring,
the Venice Simplon-Orient-
Express, a Belmond Train,
E u r o p e ,  w i l l  t a k e
passengers from Paris to
Italy. The train's restored
carriages date to the 1920s
and '30s.Credit...Christophe
Coenan Beginning in May,
this opulent train, with its
restored 1920s and '30s
carriages, will offer a new,
three-night journey called
Par is to Tuscany by a
Legend of the Rails. Step
into Bar Car 3674 to enjoy
live piano music before
retiring to your jewel-toned
room. Options include a
'historic cabin' with seats
that convert to berths
(communal restrooms are
at the end of each sleeper
carriage); a suite with its
own marble bathroom and a
double or twin bed that
converts to a seating area;
or a grand suite with a
marble bathroom, double
bed, dining area and 24-

hour butler service. During
your travels, you'll visit
Siena, Italy, where you'll
t ou r  the  Go th i c - s ty l e
historic center. You'll stop
by a 13th-century palace in
the Piazza del Campo where
you can savor an aperitif
while taking in panoramic
views of the city, and spend
two nights amid vineyards
and olive groves at Castello
di Casole, a Belmond Hotel,
Tuscany. While there, stroll
t h e  g r o u n d s ,  j o i n  a
stargazing session at the
outdoor amphitheater and
unwind with live music in
the  cou r tya rd .  P r i ces
(including meals with wine)
are from 9,350 pounds, or
about $12,100 a person,
based  on  two  gues t s
sharing a historic cabin and
two nights in a junior suite
at Castello di Casole. In
June, the Venice Simplon-
Orient-Express will begin
traveling to Portofino from
Paris again (last year was
its inaugural journey), this
t i m e  w i t h  a n  a d d e d
carriage: the L'Observatoire
sleeper carriage, designed
by the French artist, JR.
T h e  t r a i n ' s  l a r g e s t
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 accommodation will have its
own library with more than
1,000 books, a tearoom
with a fireplace, even a
skylight so you can watch
the clouds as the train
moves along. The tr ip
concludes at Splendido, a
Belmond Hote l ,  which,
beginning in June, wil l
unvei l  renovations and
updates  to  communa l
s p a c e s ,  i n c l u d i n g  a
breakfast area, cocktail bar
and Dior spa. Prices (which
include meals and wine) for
Paris to Portofino are from
£10,400 a person, based on
two gues ts  shar ing  a
histor ic cabin and two
nights in a premium room
at Splendido. Italy La Dolce
Vita Orient Express Image
Beginning this spring, La
Dolce Vita Orient Express
will depart from Rome for
round-trip itineraries that
visit various parts of Italy.
Above, a rendering of one
o f  t h e  t r a i n ' s
suites.Credit...La Dolce Vita
Orient Express We are
having trouble retrieving
the article content. Please
enable JavaScript in your
browser settings. Thank
you for your patience while
we verify access. If you are
in Reader mode please exit
and  log into your Times
account, or  subscribe for
all of The Times. Thank you
for your patience while we
verify access. Already a
subscriber?  Log in. Want
a l l  o f  T h e  T i m e s ?  
Subscribe. Advertisement
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7 hottest new hotels to book in Italy this summer

LINK: https://www.hindustantimes.com/lifestyle/travel/7-hottest-new-hotels-to-book-in-italy-this-summer-101742294781459.html 

7 hottest new hotels to
book in Italy this summer
Bloomberg | | Posted by
Zarafshan Shiraz Mar 18,
2025 04:29 PM IST Read
this news in brief form
Share Via Copy Link Now's
the t ime to p lan your
trave ls  i f  you haven' t
a l r e a d y - - a n d
these properties, from the
Dolomites down to Puglia,
are a great place to start.
Italy sells itself: gallery
after gallery of Renaissance
masterp ieces,  s l ippery
forkfuls of cacio e pepe, the
way the seaside looks even
better with a spritz in hand.
Some 458 million overnight
stays were recorded by
travellers seduced by such
draws in 2024--setting a
tourism record and making
Italy the second-most-
visited country in all of
Europe, just behind Spain.
7 dreamy Italian hotels that
will make you pack your
bags  immed ia te l y . (AP
Photo/Andrew Medichini) 'I
joke that Italy is always on
top of my bucket list,' says
Chr i s t i an  C le r c ,  ch ie f
executive officer of Auberge
Resorts  Co l lect ion,  an

acclaimed US hospitality
brand that in recent weeks
opened its f irst Ital ian
hotel, located in the Tuscan
hills outside of Florence. 'I
f ee l  l i k e  eve rybody ' s
c o n n e c t e d  t o  I t a l y
somehow.  I f  you  l i ke
beauty and culture and
food, you probably love
coming back again and
again just as I do.' That
perpetual demand explains
w h y  e a c h  y e a r  a n
impressive crop of resort
debuts seems to raise the
bar for dolce-vita-style
indulgence. And in 2025,
the newcomers are so
impressive, they're forcing
Italy's classic bastions of
luxury to raise their games
in turn. If you're like Clerc
and put Italy at the top of
your must-visit list, here
are seven hot new and
newly reinvigorated hotels
to  book th is  summer.
Collegio alla Querce This
urban resort offers the best
of both worlds: It's just a
15-minute  d r i ve  f rom
Brunelleschi's Duomo in the
center of town, but it's
removed enough to feel like
a  Tuscan  coun t rys ide

retreat. Its 83 rooms and
suites occupy a cluster of
16th century buildings that
have assumed many lives--
first a school for Florence's
elite (hence the name),
then a chapel,  then a
theater. Now it's once again
fit for society gatherings,
with vine-covered trellises
shading the pool and a
dimly lit bar in the old
h e a d m a s t e r ' s  o f f i c e .
Shelves in the rooms are
l i n e d  w i t h  c e r a m i c s
commissioned from local
artisans; they inform an
elegant, earth-toned color
scheme all around. And
because luxury is all about
exclusive experiences now,
activit ies include pasta
making with the resort's
chefs, wine tasting classes
and private after-hours
tours of the Accademia
Gallery. Rooms from around
EUR1,000 ($1,092). Vista
Ostuni In July, Ostuni, a
village in Puglia known for
its medieval architecture
and winding cobblestone
streets, will get its first
hotel of note just outside
the city center in a 14th
c e n t u r y  p a l a z z o .  I t s
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generous suites--starting at
some 645 square feet--will
have views of either the sea
o r  O s t u n i ' s  f a m e d
whitewashed bui ld ings.
(The unique l imestone
architecture is why Italians
call it the La Perla Bianca,
or  ' the Whi te  Pear l . ' )
Lauded Italian chef Andrea
Berton of Milan's Michelin-
starred Berton will open a
f ine-d in ing  res taurant
downstairs, while on the
roof there will be a bar
overlooking the tranquil
countryside. For guests
eager  to  exp lo re  the
surrounding area, private
car transfers will head 15
minutes  nor th  to  the
seaside and its beach clubs;
trips to see the triangular
'Trulli' houses in nearby
Alberobello can easily be
arranged, too. Rooms from
around EUR1,400. Orient
Express La Minerva The
Eternal City is undergoing
what feels like an eternal
luxury hotel boom, and the
latest, greatest entrant is
smack in the middle of the
Centro Storico, a 10-minute
drive from Ostiense Station.
The proximity is important
as it's the sibling property
to a new luxury train that
shares the Orient Express
name, taking guests from
the capital to destinations
like Sicily and Venice in
opulent rail journeys that
channel the 1920s art deco
era. The hotel follows suit
with palatial flourishes like
marble shell-shaped sinks

in its 93 rooms. Top suites
have frescoed ceilings and
sweeping views of the
Pantheon. Bonus: If you're
keen to try the new train
journeys before or after
you r  s t ay ,  t he  ho t e l
provides transfers to the
s t a t i o n .  R ooms  f r om
EUR1,000. Vetera Matera
Matera in the country's
south has been an in-the-
know day trip thanks to its
Sassi--rocky dwellings dug
into caves, some of which
date to the Paleolithic era.
But few visitors have stayed
overnight, given the town's
lack of noteworthy hotels.
That's about to change with
the mid-April arrival of
Vetera, which is ideally
located for visitors who
want to check out the
famous structures. Its 23
rooms are carved into the
Sassi; the same applies to
the spa area, where the
pools are built into the
rocks. Guests can explore
the town's stone buildings
and winding cobbled streets
on foot, some of which are
featured in the 2021 James
Bond film No Time to Die,
and then cool down with a
cocktail in hand at the
outdoor bar. Rooms from
around EUR500. Ancora
Cortina The Dolomites have
never been hotter, as the
region unveils a series of
hotels in anticipation of the
2026 Milan-Cortina Winter
Olympics. It may still seem
early, but Americans have
long preferred the region

for summer hiking rather
than winter skiing: It's
when long afternoons cast a
uniquely rosy glow on the
mountainsides. Among the
open i ngs  a r e  Aman ' s
yearslong overhaul of the
iconic Rosa Alpina, whose
name comes from that
signature alpenglow. But
we're partial to Ancora
Co r t i na ,  a  sp i no f f  o f
celebrity-favorite Borgo
Egnazia in Puglia. When it
opens in May, its 38 rooms
will bear the punchy design
stamp of Vicky Charles,
formerly head of design at
Soho House. Notably, it's a
redo of an old hotel that
has  anchored  h i s to r i c
Cortina since 1826, with a
location smack in the center
o f  town.  Rooms f rom
EUR800. Lake Como Edition
Here's what we said in
January when writing about
Lake Como Edition as one
of Europe's most exciting
openings in 2025: 'Once
you've laid eyes on the
Edition's floating pool, built
to hover over Lake Como,
you may not even notice
the grand building that
houses the 142-room hotel.
Yet that structure is also a
sight to behold: It 's a
transformed 19th century
building with views to the
Bellagio mountains from the
western shores of the lake.
Expect vibey, dimly lit bars
and cool restaurants inside;
this is an Edition, after all.
That also means you'll be
able to book your five-star
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 stay with Marriott Bonvoy
points, a first for tony (and
expensive) Lake Como.' We
s t a n d  b y  e v e r y
word.Opening date and
rates to be conf irmed.
Splendid o, a Belmond
Hotel The grande dame of
Portofino is perched high in
the hills with enviable views
of the blue-green waters of
the Ligurian Sea--and many
of the rooms have terraces
that face the bay. It's long
been one of  the most
stylish places to stay in
town (legends like Elizabeth
Taylor have vacationed
there) and will become
even more of a spot to see
and  be  seen  when  i t
reopens this June after a
multiyear renovation from
design superstar Martin
Brudnizki. DJs will spin sets
from the pool deck, and
guests can splash up for
cocktails and pasta at the
new terrace restaurant,
S p l e n d i d o  G r i l l .  A n d
because this is Belmond--a
ho t e l  c ompany  LVMH
acquired in 2019--there will
also be a Dior spa, where
four treatment 'cabins' will
offer al fresco massages set
to the sound of crashing
w a v e s .  R o o m s  f r o m
EUR2,400. Recommended
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