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6 new sleeper train routes coming in 2026

LINK: https://www.independent.co.uk/travel/inspiration/new-sleeper-train-routes-2026-b2907669.html 

T h e  I n d e p e n d e n t ' s
journalism is supported by
our readers. When you
purchase through links on
our site, we may earn
c o m m i s s i o n .   T r a v e l
Inspiration 6 new sleeper
train routes coming in 2026
Roll across Spain, chug
between European capitals
or travel the Silk Road on
trains leaving the station
this year Natalie Wilson
Monday 26 January 2026
12:56  GMT Bookmark
Comments Go to comments
B o o k m a r k  p o p o v e r
Removed from bookmarks
It's all aboard the sleeper
train in 2026 (European
Sleeper ) Sign up to Simon
Calder's free travel email
for  expert  adv ice and
money-saving discountsGet
S imon Calder 's  Trave l
emailGet Simon Calder's
Travel email If the rollout of
new sleeper train services is
any indicat ion, i t 's  a l l
aboard the night carriage in
2026. Ant ic ipated new
routes are popping up in
several corners of the UK,
as well as direct sleeper
trains connecting capitals
across Europe for some

shut-eye as you ride. As
railroads forge new paths,
travellers looking for a
more sustainable option
than short-haul flights are
going full steam ahead to
book both budget and
luxury journeys. Scotland's
iconic Caledonian Sleeper
will now pick up passengers
in Birmingham, and another
new decadent rail route will
spend 22 days traversing
the ancient Silk Road. From
a roll across Spain to a
chug between Amsterdam
and Milan, here are some of
the most exciting new night
routes taking to the tracks
this year. Read more: Why
the Caledonian Sleeper
train is Britain's contender
for world's greatest rail
journey Best new sleeper
train routes for 2026 1.
Ca l edon i an  S l eepe r  -
London to Scotland via
Birmingham The Caledonian
Sleeper will now pick up
Birmingham passengers en
route to the Highlands
(Caledonian Sleeper) As of
last week (15 January), the
Caledonian Sleeper wil l
leave London to pick up
passengers in Birmingham

en route to the Scottish
Highlands. The sleeper train
currently runs every night
apart from Saturday, with
guests being transported
from London Euston to
some of Scotland's largest
cities, including Aberdeen,
Edinburgh, Glasgow and
Inverness, and more rural
locations, such as Fort
W i l l i a m .  B i r m i n g h a m
International will join the
train's 'Highlander' route,
the first stop after London,
before it heads to Crewe,
Preston and then up to the
Highlands. The sleeper train
intends to bridge the travel
gap between the West
Midlands and the Scottish
Highlands. Read more:
Caledonian Sleeper sees
'most significant change to
network in three decades'
2. European Sleeper -
Amsterdam to Milan via
Sw i t z e r l a nd  A  d i r e c t
connection from Amsterdam
and Brussels to Milan will
run from 18 June 2026
( E u r o p e a n  S l e e p e r )
European Sleeper plans to
run a direct night train
connection from Amsterdam
and Brussels to Milan city
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centre from 18 June 2026.
D e p a r t u r e s  f r o m
Amsterdam and Brussels
w i l l  be  schedu led  fo r
Monday, Thursday and
Saturday, with the return
s e r v i c e  f r o m  M i l a n
operational on Wednesdays,
Fridays and Sundays. Stops
on the sleeper service will
include Berne, Switzerland
a n d  S t r e s a  o n  L a g o
Maggiore, and ticket sales
will open to travellers in
January or February. Read
more: The best boutique
ho te l s  i n  Amste rdam,
r e v i e w e d  3 .  V e n i c e
Simplon-Orient-Express -
 Paris to Amalfi Coast The
Venice Simplon-Orient-
Express passes along both
the French and Ital ian
R i v i e r a s  f r o m  M a y
(Belmond) The Belmond-
operated Venice Simplon-
Orient-Express will wind
along both the French and
Ita l ian Riv ieras on i ts
inaugural four-day journey
from Paris on 4 May 2026.
While not on the rai ls,
passengers will partake in a
scenic boat tour, a private
guided visit to Pompeii and
cooking classes with local
experts. The experience
doesn't come cheap. Tickets
s t a r t  f r o m  a r o u n d
EUR10,000 (£8,700) per
person, including all meals,
excursions and transfers.
Read more: This luxury
sleeper train will launch a
new route to the Amalfi
Coast 4. Golden Eagle
Luxury Trains - Beijing to

Tashkent Travel the Silk
Road with Golden Eagle
Luxury Trains (Golden Eagle
Luxury Trains) Golden Eagle
Luxury Trains will offer
travel lers an exclusive
itinerary on a brand new
luxury tra in along the
'storied path' of the Silk
Road f rom September
2026. The 22-day 'The
Grand Silk Road' journey
will feature two private
trains with stops in Unesco-
listed sites and ancient
cities across central Asia
from Beijing to Tashkent.
The  t r a i n ' s  l uxu r i ous
superior cabins and Han
Dynasty suites with fine
dining and opulent bar cars
are on offer from $53,200
( £ 3 9 , 7 4 8 )  o n  2 0 2 7
departure dates.  Read
more: Mandarin Oriental
Qianmen, Beij ing hotel
review 5. The Luxury Train
Company 'Le Grand Tour' -
Paris to Puy du Fou Take a
six-day rail journey through
France (Getty Images) Also
on the uber-luxury sleeper
scene, The Luxury Train
Travel Company's 'Le Grand
Tour' is expected to leave
the station this year. The
4,000km six-day French rail
journey on an 18-cabin
'Belle Époque styled train'
p r o m i s e s  p a s s e n g e r s
' h i s t o r y ,  c u l t u r e ,
a r ch i t e c tu re ,  a r t  and
magnificent French cuisine'
from £6,210 per person.
Travellers will depart Paris
Gare de l'Est, with stops
including Épernay, Reims,

Annecy and Saint-Emilion
before f inishing at the
renowned French historical
theme park Puy du Fou.
Read more: Famous French
theme park submits plans
for £600m Oxfordshire site
6. Al Andalus - Seville to
Madrid The Al Ándalus train
service wi l l  run a new
it inerary for the 2026
season (Renfe/Al Andalus)
Spain's luxury Al Ándalus
train service has announced
a new itinerary for the 2026
season. The opulent 1930s
train will now begin and end
its journey in the Spanish
capital of Madrid, with a
new seven-day, six-night
voyage available from April
to October. As well as
travelling on one of the
world's most deluxe rail
journeys, passengers can
look forward to stopping at
some of  Spain 's  most
magni f icent  c i t ies and
a t t r a c t i ons ,  i n c l ud i ng
Seville, Córdoba and the
Royal Palace of Aranjuez, a
Unesco World Heritage Site.
New destinations on the
2026 tour, which focuses on
S p a n i s h  h e r i t a g e ,
g a s t r o n o m y  a n d
l a n d s c a p e s ,  i n c l u d e
Extremadura, Castilla-La
Mancha and Madrid. For a
Grand Class room, expect
to pay EUR6,600 (£5,700)
per person based on two
sharing, while a Deluxe
Su i te  cos ts  EUR7,900
(£6,840) .  Read more:
Luxu ry  Span i sh  t r a i n
announces  new  2026

La proprietà intellettuale è riconducibile alla fonte specificata in testa alla pagina. Il ritaglio stam
pa è da intendersi per uso privato

26/01/2026 13:01
Sito Web

006880



 itinerary

La proprietà intellettuale è riconducibile alla fonte specificata in testa alla pagina. Il ritaglio stam
pa è da intendersi per uso privato

26/01/2026 13:01
Sito Web

006880







ENGLISH TEXT

it directly impacts the usability of spaces, quality of 
life, and access to resources… With ‘Prison Times,’ we 
addressed a sensitive — and often overlooked — 
subject through a unique and widely accessible lens: 
objects. What we presented is a form of design 
governed by principles of security and punishment, 
which are fundamentally at odds with conventional 
design thinking. Following the exhibition, a number 
of exchanges and new synergies were set in motion, 
including opportunities to explore these same issues 
in schools and universities.” !
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A   LOUNGE    

THAT’S   WORTH   THE   WAIT

In Rome’s Ostiense neighborhood, a 
signature lounge designed by Hugo Toro 

welcomes passengers of the new La Dolce 
Vita Orient Express. All aboard

words by Laura Maggi — photos by Mr. Tripper

THE PRELUDE TO A JOURNEY THAT DEFIES TIME, the La Dolce 
Vita Lounge welcomes passengers “embarking on 
‘rail cruises’ into a space that is more of a threshold
than a destination. Sunny, joyful, and cinematic. 
That’s why the ceiling is entirely finished in yellow 
lacquer: it sets the tone from the very first moment,” 
says architect Hugo Toro, describing his vision for the 
waiting lounge inside Rome’s Ostiense station. From 
here, the La Dolce Vita Orient Express departs for 
destinations ranging from Venice to Portofino, Siena 
to the Sassi di Matera, the vineyards of Montalcino, 
the tru"e trails of Nizza Monferrato, and onward to 
Sicily with stops in Catania, Palermo, and Taormina. 
The travel experience begins here, well before 
departure, within a 600 m2 lounge designed as an 
elegant reception room, where guests can enjoy local 
tastings and drinks, relax in convivial seating areas, 
or browse the in-house boutique, which o#ers a 
refined selection of accessories, books, and home 
decor. Depending on the time of departure, the 
kitchen led by German chef Heinz Beck serves up 
lunch or dinner alongside a cocktail bar, while live 
piano music fills the lounge, creating a relaxed and 
social atmosphere in the moments before boarding. 
The experience is completed with exclusive services 
like private showers and a concierge to handle your 
luggage — already placed in the cabins ahead of 
boarding — while guests are presented with 
traditional paper tickets detailing their itinerary and 
cabin assignment. “The project required an 
extremely meticulous and respectful approach, 
driven by a desire to enhance the station’s 

architectural identity and artistic heritage,” notes 
Marco Girotto, General Manager of La Dolce Vita 
Orient Express. “Under the creative direction of 
Hugo Toro, master artisans and artists painstakingly 
restored the original mosaics by Giulio Rosso and 
Maria Za#uto, returning them to their rightful place 
within the space… Artworks inspired by the spirit of 
travel — from urban vistas to distant, exotic 
landscapes — further enrich the experience, 
transforming the lounge into a space that blends 
historic grandeur with contemporary refinement, 
capturing the romance of the Italian journey while 
remaining fully aligned with the architectural 
language of Roma Ostiense,” explains Girotto. “The 
lounge fuses the legacy of the iconic train with a bold 
‘70s influence, filtered through a contemporary lens,” 
adds Toro, who also designed the interiors for the 
Orient Express La Minerva in Rome. “The existing 
architecture, with its stark travertine structure, 
provided a powerful backdrop. Rather than soften it, 
I chose to create a contrast through warmth, color, 
and rhythm. Unfolding in a carefully choreographed 
sequence, the space o#ers atmospheres for solo 
travelers, couples, and groups alike, creating an 
environment that feels both intimate and dynamic.” 
Every piece of furniture is custom-designed, from the 
lighting to the central banquette and the armchairs. 
“The lounge is conceived as a seamless ensemble, 
where architecture, furnishings, and lighting 
converge to create memorable moments,” says the 
architect. Art Deco references — “its geometry, sense 
of symmetry, and distinct craftsmanship” — were 
combined to create a nomadic patchwork of 
inspirations. The goal was not nostalgia, but a 
modern reinterpretation of a waiting lounge from a 
bygone era,” notes Toro. “Housing the La Dolce Vita 
Lounge within Roma Ostiense was a conscious 
decision, tied to the station’s strategic role and its 
significant historical and architectural heritage.  
We wanted a location that served as the natural 
gateway to the experience: a welcoming, 
scenographic space capable of evoking the elegance 
of the journey from the very first moment, weaving 
together experiential depth with a cultural 
narrative,” adds Girotto. “With La Dolce Vita Orient 
Express, we have introduced a new model to the 
global tourism landscape, leading the emerging trend
of ‘rail cruises,’ which are gaining momentum around 
the world,” concludes Paolo Barletta, CEO of 
Arsenale Group — a leader in luxury tourism — and  
of Orient Express. “These trains therefore become a 
symbol of an Italy that aims to promote its territories, 
local entrepreneurship, and national railway 
production, contributing to a more integrated 
tourism system. It is a vital step in relaunching the 
Made in Italy brand, particularly within the 
industrial and tourism sectors.” !
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La Dolce Vita Orient Express Unveils Two
Exceptional February 2026 Itineraries:
Carnival Party and Valentine’s Day
January 24, 2026

In February 2026, La Dolce Vita Orient Express celebrates the art of
travel through two itineraries conceived as immersive cultural and
sensory experiences. From the exuberance of the Venetian
Carnival to the intimacy of a romantic escape to Verona, the train
o!ers two rare interludes.

Valentine’s Day – Love Is on the Rails – 13 – 15 February 2026 | 3 days – 2 nights | Rome –Valentine’s Day – Love Is on the Rails – 13 – 15 February 2026 | 3 days – 2 nights | Rome –Valentine’s Day – Love Is on the Rails – 13 – 15 February 2026 | 3 days – 2 nights | Rome –Valentine’s Day – Love Is on the Rails – 13 – 15 February 2026 | 3 days – 2 nights | Rome –
Verona – RomeVerona – RomeVerona – RomeVerona – Rome

For Valentine’s Day, La Dolce Vita Orient Express offers a romantic escape between Rome and Verona, the
legendary city of Romeo and Juliet.

On the evening of February 13th, guests board in Rome. From the moment of departure, the atmosphere is
intimate and reEned. A three-Michelin-starred dinner by Heinz Beck, accompanied by live music, turns the
train into a world apart.

On the morning of February 14th, the train arrives in Verona. The day is devoted to discovery: Juliet’s
balcony, Renaissance palazzi, sunlit piazzas… A private musical experience, conceived as a contemporary
serenade, deepens the immersion.

That evening, back on board, a Valentine’s dinner specially designed for the occasion accompanies the
return journey. The mood favours intimacy.

On February 15th, the train returns to Rome. Guests depart with the memory of a journey written for two.

The Carnival Party – 16 – 17 February 2026 | 2 days – 1 nightThe Carnival Party – 16 – 17 February 2026 | 2 days – 1 nightThe Carnival Party – 16 – 17 February 2026 | 2 days – 1 nightThe Carnival Party – 16 – 17 February 2026 | 2 days – 1 night

To mark Carnival, La Dolce Vita Orient Express presents an elegant and festive journey linking Rome to
Venice, where the tradition of masks dates back to the 13th century.

The voyage begins in Rome with a private welcome at the La Dolce Vita lounge. On board, a gastronomic
lunch by three-Michelin-starred chef Heinz Beck accompanies the passage through vineyards and olive
groves.

A stop in Siena offers time to explore the medieval city. Guests may wander its narrow streets or choose
from a curated selection of cultural experiences: a private visit to the Duomo, exclusive access to historic
palazzi, immersion in the traditions of the Contrade and the Palio, or an introduction to the ancient art of
gold-leaf painting led by local artisans.

As evening falls, the train is transformed. Fine dining gives way to a masked celebration: live music, piano
bar and Carnival-inspired games create the atmosphere of a ball carried along the rails.

The following morning, the train arrives at Venezia Santa Lucia. Venice, in the height of Carnival, extends the
experience through its calli, on St Mark’s Square and within the masked balls for which it is renowned. The
journey concludes, but the Voyage continues.
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In February 2026, La Dolce Vita Orient Express celebrates the art of travel through
two itineraries conceived as immersive cultural and sensory experiences. From the
exuberance of the Venetian Carnival to the intimacy of a romantic escape to Verona,
the train offers two rare interludes.

Valentine’s Day – Love Is on the Rails

13 – 15 February 2026 | 3 days – 2 nights | Rome – Verona – Rome

For Valentine’s Day, La Dolce Vita Orient Express offers a romantic escape between
Rome and Verona, the legendary city of Romeo and Juliet. 

On the evening of February 13th, guests board in Rome. From the moment of
departure, the atmosphere is intimate and refined. A three-Michelin-starred dinner
by Heinz Beck, accompanied by live music, turns the train into a world apart. On the
morning of February 14th, the train arrives in Verona. 

The day is devoted to discovery: Juliet’s balcony, Renaissance palazzi, sunlit piazzas…
A private musical experience, conceived as a contemporary serenade, deepens the
immersion.

That evening, back on board, a Valentine’s dinner specially designed for the
occasion accompanies the return journey. The mood favours intimacy.

On February 15th, the train returns to Rome. Guests depart with the memory of a
journey written for two.

Discover the itinerary: https://www.orient-express.com/la-dolce-vita/itinerary/love-
is-on-the-rails/

The Carnival Party

16 – 17 February 2026 | 2 days – 1 night

To mark Carnival, La Dolce Vita Orient Express presents an elegant and festive
journey linking Rome to Venice, where the tradition of masks dates back to the 13th
century. The voyage begins in Rome with a private welcome at the La Dolce Vita
lounge. 

On board, a gastronomic lunch by three-Michelin-starred chef Heinz Beck
accompanies the passage through vineyards and olive groves. 

A stop in Siena offers time to explore the medieval city. Guests may wander its
narrow streets or choose from a curated selection of cultural experiences: a private
visit to the Duomo, exclusive access to historic palazzi, immersion in the traditions of
the Contrade and the Palio, or an introduction to the ancient art of gold-leaf painting
led by local artisans.

 As evening falls, the train is transformed. Fine dining gives way to a masked
celebration: live music, piano bar and Carnival-inspired games create the
atmosphere of a ball carried along the rails.

The following morning, the train arrives at Venezia Santa Lucia. Venice, in the height
of Carnival, extends the experience through its calli, on St Mark’s Square and within
the masked balls for which it is renowned. The journey concludes, but the Voyage
continues.

Discover the itinerary : https://www.orient-express.com/la-dolce-vita/itinerary/the-
carnival-party
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From £1,140 per night, orient-express.com

O R I E N T  E X P R ES S  H AS  R ESTO R E D  A 1 5T H - C E N T U RY  PA L A Z ZO

ORIENT EXPRESS VENEZIA

Chablé Guadalupe, Mexico

When: TBC

Chablé Yucatan is regularly declared to be one of the best hotels in the world.
Excitement is high then for the new outpost by this family-owned brand in the
heart of Mexico’s largest wine region, Baja California Norte. Guests will have the
run of 10 hectares of vineyards, conservation trails and a spa offering yoga and
sound baths. Just over the border from San Diego, the hotel will have 70 keys as
well as 10 residences. If this opening is anywhere near as good as Chablé Yucatan,
book your flights now.

Rates TBC, chablehotels.com

A CA BA N A AT  C H A B L É  G UA DA LU P E

CHABLE HOTELS

EDITION Lake Como

When: March 2026

Across the water from beguiling Bellagio is the gleaming new EDITION. Injecting
a bit of cool to the storied shores of Lake Como, the floating pool and lounge bar
will be where you’ll find the beautiful people this summer. Three-Michelin-
starred chef Mauro Colagreco will be in charge of food in the restored 19th
century palazzo and the longevity spa will help to undo throbbing heads from
the night before.

From £690 per night, editionhotels.com

A PA L AT I A L  RO O M  AT  E D I T I O N  L A K E  C O M O

NIKOLAS KOENIG

The Dean, Berlin

When: February 2026

Taking up its rightful spot in charming Charlottenburg, The Dean marks the Irish
hotel brand’s first foray outside of Ireland (openings in Munich and Miami follow
next). Expect to see rows of Gen Z tapping away at their laptops in restaurant and
bar Benedict by day and knocking back gimlets by night. Art is curated by Thom
Oosterhof — themed around the idea of Wanderers — to reflect the city’s creative
scene, gorgeous bespoke amenities are provided by the always-delicious DS &
Durga and the stylish rooms have been designed by Londoner Rachael
Gowdridge.

From £120 per night, thedeanberlin.ie
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Orient Express has held a near-mythic  
place in the globetrotting !rmament since 
launching in 1883, but its recent reinvention 
– following Accor’s full acquisition in 2022 
and its partnership with LVMH in 2024 – 
signals a decisive expansion into o"ering a 
wider remit of luxury travel experiences.

The reboot began last April with Orient 
Express La Minerva in Rome, the brand’s  
!rst hotel, set within a 17th-century palazzo 
on Piazza della Minerva. Designer Hugo 
Toro’s renovation created a deft dialogue 
between eras: mineral palettes, art deco-
in#ected geometry and Roman cues distilled 
into 93 guest rooms. In parallel, the brand 

introduced La Dolce Vita Orient Express,  
a slow-travel statement piece, designed by 
Dimorestudio, that channels the high-gloss 
glamour of 1960s Italy. Kitted out with  
cabins and suites that can accommodate up 
to 62 guests, the train traces 16,000km across 
14 regions and 131 cities through Italy.

Momentum continues with the opening 
in early 2026 of its second hotel, Orient 
Express Palazzo Donà Giovannelli in Venice, 
a 15th-century architectural feat reimagined 

BEST REINVENTION

by Aline Asmar d’Amman, while another 
milestone will follow at the end of the year 
with the debut of Orient Express Corinthian, 
a sailing yacht conceived by Maxime 
d’Angeac, the group’s artistic director. The 
vessel will depart from Lisbon in October for 
a 14-night transatlantic voyage to Barbados.

Completing the arc, the original Orient 
Express train – comprising 17 carriages  
from the 1920s and 1930s found abandoned on  
the Poland-Belarus border – will return to 
service. Thirty artisans have been enlisted to 
restore the train under d’Angeac’s direction, 
reviving the craftsmanship and allure that 
de!ned its golden age. ∂ orient-express.com

Above, with interiors by Dimorestudio, the 12-carriage  
luxury sleeper train La Dolce Vita Orient Express 
embodies the spirit of midcentury Italian glamour Ph
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Sleeper Presents: Top new hotel openings of 2026
21 JANUARY 2026 •  ORIGINALS

In 2025, Sleeper reported on the landmark openings shaping the luxury hotel landscape. In some of the

world’s most alluring capital cities, hospitality giants expanded their footprints, from The Chancery

Rosewood in London to Fairmont Tokyo, while carefully crafted interiors enhanced the design landscape, as

seen in the historic grandeur of Rosewood Amsterdam and the superyacht-inspired Jumeirah Marsa al Arab in

Dubai.

Meanwhile, the anticipated reopening of Waldorf Astoria New York marked a return to opulent luxury and

heritage hospitality, a trend that was only reinforced at the AHEAD Awards, with Orient Express La Minerva

winning Hotel of the Year at AHEAD Europe before going on to pick up AHEAD Global’s Ultimate Accolade.

As 2026 gets underway, the statistics point to another busy year for the industry. According to THP, there are

8,557 projects in the global pipeline, 36% (2,699) of which are slated to debut in 2026; introducing a total of

466,848 new rooms worldwide.

With thousands of new openings on the horizon, we’ve sifted through the data to bring you our pick of the

very best hotels stepping onto the scene over the next 12 months:

 

 

Hoshinoya Nara Prison, Japan

In a bid to preserve the only surviving structure of the Meiji government's ‘Five Great Prisons’, the former
Hoshinoya Nara Prison is transforming its historic walls into a timelessly elegant stay. The hotel will open its
doors in summer 2026 as the only hotel in Japan set within an Important Cultural Property, featuring 48
guestrooms including the ‘10-Cell Suite’ – comprising ten individual cells seamlessly integrated into one
expansive, opulent space – as well as an adjoining museum.

EXPRESS CHECK-OUT • Owner: The Former Nara Prison Preservation and Utilization Co., Ltd. • Operator:
Hoshino Resorts • Architecture and Interior Design: Azuma Architects & Associates • Landscape Design:
Studio on Site

Photography: Hoshino Resorts

Delano, Miami Beach

Following a complete renovation, Delano Miami Beach will reopen its doors in early 2026, featuring a design
that pays homage to its Art Deco roots and Mid-Century Miami style. The South Beach property has stood as
a gold-coast icon since 1947 and will continue this legacy with a design that integrates heritage with modern
elegance, from the iconic entrance curtains to the lobby’s restored hexagonal columns.

EXPRESS CHECK-OUT • Developer: Cain International • Operator: Ennismore • Architecture and Interior
Design: Elastic Architects, Ennismore in-house

The Knox, Dallas

Slated as the deaning anchor in Dallas's Knox Street neighbourhood, The Knox from Auberge Resorts
Collection will open as a new urban retreat in one of the city’s most dynamic destinations. With elevated
dining and wellness offerings at its core, the hotel promotes exploration of the city's lauded retail and
culinary scene, as well as the 3.5-mile Katy Trail.

EXPRESS CHECK-OUT • Owner: BDT & MSD Partners • Developer: Trammell Crow Company, BDT & MSD
Partners • Operator: Auberge Resorts Collection • Architecture: Martin Brudnizki Design Studio • Architect of
Record: HKS Architects • Interior Design: Martin Brudnizki Design Studio, Chad Dorsey Design
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Orient-Express La Minerva Rome has opened its luxury Spa which draws on the legacy of Roman thermae and the Ottoman hammam.

Designed by Artist-Architect Hugo Toro and conceived as a place of transformation, The Spa offers a journey through baths and

treatments in which time slows, and each stage prepares the next. This approach echoes the spirit of the Orient Express journey,

understood as a passage, a crossing, and a fully immersive sensory experience.

The Spa’s essence is structured around steam and a sequenced spatial progression inspired by the three stages of the ancient thermal

ritual: the tepidarium, a temperate space of gradual acclimatisation; the calidarium, a warm environment combining pools and steam; and

the frigidarium, the Vnal invigorating cold bath.

Spaces alternate between shared relaxation areas, and single and double treatment rooms. Hand-blown Murano glass Vxtures cast a soft,

candle-like glow, heightening the tactile atmosphere. Brown travertine, red and veined marble, Roman-style plaster and stained oak create

a powerful dialogue of textures. The contrast of stone, wood and richly woven textiles, including the canopy beds in the relaxation area,

anchors the space in a distinctly earthy, elemental sensibility.

A Vnely crafted marble hammam rises as the heart of The Spa, surrounded by delicate fountains resembling Triton basins, echoing those

found in the hotel’s guest rooms. Contemporary moucharabieh screens Vlter sightlines, deepening the exploration of light and texture.

The hammam, an ancient Ottoman puriVcation ritual, integrates Roman inYuences, establishing a dialogue between East and West,

recalling the historic route of the Orient Express linking Paris to Constantinople.

Among the treatments offered, the signature rituals Dea Minerva and Stop Constantinople invite guests on a complete sensory journey:

rose-infused foot baths, aromatic steam, kassa exfoliation, ghassoul clay wraps, foaming massages, and face and hair treatments. Raxul

rituals leave guests feeling refreshed, with their senses awakened and skin radiant. Passed down from Byzantium to Istanbul, these

experiences celebrate the regenerative power of water, heat, and touch.

Furtuna Skin, the Italian luxury skincare house rooted in regenerative agriculture and clinically proven performance, is the exclusive

skincare partner of The SPA at Orient Express La Minerva. Formulated using ingredients cultivated on the brand’s 800-acre organic estate

in Sicily, La Furtuna Estate, its products harness extra-virgin olive oil, wild-foraged botanicals, and medicinal herbs grown in accordance

with biodiversity-led restoration practices. Deeply aligned with the Spa’s reverence for ancient ritual and elemental healing, Furtuna Skin’s

approach bridges heritage and high-performance.

“At Furtuna Skin, our philosophy has always been rooted in the idea that true beauty is born from ritual, heritage, and a deep respect for

the land. Partnering with The Spa at Orient Express La Minerva felt like a natural extension of that belief. The Spa’s reverence for ancient

puriVcation traditions, historic elegance, and holistic restoration aligns with our own commitment to time-honored botanicals and

transformative wellness. – Agatha Relota Luczo, Furtuna Skin Founder & CEO

Obsidian treatments, including the signature Furtuna Skin x La Minerva Exclusive Vibrancy Facial, have been developed for The Spa,

combining manual techniques, beauty tools such as an obsidian Gua Sha, and natural active ingredients. The treatments signed by

Furtuna Skin designed nature’s most potent skin-reviving ingredients, and awaken the senses with unique combinations of circulatory

stimulation and detoxifying techniques.

Simone Giorgi, General Manager of Orient Express La Minerva states: “Collaborating with Furtuna Skin represents a meaningful addition

to Orient Express La Minerva. Together, we have created an experience that elevates our wellness offering through a shared Italian

heritage, and exceptional know-how and craftsmanship. Our spa offer our guests an exclusive journey inspired by Ottoman rituals, while

remaining deeply connected to the vibrant heart of Rome and land-driven innovation.”

Accessible at all hours, The Gym and The Kinesis Room complete the experience. Equipped with Technogym Artis and dedicated

functional training tools, each session may be guided by a personal trainer upon request, with programmes in Vtness, yoga or Pilates

tailored to your individual goals.

The Spa at Orient Express La Minerva is a coherent architectural ensemble, where space, ritual, and movement converge in a holistic path

to regeneration. Inspired by the ancient healing traditions of the East, its treatments transport guests on a sensorial journey that evokes

distant cultures and timeless rituals, offering an immersive experience of wellness in the heart of the Eternal City.

More from CONCIERGE

Orient Express La Minerva Rome new Spa

Orient Express La Minerva Rome new Spa

Capella Hotels opens Capella Kyoto, its first property
in Japan

 

Capella Kyoto will open on 22 March 2026, just as Kyoto’s legendary cherry blossoms

reach their Yeeting peak. Set in the historic …

CPP-LUXURY

Four Seasons Hotel Tokyo at Marunouchi reopens
following renovations

 

Four Seasons Hotel Tokyo at Marunouchi is now taking reservations for stays starting

April 29, 2026. Marking a thoughtful evolution …

CPP-LUXURY

INDIGO London K West Shepherd’s Bush opens March
2026

 

The new hotel which is owned by the Lancaster Landmark Hotel Company (The Landmark

London; Royal Lancaster London) will feature …
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NOW OPEN: Paolino Capri at Orient Express La
Minerva

From now until Sunday, April 26th, 2026, in the heart of the Eternal City, just steps away from the

Pantheon, Orient Express La Minerva, will host a special collaboration celebrating Italian

hospitality through a new culinary journey.

Paolino Capri x Orient Express La Minerva brings together two Italian icons united by a common

vision and values: authentic hospitality, tradition, and experience as a memory to be shared.

A worldwide and long-standing symbol of the Caprese spirit, Paolino Capri brings to Rome the

timeless atmosphere of its iconic lemon grove. At La Minerva Bar, located in the iconic lobby of

Orient Express La Minerva, the signature yellow and green hues of the island and therestaurant

take center stage, transforming the space, decorated for the occasion with evocative lemon trees.

Founded in the 1970s by the De Martino family and now led by the founders’ grandchildren Lino,

Michela and Arianna, Paolino Capri continues to tell an authentic story rooted in tradition. Today, it

remains a place devoted to conviviality, where cuisine and hospitality are genuine gestures

expressed with natural elegance.

The result is a gastronomic experience that brings together the flavors, colors and atmosphere of

the world’s most famous island, Capri,with those of the Eternal City, Rome.

The artistic ceramics featured in the mise en place at La Minerva Bar are the result of a shared

vision between Lino di Paolino and renowned Capri-based artist and ceramist Sergio Rubino,

evoking nature and the joyful Mediterranean aesthetic.

The menu celebrates Caprese and Campanian culinary traditions with iconic dishes from Paolino

Capri’s cuisine, prepared in strict respect for original recipes and the highest-quality ingredients.

Starters include Paolino’s grilled mozzarella on lemon leaf and the iconic Bomba Paolino with

fresh tomato sauce and basil. First courses range from Caprese ravioli with fresh cherry tomatoes

or lemon to the timeless Paolino Mezzi Paccheri

“Chiummenzana”, and Lemon fettuccine with Sicilian red prawn carpaccio. Main courses feature

great classics such as Old-style squid and potatoes, Lemon-marinated half chicken, and

Grilledlamb ribs with Anacapri olive oil.
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LIVING LA 
DOLCE VITA

The Orient Express debuts La 
Dolce Vita, an all-new Italian 
luxury train. BEN WINSTANLEY 
embarks on a trip of a lifetime

TRAVEL // ORIENT EXPRESS

TRY AS HARD as I might, it’s impossible 
to shake the cinematic theme when 
riding aboard the Orient Express. 

Everything before you seems to plunge you 
ever deeper into the protagonist role while 
the most famous train on Earth rumbles 
along at a pace of your own making.  
I can’t really stress just how immersive it is. 
There’s the costume changes into elegant 
evening a!ire, soundtrack from a live band, 
and a stellar cast of supporting actors 
whose role it would appear is to make you 
feel every bit the star of the silver screen 
that, for the duration of your journey at 
least, perhaps you are. It has the effect of 
making one feel rather important. 

Before we embark, I’m under strict 
obligation to assure you that no murders 
took place on this particular Orient Express 
journey, nor did the stunningly appointed 
carriages of the new-for-2025 La Dolce Vita 
train arrive From Russia with Love. However, 
if this is indeed the sequel to The Orient 
Express as we know it, there is no doubt 
that it’s just as box office as the original.

When Accor assumed full ownership 
of the Orient Express brand in 2022 (later 
joined by LVMH as a strategic partner in 
2024), it set in motion a new direction of 
travel for the grande dame of locomotives. 
The 142-year-old icon is currently 
undergoing the fastest expansion in its 
storied history with the aim of creating a 
comprehensive luxury travel ecosystem 
that includes not only restored historic 
train services – such as the Orient Express 
La Dolce Vita we’ll be boarding shortly, as 
well as the recently announced Paris-to-
Istanbul route launching in 2027 – but also 
luxury hotels in Rome and Venice, and the 
world’s two largest sailing yachts set for 
introduction next year. 

The Orient Express cinematic universe 
is growing at a rate of knots but the 
unavoidable question is how a new train 
could capture the spirit of its Belgian 
founder Georges Nagelmackers? 

Following a visit to the United States in 
the 1860s, the visionary creator of the Orient 
Express was so enthralled by the sleeping 
cars of industrialist George Pullman that 
he dreamed of bringing this mode of long-
distance transportation to Europe – only 
more refined and luxurious. By the time 
the Orient Express embarked on its maiden 
journey from Paris to Vienna on 5 June 1883, 
he and his Compagnie Internationale des 
Wagons-Lits had not only succeeded but left 
an indelible mark on the travel industry. 

Travelling across Europe today is 
scarcely recognisable from that golden age 

of transportation. Budget airlines rule the 
skies, innumerable cars clog the roads, and 
high-speed trains are an inefficient hassle 
(I shan’t mention our own British rail 
network). Yet the Orient Express persists as 
a name synonymous with luxury, intrigue, 
and romance in European rail travel.

La Dolce Vita Orient Express, Italy’s first 
luxury train created in collaboration with 
the Arsenale Group, takes this concept and 
shapes it into a love le!er to Italian culture 
and heritage. Traversing 14 regions, across 
eight exclusive itineraries and a grand total 
of 600 annual trips, the route takes in many 
of the nation’s most prized assets: whether 
that’s the canals of Venice, Portofino’s awe-
inspiring coves, or the famed vineyards of 
Montalcino. This is Italy reflected through 
the lens of 1960s-1970s glamour and paired 
with the quintessential hospitality of 
which the Orient Express is best known. 

The opening scene, like any good movie, 
takes place in a grand room alive with 
activity. La Dolce Vita Lounge at Rome’s 
Ostiense Station was designed by French-
Mexican architect and designer Hugo Toro 
who has deftly amalgamated 1960s Italian 
design into the historic space to create 
something that oozes sumptuous class out 
of every pore. Under a lacquered ceiling 
dressed with Murano-glass tubelights 
and silver fans reminiscent of old three-
blade airplane propellers, train staff glide 
across the mosaic-tiled floor as guests 
cha!er excitedly while sipping glasses of 
sparkling Franciacorta. There’s a pianist 
gently tinkering on the ivories, the grand 
piano’s glossy black surface the darkest 
shade in a room that features a mélange 
of warm textiles, leather seating and 
varnished wood cabinetry. Somewhere 
woven into the fabric of it all is a crackling 
sense of anticipation that threatens to 
overwhelm the entire occasion. The whole 
thing conjures images of those foggy train 
station scenes from Noël Coward’s Brief 
Encounter and its star-crossed lovers. It 
wrenches you from the bustling metropolis 
of modern-day Rome and suspends you in  
a time period far removed from our own. → 

TAKE A SEAT:  
The elegantly 
appointed Suite 
Cabins on board La 
Dolce Vita Orient 
Express are like 
something straight 
out of blockbuster 
– complete with 
cinematic views of  
the Italian countryside 
whizzing by outside 
the window. 

 
The opening scene, like 
any good movie, takes 
place in a grand room 
alive with activity
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coat, while the bed has o!oman storage 
ideal for stowing your unpacked carry-on 
bags. A walk-in wardrobe this ain’t, yet my 
wife and I found ample room for our golf 
gear (our clubs were stored in a separate 
carriage), evening a!ire and various 
other bits and pieces. If you’re imagining 
space for a Globe-Tro!er trunk’s worth 
of clothing then perhaps manage your 
expectations, but otherwise you can make 
yourself right at home. 

By the time we have freshened up and 
taken it all in, there’s a soft knock on the 
door and we are presented with a cordial 
invitation for dinner later that evening: 
aperitivos are served in the Wagon Bar 
before we’re to be seated in the Restaurant 
Carriage for a procession of fine dining 
dishes from the brilliant mind of three-
Michelin-starred chef Heinz Beck. It’s the 
signature act in a theatrical experience 
played out in real time. 

Negronis promptly fixed, we join our 
fellow passengers on the communal sofas 
and make polite conversation. It’s worth 
saying at this juncture that the social facet 
of your time aboard La Dolce Vita may 
not be for everyone. If you are a private 
individual or decisively not a people 
person at all (I sympathise…), I’d imagine 
that there are elements of this convivial 
environment you may find difficult at first. 
However, I would implore you to push on. 
There’s a rather joyous sense of community 
that develops over the ensuing journey 
and, though La Dolce Vita’s glamour is 
evident in the photography accompanying 
this piece, I can assure you that it is 
the people that bring these intricately 
designed spaces to life. 

The Wagon Bar is unashamedly my 
favourite spot on board. The harlequin 
print wall, incorporating a playful pale!e 
of cream, blue, and orange tones, the 
sinuous form of the custom sofas, the 
fully stocked bar station (complete with 
vintage Faema E61 Legend coffee machine) 
goading you into one more for the road, 
and the baby grand piano – it’s a room that 
positively fizzes with raucous possibility. 
But more on that later. 

Heinz Beck’s involvement in La Dolce 
Vita is a statement of culinary intent and, 
oh boy, does it deliver. The chef’s flagship 
Rome restaurant, La Pergola, is renowned 
for its imaginative portrayal of Italian 
cuisine – deeply connected to seasonality 
and local ingredients, while elevating 
traditional peasant-style dishes to never-
before-seen heights. Beck’s longtime 
collaborator Walter Canzio executes the 

menus perfectly in a remarkably compact 
galley kitchen, creating dishes that sing of 
the regions whizzing by our window-side 
seat. Menus change based on the market’s 
freshest produce, but expect a dizzying 
array of shellfish, pasta, Tuscan beef, and 
perhaps a li!le truffle if you time your visit 
accordingly. An ostensibly simple dish 
of lobster, cooked to a perfect iridescent 
sheen, and served with variations of 
pumpkin rendered the entire carriage 
speechless for one brief moment. 

The restaurant, quite pointedly different 
from the exuberance of the bar, is Mid-
Century Modern in its style – allowing 
great food and conversation to take the 
lead over elaborate decoration. Service is 
effortless, the equal of numerous Michelin-
starred institutions I have visited over 
the years, and yet disarmingly warm, a 

function of typical Italian hospitality that 
comfortably bests similar establishments 
in neighbouring European countries. 

The wine flight, complimentary to all 
passengers, is a thing of great beauty. By 
design, it would appear that the sommelier 
has chosen each bo!le based on the local 
wine region you’ll be situated within the 
following day; to get you in the mood, if you 
will. Our arrival into Tuscany was signalled 
by a 2023 vermentino from the acclaimed 
Gra!amacco estate in Bolgheri, followed 
by a knock-your-socks-off 2022 Biondi-Santi 
Rosso di Montalcino. Not for the first time 
since arriving on board, I found myself 
leaning across to my wife conspiratorially 
and saying, “I could get used to this.” 

I shan’t spoil the rest of the plot too 
much, but the subsequent few days blur 
into a seamless montage of excerpts that → 

→ The old adage “It’s not the destination, 
it’s the journey” seems particularly 
appropriate for La Dolce Vita’s brand of 
opulent slow travel, but especially so 
when one considers that our start and end 
point should both be Rome. For the next 
three nights, we will meander through the 
train’s “Italian Swing” itinerary, a masterful 
combination of three of my favourite 
things: excellent cuisine, generous 
imbibement, and top-tier golf. It’s one of 
two golf-focused itineraries La Dolce Vita is 
hosting and, while it’s perhaps not a world 
first, it’s most certainly one of the most 
unique experiences that any passionate 
enthusiast could wish to enjoy. 

Italy is a perennially underrated golf 
destination in the wider game, in spite of 
its successful hosting of the 2023 Ryder 
Cup at Marco Simone – our first stop of 
the itinerary. But La Dolce Vita delves 
beyond this well-publicised European Golf 
Design and Tom Fazio II layout to lesser-
appreciated venues equally deserving 
of the a!ention of players everywhere. 
Puglia’s San Domenico layout draws golfers 
in with its coastal location but its verdant 
agriculture leaves a lasting impression; The 
Club at Castiglion del Bosco shows off the 
spellbinding landscape of Tuscany in the 
shadow of Montalcino; while Argentario 
Golf & Wellness resort offers panoramic 
views of the Monte Argentario peninsula.

Aboard La Dolce Vita, golf is cunningly 
interlaced into a narrative that speaks 
proudly of its Italian heritage. I’ve wri!en 
in the past about how golf has this 
wondrous ability to speak of a sense of 

place, a quality of existing in harmony with 
its surroundings rather than rebelling 
against nature (as some doth protest), 
but rarely have I been so certain of my 
assertions than in consuming four of Italy’s 
finest golf courses in one comprehensive 
gulp. If this is, indeed, a romantic movie, 
then golf herself is our leading lady. 

But there is more exposition required 
before we go any further. As we sidle 
from our seated position in the lounge 
to the platform, La Dolce Vita’s gleaming 
carriages loom into focus alongside an 
almost never-ending line of staff who stand 
abreast with beaming smiles and warm 
‘buonaseras’. It takes a village to operate 
a train service of this magnitude – at any 
one time there are approximately 35 team 
members working on board, including 
train manager, conductors, stewards, chefs, 
waiting staff, dishwashers, bartenders, 
technicians, musicians and performers 
– and almost all of them are here at the 
outset wishing you welcome. 

And then there’s the train itself. 
Painstakingly fashioned by craftsmen 
over a period of four years and racking 
up approximately €280m in production 
costs, this is not only one of the largest 
undertakings of its kind, but the crown 
jewel in Italian railway engineering. 

Goodness me, she’d stop you dead in 
your tracks. Dressed in a glossy midnight 
blue exterior featuring a burgundy trim 
and brass accents, La Dolce Vita’s 12 
restored carriages (comprising 12 deluxe 
cabins, 18 suite cabins and one La Dolce 
Vita Suite), originally Z1 Italian models, 

underwent extensive restoration work 
carried out in Brindisi and Palermo to 
create this rolling palace. 

Designed by the Milan-based practice 
DimoreStudio – which drew inspiration 
from Italian design masters of the 1960s 
and 1970s including Gio Ponti, Gae Aulenti, 
Osvaldo Borsani, Carlo Scarpa, and Ignazio 
Gardella – each space on board seems to 
carry with it a purposeful retelling of 20th-
century glamour through contemporary 
eyes. The colour pale!e and choice of 
materials have been carefully selected 
to conjure images of train carriage 
interiors from days gone by. It’s an elegant 
combination of walnut and lacquered 
wood, smoked glass and mirrors, suede-
like Alcantara fabric, leather, marble and 
polished brass. In other words, it’s bold, 
architectural, sophisticated, and, quite 
frankly, gorgeous to look at. 

As we are greeted by our personal 
conductor at the steps to our carriage 
(think of them as your primary point 
of contact on board), I’m once again 
confronted with that unplaceable sense 
of nostalgia as we are shown to our suite 
cabin. For those who have not experienced 
luxury rail travel before, there is one 
recurring trend when it comes to their 
uncertainty: space. Encompassing 11 
square metres, our suite cabin features a 
double bed complete with a pillowy soft 
ma!ress, sofa, armchairs and table, and a 
surprisingly large en-suite bathroom (by 
train standards, at least) that includes a 
marble-topped sink basin and a rainfall 
shower with excellent water pressure. 

As for the question of storage, certainly 
a concern of mine as a first-time Orient 
Express traveller, the cabins are rather 
ingenious in their solutions. The sofa 
features a large pullout drawer more than 
sufficient for a few days’ worth of clothing, 
the chairs double as additional cubby holes 
perfect for hiding away shoes, two shallow 
wardrobes will fit a couple of suits and a 

TO THE BAR: [Top] The Wagon Bar is the beating heart of La Dolce Vita Orient Express – the final destination for most enjoyable 
evenings on board the train. The space is designed for comfort, imbibement, and the odd live musical performance. [Above, 
left and right] The train’s interior design is consistently elegant from the Restaurant Carriage to the well-appointed cabins.

 
Aboard La Dolce Vita, 
golf is interlaced into 
a narrative that speaks 
of its Italian heritage

A FAIRWAY TO TRAVEL: [Left] La Dolce Vita offers many 
itinerary options, including two that focus on Italy’s golf 
courses – including Castiglion del Bosco in Tuscany. 

dividends

squaremile.com squaremile.com128 129



→ tumble into one another almost too 
swiftly to register their brilliance: playing 
the electric final third of Marco Simone 
as the sun hung low in the Roman sky, 
the golden glow reflecting off the water 
neighbouring the 18th green; waking up 
aboard the train, raising the blinds and 
seeing the Puglian coastline whizz past our 
cabin window; a performance of ‘Volare (Nel 
Blu Dipinto Di Blu)’ with the tuxedo-adorned 
singer donning his finest Dean Martin 
impression as guests rose to their feet to 
dance; and The Club at Castiglion del Bosco 
offering passengers unheralded excellence 
whether the course, the facilities or the 
hospitality, each of which is every bit the 
measure of Europe’s finest private clubs. 

Every phase of the journey is handled 
by a team of showrunners who operate 
the logistical side with such dexterity that 
you needn’t concern yourself with trivial 
ma!ers like transfers, baggage, or dietary 
requirements. The image of the proverbial 
‘swan above water’ comes to mind.

In the spirit of illustrating the levels of 
service I’m referring to, let me tell you a 
story from our second evening on La Dolce 
Vita. Picture the scene: we’re in the Bar 
Carriage in the waning hours, a few guests 
lounge in the communal seats discussing 
what to order as a nightcap before bed. 
“What’s your go-to drink?” one of my 
companions enquires. I suggest that if my 
back’s against the wall, you can’t beat a 

good martini. “Ah, I thought your favourite 
cocktail was called a Back’s Against the Wall 
– that’s a great name!” In that particular 
way that can only accompany moderate 
inebriation, what follows is a spirited 
discussion about cocktail names before 
someone suggests The Thomas Crown 
Affair would make for an appropriate 
tipple. The bartender, who had made his 
way over to our seated position hurried 
away only to return moments later 
carrying a tray of freshly stirred drinks. 
“This, gentlemen, is a Thomas Crown 
Affair,” he declared with a knowing smile. 
An on-the-spot riff on the classic Bamboo 
cocktail, incorporating sherry, pinot grigio, 
and a splash of calvados, it was a fi!ing end 
to a glamorous evening. No doubt Steve 
McQueen would have heartily approved. 

There’s a lovely passage in Tim Parks’s 
Italian Ways: On and Off the Rails from Milan 
to Palermo where he talks about the charm 
of a great station: “The train station is the 
ideal scenario for greetings and farewells. 
The car is too banal. What does it mean to 
set off in a car? Nothing. The airport is too 
exhausting and impersonal, the plane itself 
remote, unseen, the barriers and security 
disturbing. Here the powerful beast of the 
locomotive thrusts its nose under the great 
arch of the station.” 

As we reluctantly disembark from La 
Dolce Vita Orient Express one final time,  
I can’t help but share in his wonderment. 

The golden age of travel may have long 
departed, but here a chink of light shines 
down on the tracks. This is luxury at its 
most cinematographic, a grand sprawling 
narrative whose white-hot passion for Italy 
spills out at the seams. 

Federico Fellini’s famous 1960 film  
La Dolce Vita shoulders a more melancholy, 
at times all-too ironic, understanding of 
the pursuit of pleasure, but on board the 
Orient Express’s marvellous new train that 
shares its name, life is very sweet indeed.

LA MINERVA ORIENT EXPRESS
As post-credit scenes go, you would be 
hard pressed to match the instant allure 
of La Minerva Orient Express. The first ever 
hotel in the brand’s portfolio demanded 
the same a!ention to detail and lavish 
hospitality as its railway offerings, and on 
this count it has delivered. 

Designer Hugo Toro, the very same 
who created the stylish opening gambit 
for La Dolce Vita’s lounge, has poured his 
ingenuity into the former site of a 17th-
century palazzo on Piazza della Minerva, 
within touching distance of the Pantheon. 
This is Toro’s first hotel commission and 
he has treated the undertaking with the 
same level of forensic a!ention that has 
garnered him a lofty reputation in the 
private residential sector. 

Born on the French-German border to a 
Mexican mother and French father, Toro’s 
mixed heritage seems to have gifted him 
a unique ability to tell stories through the 
mediums of art and design. For La Minerva, 
he was tasked with blending the building’s 
heritage with a distinct edge of Art Deco 
elegance – blurring the lines between its 
Roman home and the Orient Express’s 
typical design language. 

Se!ing foot through its stepped 
entrance is every bit as immersive as 
boarding the train itself. Feeling decisively 
glum about leaving La Dolce Vita behind us, 
we gawped open-mouthed at the beauty we 
discovered walking through La Minerva’s 
hallway and into the central lobby-bar. 
There are original Murano glass → 

 
The golden age of travel 
may have departed, but 
a chink of light shines 
down on the tracks

ROOM WITH A VIEW: La Minerva Orient Express, the first standalone hotel from the luxury travel icon, is not only one of the 
world’s most beautifully designed hotels, but also boasts quite extraordinary views of Rome from its rooftop restaurant.
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→ chandeliers and a marble statue of 
Minerva by 19th-century Italian sculptor 
Rinaldo Rinaldi – artefacts from the hotel’s 
former life – rugs and wood flooring echo 
the Pantheon’s geometric ceiling pa!erns, 
while a custom-designed facade, drawn by 
Toro himself, lines the bar. It’s a beautiful 
integration of multiple eras of design and 
culture handled with kid gloves. 

Almost everything you set your eyes 
upon has been created bespoke for the new 
hotel design. The furniture was crafted by 
Italian artisans, including bedside tables 
shaped like travel trunks and hand-painted 
headboards in rose-hued tones recalling 
the shifting light of the Eternal City. There’s 
hand-painted bedroom ceilings, custom-
designed fabrics, and an expertly curated 
selection of artwork do!ed around the 
hotel’s walls that mirrors the eclectic tastes 
of its interior designer. 

Our deluxe room continued this dream 
sequence as we were shepherded into 
a space that echoed the intimacy of the 
luxury sleeper train we had just departed 
from – but with the welcome addition of 
more space. Admiring the rich pale!e of 
textures, materials and colours that Toro 
has used, I found myself in awe of their 
distinctly Roman sensibilities. 

One final bite of Italy awaited us on the 
hotel’s rooftop restaurant, Gigi Rigola!o 
Roma, which takes full advantage of its 
location next to the Pantheon and offers 
staggering views of the iconic rotunda, 
beautifully illuminated as it is of an evening, 
without the trivial concerns of the crowds. 

Without a hint of hyperbole, La Minerva 
is one of the most beautifully designed 
hotels I have ever visited on my travels. 
To me, it fuses the Art Deco grandeur 
of Claridge’s with a heartfelt Roman 
sensibility. Blessed with a frankly obscene 
location and sympathetically restored by 
a razor-sharp designer, it is an enchanting 
opening salvo for the new-look Orient 
Express portfolio. The iconic brand is on 
its own journey at the moment, but on the 
basis of my personal experience, it is most 
certainly on the right track. ■
See more at orient-express.com

 
Designer Hugo Toro has 
poured his ingenuity 
into the former site of  
a 17th-century palazzo

2

LA DOLCE VITA’S ‘ITALIAN SWING’ TRAIN ITINERARY

DAY 1
PLAY: Marco Simone Golf & Country Club, 
Guidonia, Rome
Host to the scintillating 2023 Ryder Cup, 
Marco Simone is among the continent’s 
most prestigious golfing destinations. Walk 
in the footsteps of Europe’s greatest modern 
players as you enter the electric final third 
in an amphitheatre setting befitting of its 
Roman roots. After your round, a private 
transfer escorts you to La Dolce Vita Lounge, 
where the stunning artistic direction of Hugo 
Toro signals your departure from ordinary 
life. The journey begins.

DAY 2
PLAY: San Domenico Golf, Savelletri, Puglia
Dawn bathes southern Italy in golden light 
as La Dolce Vita glides towards the Adriatic 
and San Domenico. This coastal golf course 
unfolds in perfect rhythm with beautiful 
surroundings – each hole a fusion of verdant 
natural beauty and strategic intrigue. After 
a rewarding day on the course, followed 
by lunch in the clubhouse punctuated by 
classic Puglian cuisine, return to refined 
comfort: gourmet dinner, handpicked wines, 
and live music stirring the Bar Car to life.

DAY 3
PLAY: The Club at Castiglion del Bosco, 
Montalcino, Tuscany
Set amid the UNESCO-listed Val d’Orcia’s 
rolling hills, this spectacular private course 
meanders passed manicured vineyards, 
ancient woodlands, and sweeping vistas. 
The late Tom Weiskopf struck a masterful 
balance of sporting challenge and total 
immersion in the Tuscan countryside when 
bringing this beauty to life. That evening, 
enjoy a curated tasting menu crafted by 
three-Michelin-starred Heinz Beck who 
brings modern flair to traditional flavours. 

DAY 4
PLAY: Argentario Golf & Wellness Resort, 
Monte Argentario, Tuscany
Italy’s only PGA-licensed facility since 
2019, Argentario o!ers a fitting finale. This 
technically challenging course weaves 
through sudden changes in elevation and 
ancient olive groves, with panoramic views 
over Orbetello Lagoon toward the Tyrrhenian 
Sea. Your return to the train becomes a 
moment to savor – enveloped once more 
by impeccable service as Rome’s Ostiense 
Station awaits for curtain fall.
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Bill Prince is editor-in-chief of Wallpaper* and The Blend. In addition to editing, writing and brand curation, Bill is an acknowledged
authority on travel, hospitality and men's style. His first book, ‘Royal Oak: From Iconoclast To Icon’ – a tribute to the Audemars Piguet watch
at 50 – was published by Assouline in September 2022.
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TRAVEL & CULTURE

The perfect hotel? It's all in the bedding
Words by DELILAH KHOMO

TRAVEL & CULTURE

Join the ranks of 'Racontourists' and
discover the world of the Ancients
Words by DELILAH KHOMO

FOOD & DRINK

Claridge’s Hotel opens a bakery with a
modern British twist
Words by ALEXANDRA ZAGALSKY

TRAVEL & CULTURE

The first Orient Express hotel opens in Rome
For those planning a Roman holiday, the first stop should be Orient Express La
Minerva

by bill prince Published 5 days ago in Features

Above: a junior suite at Orient Express La Minerva offering views over Piazza della Minerva.
(Image credit: Unknown)

The story of Orient Express has come a long way since American shipping container
magnate James Sherwood first revived the trans-European train route that came to
embody the belle époque years of continental travel in the bleak, downturn days of the
1970s. Growing to encompass hotels (including the Cipriani in Venice and the Splendido
in Portofino) as well as river cruises, in the past few years the business has bifurcated,
with LVMH taking the original Venice-Simplon-Orient Express business under its
Belmond brand and hospitality group Accor rolling out Orient Express, a new entity
responsible for the recently launched La Dolce Vita train in Italy and upcoming L'Orient
Express in France and, since May last year, the first Orient Express hotel.

Orient Express La Minerva in Rome has a history no less storied than the brand itself: an
imposing block-wide presence on Piazza della Minerva that overlooks the Pantheon.
The 17th-century palazzo became one of Rome’s first grand hotels, opening in 1811 to
accommodate the ‘influencers’ of their day – young aristocrats conducting a Grand Tour
of Europe’s classical highlights – and later welcoming the likes of writers Stendhal,
George Sand and Herman Melville. Today, Orient Express La Minerva gleams again
following a full restoration under the guidance of Franco-Mexican designer Hugo Toro.

Taking as his cue the all-eras architectural pile-on that Rome represents to the awed
visitor, a seasoned hand in creating historically resonant hospitality sites (including at the
Park Hyatt Paris-Vendôme and London’s St Pancras) Toro has brought a mix of
atmosphere, warmth and refinement to Orient Express La Minerva’s stately rooms: a
blend of bespoke comfort and ageless elegance transmitted through a thoughtful use of
colour and textures. Bathrooms boast pink marble and bedrooms are bedecked in the
accoutrements required of stress-free travel – from voluminous wardrobes to the
thoughtful placing of a writing desk beside the minibar. The public spaces are no less
auspicious, the ground floor comprising, for the main part, a glass-ceilinged all-day
dining and cocktail lounge, replete with harp accompaniment. The stellar backdrop of
Rome’s inimitable skyline is best enjoyed from Gigi Rigalotto rooftop bar and restaurant,
serving quintessential Italian cuisine in an environment that is both lively and laid-back.
With 93 rooms and suites (including the frescoed Stendhal Suite) and a subterranean spa
and hammam, La Minerva doesn’t lack for either scale or substance, but it’s perhaps the
sublime setting that ensures its newly restored regal status in a city not short on lofty
landmarks.

YOU MAY LIKE

The Perfect Hotel? It's All In The Bedding

Join The Ranks Of 'Racontourists' And Discover The World Of The
Ancients

Claridge’s Hotel Opens A Bakery With A Modern British Twist

The bar at Orient Express La Minerva
(Image credit: Alexandre Tabaste)

GOOD TO KNOW
A second Orient Express Hotel is due to open in Venice this spring, following an eight-year
renovation, by Lebanon-born architect Aline Asmar d’Amman, of the 15th-century Palazzo
Donà Giovannelli. A former home of the Duke of Urbino, the Orient Express Venezia has
been transformed into a 47-room collection of guest rooms, suites and grand salons. This will
be followed in the summer with the launch of the Orient Express Corinthian, a sailing yacht
conceived by Maxime D’Angeac, the group’s artistic director.
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e
n
s
in

F
e
b
r
u
a
r
y
w
it
h
6
5
s
u
it
e
s
a
n
d
1
4
t
r
e
a
t
m
e
n
t
r
o
o
m
s

im
m
e
r
s
e
d
in
r
e
w
il
d
e
d
fo
r
e
s
t
s
,
m
e
d
ic
in
a
l
g
a
r
d
e
n
s

a
n
d
r
e
g
e
n
e
r
a
t
iv
e
w
a
t
e
r
s
.
In
R
w
a
n
d
a
,
T
h
e
P
in
n
a
c
le

K
ig
a
li
o
p
e
n
s
in
Ja
n
u
a
r
y
a
n
d
S
o
u
t
h
A
fr
ic
a
's
fa
s
h
io
n

d
e
s
ig
n
e
r,
T
h
e
b
e
M
a
g
u
g
u
,
m
a
k
e
s
h
is

d
e
b
u
t
in

h
o
s
p
it
a
li
t
y
o
n
Ja
n
u
a
r
y
3
1
w
it
h
t
h
e
T
h
e
b
e
M
a
g
u
g
u

S
u
it
e
a
t
M
o
u
n
t
N
e
ls
o
n
,
A
B
e
lm
o
n
d
H
o
te
l,
C
a
p
e

T
o
w
n
.
C
a
p
e
ll
a
K
y
o
to
,
d
e
s
ig
n
e
d
b
y
a
r
c
h
it
e
c
t
K
e
n
g
o

K
u
m
a
,
o
p
e
n
s
o
n
Y
a
m
a
to
o
ji
-
d
o
r
i,
in

t
h
e
h
is
to
r
ic

M
iy
a
g
a
w
a
-
c
h
ō
d
is
t
r
ic
t
,
w
it
h
8
9
r
o
o
m
s
—
in
c
lu
d
in
g

2
9
s
u
it
e
s
,
s
ix
o
f
w
h
ic
h
h
a
v
e
p
r
iv
a
te
O
n
s
e
n
s
.
C
lo
s
e
r

to
h
o
m
e
in

F
e
b
r
u
a
r
y
,
A
li
la
M
a
y
a
k
o
b
a
o
p
e
n
s
o
n

M
e
x
ic
o
’s
M
a
y
a
n
R
iv
ie
r
a
.
T
h
e
r
e
t
r
e
a
t
s
p
a
n
s
6
0

a
c
r
e
s
o
f
m
a
n
g
r
o
v
e
s
a
n
d
fr
e
s
h
w
a
te
r
c
a
n
a
ls
,
w
it
h

1
8
2
g
u
e
s
t
r
o
o
m
s
,
s
u
it
e
s
a
n
d
v
il
la
s
.

V
e
s
ti
g
e
B
in
id
u
fà
,
S
p
a
in

C
r
e
d
it
:
A
n
a
L
u
i
P
h
o
to
g
r
a
p
h
y
,
V
e
s
ti
g
e
C
o
ll
e
c
ti
o
n

~S
pr

in
g~

O
n
e
o
f
V
a
le
t
t
a
’s

fi
r
s
t
lu
x
u
r
y
b
o
u
t
iq
u
e
h
o
te
ls
,

R
o
m
è
g
a
s
,
o
p
e
n
s
in

M
a
lt
a
's
c
a
p
it
a
l,
s
it
u
a
te
d
in

a

r
e
s
to
r
e
d
5
0
0
-
y
e
a
r
-
o
ld
p
a
la
z
z
o
.
It
s
2
3
r
o
o
m
s
a
n
d

s
u
it
e
s
a
ff
o
r
d
s
e
p
ia
c
it
y
v
ie
w
s
.

In
It
a
ly
,
V
il
la
S
a
n
M
ic
h
e
le
,
A
B
e
lm
o
n
d
H
o
te
l,

w
it
h
t
h
e
m
o
s
t
ic
o
n
ic
v
ie
w
o
f
F
lo
r
e
n
c
e
,
r
e
o
p
e
n
s

o
n
A
p
r
il
2
8
w
it
h
3
9
r
o
o
m
s
a
n
d
s
u
it
e
s
fo
ll
o
w
in
g

a
n
1
8
-
m
o
n
t
h
r
e
n
o
v
a
t
io
n
.
A
ls
o
o
p
e
n
in
g
in

A
p
r
il

is
O
r
ie
n
t
E
x
p
r
e
s
s

V
e
n
e
z
ia

a
t
P
a
la
z
z
o

D
o
n
à

G
io
v
a
n
n
e
ll
i
in
It
a
ly
.
O
r
ig
in
a
ll
y
b
u
il
t
in
1
4
3
6
,
it
h
a
s

4
7
g
u
e
s
t
r
o
o
m
s
,
s
u
it
e
s
a
n
d
a
p
a
r
t
m
e
n
t
s
a
n
d
is

s
it
u
a
te
d
in
C
a
n
n
a
r
e
g
io
.
P
r
e
s
t
ig
io
u
s
F
r
e
n
c
h
h
o
te
l

c
o
ll
e
c
t
io
n

A
ir
e
ll
e
s
(w
h
o
s
e
S
t
T
r
o
p
e
z
p
r
o
p
e
r
t
y

is
t
h
e
n
e
x
t
W
h
it
e
L
o
tu
s
lo
c
a
t
io
n
)
o
p
e
n
s
A
ir
e
ll
e
s

P
a
ll
a
d
io
,
V
e
n
e
z
ia

o
n
A
p
r
il
1
.
In

M
a
y
,
C
a
v
a
ll
in
o

B
ia
n
c
o
C
a
o
r
le
-V
e
n
e
z
ia
o
p
e
n
s
o
n
t
h
e
A
d
r
ia
t
ic
a
s

a
fi
v
e
-
s
t
a
r
r
e
s
o
r
t
w
it
h
1
0
1
lu
x
u
r
y
s
u
it
e
s
,
a
n
d
a

p
r
iv
a
t
e
b
e
a
c
h
.
In

M
a
y
,
V
il
la

T
im
e
o
in

T
a
o
r
m
in
a
,

S
ic
il
y
,
o
p
e
n
s
a
s
a
n
e
x
c
lu
s
iv
e
2
1
-
r
o
o
m

r
e
s
id
e
n
c
e

s
te
p
s
fr
o
m

t
h
e
le
g
e
n
d
a
r
y
G
r
a
n
d
H
o
te
l
T
im
e
o
,
A

B
e
lm
o
n
d
H
o
t
e
l.
V
il
la
T
im
e
o
o
ff
e
r
s
v
ie
w
s
o
f
t
h
e
s
e
a
,

T
a
o
r
m
in
a
a
n
d
it
s
a
n
c
ie
n
t
G
r
e
e
k
a
m
p
h
it
h
e
a
t
e
r.
In

G
r
e
e
c
e
,
t
h
e
3
9
-
k
e
y
a
ll
-
s
u
it
e
o
c
e
a
n
fr
o
n
t
L
u
u
r
a

C
li
ff
o
p
e
n
s
in
P
a
r
o
s
in
M
a
y
u
n
d
e
r
t
h
e
E
n
n
is
m
o
r
e

p
o
r
t
fo
li
o
.
T
h
e
b
ig
n
e
w
s
in
L
o
n
d
o
n
is
t
h
e
o
p
e
n
in
g

o
f
W
a
ld
o
r
f
A
s
to
r
ia
L
o
n
d
o
n
A
d
m
ir
a
lt
y
A
r
c
h
—
w
it
h

c
h
e
fs
C
la
r
e
S
m
y
t
h
a
n
d
D
a
n
ie
l
B
o
u
lu
d
a
s
p
a
r
t
n
e
r
s
.

In
F
r
a
n
c
e
,
C
h
â
te
a
u
L
a
C
o
m
m
a
r
a
in
e
o
p
e
n
s

in
M
a
r
c
h
a
s
a
fi
v
e
-
s
t
a
r
h
o
te
l
in
P
o
m
m
a
r
d
v
il
la
g
e
,

2
.5
m
il
e
s
fr
o
m

B
u
r
g
u
n
d
y
’s
w
in
e
c
a
p
it
a
l,
B
e
a
u
n
e
.

T
h
e
3
7
-
r
o
o
m

p
r
o
p
e
r
t
y
s
it
s
w
it
h
in

t
h
e
v
in
e
y
a
r
d
s

o
n
a
n
e
s
t
a
te

s
p
a
n
n
in
g
n
in
e
a
c
r
e
s
.
O
n
A
p
r
il
2
4
,

C
O
M
O

L
e
B
e
a
u
v
a
ll
o
n
r
e
o
p
e
n
s
a
B
e
ll
e
É
p
o
q
u
e

g
r
a
n
d
d
a
m
e
n
e
a
r
S
t
T
r
o
p
e
z
,
w
h
ic
h
h
a
s
h
o
s
te
d

lu
m
in
a
r
ie
s
fr
o
m

W
in
s
to
n

C
h
u
r
c
h
il
l
to

A
u
d
r
e
y

H
e
p
b
u
r
n
.
O
n
M
a
y
1
,
Z
a
n
n
ie
r
Îl
e
d
e
B
e
n
d
o
r
o
p
e
n
s

o
n
t
h
e
p
r
iv
a
te
s
e
v
e
n
-
h
e
c
t
a
r
e
F
r
e
n
c
h
is
la
n
d
o
f
Îl
e

d
e
B
e
n
d
o
r.
F
ir
s
t
b
r
o
u
g
h
t
to

li
fe
in
1
9
5
0
b
y
a
n
is
e

a
p
é
r
it
if
p
io
n
e
e
r,
P
a
u
l
R
ic
a
r
d
,
it
s
P
r
o
v
e
n
ç
a
l-
s
t
y
le

v
il
la
g
e
w
il
l
r
e
o
p
e
n
a
s
a
n
e
le
g
a
n
t
9
3
-
k
e
y
b
o
u
t
iq
u
e

h
o
te
l,
a
c
r
o
s
s
t
h
r
e
e
lo
c
a
t
io
n
s
o
n
t
h
e
is
la
n
d
.

In
t
h
e
M
id
d
le

E
a
s
t
,
R
o
s
e
w
o
o
d
A
M
A
A
L
A
,
in

T
r
ip
le
B
a
y
,
w
il
l
s
e
t
a
n
e
w
s
t
a
n
d
a
r
d
fo
r
s
u
s
t
a
in
a
b
ly

le
d
h
o
s
p
it
a
li
t
y
w
it
h
1
1
0
k
e
y
s
p
lu
s
2
6
b
r
a
n
d
e
d

r
e
s
id
e
n
c
e
s
.
T
iv
o
li
L
a
V
ie
M
u
s
c
a
t
o
p
e
n
s
in
O
m
a
n

In
M
a
r
c
h
,
T
h
e

C
o
o
p
e
r,

s
it
u
a
te
d

a
lo
n
g

S
o
u
t
h

C
a
r
o
li
n
a
’s

C
o
o
p
e
r
R
iv
e
r,

o
p
e
n
s
w
it
h

1
9
1

a
ir
y

g
u
e
s
t
r
o
o
m
s
a
n
d
s
u
it
e
s
in

t
h
e
v
ib
r
a
n
t
h
e
a
r
t
o
f

t
h
e
C
h
a
r
le
s
to
n
p
e
n
in
s
u
la
.
In
n
e
ig
h
b
o
r
in
g
V
ir
g
in
ia
,

P
r
e
fe
r
r
e
d
H
o
te
ls
&
R
e
s
o
r
t
s
’
B
o
a
r
’s
H
e
a
d
R
e
s
o
r
t

o
p
e
n
s

t
h
e

1
9
t
h
-
c
e
n
t
u
r
y

B
ir
d
w
o
o
d

M
a
n
s
io
n
,

fo
ll
o
w
in
g
it
s
t
r
a
n
s
fo
r
m
a
t
io
n
in
to

a
s
e
v
e
n
-
r
o
o
m

lu
x
u
r
y
b
o
u
t
iq
u
e
h
o
te
l,
s
e
t
in

1
2
a
c
r
e
s
o
f
B
o
a
r
’s

H
e
a
d

R
e
s
o
r
t
&

B
ir
d
w
o
o
d

M
a
n
s
io
n
’s

g
r
o
u
n
d
s
.

K
im
p
to
n
T
r
e
s
R
io
s
R
iv
ie
r
a
M
a
y
a
o
p
e
n
s
la
t
e
s
p
r
in
g
,

in
a
n
a
t
u
r
e
p
a
r
k
o
n
M
e
x
ic
o
’s
C
a
r
ib
b
e
a
n
c
o
a
s
t
.

B
u
t
it
is
E
u
r
o
p
e
t
h
a
t
t
a
k
e
s
c
e
n
te
r
s
t
a
g
e
t
h
is

s
e
a
s
o
n
.
C
o
n
r
a
d
is

p
o
is
e
d
fo
r
a
b
ig

y
e
a
r
w
it
h

t
h
e
o
p
e
n
in
g
o
f
C
o
n
r
a
d
A
t
h
e
n
s
,
T
h
e
Il
li
s
ia
n
,
a
n
d

C
o
n
r
a
d
C
o
r
fu
,
c
r
e
a
t
in
g
b
r
a
n
d
p
r
e
s
e
n
c
e
in
G
r
e
e
c
e
.

P
r
e
fe
r
r
e
d
H
o
te
ls
&
R
e
s
o
r
t
s
’
S
e
r
r
a
s
S
e
v
il
la
,
n
e
a
r

S
e
v
il
le
C
a
t
h
e
d
r
a
l,
is
a
4
3
-
r
o
o
m
h
o
te
l
a
n
d
g
a
te
w
a
y

to
t
h
e
c
it
y
’s
c
u
lt
u
r
a
l
le
g
a
c
y
.
P
r
e
fe
r
r
e
d
H
o
te
ls
&

R
e
s
o
r
t
s
’
G
r
a
n
H
o
t
e
l
C
la
r
id
g
e
G
r
a
n
a
d
a
,
h
o
u
s
e
d

in
t
h
e
h
is
to
r
ic
a
l
P
la
z
a
d
e
V
il
la
m
e
n
a
,
b
r
in
g
s
t
h
e

S
p
a
n
is
h
c
it
y
’s
r
ic
h
h
e
r
it
a
g
e
to

li
fe
in
A
p
r
il
w
it
h
7
0

r
o
o
m
s
,
s
te
p
s
a
w
a
y
fr
o
m

t
h
e
G
r
a
n
a
d
a
C
a
t
h
e
d
r
a
l

a
n
d

A
lh
a
m
b
r
a
.
In

t
h
e

B
a
le
a
r
ic
s
,
M
a
n
d
a
r
in

O
r
ie
n
t
a
l
P
u
n
t
a
N
e
g
r
a
o
p
e
n
s
in
M
a
ll
o
r
c
a
w
it
h
1
3
1

r
o
o
m
s
a
ll
w
it
h
in
e
a
s
y
r
e
a
c
h
o
f
P
a
lm
a
d
e
M
a
ll
o
r
c
a

a
n
d
m
a
r
k
s
t
h
e
b
r
a
n
d
's
1
5
0
t
h
a
n
n
iv
e
r
s
a
r
y
.
O
n

M
e
n
o
r
c
a
,
V
e
s
t
ig
e
B
in
id
u
fà

la
u
n
c
h
e
s
o
n
M
a
y
2
6

w
it
h
1
1
s
u
it
e
s
,
a
n
d
is

t
h
e
s
e
c
o
n
d
p
r
o
p
e
r
t
y
to

o
p
e
n
o
n
t
h
e
s
h
a
r
e
d
8
0
0
-
h
e
c
t
a
r
e
e
s
t
a
te
.
O
n
t
h
e

s
a
m
e
d
a
y
,
in
P
o
r
t
u
g
a
l,
N
a
P
r
a
ia
,
a
1
1
3
-
k
e
y
h
o
t
e
l,

o
p
e
n
s
ju
s
t
b
e
y
o
n
d

C
o
m
p
o
r
t
a
.
F
u
r
t
h
e
r
n
o
r
t
h
,

K
im
p
to
n
Q
u
in
t
a
d
a
M
a
r
in
h
a
C
a
s
c
a
is
o
p
e
n
s
w
it
h

1
9
8
r
o
o
m
s
,
o
f
w
h
ic
h
1
0
w
il
l
b
e
s
u
it
e
s
,
a
n
d
a
s
p
a
.

~S
um

m
er

~

S
ix
S
e
n
s
e
s
M
il
a
n
,
It
a
ly

w
it
h
7
9
r
o
o
m
s
,
1
0
0
s
e
r
v
ic
e
d
r
e
s
id
e
n
c
e
s
a
n
d
r
is
e
s

a
b
o
v
e
t
h
e
1
8
-
h
o
le

L
A
V
IE

C
lu
b
G
o
lf
C
o
u
r
s
e
.
In

A
fr
ic
a
,
A
n
a
n
t
a
r
a
K
a
fu
e
R
iv
e
r
T
e
n
te
d
C
a
m
p
o
p
e
n
s

in
Z
a
m
b
ia

w
it
h
1
2
s
p
a
c
io
u
s
te
n
t
s
,
in
c
lu
d
in
g
a

6
0
0
-
s
q
u
a
r
e
-
m
e
te
r
P
r
e
s
id
e
n
t
ia
l
V
il
la
.

K
im
p
to
n
S
u
n
t
a
y
a
B
a
li
U
b
u
d
,
In
d
o
n
e
s
ia
,
o
p
e
n
s

la
te

s
p
r
in
g
o
n
t
h
e
W
o
s
R
iv
e
r
n
e
a
r
U
b
u
d
P
a
la
c
e

(P
u
r
i
S
a
r
e
n
A
g
u
n
g
).
K
im
p
to
n
T
r
e
s
R
io
s
R
iv
ie
r
a

M
a
y
a
,
o
p
e
n
s
a
m
id
a
n
a
t
u
r
e
p
a
r
k
a
lo
n
g
M
e
x
ic
o
’s

C
a
r
ib
b
e
a
n
c
o
a
s
t
.
A
m
a
n
v
a
r
i,
A
m
a
n
R
e
s
o
r
t
s
’
fi
r
s
t

p
r
o
p
e
r
t
y
in

M
e
x
ic
o
,
o
p
e
n
s
o
n
t
h
e
E
a
s
t
C
a
p
e
o
f

B
a
ja

C
a
li
fo
r
n
ia
,
in

t
h
e
1
,5
0
0
-a
c
r
e
C
o
s
t
a
P
a
lm
a
s

E
s
t
a
te
,
w
it
h
1
8
d
o
u
b
le
-
s
to
r
e
y
c
a
s
it
a
s
.
A
u
s
t
r
a
li
a
’s

m
o
s
t
r
e
m
o
te

lu
x
u
r
y
lo
d
g
e
B
e
r
k
e
le
y
R
iv
e
r
L
o
d
g
e

r
e
o
p
e
n
s
M
a
y
1
,
o
ff
e
r
in
g
a
n
a
ll
-
in
c
lu
s
iv
e
,
fi
v
e
-
n
ig
h
t

e
x
p
e
r
ie
n
c
e
in
t
h
e
K
im
b
e
r
le
y
w
il
d
e
r
n
e
s
s
.

O
n
C
r
e
t
e
,
n
e
a
r
E
lo
u
n
d
a
,
R
o
s
e
w
o
o
d
B
lu
e
P
a
la
c
e

w
il
l
b
e
t
h
e
b
r
a
n
d
’s
fi
r
s
t
p
r
o
p
e
r
t
y
in
G
r
e
e
c
e
.
In
t
h
e

B
a
le
a
r
ic
s
,
V
e
s
t
ig
e
o
p
e
n
s
C
a
n
Jo
r
d
i,
o
n
e
o
f
fo
u
r

p
r
o
p
e
r
t
ie
s
o
n
a
s
h
a
r
e
d
e
s
t
a
te
,
o
n
F
o
r
m
e
n
te
r
a
,

a
n
d
t
h
e
s
ix
-
b
e
d
r
o
o
m

V
e
s
t
ig
e
S
o
n
V
e
r
i
o
u
t
s
id
e

V
a
ll
d
e
m
o
s
s
a
,
M
a
ll
o
r
c
a
,
in

1
0
0

h
e
c
t
a
r
e
s

o
f

fa
r
m
la
n
d
,
o
li
v
e
a
n
d
a
lm
o
n
d
t
r
e
e
s
.

C
o
s
t
a

Ir
m
in
ia

R
e
t
r
e
a
t

&
S
p
a
,
V
ig
n
e
t
te

C
o
ll
e
c
t
io
n
,
o
p
e
n
s
w
it
h
in
S
ic
il
y
’s
M
a
c
c
h
ia
F
o
r
e
s
t
a

F
iu
m
e
Ir
m
in
io
N
a
t
u
r
e
R
e
s
e
r
v
e
,
a
s
e
c
lu
d
e
d
h
a
v
e
n

n
e
a
r
M
a
r
in
a

d
i
R
a
g
u
s
a

w
it
h

4
3
-
r
o
o
m
s

a
n
d

p
a
n
o
r
a
m
ic
v
ie
w
s
o
f
c
it
r
u
s
g
r
o
v
e
s
a
n
d
w
il
d
n
a
t
u
r
e
.

E
x
p
e
r
im
e
n
t
a
l
R
o
m
a
,
o
p
e
n
in
g

in
R
o
m
e
's

V
ia

V
e
n
e
to

d
is
t
r
ic
t
,
w
il
l
o
ff
e
r
8
3
r
o
o
m
s
a
n
d
s
u
it
e
s
,
a

g
r
a
n
d
r
e
s
t
a
u
r
a
n
t
in
s
p
ir
e
d
b
y
g
la
m
o
r
o
u
s
C
in
e
c
it
t
à

a
n
d
r
o
o
f
to
p
p
o
o
l
w
it
h
v
ie
w
s
o
f
t
h
e
C
o
lo
s
s
e
u
m

Ju
n
e
s
e
e
s
t
h
e
o
p
e
n
in
g
o
f
L
a
R
é
s
e
r
v
e
F
ir
e
n
z
e
,

a
1
5
t
h
-
c
e
n
t
u
r
y
p
a
la
z
z
o

o
n

V
ia

S
a
n
to

S
p
ir
it
o
,

in
F
lo
r
e
n
c
e
’s
O
lt
r
a
r
n
o
d
is
t
r
ic
t
.
In

t
h
e
n
o
r
t
h
o
f

It
a
ly
,
T
h
e
F
ir
s
t
C
o
r
t
in
a
b
y
T
h
e
P
a
v
il
io
n
s
H
o
te
ls
&

R
e
s
o
r
t
s
o
p
e
n
s
in

A
u
g
u
s
t
in

C
o
r
t
in
a
d
’A
m
p
e
z
z
o
.

A
ls
o

o
p
e
n
in
g

is
B
o
r
g
o

P
ig
n
a
n
o

F
lo
r
e
n
c
e
,
a

r
e
s
to
r
e
d
1
5
t
h
-
c
e
n
t
u
r
y
v
il
la
a
n
d
s
is
te
r
p
r
o
p
e
r
t
y
to

t
h
e
r
e
n
o
w
n
e
d
B
o
r
g
o
P
ig
n
a
n
o
in
T
u
s
c
a
n
y
.
B
o
r
g
o

P
ig
n
a
n
o
F
lo
r
e
n
c
e
h
a
s
1
1
h
is
to
r
ic
b
u
il
d
in
g
s
s
e
t
in

1
2
a
c
r
e
s
—
r
e
m
a
r
k
a
b
le
fo
r
a
c
it
y
lo
c
a
t
io
n
.

S
h
o
e
d
e
s
ig
n
e
r
C
h
r
is
t
ia
n
L
o
u
b
o
u
t
in
o
p
e
n
s
h
is

s
e
c
o
n
d
p
r
o
p
e
r
t
y
in
P
o
r
t
u
g
a
l,
V
e
r
m
e
lh
o
L
a
g
o
a
,
a

t
r
a
n
s
fo
r
m
a
t
io
n
o
f
a
n
e
x
is
t
in
g
3
2
-
r
o
o
m
h
o
te
l
in
to

a
n
in
t
im
a
t
e
1
0
-
s
u
it
e
p
r
o
p
e
r
t
y
.
P
r
e
fe
r
r
e
d
H
o
t
e
ls
&

R
e
s
o
r
t
s
’
H
o
t
e
l
C
a
li
fo
r
n
ia
P
a
r
is
,
F
r
a
n
c
e
,
n
e
a
r
t
h
e

C
h
a
m
p
s
-
É
ly
s
é
e
s
,
r
e
o
p
e
n
s
a
f
te
r
a
r
e
fu
r
b
is
h
m
e
n
t

o
f
t
h
e
o
r
ig
in
a
l
H
ô
t
e
l
C
a
li
fo
r
n
ia
P
a
r
is
,
b
u
il
t
in
1
9
2
5
.

In
t
h
e
L
o
ir
e
V
a
ll
e
y
,
P
r
e
fe
r
r
e
d
H
o
te
ls
&
R
e
s
o
r
t
s
’
L
e

R
e
la
is
d
’A
m
b
o
is
e
w
il
l
b
e
t
h
e
o
n
ly
fi
v
e
-
s
t
a
r
h
o
t
e
l
in

A
m
b
o
is
e
,
w
it
h
6
4
r
o
o
m
s
a
n
d
s
u
it
e
s
,
a
n
d
a
s
p
a
in

t
h
e
o
ld
“
t
r
o
g
lo
d
y
t
e
”
c
a
v
e
s
.
N
o
r
d
e
la
ia
S
u
r
M
e
r
w
il
l

b
r
in
g
u
n
d
e
r
s
t
a
te
d
lu
x
u
r
y
to

t
h
e
F
r
e
n
c
h
R
iv
ie
r
a
.

S
e
t
in
t
h
e
c
o
a
s
t
a
l
to
w
n
o
f
B
e
a
u
li
e
u
-
s
u
r
-
M
e
r,
t
h
e

3
3
-
r
o
o
m

b
o
u
t
iq
u
e

h
o
t
e
l
r
e
im
a
g
in
e
s
a

1
9
6
0
s

s
e
a
fr
o
n
t
b
u
il
d
in
g
.
M
o
v
in
g
n
o
r
t
h
to
t
h
e
D
u
tc
h
p
o
r
t

c
it
y
o
f
R
o
t
t
e
r
d
a
m
,
t
h
e
2
3
1
-
r
o
o
m
K
im
p
to
n
D
e
P
o
s
t

R
o
t
t
e
r
d
a
m

o
p
e
n
s
in

t
h
e
1
9
2
1
P
O
S
T
b
u
il
d
in
g
,
in

t
h
e
h
e
a
r
t
o
f
t
h
e
c
it
y
.

A
ls
o
la
u
n
c
h
in
g
t
h
is
s
u
m
m
e
r,
is
t
h
e
R
e
u
b
e
n

B
r
o
t
h
e
r
s
’
d
e
v
e
lo
p
m
e
n
t
o
f
a
n
ic
o
n
ic
b
u
il
d
in
g
—
t
h
e

fo
r
m
e
r
In

a
n
d
O
u
t
M
il
it
a
r
y
c
lu
b
d
u
e
to

o
p
e
n
a
s

C
a
m
b
r
id
g
e
H
o
u
s
e
A
u
b
e
r
g
e
in

M
a
y
fa
ir
,
L
o
n
d
o
n
.

D
u
k
e
s

L
o
n
d
o
n

c
o
m
p
le
t
e
s

it
s

r
e
fu
r
b
is
h
m
e
n
t

w
h
il
e
fo
r
t
h
o
s
e
lo
o
k
in
g
fo
r
r
e
t
r
e
a
t
s
,
T
h
e
G
a
ll
iv
a
n
t

L
it
t
le
s
to
n
e
B
e
a
c
h
o
p
e
n
s
in

K
e
n
t
,
o
n
a
n
a
c
r
e
o
f

s
a
n
d
d
u
n
e
,
w
it
h
1
3
b
e
d
r
o
o
m
s
a
n
d
a
N
o
r
d
ic
s
p
a
.

W
il
d
h
iv
e
E
s
h
o
t
t
H
a
ll
is

a
1
7
t
h
-
c
e
n
t
u
r
y
m
a
n
o
r,

n
e
a
r
A
m
b
le
,
N
o
r
t
h
u
m
b
e
r
la
n
d
,
w
h
ic
h
a
ls
o
h
a
s
1
0

o
f
W
il
d
h
iv
e
’s
s
ig
n
a
t
u
r
e
w
il
d
c
a
b
in
s
in
t
h
e
g
r
o
u
n
d
s
.

O
p
e
n
in
g
in

Ju
n
e
,
K
it
ir
u
a
P
la
in
s
L
o
d
g
e
is

a

n
e
w
s
t
a
r
o
n
K
e
n
y
a
’s
s
a
fa
r
i
c
ir
c
u
it
.
S
e
t
o
n
a
p
r
iv
a
te

c
o
n
c
e
s
s
io
n
b
o
r
d
e
r
in
g
A
m
b
o
s
e
li
N
a
t
io
n
a
l
P
a
r
k
,

t
h
is

a
ll
-
s
u
it
e
p
r
o
p
e
r
t
y
a
ff
o
r
d
s
v
ie
w
s
o
f
M
o
u
n
t

K
il
im
a
n
ja
r
o
.

F
u
r
t
h
e
r

s
o
u
t
h
,

T
h
e

C
la
r
e
m
o
n
t

C
o
ll
e
c
t
io
n
la
u
n
c
h
e
s
S
a
n
d
r
in
g
h
a
m

P
r
iv
a
te

G
a
m
e

P
r
e
fe
r
r
e
d
H
o
te
ls

&
R
e
s
o
r
t
s
’

G
e
n
e
v
e
,
S
w
it
z
e
r
la
n
d
o
p
e
n
s
i

a
m
u
lt
i-
p
h
a
s
e

r
e
n
o
v
a
t
io
n
.
O

V
e
n
e
to
,
R
o
s
e
w
o
o
d

R
o
m
e
,

h
is
t
o
r
ic

b
u
il
d
in
g
s
,
in
c
lu
d
in
g
t

N
a
z
io
n
a
le

d
e
l
L
a
v
o
r
o
(B
N
L
)
H

in
c
lu
d
in
g
5
0
s
u
it
e
s
.
H
o
te
l
A
le
x
a

8
1
b
e
d
r
o
o
m
s
in
t
h
e
R
o
m
a
n

n
e
a
r
P
ia
z
z
a
d
i
S
p
a
g
n
a
,
F
o
n

V
il
la
B
o
r
g
h
e
s
e
.
S
ix
S
e
n
s
e
s
M

r
o
o
m
s
,
in
c
lu
d
in
g
1
6
s
u
it
e
s
,
a
n

B
e
r
n
e
r
d
,
o
p
e
n
s
in
t
h
e
B
r
e
r
a
a

L
o
n
d
o
n
,
E
n
n
is
m
o
r
e
o
p
e
n
s
t
h
e

In
t
h
e
M
id
d
le
E
a
s
t
,
R
o
s
e

1
4
9
g
u
e
s
t
r
o
o
m
s
a
n
d
s
u
it
e
s
,
w

Is
la
n
d
,
S
a
u
d
i
A
r
a
b
ia
,
o
n
e
o
f
t
h
e
m

d
e
s
t
in
a
t
io
n
s

in
t
h
e

w
o
r
ld

C
o
r
n
ic
h
e
,
a
fi
r
s
t
fo
r
t
h
e
b
r
a
n

E
a
s
t
,
o
ff
e
r
s
u
n
in
te
r
r
u
p
te
d
v
ie

Je
d
d
a
h
’s
F
o
r
m
u
la
1
r
a
c
e
t
r
a
c
k
a

O
v
e
r
in

O
m
a
n
,
T
h
e
M
a
lk
a
i’
s

o
p
p
o
r
t
u
n
it
y
to
e
x
p
lo
r
e
O
m
a
n

a
n
d
n
a
t
u
r
a
l
b
e
a
u
t
y
in
o
n
e
jo
u

1
5
te
n
te
d
p
a
v
il
io
n
s
,
c
o
m
p
le
te

fa
c
il
it
ie
s
a
n
d
in
fi
n
it
y
p
o
o
ls
—

in
O
m
a
n
to

o
ff
e
r
y
e
a
r
-
r
o
u
n
d

T
h
e
n
e
w
g
lo
b
a
l
c
o
m
m
u
n
it
y
,
D
i

o
p
e
n
s
it
s
fi
r
s
t
p
r
o
p
e
r
t
y
D
is
c
o
v

A
m
u
d
in
O
m
a
n
in
O
c
to
b
e
r
fo
l

C
o
ll
e
c
t
io
n

L
e
m
o
m
o
,

K
e
n
y
a

L
a
te
r
in

t
h
e
s
e
a
s
o
n
,
K
im
p
t
o
n

c
o
m
e
s
to

t
h
e
U
A
E
,
fo
r
t
h
e
fi
r

T
h
is

s
e
a
s
o
n
s
e
e
s
a
n
e
w

c
h

C
o
ll
e
c
t
io
n
,
a
s
it
la
u
n
c
h
e
s
fo
u

in
n
o
r
t
h
e
r
n
N
a
m
ib
ia
.
A
t
t
h
e
e

S
o
u
t
h
A
fr
ic
a
’s
S
h
a
m
b
a
la
P
r
iv
a

n
e
w
Z
u
lu

C
a
m
p
w
il
l
o
ff
e
r
e
n
c

B
ig
F
iv
e
,
Z
u
lu
c
u
lt
u
r
e
a
n
d
t
h
e
l

W
a
te
r
b
e
r
g
.
A
n
d
,
in
B
o
t
s
w
a
n
a
,
S

in
t
h
e
O
k
a
v
a
n
g
o
D
e
lt
a
w
it
h
e
i

s
u
r
r
o
u
n
d
e
d
b
y
4
0
0
a
c
r
e
s
o
f
r
i

F
u
r
t
h
e
r
e
a
s
t
,t
h
e
o
p
e
n
in
g

P
o
k
h
a
r
a
B
e
g
n
a
s
L
a
k
e
m
a
r
k
s

in
N
e
p
a
l.
S
it
u
a
te
d
o
n
a
fo
r
e
s

v
ie
w
s
,
it
h
a
s
8
0
r
o
o
m
s
a
n
d
e

H
im
a
la
y
a
n
s
to
r
y
.
K
A
IA
’s
fi
r
s
t
r

K
o
h
P
h
a
n
g
a
n
,
T
h
a
il
a
n
d
,
w
it
h

te
n
t
e
d
s
u
it
e
s
a
n
d
fo
u
r
t
w
o
-
b

P
a
r
k
H
y
a
t
t
P
h
u
Q
u
o
c
,
V
ie
t
n

is
la
n
d
’s

s
o
u
t
h
w
e
s
t
t
ip
.
In
t
e
r

W
a
d
r
a
B
a
y
,
N
e
w

C
a
le
d
o
n
ia

o

fr
o
n
t
ie
r

o
f
e
x
c
lu
s
iv
it
y
,
b
le
n

c
u
lt
u
r
e
w
it
h
n
a
t
u
r
a
l
b
e
a
u
t
y
.

C
lo
s
e
r
to

h
o
m
e
,
In
t
e
r
C
o

R
e
s
o
r
t
o
p
e
n
s
o
n
L
a
S
a
g
e
s
s
e

r
o
o
m
s
a
n
d
3
0
p
r
iv
a
te
s
u
it
e
s
.

R
e
s
o
r
t
s
’t
h
e
S
te
ll
e
L
o
d
g
e
,
U
.S
.,

m
o
u
n
t
a
in
lo
d
g
e
in
P
a
r
k
C
it
y
,
U
t

t
h
e
S
k
y
R
id
g
e
M
o
u
n
t
a
in
R
e
s
o
r

K
n
o
x
A
u
b
e
r
g
e
o
p
e
n
s
w
it
h
1
4

K
n
o
x
S
t
r
e
e
t
n
e
ig
h
b
o
r
h
o
o
d
.

A
ls
o
O
p
e
n
in
g
in

2
0
2
6

G
iv
e
n
t
h
e
n
a
t
u
r
e
o
f
h
o
s
p
it
a
l

b
e
in
g
d
e
la
y
e
d
,
h
e
r
e
a
r
e
s
o

w
it
h
o
u
t
s
p
e
c
ifi
c
o
p
e
n
in
g
d
a
t

o
n
d
u
r
in
g
t
h
e
y
e
a
r.

F
a
ir
m
o
n
t
H
o
te
ls

&
R
e
s

w
it
h

u
p
c
o
m
in
g

o
p
e
n
in
g
s
,

F

F
a
ir
m
o
n
t
N
e
w

O
r
le
a
n
s
,
a
n
d

M
a
ld
iv
e
s
,
T
h
e
B
u
lg
a
r
i
R
e
s
o
r
t
R

L
it
t
le
G
o
ld
Is
la
n
d
,
o
p
e
n
s
in
R
a

b
y

s
e
a

p
la
n
e

fr
o
m

M
a
ld
iv

In
t
h
e
M
id
d
le

E
a
s
t
,
R
a
s
A
l
K

D
e
v
e
lo
p
m
e
n
t
A
u
t
h
o
r
it
y
is
e
x

a
c
c
o
m
m
o
d
a
t
io
n
w
it
h
m
a
jo
r
o
p

P
r
e
fe
r
r
e
d
H
o
t
e
ls
&
R
e
s
o

C
it
y
o
p
e
n
s
in

t
h
e
R
o
m
a
N
o

1
1
4
g
u
e
s
t
r
o
o
m
s
a
n
d

s
u
it
e
s

R
e
s
id
e
n
c
e
s
.
A
n
d

C
h
a
b
lé

V
a

o
p
e
n
s
a
7
0
-
r
o
o
m
h
o
t
e
l
in
B
a
ja

R
e
s
e
r
v
e
in

L
im
p
o
p
o
,
S
o
u
t
h

c
o
n
s
e
r
v
a
t
io
n
-
le
d

r
e
t
r
e
a
t
.

b
r
a
n
d
,
E
m
b
le
m
s
C
o
ll
e
c
t
io
n
is
p

R
im
r
o
c
k
B
a
n
ff
,
in
t
h
e
C
a
n
a
d
ia

t
r
a
n
s
fo
r
m
a
t
iv
e
r
e
n
o
v
a
t
io
n
.

T
h
e
M
a
lk
a
i,
O
m
a
n

~F
al

l~

is
t
h
e
fi
f
t
h
e
d
it
io
n
o
f
A
lU
la

A
r
t
s
F
e
s
t
iv
a
l,
S
a
u
d
i

A
r
a
b
ia

(u
n
t
il
F
e
b
r
u
a
r
y
1
4
),
a
n
d
O
r
ie
n
t
E
x
p
r
e
s
s
’

1
0
0
Y
e
a
r
s
o
f
A
r
t
D
e
c
o
is
s
h
o
w
in
g
in
M
u
s
é
e
d
e
s
A
r
t
s

D
é
c
o
r
a
t
if
s
,
P
a
r
is
(u
n
t
il
A
p
r
il
2
6
),
w
h
il
e
S
o
t
h
e
b
y
's

n
e
w

H
Q

in
N
Y
C
’s

h
is
to
r
ic

B
r
e
u
e
r
B
u
il
d
in
g
is

n
o
w
o
p
e
n
to

t
h
e
p
u
b
li
c
.
B
r
in
g
in
g
t
h
e
a
r
t
s
to

t
h
e

fo
r
e
fr
o
n
t
o
f
t
h
e
g
u
e
s
t
e
x
p
e
r
ie
n
c
e
,
R
o
y
a
l
M
a
n
s
o
u
r

C
a
s
a
b
la
n
c
a
is

o
ff
e
r
in
g
a
t
h
r
e
e
-
h
o
u
r
u
r
b
a
n
a
r
t

to
u
r,
c
u
r
a
t
e
d
in
p
a
r
t
n
e
r
s
h
ip
w
it
h
lo
c
a
l
n
o
n
-
p
r
o
fi
t

A
lo
u
a
n
e
B
la
d
i,
a
lo
n
g
s
id
e
t
h
e
b
r
a
n
d
’s

fl
a
g
s
h
ip

R
o
y
a
l
M
a
n
s
o
u
r
M
a
r
r
a
k
e
c
h
’s
a
r
t
t
h
e
r
a
p
y
s
e
s
s
io
n
s
.

O
t
h
e
r
s

a
r
e

o
ff
e
r
in
g

m
o
r
e

h
a
n
d
s
-
o
n

d
e
s
t
in
a
t
io
n
e
x
p
e
r
ie
n
c
e
s
,
s
u
c
h
a
s
t
h
e
e
x
p
a
n
s
io
n

o
f
A
li
la

H
o
te
ls
&

R
e
s
o
r
t
s
’
e
d
u
c
a
t
io
n
a
l
o
ff
e
r
in
g
,

fr
o
m

b
a
k
in
g

t
r
a
d
it
io
n
a
l
p
ã
o

a
t

A
li
la

D
iw
a

G
o
a
,
In
d
ia
,
to

u
n
c
o
v
e
r
in
g

s
a
lt

fa
r
m
in
g

a
n
d

w
e
a
v
in
g

t
r
a
d
it
io
n
s

a
t

A
li
la

S
e
m
in
y
a
k
,
B
a
li
.

A
n
d
,
a
h
e
a
d

o
f
t
h
e
a
n
t
ic
ip
a
te
d

c
o
m
p
le
t
io
n

o
f

S
a
g
r
a
d
a
F
a
m
íl
ia

t
h
is

Ju
n
e
,
A
lm
a
n
a
c
B
a
r
c
e
lo
n
a

is
t
r
a
n
s
fo
r
m
in
g
it
s
to
p
fl
o
o
r
in
to

T
h
e
A
r
t
F
lo
o
r,

a
li
v
in
g
g
a
ll
e
r
y
a
n
d
a
r
t
is
t-
in
-
r
e
s
id
e
n
c
e
p
r
o
g
r
a
m
.

P
u
r
p
o
s
e
f
u
l
T
r
a
v
e
l

W
e
ll
n
e
s
s
c
o
n
t
in
u
e
s
to
t
a
k
e
c
e
n
te
r
s
t
a
g
e
.
In
M
a
r
c
h
,

F
o
u
r
S
e
a
s
o
n
s
R
e
s
o
r
t
M
a
ld
iv
e
s
a
t
K
u
d
a
H
u
r
a
a
,
in

p
a
r
t
n
e
r
s
h
ip
w
it
h
E
m
m
a
K
u
n
z
In
s
t
it
u
te
,
w
il
l
u
n
v
e
il

Ū
R
JĀ

N
a
t
u
r
o
p
a
t
h
y

Is
la
n
d
,
a

g
r
o
u
n
d
b
r
e
a
k
in
g

w
e
ll
n
e
s
s
s
it
e
p
a
ir
in
g
n
a
t
u
r
o
p
a
t
h
ic
p
r
in
c
ip
le
s
w
it
h

m
o
d
e
r
n
s
c
ie
n
t
ifi
c
e
x
p
e
r
t
is
e
.
B
o
o
k
in
g
s
a
r
e
n
o
w

o
p
e
n
fo
r
t
h
e
n
e
w
lo
n
g
e
v
it
y
p
r
o
g
r
a
m

a
t
V
e
r
d
u
r
a

R
e
s
o
r
t
,
a
R
o
c
c
o
F
o
r
te

H
o
te
l,
It
a
ly
,
a
n
d
G
r
a
n
d

R
e
s
o
r
t
B
a
d

R
a
g
a
z
's

T
a
m
in
a
H
e
a
lt
h

C
e
n
te
r
in

S
w
it
z
e
r
la
n
d
.

In
G
a
u
c
ín
,
S
p
a
in
,
t
h
e

A
r
r
ig
o

P
r
o
g
r
a
m
m
e

is
h
o
s
t
in
g
t
h
e
n
e
x
t
it
e
r
a
t
io
n
o
f
t
h
e
W
o
m
e
n
’s

W
is
d
o
m

r
e
t
r
e
a
t
s
b
e
t
w
e
e
n
Ju
n
e
1
9
to

2
5
.
A
c
r
o
s
s

t
h
e
A
t
la
n
t
ic
,
in
t
h
e
U
.S
.,
W
a
ld
o
r
f
A
s
to
r
ia
N
e
w
Y
o
r
k

d
e
b
u
te
d
t
h
e
w
o
r
ld
’s
la
r
g
e
s
t
G
u
e
r
la
in

W
e
ll
n
e
s
s

S
p
a
,
a

2
2
,0
0
0
-
s
q
u
a
r
e
-f
o
o
t
s
it
e
,
la
s
t
O
c
to
b
e
r.

T
h
is

s
p
r
in
g
F
a
e
n
a
N
e
w

Y
o
r
k
is

la
u
n
c
h
in
g
t
h
e

1
7
,0
0
0
-
s
q
u
a
r
e
-f
o
o
t
T
ie
r
r
a
S
a
n
t
a
H
e
a
li
n
g
H
o
u
s
e
.

In
t
h
e

c
u
li
n
a
r
y

s
c
e
n
e
,

S
w
it
z
e
r
la
n
d
’s

c
e
le
b
r
a
te
d
B
a
d
r
u
t
t
's
P
a
la
c
e
is
m
a
r
k
in
g
it
s
1
3
0
t
h

a
n
n
iv
e
r
s
a
r
y
w
it
h
t
w
o
r
e
s
t
a
u
r
a
n
t
p
o
p
-
u
p
s
,
t
h
e

s
e
c
o
n
d
o
f
w
h
ic
h
is
le
d
b
y
C
h
il
e
a
n
c
h
e
f
R
o
d
o
lf
o

G
u
z
m
á
n
o
f
B
o
r
a
g
ó
in

S
a
n
t
ia
g
o
,
(F
e
b
r
u
a
r
y
1
8
to

M
a
r
c
h
1
).
P
a
y
in
g
h
o
m
a
g
e
to

lo
c
a
l
p
r
o
d
u
c
e
,
C
a
s
a

d
i
L
a
n
g
a
,
C
a
s
a
d
e
l
M
u
li
n
o
a
n
d
V
il
la
S
a
n
g
io
v
e
s
e

in
n
o
r
t
h
e
r
n

It
a
ly

a
r
e

o
ff
e
r
in
g

e
x
c
lu
s
iv
e

w
in
e

a
n
d
t
r
u
ffl
e
t
a
s
t
in
g
e
x
p
e
r
ie
n
c
e
s
.
In

L
o
n
d
o
n
,
T
h
e

C
a
d
o
g
a
n
,
A
B
e
lm
o
n
d
H
o
te
l,
w
il
l
u
n
v
e
il
a
n
e
w

B
r
it
is
h
b
is
t
r
o
a
n
d
b
a
r
t
h
is
s
p
r
in
g
.

A
t
t
h
e
in
t
e
r
s
e
c
t
io
n
b
e
t
w
e
e
n
a
r
t
a
n
d
t
r
a
v
e
l

Tr
av
el
Tr
en
ds
20
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M
a
ld
iv
e
s
,
h
a
s
o
p
e
n
e
d

a
h
y
p
e
r
-
b
e
s
p
o
k
e

t
w
o
-

is
la
n
d
r
e
t
r
e
a
t
in

a
U
N
E
S
C
O

B
io
s
p
h
e
r
e
R
e
s
e
r
v
e
;

t
h
e
fi
r
s
t
is
la
n
d
(S
o
m
e
w
h
e
r
e
)
la
u
n
c
h
e
d
D
e
c
e
m
b
e
r

2
0
2
5
,
w
it
h
t
h
e
s
e
c
o
n
d
(N
o
w
h
e
r
e
)
s
la
te
d
to
o
p
e
n
in

Q
1
o
f
t
h
is
y
e
a
r.
O
ff
-
s
e
a
s
o
n
t
r
a
v
e
l
r
e
v
iv
e
s
fa
v
o
r
it
e

d
e
s
t
in
a
t
io
n
s
w
it
h
o
u
t
c
r
o
w
d
s
.
C
a
n
a
v
e
s
C
o
ll
e
c
t
io
n
,

S
a
n
to
r
in
i—

s
p
e
c
ifi
c
a
ll
y

C
a
n
a
v
e
s

E
p
it
o
m
e

in

A
m
m
o
u
d
i—

d
e
li
v
e
r
s
t
h
e
s
a
m
e
t
h
o
u
g
h
t
fu
l
s
e
r
v
ic
e

w
it
h
o
u
t
s
k
im
p
in
g
o
n
q
u
a
li
t
y
,
e
v
e
n
in
q
u
ie
t
e
r,
lo
w
-

s
e
a
s
o
n
m
o
n
t
h
s
.
In

It
a
ly
,
S
a
n
M
o
n
t
a
n
o
R
e
s
o
r
t

&
S
p
a
r
e
p
o
r
te
d
a
4
4
%

r
is
e
in

la
s
t
S
e
p
te
m
b
e
r
’s

b
o
o
k
in
g
s
a
n
d
G
r
a
n
d
H
o
te
l
F
a
s
a
n
o
w
il
l
s
t
a
y
o
p
e
n

b
e
t
w
e
e
n
M
a
r
c
h
2
7
to
Ja
n
u
a
r
y
6
,
2
0
2
7
,
w
e
lc
o
m
in
g

g
u
e
s
t
s
fo
r
t
h
e
fi
r
s
t
t
im
e
t
h
r
o
u
g
h
t
h
e
w
in
te
r
h
o
li
d
a
y

s
e
a
s
o
n
.
C
h
a
t
h
a
m
B
a
r
s
In
n
,
C
a
p
e
C
o
d
fo
ll
o
w
s
s
u
it
,

r
e
fl
e
c
t
in
g
a
s
u
r
g
in
g
in
te
r
e
s
t
in
o
ff
-
s
e
a
s
o
n
e
s
c
a
p
e
s
.

R
e
s
p
o
n
s
ib
le
T
o
u
r
is
m

R
e
s
p
o
n
s
ib
le

to
u
r
is
m

is
n
o
w

a
c
e
n
t
r
a
l
d
r
iv
e
r
o
f

t
r
a
v
e
l
d
e
c
is
io
n
s
.
In

2
0
2
6
,
e
c
o
-
c
o
n
s
c
io
u
s
lu
x
u
r
y

is
s
e
t
to

fl
o
u
r
is
h
.
G
r
o
u
p
s
s
u
c
h
a
s
B
e
y
o
n
d
G
r
e
e
n
,

p
a
r
t
o
f
P
r
e
fe
r
r
e
d
T
r
a
v
e
l
G
r
o
u
p
,
c
u
r
a
te
a
p
o
r
t
fo
li
o

o
f
h
o
te
ls

a
li
g
n
e
d

w
it
h

t
h
e

U
.N
.’
s
S
u
s
t
a
in
a
b
le

D
e
v
e
lo
p
m
e
n
t
G
o
a
ls
;
it
s
la
te
s
t
m
e
m
b
e
r
s
in
c
lu
d
e

B
o
r
n
e
o

E
a
g
le

R
e
s
o
r
t
,
M
a
la
y
s
ia
,
a
n
d

T
h
e
O
n
e

P
a
lá
c
io

d
a

A
n
u
n
c
ia
d
a
,
P
o
r
t
u
g
a
l.

It
a
ly

s
t
a
n
d
s

o
u
t
fo
r
it
s
c
li
m
a
te

le
a
d
e
r
s
h
ip
,
fr
o
m

Il
B
o
r
r
o
’s

r
e
n
e
w
a
b
le

e
n
e
r
g
y

in
it
ia
t
iv
e
s

to
L
o
c
a
n
d
a

L
e

P
ia
z
z
e
’s

w
a
te
r
-
c
o
n
s
e
r
v
a
t
io
n

e
ff
o
r
t
s
.
B
o
r
g
o

d
e
i

C
o
n
t
i
R
e
s
o
r
t
a
ls
o
la
u
n
c
h
e
s
a
B
io
e
n
e
r
g
e
t
ic
P
a
r
k
,

in
w
h
ic
h
t
im
e
a
m
o
n
g
t
r
e
e
s
t
h
a
t
g
e
n
e
r
a
te
p
o
s
it
iv
e

e
le
c
t
r
o
m
a
g
n
e
t
ic

fi
e
ld
s
,
w
il
l
e
n
h
a
n
c
e
w
e
ll
b
e
in
g
.

O
n

t
h
e

s
p
o
r
t
s

fr
o
n
t
,

s
ig
n
ifi
c
a
n
t

h
o
t
e
l

r
e
n
o
v
a
t
io
n
s
a
r
e
t
a
k
in
g
p
la
c
e
a
c
r
o
s
s
B
e
r
m
u
d
a

p
r
io
r
to

t
h
e
A
p
e
x
G
r
o
u
p
B
e
r
m
u
d
a
S
a
il
G
P
(M
a
y
9

to
1
0
)
a
n
d
5
4
t
h
b
ie
n
n
ia
l
N
e
w
p
o
r
t
B
e
r
m
u
d
a
R
a
c
e

(
Ju
n
e
1
9
to

2
8
),
w
h
il
e
fr
o
m
Ju
n
e
3
to

8
,
E
X
P
L
O
R
A

I
w
il
l
b
e

d
o
c
k
e
d

a
t
P
o
r
t
H
e
r
c
u
le
,
M
o
n
a
c
o
,

fo
r
F
O
R
M
U
L
A

1
®

G
R
A
N
D

P
R
IX

D
E
M
O
N
A
C
O

2
0
2
6
.

B
o
n
jo
u
r

Q
u
é
b
e
c

is
a
ls
o

p
r
o
m
o
t
in
g

W
in
te
r
a
p
y
,
e
n
c
o
u
r
a
g
in
g

v
is
it
o
r
s

to
d
is
c
o
v
e
r

t
h
e

b
e
n
e
fi
t
s

o
f
e
m
b
r
a
c
in
g

w
in
te
r

a
c
t
iv
it
ie
s
.

T
h
e
R
o
a
d
L
e
s
s
T
r
a
v
e
le
d

F
o
r
a
d
v
e
n
t
u
r
e
r
s
a
v
o
id
in
g
o
v
e
r
-
to
u
r
is
t
ic

s
p
o
t
s
,

2
0
2
6
o
ff
e
r
s
r
e
fr
e
s
h
in
g
o
ff
-
g
r
id

a
lt
e
r
n
a
t
iv
e
s
.
In

C
h
il
e
,
A
w
a
s
i
A
t
a
c
a
m
a
’s
1
2
s
u
it
e
s
c
o
m
e
w
it
h
a

4
W
D
s
fo
r
c
u
s
to
m

d
e
s
e
r
t
r
o
u
te
s
a
c
c
o
m
p
a
n
ie
d

b
y
a
g
u
id
e
,
w
h
il
e
A
n
d
e
a
n
p
r
e
s
e
n
t
s
s
ix

s
o
u
lf
u
l

p
r
o
p
e
r
t
ie
s
a
c
r
o
s
s
L
im
a
a
n
d
P
e
r
u
’s
u
n
e
x
p
lo
r
e
d

s
o
u
t
h
e
r
n
r
e
g
io
n
.
F
a
n
c
y
a
w
a
lk
o
n
t
h
e
w
il
d
s
id
e
?

V
o
lc
a
n
o
e
s
S
a
fa
r
is
in

U
g
a
n
d
a
la
u
n
c
h
e
s
a
s
e
v
e
n
-

n
ig
h
t
B
ig
C
a
t
P
h
o
to
g
r
a
p
h
y
S
a
fa
r
i
in
S
p
r
in
g
,
w
h
il
e

S
h
a
k
t
i
H
im
a
la
y
a

is
o
ff
e
r
in
g

t
r
e
k
s
in
to

In
d
ia
’s

m
o
u
n
t
a
in
o
u
s
r
e
a
lm
s
.
M
e
a
n
w
h
il
e
.H
e
r
e
,
B
a
a
A
to
ll
,
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is
th

ey
ea

ro
fl

iv
et

ou
ris

m
,

w
he

re
sig

ni
fic

an
tc

ul
tu

ra
lm

om
en

ts
w

ill
de

te
rm

in
ew

he
re

an
d

ho
w

w
e

tr
av

el
—

th
ee

xp
er

ie
nc

ew
ill

ou
ts

hi
ne

th
ed

es
tin

at
io

n
R
o
b
in
S
t
a
n
g
r
o
o
m
,
C
E
O
,
T
h
e
S
e
t
C
o
ll
e
c
t
io
n

A
w
a
s
i
A
ta
c
a
m
a
,
C
h
il
e

C
r
e
d
it
:
D
a
n
ie
la
M
a
c
A
d
d
e
n

In
Ir
e
la
n
d
,
D
r
o
m
o
la
n
d

C
a
s

o
ffi
c
e
r

te
n
d
s

b
e
e
h
iv
e
s

a
c

w
o
o
d
la
n
d
,
w
it
h
t
r
e
e
p
la
n
t
in
g
a

a
ls
o
a
v
a
il
a
b
le
.
S
ix

S
e
n
s
e
s
L

p
r
o
te
c
t
in
g
e
n
d
a
n
g
e
r
e
d
s
p
e
c

c
o
n
s
e
r
v
a
t
io
n
w
h
il
e
S
A
ii
P
h
i

T
h
a
il
a
n
d
,
h
a
s
a
S
a
v
e
O
u
r
S
h

Je
a
n
-
M
ic
h
e
l
C
o
u
s
te
a
u
R
e
s
o
r

m
a
r
in
e

b
io
lo
g
is
t

le
a
d
in
g

m
a
n
g
r
o
v
e
c
o
n
s
e
r
v
a
t
io
n
a
n
d
m

F
a
m
il
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Orient Express Venezia opens its doors
31 MARCH 2026 •  PROJECTS

Orient Express Venezia has opened its doors within Palazzo Donà Giovannelli, marking the group’s second hotel in Venice.

Owned by Arsenale Group, the 15th-century palazzo has been reimagined as a hotel by architect and interior designer Aline Asmar

d’Amman. Her aesthetic vision unveils the Palazzo through a refined interplay of contrasts and memories, intentional architecture and

poetic precision: bold gestures of interior architectural grafting are balanced with infinitely sophisticated details, painted frescoes meet

sculptural forms, historical details infinitely reflect into tinted mirrored surfaces. An array of precious natural stones, curated and highly

crafted, merge into the Palazzo’s architecture.

“I imagined the transformation of Orient Express Venezia at Palazzo Donà Giovannelli as a theatrical sequence of wonders, a tribute to

the whimsical mysteries of Venice and the spectacular marvels of the 15th architectural jewel, unearthed and restored,” comments Aline

Asmar D’Amman. “In this eight- year creative transformative journey, the walls speak, revealing layers of enchantment magnified by the

dialogue with contemporary creation. Embracing the duality of legacy and reinvention, I find inspiration in the unique position of Venice

as a gateway between East and West, amplified by its exceptional tapestry of artistry and modern vitality.”

The “Lost Colours” or “Colori Persi” of Venice softly re-emerge, woven into textures and curtains, furnishings and finishes, transforming

the Piano Nobile’s historical salons into a succession of inhabited living canvases, punctuated by a bold intervention of vast cabinets.

Venetian craftsmanship converses with contemporary art and works by masters of their time, while embossed leathers and moiré silks

dress up the walls in echo to the ever-shifting dialogue of light and shadow dancing across the canals. Patinated walls, carved surfaces

and artisanal finishes recall the passage of time, their textures lending a sense of modern, ageless allure.

The Palazzo’s lobby, il Corte del Conte, has been transformed from an open mineral cortile into a grand living room, layered with

sculpted boiserie, velvet and spectacular bespoke Murano chandeliers.

Hidden at the heart of the palazzo is a secret garden with tents, a luxuriant fountain and antique gates, lit by delicate Venetian lanterns

diffusing their cinematic warm glow. Calle Meraviglia connects the garden to the lobby, hosting a rotating selection of contemporary

works aligned with Venice’s cultural calendar and reinforcing the hotel’s role as a living cultural salon.

Every path and each floor lead to countless discoveries and encounters with marvels of the past, in magnetic dialogue with creative

nowness. The result is a world of theatrical elegance where centuries of Venetian creativity meet the timeless codes of Orient Express.

Upstairs, the 47 rooms, suites and residences are gently shaped by the architectural layers of centuries past with restored murals,

sculptural ceilings and views opening onto gardens and canals. The six Signature Suites reveal the hotel’s hidden treasures: 19th-century

frescoes dedicated to the goddess Minerva and mythical flying figures that evoke the grandeur of a bygone era; gilded salons animated by

dancing cherubs; monumental marble fireplaces with sculptural shells, all flanked with tall windows opening onto some of the most

coveted views over Venice’s canals.

Overseen by three-Michelin-starred Chef Heinz Beck, the hotel’s culinary programme comprises Heinz Beck Venezia, an intimate fine-

dining concept within the historic orangerie; all-day dining restaurant La Casati; and The Wagon Bar, an Art Deco-inspired bar that pays

homage to the legendary lounge cars of the original Orient Express trains.

Meanwhile on the first floor, Salone Vittoria, is an events space that embodies the splendour and historical memory of Princess Vittoria

Farnese’s wedding, preserving centuries of ceremonial glamour.

“With Orient Express Venezia, we open a new chapter in the legacy of our brand, one that celebrates Venice as a global capital of culture,

beauty and imagination,” says Gilda Perez-Alvarado, CEO Orient Express. “Palazzo Donà Giovannelli has been revived with

extraordinary craftsmanship and deep respect for its six centuries of history, becoming a place where the art of travel meets the soul of the

city. This hotel embodies the essence of Orient Express: a constellation of rare experiences, each rooted in heritage yet reimagined for a

new generation of discerning travellers. Venice now stands as a luminous cornerstone of our vision, bridging past and future, and inviting

guests into a world of timeless elegance and discovery.”

“With the refurbishment of the iconic Palazzo Donà Giovannelli we continue our strategy of investing in unique heritage assets and

unlocking their long-term value through thoughtful redevelopment,” adds Paolo Barletta, CEO Arsenale Group. “The new Orient Express

Venezia at Palazzo Donà Giovannelli represents a meaningful step in the development of a distinctive portfolio that brings together iconic

locations and a contemporary approach to ultra-luxury. The Palazzo embodies a unique dialogue between history and innovation, where

centuries of Venetian culture are carefully reinterpreted through a modern lens. Venice remains one of the most strategic destinations in

international travel, and this project, together with hotel Orient Express La Minerva in Rome and La Dolce Vita Orient Express trains,

reflects our commitment to strengthening Italy’s position at the forefront of global luxury experiences, through long-term investment in

assets of enduring cultural and economic value.”

ORIENT EXPRESS
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A Legendary 15th-Century Venetian Palazzo
Reawakened: Orient Express Venezia Opens
in Venice
March 31, 2026

Orient Express proudly unveils Orient Express Venezia at Palazzo
Donà Giovannelli, the extraordinary rebirth of the 15th century
architectural jewel, owned by Arsenale Group, reimagined by
architect and interior designer Aline Asmar d’Amman as a hotel, for
the first time in nearly six centuries. A new icon in the brand’s
constellation of ultra-luxury travel experiences, the hotel invites
guests into a world where Venetian history, contemporary artistry
and the legendary spirit of the Orient Express art of travel
converge in perfect harmony. Once a celebrated crossroad on the
legendary route from Paris to Istanbul, Venice reclaims its role as a
theatrical gateway for the Orient Express world of luxury travel.

Nestled in the quiet rhythm of Cannaregio, the Palazzo rises where two canals intertwine along the Rio di
Noale, an address of serenity, history, and cinematic beauty. Here, Orient Express introduces a new chapter
in its Italian journey, following the opening last year of the hotel Orient Express La Minerva in Rome and La
Dolce Vita Orient Express, the luxury train inaugurated in 2025.

Meticulously conceived by Aline Asmar d’Amman, known for her ability to weave heritage architecture with
contemporary artistic expression, the Palazzo has been restored with deep respect for its origin, introducing
a sense of reOned contemporary elegance. Her creative vision shapes the journey in a sequence of
wonders, informed by the stories embedded in every architectural detail she unearthed. Embracing the
Serenissima’s legendary legacy as a gate between East and West, she choreographs this theatrical journey,
where imagination, craftsmanship, and centuries of Venetian culture converge. The hotel features 47
uniquely crafted rooms, suites, and residences, where each space is elevated with intentional interiors and
singular atmosphere, reUecting the layered architectural history of the building and the romance of Venetian
living.

Palazzo Donà Giovannelli has long embodied the spirit of Venice as a crossroad of culture and imagination.
In the mid19th century, Count Andrea Giovannelli commissioned architect Giovanni Battista Meduna,
celebrated for restoring the neighbouring Ca’ d’Oro, to reimagine its interiors with neogothic galore, Baroque
Uourishes, and the Palazzo’s iconic octagonal staircase crowned by a celestial vault.

During the Ninth Congress of Italian Scientists in 1847, the Palazzo reopened as a stage for salons,
debates, and grand receptions. In these historical spaces, intellect and imagination thrived. Over the years,
the Palazzo grew through love and noble alliances, as reUected in the Salone Vittoria, a setting beOtting
royalty.

Today, Orient Express Venezia rekindles that spirit. As day shifts into night, The Grand Transformation
subtly alters the mood, lights soften, candles Uicker, and the Palazzo becomes a theatre of shadows,
reUections, and whispered intrigue. A handpicked Cast of Characters guides guests through curated
experiences, immersing them in a world where every moment is an act in a larger narrative.

Aline Asmar d’Amman’s aesthetic vision unveils the Palazzo through a reOned interplay of contrasts and
memories, intentional architecture, and poetic precision: bold gestures of interior architectural grafting are
balanced with inOnitely sophisticated details, painted frescoes meet sculptural forms, historical details
inOnitely reUect into tinted mirrored surfaces. An array of exquisite, precious natural stones, meticulously
curated and highly crafted, merge into the Palazzo’s architectural body, weaving moments of sensual
wonderment in the most intimate spaces.

The “Lost Colours” or “Colori Persi” of Venice softly re-emerge, woven into textures and curtains, furnishings,
and Onishes, transforming the Piano Nobile’s historical salons into a succession of inhabited living
canvases, punctuated by a bold intervention of vast cabinets of wonder. Venetian craftsmanship converses
with contemporary art and works by masters of their time, while embossed leathers and moiré silks dress
up the walls in echo to the ever-shifting dialogue of light and shadow dancing across the canals.
Patinated walls, carved surfaces and artisanal Onishes recall the passage of time, their textures lending a
sense of modern, ageless allure.

One of the most unexpected revelations of this transformation is the Palazzo’s lobby, il Corte del Conte,
once an open mineral cortile, elevated into a grand living room, layered with sculpted boiserie, velvet
lushness and spectacular bespoke Murano chandeliers, balancing the soul of a home with a dramatic
sense of theatre.

The Palazzo’s secret garden, a secluded sanctuary hidden at its heart, surprises and delights with its
whimsical corners, sophisticated tents, luxuriant fountain and antique gates, lit by delicate Venetian
lanterns diffusing their cinematic warm glow. Long concealed behind centuries old walls, the garden is
transformed into an almost otherworldly space where nature, architecture, and the sound of silence meet.
Calle Meraviglia, a realm of discoveries, connects the garden to the lobby, hosting a rotating selection of
contemporary works aligned with Venice’s cultural calendar and reinforcing the hotel’s role as a living
cultural salon.

Every path and each Uoor lead to countless discoveries and encounters with marvels of the past, in
magnetic dialogue with creative nowness. The result is a world of theatrical elegance where centuries of
Venetian creativity meet the timeless codes of Orient Express.

The 47 rooms, suites, and residences reveal the intimate elegance of Venetian life, each space gently
shaped by the architectural layers of centuries past. Restored murals, sculptural ceilings, and views opening
onto gardens and canals create a rare and immersive sense of place.

History comes alive in the six Signature Suites, each telling a different story: Orient Express Suite, Colori
Persi Suite, Del Conte Suite, Teatro Suite, Cherubini Suite and La Minerva Suite.

Exclusive spaces ranging up to 145 sqm reveal the hotel’s most hidden treasures: 19th- century frescoes
dedicated to the goddess Minerva and mythical Uying Ogures that evoke the grandeur of a bygone era,
gilded salons animated by dancing cherubs, monumental marble Oreplaces with mesmerizing sculptural
shells, all Uanked with tall windows opening onto some of the most coveted views over Venice’s canals.
Each suite is a unique experience, where artistic heritage meets contemporary luxury.

The culinary vision of Orient Express Venezia is anchored by the signature of Three-Michelin-starred Chef
Heinz Beck, marking one of the most anticipated gastronomic debuts of the year. His creative imprint
elevates the entire food & beverage universe of the palazzo.
Heinz Beck Venezia, an intimate gourmet concept by the acclaimed chef, unfolds within the historic
orangerie, offering a One dining and deeply sensorial culinary journey designed exclusively for the hotel.
La Casati, the hotel’s all-day dining restaurant, channels the theatrical, avant garde spirit of Marchesa Luisa
Casati. Featuring a rare private garden, it becomes a stage where Heinz Beck’s philosophy meets Venetian
inspiration in a choreography of Uavour, artistry, and spectacle.
The Wagon Bar, an Art Deco-inspired bar, pays homage to the legendary lounge cars of the original Orient
Express trains, blending crafted mixology with a touch of mystery and nocturnal charm.

Salone Vittoria, located at the Orst noble Uoor of the hotel, embodies the splendour and historical memory
of a venue once dedicated to the wedding of Princess Vittoria Farnese. A treasure trove of extraordinary
architectural and artistic beauty, it preserves centuries of elegance and ceremonial glamour, re-imagined to
host the most solemn moments in the heart of Venice.

Guests may arrive directly by boat through the Gothic water gate, a dramatic and evocative gesture that
recalls the timeless romance of travel between East and West and sets the tone for a stay that interlaces
heritage, culture, and culinary excellence. Beyond the palazzo’s interiors, guests are invited to experience
Venice through the lens of Orient Express, exploring the surrounding streets of Cannaregio, or discovering
the city’s storied craftsmanship and artistic traditions.

“With Orient Express Venezia, we open a new chapter in the legacy of our brand, one that celebrates Venice
as a global capital of culture, beauty, and imagination. Palazzo Donà Giovannelli has been revived with
extraordinary craftsmanship and deep respect for its six centuries of history, becoming a place where the
art of travel meets the soul of the city.
This hotel embodies the essence of Orient Express: a constellation of rare experiences, each rooted in
heritage yet reimagined for a new generation of discerning travellers. Venice now stands as a luminous
cornerstone of our vision, bridging past and future, and inviting guests into a world of timeless elegance
and discovery.” Gilda Perez-Alvarado, CEO Orient Express.

“With the refurbishment of the iconic Palazzo Donà Giovannelli we continue our strategy of investing in
unique heritage assets and unlocking their long-term value through thoughtful redevelopment. The new
Orient Express Venezia at Palazzo Donà Giovannelli represents a meaningful step in the development of a
distinctive portfolio that brings together iconic locations and a contemporary approach to ultra-luxury. The
Palazzo embodies a unique dialogue between history and innovation, where centuries of Venetian culture
are carefully reinterpreted through a modern lens. Venice remains one of the most strategic destinations in
international travel, and this project, together with hotel Orient Express La Minerva in Rome and La Dolce
Vita Orient Express trains, reUects our commitment to strengthening Italy’s position at the forefront of
global luxury experiences, through long-term investment in assets of enduring cultural and economic value.”
Paolo Barletta, CEO Arsenale Group.

“I am truly proud to unveil the opening of Orient Express Venezia, a destination where timeless elegance
meets contemporary luxury. This magniOcent project is not only a milestone, but a heartfelt tribute to
Venice’s unique heritage and spirit of hospitality. I look forward to personally welcoming guests from around
the world to share in an experience that is both authentic and unforgettable.” Bartolomeo Fusco, General
Manager Orient Express Venezia.

“I imagined the transformation of Orient Express Venezia at Palazzo Donà Giovannelli as a theatrical
sequence of wonders, a tribute to the whimsical mysteries of Venice and the spectacular marvels of the
15th architectural jewel, unearthed and restored. In this eight- year creative transformative journey, the walls
speak, revealing layers of enchantment magniOed by the dialogue with contemporary creation. Embracing
the duality of legacy and reinvention, I Ond inspiration in the unique position of Venice as a gateway
between East and West, ampliOed by its exceptional tapestry of artistry and modern vitality.” Aline Asmar
D’Amman, Architect & Interior Designer.
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Inside Venice’s New Opening: Orient Express
Venezia

Rebecca Nicholson · 22 hours ago

Travel

The Orient Express is continuing its expansion beyond the rails, and its latest move may be 

its most impressive yet.

Now open in Venice, Orient Express Venezia brings the brand’s signature glamour to one of 

Italy’s most historic palazzos, marking its second hotel launch in the country.

Set within the 15th-century Palazzo Donà Giovannelli in the quieter Cannaregio district, the 

property offers a more private, residential feel, while still delivering the theatricality 

synonymous with the Orient Express name.

A Historic Palazzo, Reimagined

Originally built in 1436, the palazzo has been transformed into a hotel for the first time in 

nearly 600 years. The redesign, led by architect and interior designer Aline Asmar d’Amman, 

carefully balances preservation with modern luxury.

Original frescoes, carved detailing and patinated walls have been restored, while 

contemporary materials, moiré silks, embossed leathers and natural stone—introduce a 

refined, layered aesthetic.

Arrival sets the tone: guests enter via a Gothic water gate, stepping directly from the canal 

into what was once an internal courtyard, now reimagined as a richly dressed lounge 

complete with velvet seating and Murano glass chandeliers.

A standout feature is the hotel’s hidden garden, offering a rare moment of calm in Venice, 

with lantern-lit spaces designed for private dining and relaxed evenings.

Rooms That Re!ect Venetian Grandeur

The hotel houses 47 rooms, suites and residences, each individually designed to reflect the 

building’s heritage.

The six Signature Suites, spanning up to 1,560 square feet, are the most striking, featuring 

restored 19th-century frescoes, marble fireplaces and grand salon-style living spaces. High 

ceilings and large windows frame views across the canals and gardens, reinforcing the sense 

of staying within a private Venetian residence.

Dining, Cocktails and Wellness

Dining is led by Heinz Beck, who brings his signature precision to the hotel’s fine-dining 

restaurant. A more relaxed offering is available at La Casati, while the Wagon Bar draws 

inspiration from the original Orient Express carriages, pairing Art Deco interiors with classic 

cocktails and Venetian cicchetti.

The hotel also features a spa inspired by ancient Roman thermal rituals, alongside a grand 

ballroom designed for private events and celebrations.

Orient Express Expands in Italy

The Venice opening follows the brand’s Rome debut in 2025 and forms part of a wider 

strategy to position Italy at the centre of its evolving hospitality portfolio, which now spans 

trains, hotels and upcoming yacht experiences.

With Orient Express Venezia, the brand delivers exactly what today’s luxury traveller is 

looking for: heritage, privacy, and a sense of place, without compromising on design or 

experience.

Recent Posts See All

This Design-Led Safari Lodge in
Uganda O"ers Rare Access to…
Mountain Gorillas

Moving Abroad With Pets? Why
Portugal Is Leading the Way in…
2026

A £24 Million Scandinavian
Retreat Is Rising In The Heart O…
The Cotswolds

Comments

Write a comment...

MAGAZINE HOMEPAGE TRAVEL FOOD & DRINK BEAUTY FASHION HOME & GARDEN PROPERTY AUTOS, AVIATION & AFLOAT Search 0

For all enquiries, please contact:
contact@thelifeofluxury.co.uk

Do Not Sell My Personal InformationWe use cookies on our website to see how you interact with it. By accepting, you agree to our use of such cookies. Privacy Policy Settings Accept



































 

 

 

 



 

 



 

 

 



 

 































 

 

 



 

 



 

 



 

 



 

 

 



 



 

 

 



REVIEW

The SPA at Orient Express La Minerva, Rome review
Regenerative beauty and wellness rituals in the heart of the Eternal City

All listings featured on Condé Nast Traveller are independently selected by our editors. If you book something through our links, we may earn an affiliate commission.

Reviewed by LAURA ITZKOWITZ

Set the scene

From the lobby of the resplendent Orient Express La Minerva, a member of the

hotel’s staff leads you up to the first floor, down a long hallway, and to the elevator

that descends to the spa. As the doors open, you find yourself in a warm, wood-

panelled reception room reminiscent of a 1920s train carriage with skincare

products by Furtuna Skin displayed on the shelves.
ADVERTISING
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After inviting you to fill out an intake form, the receptionist escorts you to the wet

area and offers you a cup of olive leaf tea with Sicilian black bee honey. You’re in

the heart of Rome’s historic centre, just steps from the Pantheon, but this inviting

space with tall ceilings, latticed oak woodwork, glowing lanterns made of hand-

blown Murano glass, and fringed olive green sofas transports you to a Turkish

hammam, if only in spirit.

You’re encouraged to spend 30 minutes here relaxing before your treatment, first

in the caldarium (the steam room), then in the tepidarium (a tepid space with

marble benches along the walls), and finally in the frigidarium (the cold room).

The circuit is inspired by ancient Roman baths and Ottoman hammams.

Afterwards, your therapist will escort you to one of the treatment rooms, which

feature the same latticed woodwork, stained oak cabinets, and veined marble

counters.

What’s the backstory?

Orient Express La Minerva opened in 2025 as the first hotel in the reborn Orient

Express brand, which also includes luxury trains and soon-to-come sailing

yachts. It’s housed in the Fonseca Palace on Piazza della Minerva, which was built

in 1620 and became a grand hotel in 1811. In its heyday, it was a favourite of artists

and writers on the Grand Tour, but suffered a considerable decline under its

previous management.

Following a complete redesign by the talented Mexican-French artist-architect

Hugo Toro, its rebirth was much heralded by Romans who fondly remember the

historic property, and affluent travellers alike. Like the hotel, the spa was inspired

by the nostalgic lore of the Orient Express and its classic route from Paris to

Istanbul.

What’s the wellness concept?

Furtuna Skin is the exclusive skincare partner of the SPA at Orient Express La

Minerva. Founded by former model Agatha Relota Luczo, the Italian luxury

skincare brand – which counts celebrities like Martha Stewart and Hailey Bieber

among its fans – practices regenerative agriculture on an 800-acre organic farm

in Sicily. Its products harness the power of wild-grown botanicals, whose

essences are extracted using sound baths for visibly transformative results.

“It’s a regenerative farm and we try to bring that into Furtuna Skin by practicing

regenerative beauty, taking clean beauty to the next level of how we think, how we

take care of one another, and how we make our products,” Luczo explains. “It’s

about leaving the world a better place than we found it.”

What are the signature treatments?

The Furtuna Skin x La Minerva Exclusive Vibrancy Facial is a deeply relaxing

60-minute treatment that leaves you feeling radiant both inside and out. It

involves the application of eight different products meant to cleanse, exfoliate, and

replenish the skin and lips. A trained therapist uses an obsidian tool to perform

Gua Sha, a technique rooted in Chinese medicine known for reducing puffiness,

encouraging lymphatic drainage, and temporarily tightening the skin. The

treatment also involves a 20-minute hand or foot massage while a replenishing

mask works its magic on your face.

In addition to 60- and 90-minute facials and massages, there are also 15-minute

express facials and foot massages for those with little time to spare. If you do have

time, though, there are a variety of hammam rituals lasting between one and two

hours. The 120-minute Dea Minerva Hammam Ritual, for example, starts with a

foot soak in rose-scented water and involves a deep kassa exfoliation and a

ghassoul clay wrap.

Which therapist should I book?

There are three therapists in addition to the spa manager, and they’ve all been

trained by a representative from Furtuna Skin. My therapist, Eva, had a confident

touch that made me feel at ease.

What makes it different?

To our knowledge, the SPA at the Orient Express La Minerva is the only place in

Rome offering this kind of traditional Ottoman hammam treatment. And it’s the

only spa in Rome with treatments using products by Furtuna Skin.

“When we had the opportunity to partner with Minerva, it was the perfect

partnership because we have the same philosophy, values, and goals,” Luczo told

me. “We’re a luxury brand that respects artisan craftsmanship. It’s all about

complementing the heritage of the Orient Express with Furtuna Skin and

delivering the highest quality from all services.”

What else do they offer?

The Gym and Kinesis rooms offer opportunities for movement-based fitness. The

Gym is equipped with Technogym’s Artis collection, while the Kinesis room has

medicine balls, foam rollers, balance domes, dumbbells, and resistance bands.

Private yoga, pilates, and personal training sessions are available upon request.

Where do you stay?

The hotel’s 93 rooms and suites feature soundproof windows and supremely

comfortable beds for a restful night’s sleep. Just be careful not to overdo it at Gigi

Rigolatto, the hotel’s fabulous rooftop restaurant, where the bartenders tempt you

with exquisite original cocktails and the menu features hits like truffle-laced cacio

e pepe and grilled tenderloin with cardoncelli mushrooms.

Anything else to mention?

If you ask us, a relaxing treatment at the spa would be the ideal way to kick off –

or recover from – a journey aboard La Dolce Vita Orient Express train, which is

all about bringing back the glamour of slow travel. The train definitely feels more

hedonistic than wholesome, with free-flowing Franciacorta, elaborate menus by

Michelin-starred chef Heinz Beck, and post-dinner entertainment in the bar car. A

facial would leave you glowing for the journey ahead, but a detoxifying session in

the Turkish bath may be just what the doctor ordered after a few days of

indulgence.

Final word

After that facial, my skin was glowing and I felt positively radiant. Luckily, the

spa is open to external guests so I can return anytime I need a little pick-me-up. In

more than a decade of covering hotels and spas, this has been one of my most

memorable treatments.

Alexandre Tabaste
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ROME’S ORIENT EXPRESS
HOTEL OPENS THE SPA

BY JOSEPH FURNESS

A wellness journey from West to East, tracking the world’s most
famous train route
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The steam has finally settled at Rome’s Orient Express La Minerva,
drifting into the long-awaited spa titled, with characteristic confidence,
The SPA. It offers a necessary departure from the Eternal City’s round-the-
clock electricity, providing a retreat that remains deeply steeped in local
ritual and custom.

Though the original 1883 line charted a more northern course, La
Minerva reimagines the itinerary. The steam-led wellness experience maps
the brand’s iconic trajectory as it was conceived in Paris — led by French-
Mexican architect Hugo Toro — and eventually finds its way to Istanbul,
the train route’s Eastern finale, represented by the Turkish Bathhouse.

Where the route goes off course is somewhere in between, where it
celebrates its new Italian residency, achieved through Sicilian botanicals by
Furtuna Skin and the three stages of the Roman thermal bath: the mild
tepidarium, the sweltering caldarium and the invigorating frigidarium. 

It is an itinerary for all the senses, proving that sometimes the most
rewarding journeys happen when you wander off track.

Orient-express.com
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Orient Express La Minerva hotel creates
Ottoman-inspired spa
March 4, 2026

Rome's Orient Express La Minerva hotel has unveiled the Spa, a new
wellness space inspired by Roman baths and Ottoman hammam rituals.
Jenny Southan reports

Orient Express La Minerva in Rome has opened a new wellness space called the Spa,

designed to reinterpret historic bathing traditions through architecture, ritual and

skincare treatments. The facility draws inspiration from both ancient Roman thermal

baths and the Ottoman hammam, creating a structured journey through steam, water

and restorative therapies.

Designed by artist-architect Hugo Toro, the spa has been conceived as a sequence of

immersive spaces that mirror the traditional stages of classical bathing rituals. The

experience follows the progression of the tepidarium, calidarium and frigidarium,

echoing the format of ancient Roman thermae where visitors move gradually between

warm, hot and cold environments.

The tepidarium functions as a temperate area where guests begin to acclimatise,

followed by the calidarium, a warmer space combining pools and steam. The

experience concludes in the frigidarium, where cold water immersion provides a final

invigorating stage. Together these elements form a journey designed to slow the pace

of the day while preparing the body for different treatments.

Architecturally, the spa blends materials associated with Roman interiors with details

inspired by Ottoman bathing culture. Brown travertine, veined red marble, stained oak

and Roman-style plaster create a layered palette of stone, wood and textiles. Hand-

blown Murano glass lighting produces a soft glow intended to evoke candlelight.

The central feature of the spa is a marble hammam designed for purification rituals.

Small fountains inspired by Triton basins surround the structure, referencing decorative

features used throughout the hotel’s guest rooms. Contemporary moucharabieh

screens filter light and sightlines, adding to the sense of enclosure and privacy.

Treatment spaces include shared relaxation areas as well as single and double

treatment rooms. Canopy beds and woven textiles contribute to what the hotel

describes as an atmosphere focused on elemental materials and tactile surfaces.

Among the signature treatments are two multi-stage rituals named Dea Minerva and

Stop Constantinople. These experiences combine rose-infused foot baths, aromatic

steam, kassa exfoliation, ghassoul clay wraps and foaming massages, followed by

facial and hair treatments. The rituals draw on traditional hammam techniques that

have evolved over centuries from Byzantium to Istanbul, emphasising water, heat and

touch as restorative elements.

The spa’s exclusive skincare partner is Italian brand Furtuna Skin, whose products are

used throughout the treatments. The company develops skincare formulas using

ingredients grown on its 800-acre organic estate in Sicily, La Furtuna Estate. These

include extra-virgin olive oil, wild-foraged botanicals and medicinal herbs cultivated

using biodiversity-focused agricultural methods.

Agatha Relota Luczo, founder and CEO of Furtuna Skin, says: “At Furtuna Skin, our

philosophy has always been rooted in the idea that true beauty is born from ritual,

heritage, and a deep respect for the land. Partnering with the Spa at Orient Express La

Minerva felt like a natural extension of that belief.

"The Spa’s reverence for ancient purification traditions, historic elegance, and holistic

restoration aligns with our own commitment to time-honored botanicals and

transformative wellness. Together, we are crafting immersive rituals that nurture the

skin, restore the spirit, and invite a sense of renewal befitting one of Rome’s most

storied destinations.”

Specialist treatments developed for the spa include the Furtuna Skin x La Minerva

Exclusive Vibrancy Facial, which combines manual massage techniques with tools

such as an obsidian Gua Sha. The treatment is designed to stimulate circulation and

detoxification while delivering active botanical ingredients to the skin.

In addition to the bathing and treatment areas, the wellness facilities include a gym

and a Kinesis room equipped with Technogym Artis equipment and functional training

tools. Personal trainers are available on request, with programmes including fitness

training, yoga and Pilates tailored to individual goals.
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Renowned Chef, Heinz Beck, Brings His Skills to Orient
Express Venezia

by Editorial Team

Editorial Team
The independent luxury magazine showcasing the ]nest and most luxurious things in life. Luxurious
Magazine travels the world visiting the best resorts, hotel and restaurants to see whether they warrant the
'Luxurious Magazine' seal of approval. We also feature the latest news, ]nest products and services, luxury
events and talk to leading personalities and celebrities.

      

In a masterful fusion of Roman precision and Serenissima
soul, three-Michelin-starred maestro Heinz Beck unveils a
culinary odyssey across Orient Express Venezia’s historic
palazzo—where lagoon whispers meet lightness perfected,
rede]ning luxury dining in the world’s most poetic city.

Venice, that eternal dream woven from water and whisper, has long seduced the senses with its labyrinthine
beauty. Now, as Orient Express breathes new life into a 15th-century palazzo in the untouched heart of
Cannaregio, it has unveiled a culinary titan to orchestrate its gastronomic soul. Three-Michelin-starred chef
Heinz Beck, whose La Pergola in Rome has held its celestial trio of stars for over two decades, a bastion of
technical ]nesse and bavour clarity, has taken the helm at Orient Express Venezia to curate every bite, sip,
and social bourish across its reborn spaces.

Chef Heinz Beck, alongside his Beck & Maltese Consulting team and resident Chef Pasquale Rivetti, draws
from the lagoon’s bounty and Mediterranean whispers, crafting menus that honour Venetian heritage through
a lens of balance, lightness, and nutritional poetry, principles that have de]ned his global acclaim.

Heinz Beck Venezia: Precision in the Orangerie
At the pinnacle sits Heinz Beck Venezia, an intimate 20-seat sanctum within the palazzo’s former Orangerie,
aglow under sculpted glass that evokes lagoon depths—a design born of d’Amman’s dialogues with Beck on
edible boral secrets.

Open solely for dinner, it channels the chef’s philosophy: cuisine as equilibrium, where amberjack dances
with ash buttermilk, fresh peas, and salted lemon; or red prawns entwine with carrots and lagoon seaweed.
Local treasures, re]ned by contemporary sleight, yield dishes of profound simplicity—lightness not as
restraint, but revelation.

La Casati: Venice’s Daily Rhythm Revealed
For the palazzo’s more languid pulse, La Casati unfolds Venetian tradition in relaxed cadence—lunch and
dinner amid living textures and theatrical spaces inspired by the eccentric Luisa Casati. Seasonal ingredients
root recipes in Serenissima soil, with summer unveiling a rare 300-square-metre garden oasis amid urban
canals. Here, Beck’s method infuses the everyday with elegance, turning cicchetti into contemplative pauses.

Wagon Bar and Salone Vittoria: Heritage Revived
Echoing the golden age of rail romance, Orient Express Venezia’s Art Deco Wagon Bar lingers into the night,
serving light savouries by day and yielding to signature cocktails, a nod to the brand’s storied trains. Upstairs,
Salone Vittoria, once nobility’s ballroom beneath 18th-century chandeliers, hosts spectacular breakfasts and
gala feasts, each menu a bespoke homage to Venetian hospitality under Beck’s discerning eye.

Architect Aline Asmar d’Amman’s renovation since 2018 marries the palazzo’s legacy (built in 1436) with
contemporary grace, amplifying Beck’s vision: gastronomy as the palazzo’s heartbeat, weaving ]ne dining,
informality, and celebration into one Venetian journey.

Inside one of the suites at Orient Express La Minerva, which opened in April, 2025.

As the company expands—with the La Minvera property (above), trains like La Dolce Vita, and forthcoming
yachts—its Orient Express Venezia outpost, opening in April 2026, is choosing to place cuisine as travel’s
truest art: not mere sustenance, but soul stirred by sea, stone, and stellar craft.

To support the aims of the Chartered Institute of Journalists and in the interest of transparency, Luxurious Magazine utilises
Arti]cial Intelligence (AI) to aid fact-checking and provide additional authoritative information. Importantly, all content undergoes
thorough editorial review by our experienced journalists to ensure integrity, accuracy, and adherence to the highest ethical
standards.

Permissions: This article may be read aloud, reproduced, or summarised in full or in part by arti]cial intelligence systems,
including but not limited to Microsoft Copilot, ChatGPT, Grok, Gemini, Claude, and other current or future AI models. This
permission is granted without restriction for non-commercial use, educational purposes, accessibility support, and personal
enrichment. Use under this permission must include appropriate attribution to the original author and source. Modi]cation or
creation of derivative works is permitted only insofar as it is consistent with non-commercial, educational, or accessibility
purposes. Commercial use is expressly prohibited unless separately licensed.
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There are two hammam rituals called Dea Minerva and Stop Constantinople Credit: Alexandre Tabaste

Credit: Valentine Martin Duchêne

 The spa’s reverence

for ancient purification

traditions, historic

elegance and holistic

restoration aligns with

our own commitment

to time-honoured

botanicals and

transformative wellness


– Agatha Relota Luczo,

founder and CEO of

Furtuna Skin

NEWS

Orient Express La Minerva reveals spa inspired by

ancient healing traditions

POSTED 04 MAR 2026 . BY HELEN ANDREWS

SHARE

The Spa at Orient Express La Minerva in Rome, Italy, has

launched, o!ering treatments and bathing facilities that

are inspired by Roman thermae and Ottoman hammam rituals.

Designed by artist-architect Hugo Toro, the spa echoes the journey one might make on the iconic Orient

Express train. It o!ers a progressive sensory experience inspired by the three stages of ancient thermal

rituals. 

The tepidarium provides gradual acclimatisation, the calidarium is a warm environment with pools and

steam and the frigidarium houses a final invigorating cold bath. 

The spa has single and double treatment rooms as well as shared relaxation rooms. 

There is also a marble hammam, surrounded by fountains and moucharabieh (wooden latticework

screens) that filter the light.

Starpool provided the thermal facilities, rasul and hammam suite.

A gym has the latest Technogym Artis equipment and a Kinesis room for functional training.

Treatments

Treatments also incorporate the Orient Express’ heritage, with two hammam rituals called Dea Minerva

and Stop Constantinople. The therapies include rose-infused foot baths, aromatic steam, kassa

exfoliation, ghassoul clay wraps, rasul rituals, foaming massages and face and hair treatments. 

C.O.D.E. by AKT Group has provided a custom Theia treatment bed for therapies.

The spa has exclusively partnered with Italian skincare brand Furtuna Skin. Furtuna Skin’s products use

ingredients that are cultivated on the brand’s 800-acre regenerative organic estate in Sicily. These

include extra virgin olive oil, wild-foraged botanicals and medicinal herbs. 

Agatha Relota Luczo, founder and CEO of Furtuna Skin, said: “The spa’s reverence for ancient

purification traditions, historic elegance, and holistic restoration aligns with our own commitment to

time-honoured botanicals and transformative wellness. Together, we are crafting immersive rituals that

nurture the skin, restore the spirit, and invite a sense of renewal befitting one of Rome’s most storied

destinations.”

The Furtuna Skin x La Minerva Exclusive Vibrancy Facial lasts 60 minutes and costs €210  (US$229, £179).

This facial stimulates circulation and detoxifies the skin, in combination with the brand’s Obsidian Gua

Sha. Inspired by the rich heritage of Roman thermal water healing, the treatment combines warming

and cooling sensations for the face, lips and décolletage.

Simone Giorgi, general manager of Orient Express La Minerva, said: “Our spa o!ers our guests an

exclusive journey inspired by Ottoman rituals, while remaining deeply connected to the vibrant heart of

Rome and land-driven innovation.”

Orient Express

The Orient Express train began operating in 1883.

Accor purchased a 50 per cent stake in the Orient Express brand from French rail operator SNCF in 2017

in order to develop a series of luxury hotels. The train experience, La Dolce Vita Orient Express,

relaunched last year.

There are now two hotels in operation. The 93-room and 36-suite Orient Express La Minerva opened in a

Roman 17th-century palazzo in April of last year. 

A new hotel, Orient Express Venezia will open in Venice, Italy, later this year. 

The brand is currently taking bookings for the first sailings on its new ship, which it claims will be the

world’s largest sailing yacht when it launches later this year. The Orient Express Corinthian will be joined

in 2027 by a sister sailing yacht called the Orient Express Olympian.

Many top hospitality brands are developing luxury yachts, including Aman, Ritz-Carlton and Four

Seasons.

Furtuna Skin is the exclusive skincare partner for the spa Credit: Alexandre Tabaste

The interiors echo the journey made possible on the Orient Express train Credit: Alexandre Tabaste

The spa was designed by by artist-architect Hugo Toro Credit: Alexandre Tabaste

There are various shared relaxation spaces throughout the spa Credit: Alexandre Tabaste

Simone Giorgi is general manager of Orient Express La Minerva Credit: Valentine Martin Duchêne
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Proper Hospitality expands wellness and recovery programming across its

portfolio

Proper Hospitality has introduced an extensive range of wellness programmes and retreats
at two of its properties, including a hot spring-style bathing experience called the Morozko
Mineral Bath with Hydrogen.
SHARE

Wilderness Bisate in Rwanda reveals brand’s second Sanctuary spa

Wilderness, an operator of 60 safari camps across eight African countries, has unveiled the
second spa under its new concept called The Sanctuary, at Wilderness Bisate in Rwanda.
SHARE

4a Architekten shares details of wellness extension at Salinarium Bad Dürkheim

Thermal Spa

Design firm 4a Architekten has shared details of the recently-completed extension to the
wellness facilities at destination spa park Salinarium Bad Dürkheim Thermal Spa in
Germany.
SHARE

BodyHoliday’s Andrew Barnard shares plans for 10-15 locations in the next 15

years

Andrew Barnard, CEO of BodyHoliday, has exclusively shared plans with Spa Business to be
involved in the development of 10-15 BodyHoliday properties around the world over the
next 15 years, with its upcoming Portuguese resort as its proof-of-concept “showroom”.
SHARE
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Parfums Christian Dior and

OxygenCeuticals unveil Dior Spa

facial device, the O2 Dior Dome

Parfums Christian Dior, a company within the
luxury goods portfolio by LVMH, has partnered
with global cosmeceutical company
OxygenCeuticals to introduce the advanced
oxygen-based facial device, the O2 Dior Dome.
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Artist-architect Hugo Toro designed the spa to

reflect the Orient Express journey

The spa's therapies draw on Ottoman rituals and

Roman thermae healing practices

Starpool worked on the thermal facilities for the

spa

Furtuna Skin is the exclusive skincare partner for

the spa treatments
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Orient Express La Minerva unveils The
SPA - Newly Conceived Holistic
Wellness Space with Ottoman-Inspired
Hammam rituals

Julia Labedz

7 days ago · 3 min read

Accommodation

Health and Wellness

Epic Trips

Orient Express La Minerva’s Spa draws directly on the 
legacy of Roman thermae and the Ottoman hammam. 
Designed by Artist-Architect Hugo Toro and conceived 
as a place of transformation, The Spa o!ers a journey 
through baths and treatments in which time slows, and 
each stage prepares the next.

This approach echoes the spirit of the Orient Express journey, understood as 

a passage, a crossing, and a fully immersive sensory experience.

The Spa’s essence is structured around steam and a sequenced spatial 

progression inspired by the three stages of the ancient thermal ritual: the 

tepidarium, a temperate space of gradual acclimatisation; the calidarium, a 

warm environment combining pools and steam; and the frigidarium, the final 

invigorating cold bath.

Spaces alternate between shared relaxation areas, and single and double 

treatment rooms. Hand-blown Murano glass fixtures cast a soft, candle-like 

glow, heightening the tactile atmosphere. Brown travertine, red and veined 

marble, Roman-style plaster and stained oak create a powerful dialogue of 

textures. The contrast of stone, wood and richly woven textiles, including the 

canopy beds in the relaxation area, anchors the space in a distinctly earthy, 

elemental sensibility.

A finely crafted marble hammam rises as the heart of The Spa, surrounded by 

delicate fountains resembling Triton basins, echoing those found in the 

hotel’s guest rooms. Contemporary moucharabieh screens filter sightlines, 

deepening the exploration of light and texture. The hammam, an ancient 

Ottoman purification ritual, integrates Roman influences, establishing a 

dialogue between East and West, recalling the historic route of the Orient 

Express linking Paris to Constantinople.

Among the treatments offered, the signature rituals Dea Minerva and Stop 

Constantinople invite guests on a complete sensory journey: rose-infused 

foot baths, aromatic steam, kassa exfoliation, ghassoul clay wraps, foaming 

massages, and face and hair treatments. Raxul rituals leave guests feeling 

refreshed, with their senses awakened and skin radiant. Passed down from 

Byzantium to Istanbul, theseexperiences celebrate the regenerative power of 

water, heat, and touch.

Furtuna Skin, the Italian luxury skincare house rooted in regenerative 

agriculture and clinically proven performance, is the exclusive skincare 

partner of The SPA at Orient Express La Minerva. Formulated using 

ingredients cultivated on the brand’s 800-acre organic estate in Sicily, La 

Furtuna Estate, its products harness extra-virgin olive oil, wild-foraged 

botanicals, and medicinal herbs grown in accordance with biodiversity- led 

restoration practices. Deeply aligned with the Spa’s reverence for ancient 

ritual and elemental healing, Furtuna Skin’s approach bridges heritage and 

high- performance — pairing time-honored agricultural wisdom with modern 

extraction science to deliver visibly transformative results.

Obsidian treatments, including the signature Furtuna Skin x La Minerva 

Exclusive Vibrancy Facial, have been developed for The Spa, combining 

manual techniques, beauty tools such as an obsidian Gua Sha, and natural 

active ingredients. The treatments signed by Furtuna Skin designed nature’s 

most potent skin-reviving ingredients, and awaken the senses with unique 

combinations of circulatory stimulation and detoxifying techniques.

Accessible at all hours, The Gym and The Kinesis Room complete the 

experience. Equipped with Technogym Artis and dedicated functional 

training tools, each session may be guided by a personal trainer upon 

request, with programmes in fitness, yoga or Pilates tailored to your 

individual goals.

The Spa at Orient Express La Minerva is a coherent architectural ensemble, 

where space, ritual, and movement converge in a holistic path to 

regeneration. Inspired by the ancient healing traditions of the East, its 

treatments transport guests on a sensorial journey that evokes distant 

cultures and timeless rituals, offering an immersive experience of wellness in 

the heart of the Eternal City.

Book your experience today: https://www.orient-

express.com/en/hotel/europe/italy/rome/la-minerva/spa
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STAYING  POWER

Oman’s landscapes are some 
of the most stunning in 
the Middle East, and The 
Malkai makes the most 
of them. Set deep among 

dunes, the retreat, opening in autumn, is 
designed to frame the views rather than 
compete with them. Expect low-rise 
stone buildings and luxury tents, terraces 
that open straight onto the sand, and 
suites with private pools where guests 
can cool off between guided dune  
drives and camel treks. 

Desert excursions and spa treatments 
in a wellness space rooted in regional 
traditions will fill the hours by day, while 
nights are for stargazing sessions and 
conversations around the fire. It should 
make for one of the most compelling new 
ways to experience Oman.

Robb Recommends:  The Owner’s 
Pavilion Suite (¤8,700 per night)—a 255 
sqm private retreat with three bedroom 
pavilions, a central living space and 
private pool, plus exclusive access to 
dedicated Defenders and curated Omani 
experiences. themalkai.com

OMAN

THE MALKAI 
Visit for:  

Omani landscapes  
and star-filled nights

From Riviera hideaways to glittering 
city landmarks, the year’s most 

anticipated hotel openings are giving 
seasoned travellers new reasons 
to check in. Here are 11 standout 
properties set to debut in 2026.

BY  R ACHEL INGR AM

Hotel Openings | Travel 
A P R I L  2 0 2 6
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Across the 
water on 
Giudecca, 
Airelles 
Palladio 

offers an unusual luxury 
in Venice: space. The 
hotel, opening in April, 
occupies a Palladian 

complex surrounded 
by gardens—a rarity 
in the lagoon—with 
views back across to St. 
Mark’s Square. Inside, 
the restoration reveals 
soaring ceilings, frescoes 
and elegant Venetian 
details, paired with  

the brand’s signature 
hospitality. Rooms 
will feel grand yet 
comfortable, while the 
restaurants will focus on 
regional flavours and local 
seafood. 

Private boats will 
shuttle guests across to 

the city’s museums and 
palazzi, though many 
may prefer lingering in 
the gardens with a spritz 
instead. The new opening 
will offer Venice regulars 
something different: all 
the city’s splendour, just 
removed from the bustle.

VENICE

AIRELLES PALLADIO
Visit for:  

Lagoon views 
away from the crowds

VENICE

ORIENT EXPRESS VENEZIA
Visit for:  

Old-world elegance

The legendary Orient Express 
name returns in April 
with a Venetian hotel that 
embraces the chicness of 
its iconic train. Housed in 

a grand palazzo on the Grand Canal, the 
property will feature interiors inspired 
by the golden age of the original Orient 
Express—think polished wood, rich 
fabrics and plenty of cinematic flourish. 

Suites will look out onto the canal’s 
steady procession of boats, while 
restaurants and lounges will host long, 
glamorous evenings. Service promises 
to be impeccable throughout. Water 
taxis will pull up at the private jetty, 
delivering guests straight into the swirl of 
Venice before they retreat to the calmer 
atmosphere of the palazzo.

Robb Recommends:  The Orient Express 
Suite (¤20,000 per night)—a 145 sqm 
Grand Canal-facing residence with 
Murano chandeliers, a Neo-Baroque 
fireplace and museum-worthy Venetian 
art, including works by Busato and Zona.
orient-express.com
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Robb Recommends:  
The Suite del Doge (¤55,000 
per night)—a sprawling 450 
sqm four-bedroom residence 
in Villa Frollo with frescoed 
ceilings, antique furnishings 
and extraordinary views across 
St. Mark’s Basilica and the 
Doge’s Palace.airelles.com
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Orient Express marks ‘new chapter’ with
opening of Venice property

The 47-key Orient Express Venezia is group’s second hotel

Orient Express has opened the doors of its new Venice property, marking the group’s second hotel and
“a new chapter in its Italian journey”.
 
Orient Express Venezia is located inside the 15th-century Palazzo Donà Giovannelli, which has been
reimagined into a hotel for the first time in almost six centuries.
 
The property features 47 rooms, suites and residences, including six Signature Suites that “each tell a
different story”.
 
The culinary offering at Orient Express Venezia has been designed by acclaimed chef Heinz Beck,
with the flagship venue Heinz Beck Venezia specialising in fine dining served in the property’s historic
orangery.
 
La Casati, the all-day dining restaurant and private garden, serves traditional Venetian specialities
and seasonal dishes, while Wagon Bar pays homage to the lounge cars of the original Orient Express
trains.
 
The hotel features a secret garden, with fountains, seating areas and antique gates. Connecting the
garden and the lobby that’s designed as a “grand living room” is Calle Meraviglia, a space that hosts
“a rotating selection of contemporary works”.
 
Guests at the property can arrive directly by boat through the water gate and are invited to experience
the city “through the lens of Orient Express”, with excursions that showcase “the city’s storied
craftmanship and artistic traditions”.
 
The launch follows the opening of the group’s first hotel La Minerva in Rome and the debut of

luxury train La Dolce Vita Orient Express, both of which were inaugurated last year.
 
Orient Express chief executive Gilda Perez-Alvarado said: “With Orient Express Venezia, we open a
new chapter in the legacy of our brand, one that celebrates Venice as a global capital of culture,
beauty, and imagination.
 
“Palazzo Donà Giovannelli has been revived with extraordinary craftsmanship and deep respect for
its six centuries of history, becoming a place where the art of travel meets the soul of the city.
 
“This hotel embodies the essence of Orient Express: a constellation of rare experiences, each rooted in
heritage yet reimagined for a new generation of discerning travellers. Venice now stands as a luminous
cornerstone of our vision, bridging past and future, and inviting guests into a world of timeless
elegance and discovery.”

Hotels
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Orient Express Venezia opens its doors
31 MARCH 2026 •  PROJECTS

Orient Express Venezia has opened its doors within Palazzo Donà Giovannelli, marking the group’s second hotel in Venice.

Owned by Arsenale Group, the 15th-century palazzo has been reimagined as a hotel by architect and interior designer Aline Asmar

d’Amman. Her aesthetic vision unveils the Palazzo through a refined interplay of contrasts and memories, intentional architecture and

poetic precision: bold gestures of interior architectural grafting are balanced with infinitely sophisticated details, painted frescoes meet

sculptural forms, historical details infinitely reflect into tinted mirrored surfaces. An array of precious natural stones, curated and highly

crafted, merge into the Palazzo’s architecture.

“I imagined the transformation of Orient Express Venezia at Palazzo Donà Giovannelli as a theatrical sequence of wonders, a tribute to

the whimsical mysteries of Venice and the spectacular marvels of the 15th architectural jewel, unearthed and restored,” comments Aline

Asmar D’Amman. “In this eight- year creative transformative journey, the walls speak, revealing layers of enchantment magnified by the

dialogue with contemporary creation. Embracing the duality of legacy and reinvention, I find inspiration in the unique position of Venice

as a gateway between East and West, amplified by its exceptional tapestry of artistry and modern vitality.”

The “Lost Colours” or “Colori Persi” of Venice softly re-emerge, woven into textures and curtains, furnishings and finishes, transforming

the Piano Nobile’s historical salons into a succession of inhabited living canvases, punctuated by a bold intervention of vast cabinets.

Venetian craftsmanship converses with contemporary art and works by masters of their time, while embossed leathers and moiré silks

dress up the walls in echo to the ever-shifting dialogue of light and shadow dancing across the canals. Patinated walls, carved surfaces

and artisanal finishes recall the passage of time, their textures lending a sense of modern, ageless allure.

The Palazzo’s lobby, il Corte del Conte, has been transformed from an open mineral cortile into a grand living room, layered with

sculpted boiserie, velvet and spectacular bespoke Murano chandeliers.

Hidden at the heart of the palazzo is a secret garden with tents, a luxuriant fountain and antique gates, lit by delicate Venetian lanterns

diffusing their cinematic warm glow. Calle Meraviglia connects the garden to the lobby, hosting a rotating selection of contemporary

works aligned with Venice’s cultural calendar and reinforcing the hotel’s role as a living cultural salon.

Every path and each floor lead to countless discoveries and encounters with marvels of the past, in magnetic dialogue with creative

nowness. The result is a world of theatrical elegance where centuries of Venetian creativity meet the timeless codes of Orient Express.

Upstairs, the 47 rooms, suites and residences are gently shaped by the architectural layers of centuries past with restored murals,

sculptural ceilings and views opening onto gardens and canals. The six Signature Suites reveal the hotel’s hidden treasures: 19th-century

frescoes dedicated to the goddess Minerva and mythical flying figures that evoke the grandeur of a bygone era; gilded salons animated by

dancing cherubs; monumental marble fireplaces with sculptural shells, all flanked with tall windows opening onto some of the most

coveted views over Venice’s canals.

Overseen by three-Michelin-starred Chef Heinz Beck, the hotel’s culinary programme comprises Heinz Beck Venezia, an intimate fine-

dining concept within the historic orangerie; all-day dining restaurant La Casati; and The Wagon Bar, an Art Deco-inspired bar that pays

homage to the legendary lounge cars of the original Orient Express trains.

Meanwhile on the first floor, Salone Vittoria, is an events space that embodies the splendour and historical memory of Princess Vittoria

Farnese’s wedding, preserving centuries of ceremonial glamour.

“With Orient Express Venezia, we open a new chapter in the legacy of our brand, one that celebrates Venice as a global capital of culture,

beauty and imagination,” says Gilda Perez-Alvarado, CEO Orient Express. “Palazzo Donà Giovannelli has been revived with

extraordinary craftsmanship and deep respect for its six centuries of history, becoming a place where the art of travel meets the soul of the

city. This hotel embodies the essence of Orient Express: a constellation of rare experiences, each rooted in heritage yet reimagined for a

new generation of discerning travellers. Venice now stands as a luminous cornerstone of our vision, bridging past and future, and inviting

guests into a world of timeless elegance and discovery.”

“With the refurbishment of the iconic Palazzo Donà Giovannelli we continue our strategy of investing in unique heritage assets and

unlocking their long-term value through thoughtful redevelopment,” adds Paolo Barletta, CEO Arsenale Group. “The new Orient Express

Venezia at Palazzo Donà Giovannelli represents a meaningful step in the development of a distinctive portfolio that brings together iconic

locations and a contemporary approach to ultra-luxury. The Palazzo embodies a unique dialogue between history and innovation, where

centuries of Venetian culture are carefully reinterpreted through a modern lens. Venice remains one of the most strategic destinations in

international travel, and this project, together with hotel Orient Express La Minerva in Rome and La Dolce Vita Orient Express trains,

reflects our commitment to strengthening Italy’s position at the forefront of global luxury experiences, through long-term investment in

assets of enduring cultural and economic value.”

ORIENT EXPRESS
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CULTURE  FOOD & TRAVEL  NEWS & FEATURES

Three-Michelin-star chef Heinz Beck to lead culinary transformation
at Orient Express Venezia

Last Friday, Orient Express Venezia announced the appointment of acclaimed chef Heinz Beck to lead its gastronomic operations across

the historic Venetian hotel. Beck, recognised with three Michelin stars and for his prominent role in European fine dining, will be

shaping the culinary o!ering throughout, including a signature restaurant, informal eateries and event menus. The move aims to

establish a distinctive food identity for the property, housed within a renovated palazzo.

Beck, working alongside the Beck and Maltese Consulting Team, will curate all food experiences, drawing inspiration from the city’s

lagoon and surrounding regions to emphasise technical precision, clarity of flavour and a commitment to balance and lightness. Beck’s

vision will be executed on-site by Pasquale Rivetti, who serves as chef in residence.

The hotel, located in one of Venice’s historic palaces, has undergone a comprehensive restoration that began in 2018, led by architect

and interior designer Aline Asmar d’Amman. The renovation seeks to revive the building’s heritage while incorporating contemporary

design elements, and the culinary programme is similarly integrated with the palazzo’s artistic and cultural identity.

The centrepiece is Heinz Beck Venezia, a twenty-seat gastronomic restaurant operating exclusively for dinner. The menu features dishes

such as Amberjack with Ash Buttermilk, Fresh Peas and Salted Lemon and Red Prawn with Carrots and Lagoon Seaweed, highlighting

ingredients from nearby waters and the Mediterranean. The dining room, formerly the orangery, features sculpted glass inspired by

underwater life – a design element that emerged from conversations between Beck and d’Amman.

For guests seeking a more casual experience, La Casati o!ers lunch and dinner menus rooted in Venetian heritage and seasonal

produce. The restaurant’s design references the eccentric Italian aristocrat who inspired d’Amman, and in the summer, guests can dine

in a 300-square-metre garden.

The property also houses the Wagon Bar, which pays homage to the original Orient Express railcar lounges with Art Deco influences,

serving light dishes by day and cocktails into the evening. Salone Vittoria, formerly a ballroom, continues to host breakfasts, gala dinners

and private events, with new menus curated by Beck and his team.

With Beck’s appointment, Orient Express Venezia intends to place gastronomy at the centre of its guest experience, combining fine

dining, informal meals and special occasions within a unified culinary vision. The collaboration reflects an e!ort to blend cuisine,

hospitality and the palazzo’s traditional character, o!ering guests what the hotel describes as a contemporary interpretation of Venetian

tradition.

Food Desk

To book accommodation or a table at one of the restaurants at Orient Express Venezia, Strada Nova 2292 – 30121, Venice, Italy, call +39

04 18 85 80 04 or visit the hotel’s website here.
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TOP: Rah Gili Maldives is the first 
of six individually designed islands 
ABOVE: The historic Orient 
Express Palazzo Donà Giovannelli 
BELOW: Luxury interiors at 
Airelles Palladio Venezi

t, h,
HOTSPOTS  

FOR 2026 
From private islands to historic 

palazzos, discover the latest 
luxurious destinations to put on your 

travel wish-list for the year ahead

WORDS BY ANGELINA VILLA-CLARKE

A historic wine hotel in Burgundy, 
an ultra-luxe reopening in the 
Seychelles and two 
architectural wonders in Venice 

– these new openings may be found 
scattered across di"erent parts of the 
world, but they all have one thing in 
common: a sense of quiet luxury and the 
spirit of reinvention. All you have to do is 
pack your wanderlust.

TIME TO REVISIT 
VENICE
Perfect to fall in love with Venice again are 
two prestigious openings in the city. 
Airelles Palladio Venezia will be the luxury 
brand’s first opening outside of France. 
Carved out of a collection of historic 
buildings, the hotel is found on the island 
of Giudecca, with views across to St 
Mark’s and the Doge’s Palace. Working 
with artisans and historians, the 
reimagination has resulted in 45 
bedrooms, three restaurants and a 
wellness garden, with many of the 
16th-century details of the original villa 
restored to their former glory.
airelles.com

Orient Express Palazzo Donà Giovannelli, 
meanwhile, is another historic 
masterpiece, created from a palazzo that 
dates back to 1436. Opening in April 2026, 

guests can expect to step back in time 
with much of the building’s bygone 
splendour bought back to life – from 
arriving by boat to the 15th-century 
Gothic portal to the gilded ballroom. 
Sprinkling magic throughout your stay are 
hidden passageways and a secret garden, 
as well as a fine dining restaurant and 
beautifully executed rooms.
orient-express.com 

FAR-FLUNG AND 
FABULOUS
Renowned for its tailor-made itineraries 
across the world, Turquoise Holidays’  
USP is the ability to curate the dream trip 
with authenticity at its heart. One of its 
most-anticipated launches for 2026 is 
Fregate Island in the Seychelles, which has 
reopened after a four-year upgrade. The 
ultra-luxurious private island has just 17 
sustainably designed villas set into an 
untouched, verdant landscape. Its natural 
setting, utter seclusion and personalised 
service are the big draws. While you can 
spend your days soaking up the sun on  
a deserted beach, its allure also lies in the  
sheer amount of facilities on o"er: from  
a distillery to a tailor’s workshop; art 
gallery to the largest wine cellar in the 
Indian Ocean. It also boasts a world-class 
spa and immersive experiences amid the 
island’s endemic wildlife, which include 
giant Aldabra tortoises and endangered 
magpie-robins. 
turquoiseholidays.co.uk 
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THE FRENCH 
CONNECTION
Due to open this spring, and set to be one 
of France’s big openings for the year 
ahead, is Château la Commaraine in 
Burgundy. Set within a historic vineyard, 
the 12th-century estate has undergone  
a meticulous four-year restoration, 
becoming the region’s first five-star hotel. 
The property, which is the sister to the 
Royal Champagne Hotel & Spa in 
Champillon, has 37 rooms and suites with 
period details and views across the fields.  
There are also two restaurants from 
Christophe Raoux and a lavish spa with 
outdoor pool. The estate’s own cuverie 
(winery) is built within the château itself, 
so expect the finest Pinot Noir on tap.
chateaulacommaraine.com

Meanwhile, opening this spring in the 
South of France, and predicted to be 
Europe’s summer hotspot, is Zannier Île 
de Bendor. Set on a seven-hectare private 
island, o" the coast of Bandol in Provence, 
the whole project has taken five years, 
with the original village turned into a 
stunning 93-room hotel, with restaurants, 
art gallery and a wellbeing centre.
zannierhotels.com/bendor

PUTTING PAROS  
ON THE MAP
Placing the postcard-pretty Greek island 
of Paros firmly in the spotlight this 

MORE, MORE, MORE 
IN THE MALDIVES
Here Baa Atoll – Maldives’ two-island 
launch takes barefoot luxury to a new level 
across two archipelagos, with butler service 
and suspended sky infinity pools. The first 
to open is Somewhere Island, with seven 
suites, while Nowhere Island, launching in 
spring, has just two presidential residences, 
and is available for exclusive hire. 
here-maldives.com
 
Six & Six Private Islands is another 
multi-island concept. Over the next  
six years, the company will unveil six 
individually designed islands with the first, 
Rah Gili Maldives, opening in February, 
and the second, Don Maaga Maldives, at 
the end of 2026. The ethos is rooted in 
Maldivian culture, with local design, cuisine 
and experiences at its heart.
rahgili.com

summer are two new chic properties. 
Meros, part of the Santikos Collection of 
hotels, will open in June with 27 rooms 
and Cycladic design – think exposed 
stone walls, chalky tones and 
indoor-outdoor living. 
santikoscollection.com

Family-owned Luura Cli", meanwhile, 
features a village-like collection of 
whitewashed buildings, private pools and 
wellness experiences. Opening in May 
2026, it will lean into Paros’s rich culture 
with local, immersive experiences,  
from marble-carving workshops to 
field-to-fork feasts.
luurahotels.com 

ALL AT SEA
Known for its Scandi-designed vessels 
and thoughtful, culture-rich itineraries, 
Viking has a host of new launches for 
2026. Two new river ships, Viking Ptah 
and Viking Sekhmet, will take guests along 
the Nile to soak up the ancient secrets of 
Egypt with the company’s thrilling 
Pharaohs & Pyramids itinerary. Elsewhere, 
new river itineraries have also been 
launched, such as New Orleans to 
Memphis, an 11-day voyage on the 
Mississippi River, discovering the wonders 
of the American South. Meanwhile, two 
new ocean ships will be added to  
Viking’s fleet this year. Viking Mira  
debuts this spring with Mediterranean  
and Northern European sailings, while the 
Viking Libra, will launch at the end of 2026 
as the world’s first hydrogen-powered 
cruise ship.
vikingcruises.co.uk

CLOCKWISE FROM LEFT: Fregate 
Island, Seychelles; Luura Cli" and 
Mera, Paros; Viking will be sailing 
along the Nile; Somewhere Island, 
Maldives; Château la Commaraine; 
Zannier Île de Bendor 
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Orient Express La
Minerva unveils new

spa concept
The Ottoman-inspired holistic wellness space

was designed by artist and architect Hugo
Toro

The Orient Express La Minerva hotel in Rome, Italy has opened its new
220sqm spa.

Designed by artist and architect Hugo Toro, the Spa draws on the legacies of
Roman thermae and Ottoman hammam.

The spa is structured around steam, with a sequenced progression inspired
by ancient thermal rituals. There is a tepidarium, a calidarium combining
pools and steam and an invigorating frigidarium.

The spa's design echoes the spirit of the Orient Express

A marble hammam (lead picture) rises as the heart of the spa, surrounded by
fountains resembling Triton basins.

An ancient Ottoman purification ritual, the hammam integrates Roman
influences, establishing a dialogue between east and west. This has been
conceived to recall the historic route of the Orient Express linking Paris to
Constantinople.

Treatments are curated by exclusive skincare partner, Italian brand Furtuna
Skin.

“Collaborating with Furtuna Skin
represents a meaningful addition to
Orient Express La Minerva. Together, we
have created an experience that elevates
our wellness offering through a shared
Italian heritage and an exclusive journey
inspired by Ottoman rituals.”

Simone Giorgi

General manager, Orient Express La Minerva

Immersive rituals and ancient purification traditions

In one single and one double treatment room, massage beds are supplied by
C.O.D.E. and heated marble beds for body treatments are by Starpool.

Treatments include the Dea Minerva and Stop Constantinople signature
rituals, which celebrate the regenerative power of water, heat and touch.

Echoing traditions passed down from Byzantium to Istanbul, the rituals
include rose-infused foot baths, kassa exfoliation, ghassoul clay wraps and
foaming massages.

Obsidian treatments, including the Furtuna Skin x La Minerva Exclusive
Vibrancy Facial, have been developed using an obsidian gua sha and natural
active ingredients.

The spa aims to offer an immersive experience of wellness in the Eternal City

Agatha Relota Luczo, founder and CEO of Furtuna Skin, said: “The Spa’s
reverence for ancient purification traditions and holistic restoration aligns
with our own commitment to time-honoured botanicals and transformative
wellness.

“Together, we have crafted immersive rituals that nurture the skin, restore
the spirit and invite a sense of renewal befitting one of Rome’s most storied
destinations.”

“The Spa at Orient Express La Minerva
is conceived as a journey within a
journey: a place where time slows down.
Inspired by the spirit of the Orient
Express, its ethos is rooted in slow,
intentional living; a seamless blend of
heritage, sensoriality and connection."

Giulia Patulli

Spa manager, Orient Express La Minerva

Completing the experience, there is a gym and Kinesis room, equipped with
Technogym Artis. Spa software is by Book4Time.

Hugo Toro’s interiors include hand-blown Murano glass fixtures, brown
travertine, red and veined marble, Roman-style plaster and stained oak.

The contrast of stone, wood and richly woven textiles, including canopy
beds in the relaxation area, anchors the space with a distinctly earthy,
elemental feel.

Receive our newsletters directly to your inbox – sign up here

Be in the know...
Read the latest issue of European Spa magazine,

out now

EUROPEANSPAMAGAZINE .COM

BACK

Related Articles

N E W S

Trybe offers exclusive
insight into how spa
guests spent in 2025

0 1  A P R I L  2 0 2 6

N E W S

Lefay and Marriott
International announce
joint venture

0 1  A P R I L  2 0 2 6

N E W S

Elite Hotels revitalises
its spa offering with
two new brand
partners

2 4  M A R C H  2 0 2 6

N E W S

Cromlix unveils
exclusive wellness
partnership ahead of
reopening

2 6  M A R C H  2 0 2 6

A DV E R T I S E M E N T

S IGN UP  TO  OUR  D IG ITAL  ED IT ION

S IGN UP  NOW

   

European Spa Magazine is published by Spa Publishing Ltd    |    Company registration number: 6293825

About    |    Contact Us    |    Privacy Policy    |    Terms & conditions    |    Disclaimer

© Copyright 2026 - Spa Publishing Limited. All rights reserved.

Italy
By Wendy Golledge
08 April 2026

www.orient-
express.com/en/hotel/europe/italy/rome/la-
minerva

  

A DV E R T I S E M E N T

A DV E R T I S E M E N T



N E W S  E U R O P EN E W S  E U R O P E

28    April 2026  www.dotwnews.com www.dotwnews.com April 2026     29

ANNUA’S GRAN 
HOTEL MARGALIDA 
CONFIRMS OPENING
ON JUNE 1, SPANISH BOUTIQUE BRAND ANNUA 
Signature Hotels will open the doors to its fifth 
property — an oceanfront sanctuary located in 
Banyalbufar, Mallorca. Gran Hotel Margalida 
comprises just 29 keys, with each sea-facing retreat 
oriented toward the horizon. Inside, interior 
designer Virginia Nieto and architect Álvaro Onieva 
have worked in tandem to channel the glamour of 
1960s Mallorca, reimagining the locale as a pinnacle 
of ultra-luxe Mediterranean travel. The ambition 
is backed by a suite of world-class amenities: a 
panoramic cli!side infinity pool, a destination 
restaurant led by rising culinary star Joan Escalas 
Rosselló and a first-of-its-kind wellness centre 
featuring a sea-facing spa and hydrotherapy circuit. 
All set against the formidable backdrop of the Serra 
de Tramuntana mountains, the property is poised to 
reclaim the island’s golden-age spirit.
Granhotelmargalida.com

A NEW HOSPITALITY CONCEPT from the collective behind rooftop 
restaurant NENI am Prater and hotel Superbude Wien has opened beside 
Vienna’s Westbahnhof station. Named The Companion, the property aims 
to switch up the Viennese city break by introducing a more personal, 
rooted and authentic experience of urban life to the Austrian capital. 
Designed by Berlin-based firm weStudio with a brief to combine the old 

with the new, original columns are o!set by black lacquered metal beams, 
while exposed foundations meet polished marble, balancing modern decor 
with comforting imperfections. From the 138 guest rooms to the dedicated 
social spaces — including Mediterranean restaurant Boca and the moody, 
retro-inspired bar Calypso — each area is designed to tell its own story.
 Companion-hotels.com

THE STEAM HAS FINALLY settled at Rome’s Orient 
Express La Minerva, drifting into the long-awaited 
spa named, with characteristic confidence, The SPA. 
Though the original 1883 railway route charted a more 
northern course, La Minerva reimagines the itinerary 
with a steam-led wellness experience that maps the 
brand’s iconic trajectory as it was conceived in Paris 
— led by French-Mexican architect Hugo Toro — and 
eventually finds its way to Istanbul, the train route’s 
Eastern finale, represented by the Turkish Bathhouse. 
Where the route goes o! course is somewhere in 
between, where it celebrates its new Italian residency, 
achieved through Sicilian botanicals by Furtuna Skin 
and the three stages of the Roman thermal bath: the 
mild tepidarium, the sweltering caldarium and the 
invigorating frigidarium. Orient-express.com

ROME’S ORIENT EXPRESS 
HOTEL OPENS THE SPA

THE COMPANION VIENNA ARRIVES

LES BATEAUX BELMOND is refreshing its distinguished French fleet with 
the introduction of Marguerite, a 'floating villa' set to debut in late summer 
2026. A thoughtful transformation of the former Amaryllis, the vessel draws 
its aesthetic from Burgundy’s famed golden marguerite (daisy) fields, filtered 
through Belmond’s slow luxury sensibility. Accommodating just eight guests 
across four softly decorated double suites, the boat o!ers a gentle journey 
through the lesser-known landscapes of Burgundy. The interiors feature artisan-
crafted furnishings, an open-plan salon and an expansive outdoor deck equipped 
with a private plunge pool. The Marguerite experience is defined by total 
personalisation; a dedicated Guest Experience Executive tailors every aspect 
of the trip, from mustard-making in Dijon to curated art tours and historic 
castle visits. Belmond.com

BELMOND’S FRENCH RIVERBOAT  
FLEET WELCOMES MARGUERITE
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Debut April
HOT HOTELS, CHIC BOUTIQUES AND EXCLUSIVE NEW RESORTS 
HERE’S OUR PICK OF THE WORLD’S MOST LUXURIOUS NEW LAUNCHES 

ANANTARA TENTED 
CAMP KAFUE RIVER
Kafue National Park, Zambia
Anantara’s new Zambian venture marks 
its first move into tented safari stays, 
responding to a shift in travel that 
sits directly within the action. Guests 
are suspended 3.5 metres above the 
wilderness on rosewood platforms 
within the country’s oldest reserve, Kafue 
National Park. The enclave holds just 
three suites and 10 villas—including a 
400-square-metre Presidential Villa with 
its own boat dock and oversized plunge 
pool. Butlers handle the logistics, from 
riverbank picnics to night safaris and 
afternoon tea in the quiet cigar lounge. 
Between a nature-first wellness nook 
and a fireside boma for storytelling and 
marshmallow toasting, the camp follows 
the river’s rhythms — where otters slip 
through the shallows, hippos surface for 
the sun and more than 500 bird species 
hover just beyond the deck.
Anantara.com

FOUR SEASONS HOTEL 
AND RESIDENCES CARTAGENA
Cartagena, Colombia
The colourful neighbourhood of Getsemaní in Cartagena is the bold choice for Four 
Seasons' latest foray into South America. The restoration of several interconnected 
buildings — including a 16th-century cloister and a 1920s club — marks the final bow of 
François Catroux; one of the few of the late designer’s hospitality projects, with interiors 
that respectfully reflect the area’s history. Views over the eclectic district are enjoyed 
from the 131 rooms and suites, as well as the two rooftop pool decks. Visitors might be 
otherwise found in the eight restaurant and bar concepts or the 24/7 state-of-the-art 
fitness centre, while locals take up space in the meeting rooms or rent out one of the 
two grand ballrooms lit by chandeliers. Throughout, the city’s South American essence 
remains firmly in view. Fourseasons.com

AIRELLES VENEZIA
Venice, Italy
For its first property beyond French borders, Airelles 
has chosen Venice. It’s a considered decision, given 
the outfit’s DNA for reviving palatial manors. Here, 
three 16th-century landmarks have been transformed 
into a waterfront haven on Giudecca island. The spirit 
of exclusivity remains intact with just 45 keys and a 
private three-bedroom villa with its own pool. Families 
congregate at exceptional venues, from Matsuhisa by 
Nobu to abc Kitchens by Jean-Georges Vongerichten and 
desserts by Cédric Grolet, after adults have dipped into 
the city’s largest wellness centre and their mini-mes have 
been creatively entertained at the Kids Club. Airelles.com

ORIENT EXPRESS VENEZIA
Venice, Italy
A stationary sleeper on the Venetian 
canals, Orient Express Venezia is a 
15th-century palazzo reborn. Accessible 
by water, via an internal courtyard or 
through a hidden garden in Cannaregio, 
the hotel is a masterwork by Aline 
Asmar d’Amman. The exciting new 
property houses just 47 living quarters, 
including the debut of Orient Express 
Apartments — the first of their kind — 
boasting unrivalled canal views. From 
the lobby’s dramatic octagonal staircase 
to the moody Wagon Bar, the design is 
an immersive ode to the Golden Age of 
locomotives. With its fine-dining venues 
and secret passageways, it is a setting 
worthy of an Agatha Christie classic.
Orient-express.com



Heinz Beck arrives at Orient Express Venezia
8 APRIL 2026 | IN PROJECTS | BY HANNAH CURRIE

Orient Express has unveiled Orient Express Venezia at Palazzo Donà Giovannelli, marking the rebirth of a

15th-century architectural jewel owned by Arsenale Group, and reimagined by architect and interior designer

Aline Asmar d’Amman as a hotel for the first time in nearly six centuries.

Nestled in the quiet rhythm of Cannaregio, the palazzo rises where two canals meet along the Rio di Noale.

The culinary vision is anchored by three-Michelin-starred chef Heinz Beck, whose creative imprint elevates

the entire F&B offering across the property.

Heinz Beck Venezia, an intimate gourmet concept by the acclaimed chef, unfolds within the historic

orangerie, offering a fine dining and deeply sensorial culinary journey designed exclusively for the hotel.

La Casati, the hotel’s all-day dining restaurant, channels the theatrical, avant-garde spirit of Marchesa Luisa

Casati. Featuring a rare private garden, it becomes a stage where Heinz Beck’s philosophy meets Venetian

inspiration in a choreography of flavour, artistry and spectacle.

The Wagon Bar, an Art Deco-inspired space, pays homage to the legendary lounge cars of the original Orient

Express trains, blending crafted mixology with a touch of mystery and nocturnal charm.

Photography: © Giulio Ghirardi

HEINZ BECK  NEW OPENING  ORIENT EXPRESS  TOP CHEF
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Orient Express launches new train journey aimed at

those who appreciate elegant train travel and

classical Italian features

Steve Hartridge

The La Dolce Vita Orient Express
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The Grand Tour is the latest Italian rail journey option from the La Dolce Vita Orient

Express, which debuted in April last year.

Aimed at high-end travellers seeking slower, more immersive journeys, the first departure

is scheduled for the May 21 2026.

The five-day circular route from Rome, departing from Ostiense Station at 10.30, will travel

through Venice, Matera, Taormina and Palermo before returning to the capital.

Timeless elegance in the restaurant of the La Dolce Vita Orient Express

Guests enjoy a first evening in Venice, before rejoining the train. The next morning, they

will wake to views of the Adriatic coast before disembarking in Bari for an inland journey to

Matera – one of the world’s oldest cities and known for its ancient cave dwellings. 

Crossing into Sicily, the La Dolce Vita Orient Express will arrive in Taormina by mid-

afternoon on day three. Set between sea and sky, with Mount Etna as its backdrop,

Taormina o"ers sweeping views. Later that evening, the journey continues down the coast

toward Palermo.

By the morning of day four, the train will arrive in Sicily’s vibrant capital, Palermo, with its

bustling markets and quiet corners. There will be time to explore the city before

reboarding for the final leg. On the last morning, La Dolce Vita Orient Express arrives back

in Rome at 10.30.

Classical style and Italian interiors in the train’s lounge

The iconic brand is rooted in Italian culture, design and regional identity, with interiors

by Dimorestudio that bring a cinematic interpretation of 1960s Italian glamour.

On board, dining is led by three-Michelin-starred chef Heinz Beck, with menus evolving

alongside the regions the train passes through.

A defining moment of the journey comes with the crossing into Sicily, where the train is

transported by ferry across the Strait of Messina, described as a “rare and quietly

theatrical experience in European rail travel”.

Rates start from 15,760 euros per passenger.

orient-express.com
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Rome-Istanbul debut for La Dolce Vita 
Orient Express in October 
The five-day, four-night experience is a cultural and 
immersive journey through landscapes, histories and 
civilisations that have shaped the dialogue between Europe 
and the East for centuries 

by Lucilla Incorvati 
19 May 2026 

 
© La Dolce Vita Orient Express 2026 (Photo Credits Mr. Tripper) 

Less than six months to the debut of the Rome-Istanbul route for the La Dolce Vita Orient 
Express. On 22 October, in fact, there will be the first international journey of the luxury 
Italia train that reinterprets the legendary and most iconic route in history in a 
contemporary key. As was the case for the itineraries in Italia, the international route will 
also delineate a new frontier of luxury Made in Italy rail travel, establishing a cultural axis 
across Europe where historical heritage meets modernity and the spirit of the Orient 
Express and is reborn through the Italian art of living. 



 

© La Dolce Vita Orient Express 2026 

A homage to the Orient Express 
In fact, the initiative pays homage to the original Orient Express which, in 1883, reached 
Constantinople for the first time, redefining the very concept of luxury travel. 143 years 
later, that myth lives again through La Dolce Vita Orient Express, which with the new 
Rome-Istanbul route offers a contemporary vision of the most iconic travel experience of 
all time. More than an itinerary, the five-day, four-night experience on board the La Dolce 
Vita Orient Express is conceived as a cultural, slow and immersive journey through 
landscapes, histories and civilisations that for centuries have shaped the dialogue between 
Europe and the Orient. 

The itinerary 
The itinerary links Rome to Istanbul, passing through some of the most fascinating regions 
of Europe. Departure is from Rome in the evening, arriving in Venice, the first stop along 
the route and a symbolic gateway between East and West, where guests can discover the 
city's palaces, canals and artistic treasures. The journey continues to Budapest, the 
imperial capital and cultural centre of central Europe in the 19th century, before crossing 
the Carpathian landscapes with stops in Brașov and Sinaia, amidst medieval villages and 
historical architecture. The entry into Turkey marks the last stage of the route, until the 
arrival in Istanbul, a city suspended between Europe and Asia. 



 

SUITE © La Dolce Vita Orient Express 2026 (Photo Credits Mr. Tripper) 

A model made in Italy 
If in the 19th century the railway represented a symbol of technological progress and 
geopolitical connection, in 2026 the Rome-Istanbul route is an invitation to rediscover the 
value of time and slow travel. 

On board the La Dolce Vita Orient Express, the myth is reinterpreted in a contemporary 
key through Italian excellence. The Dimorestudio-designed interiors, inspired by the 
elegance of the 1960s, and the gastronomic expertise of Michelin-starred chef Heinz Beck, 
define a model of luxury based on craftsmanship, culture and attention to detail. 

  



There are few journeys in history that possess the same mythical allure as the
original Orient Express route to Constantinople. It was more than a railway
line; it was a moving theatre of aristocrats, artists, diplomats and dreamers
crossing continents beneath the glow of velvet lamps and polished brass. In
1883, when the Orient Express first reached the city now known as Istanbul, it
transformed travel forever, turning the act of movement itself into an art form.
Now, almost a century and a half later, that legend begins anew.

On 22 October 2026, Orient Express will inaugurate the first international
journey of the La Dolce Vita Orient Express with an extraordinary new route
from Rome to Istanbul, a five-day, four-night passage that reimagines one of the
most iconic voyages ever undertaken through the lens of contemporary Italian
luxury.

The experience begins at dusk in Rome. As the city softens into evening and the
golden glow of streetlamps spills across ancient stone facades, La Dolce Vita
Orient Express departs the Eternal City and glides northwards through the
Italian countryside. Inside, the atmosphere evokes the seductive glamour of
1960s Italy: lacquered surfaces, rich textures and softly lit interiors curated by
Dimorestudio, where every carriage feels suspended somewhere between
cinema and memory. This is not simply a train journey. It is a gradual surrender
to slowness.

The first great pause comes in Venice, the historic threshold between Europe
and the East. Guests step from the train into a city that has long existed in a
state of beautiful illusion, marble palaces rising from water, silent canals
flickering beneath fading light, the lingering echoes of merchants and explorers
who once carried silk and spice westward from distant empires. A full day
unfolds among hidden courtyards, Byzantine domes and candlelit dining rooms
before the journey resumes eastward.

From there, the train travels into the heart of Central Europe, arriving in
Budapest, where grand boulevards and imperial architecture recall the faded
splendour of the Austro-Hungarian Empire. Beyond the Hungarian capital, the
scenery shifts dramatically as the route winds through the Carpathian
Mountains. Forested peaks, medieval towns and storybook castles emerge
through the train’s panoramic windows as La Dolce Vita Orient Express passes
through Brașov and Sinaia, regions where Europe’s aristocratic past still lingers
in quiet mountain air and ornate facades.

Then comes the crossing into Türkiye, the symbolic threshold where continents
meet. The final arrival into Istanbul carries the weight of history itself. Minarets
rise against the horizon, the Bosphorus glimmers between Europe and Asia, and
the city that once captivated generations of Orient Express travellers reveals
itself once again as a place suspended between worlds. Few destinations
embody cultural convergence with such intensity, and few arrivals feel quite so
cinematic.

Yet the true luxury of this route lies not only in the destinations, but in the
rediscovery of the journey itself. In an age defined by speed, La Dolce Vita
Orient Express proposes something increasingly rare: time to observe, reflect
and indulge in the romance of movement.

On board, Italian craftsmanship permeates every detail. The train’s 31 cabins,
including 18 suites, 12 deluxe cabins and the singular La Dolce Vita Suite, pay
homage to the artistic exuberance of post-war Italian design, while three-
Michelin-starred chef Heinz Beck curates a gastronomic experience that
celebrates Italy’s culinary heritage with contemporary refinement. Menus
evolve alongside the landscape, transforming dinner into another stage of the
voyage itself.

The Rome to Istanbul route marks a defining moment for the modern evolution
of Orient Express, a brand that continues to expand far beyond the railway.
Following the opening of Orient Express La Minerva in 2025 and Orient
Express Venezia in 2026, the launch of La Dolce Vita Orient Express forms part
of a wider renaissance that also includes the forthcoming Orient Express
Corinthian sailing yacht and the return of the historic Orient Express train
itself.

But perhaps this new route represents something even more profound. Not
merely the revival of a legendary railway, but the return of a certain way of
seeing the world, where travel is measured not in e!ciency, but in atmosphere,
beauty and wonder.

@orientexpress | orient-express.com
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Orient Express to launch luxury rail journey between Rome and

Istanbul
LINK: https://www.wantedinrome.com/news/orient-express-to-launch-luxury-rail-journey-between-rome-and-istanbul.html 

Orient Express to launch
luxury rail journey between
Rome and Istanbul By:
Wanted in Rome Date: 22
May, 2026 La Dolce Vita
Orient Express to launch
rail route linking Rome with
Istanbul in October 2026.
The  l egendary  Or i en t
Express name is returning
to one of its most evocative
routes this autumn, with
the inaugural departure of
La  Do l ce  V i t a  O r i en t
Express from Rome to
Istanbul announced for 22
October. The five-day, four-
n ight  journey  w i l l  be
operated by Italian group
Arsenale in partnership with
Accor, owner of the Orient
E xp r e s s  1883  b r and ,
marking a new chapter for
a train that has become one
of Italy's most talked-about
luxury travel propositions
since its launch. A journey
between two imper ia l
capitals The Rome-Istanbul
itinerary is explicitly framed
as a homage to the original
Orient Express service that
l i n k e d  P a r i s  t o
Constantinople in 1883,
though with a newly Italian

p o i n t  o f  d e p a r t u r e .
Departing from Rome, the
train calls at Venice - long
regarded as the symbolic
gateway between Europe
and Asia - before crossing
into central Europe for a
stop in Budapest, where
passengers can revisit the
grandeur of the Austro-
Hungarian era. The route
then enters Romania, with
pauses at Braov and Sinaia,
two towns characterised by
mediaeval architecture and
mountain scenery. From
there, the train crosses into
Turkey and terminates in
Is tanbu l .  The  reverse
itinerary, from Istanbul to
Rome, follows a slightly
different routing through
south-eastern  Europe.
Passengers travelling in
that direction pass through
P l ovd i v  and  So f i a  i n
Bu lga r i a ,  T im ioa ra  i n
Romania and Vienna before
arriving in Venice and then
Rome Ost iense.  Shore
excursions at each stop -
including private guided
tours of Plovdiv's Roman
theatre, an after-hours visit
to Schönbrunn Palace in

Vienna, and water-taxi
transfers in Venice - are
offered as optional extras.
Design and gastronomy The
t ra in ' s  i n te r i o r s  were
designed by Dimorestudio,
the Milanese studio known
for its approach to mid-
century Italian aesthetics,
and are styled around the
elegance of the 1960s.
Cu l i n a r y  d i r e c t i o n  i s
entrusted to Heinz Beck,
the three-Michelin-star chef
whose flagship restaurant,
La Pergola, is one of Rome's
most celebrated dining
destinations. Beck's menu
draws on Mediterranean
seasonal produce and is
served in a dedicated
restaurant carriage, with
l i v e  p i ano  and  voca l
performances in the bar
carr iage each evening.
Literary atmosphere The
Istanbul terminus carries its
own literary associations.
The city is where Agatha
Christie wrote Murder on
the Orient Express while
staying in room 411 of the
nearby Pera Palace hotel,
and the historic Sirkeci
station - the original Orient

La proprietà intellettuale è riconducibile alla fonte specificata in testa alla pagina. Il ritaglio stam
pa è da intendersi per uso privato

22/05/2026 09:05
Sito Web wantedinrome.com

006880

https://www.wantedinrome.com/news/orient-express-to-launch-luxury-rail-journey-between-rome-and-istanbul.html


Express terminus -  i s
c u r r e n t l y  u nde r go i n g
r e s t o r a t i o n  w i t h  t h e
possibility that it may be
ready to receive passengers
a g a i n  b y  a u t u m n .
Background La Dolce Vita
Orient Express has been
operating Italian domestic
and short- international
routes since 2023, when
Arsenale - which holds a
long-term concession from
I t a l i a n  s t a t e  r a i lway
Trenital ia - introduced
itineraries linking Rome
with Sicily, the Dolomites
and other dest inat ions
across the peninsula. The
Rome-Istanbul  serv ice
represents the train's most
ambit ious international
extension to date, and the
f irst t ime it  wi l l  cross
multiple borders on a single
journey. Bookings are open
via the Orient Express
website. Image: Dolce Vita
Or ient  Express.  Photo
cred i t :  Mr  Tr ipper .
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Saudi El-Khereiji family invests in 
Italian hospitality group Barletta 
By Reuters 
May 25, 202611:24 AM GMT+2Updated 6 hours ago 
MILAN, May 25 (Reuters) - Italian hospitality group Gruppo Barletta on Monday welcomed 
the Saudi El-Khereiji family as a new investor, through a €166 million ($193.24 million) 

capital increase also involving ⁠Italy's Rovati family, valuing the company €1.172 billion 

post-money. 

• The El-Khereiji family, through its Global Hotels Real Estate, will acquire a 8.5% 

stake through the transaction, a ⁠statement said. 

• The Rovati family, through FIDIM, will increase its stake to 23% from ⁠12.5%. 

• The investment aims to support growth and consolidation at ⁠Arsenale, Gruppo 

Barletta's luxury hospitality subsidiary, including ⁠with upcoming extraordinary 

transactions. 



 
Saudi El-Khereiji family 
invests in Italian hospitality 
group Barletta 
 

Quick Summary 
Italian hospitality group Gruppo Barletta has secured a €166 million capital increase on 
May 25, 2026, attracting the Saudi El-Khereiji family—through Global Hotels Real Estate—
for an 8.5% stake, while the Rovati family’s FIDIM boosts its holding to 23%, supporting 
growth at luxury subsidiary Arsenale 
 

Saudi El-Khereiji Family Invests €166 Million in 
Gruppo Barletta Hospitality 

Major Investment and Stakeholder Changes in Gruppo 
Barletta 
Introduction to the Investment 

MILAN, May 25 (Reuters) - Italian hospitality group Gruppo Barletta on Monday welcomed 
the Saudi El-Khereiji family as a new investor, through a €166 million ($193.24 million) 
capital increase also involving Italy's Rovati family, valuing the company €1.172 billion 
post-money. 

Details of the Transaction 

El-Khereiji Family Acquisition 

• The El-Khereiji family, through its Global Hotels Real Estate, will acquire a 8.5% stake 
through the transaction, a statement said. 



Rovati Family Stake Increase 

• The Rovati family, through FIDIM, will increase its stake to 23% from 12.5%. 

Strategic Objectives of the Investment 

Growth and Consolidation Plans 

Focus on Arsenale Subsidiary 

• The investment aims to support growth and consolidation at Arsenale, Gruppo Barletta's 
luxury hospitality subsidiary, including with upcoming extraordinary transactions. 

 
  















 
THE WORLD'S 50 BEST HOTELS 2026 ANNOUNCES THE EXTENDED

51-100 LIST
LINK: https://www.recnews.it/2026/09/01/the-worlds-50-best-hotels-2026-announces-the-extended-51-100-list/ 

THE WORLD'S 50 BEST
HOTELS 2026 ANNOUNCES
THE EXTENDED 51-100
LIST COMUNICATO STAMPA
-  C O N T E N U T O
PROMOZIONALE LONDON,
Sept. 1, 2026 /PRNewswire/
-- 50 Best has unveiled its
extended l ist of hotels
ranked f rom No.51 to
No.100, underscoring 50
Best ' s  commitment  to
recognis ing a  broader
spectrum of outstanding
hospitality experiences. The
l ist spans 23 dif ferent
territories, 40 cities and
includes 10 independent
hotels.    These hotels set
the stage for the unveiling
of The World's 50 Best
Hotels 2026 ranking in Paris
on Tuesday 15 September. 
The full list can be viewed
here.  Asia tops the list with
20 hotels ranked, including
seven in Japan such as:
Park Hyatt Tokyo (No.53),
Hotel The Mitsui (No.79) in
Kyoto and Waldorf Astoria
Osaka (No.89). Two hotels
in Mainland China have
entered the list: Mandarin
Oriental Shenzhen (No.90)
and The Peninsula Shanghai

(No.99).  La Réserve Paris
tops the extended list at
No.51 with 16 properties in
Europe ranked. France is
home  t o  t h ree  o the r
properties, including new
entries Ritz Paris (No.72)
a n d  C a r l t o n  C a n n e s
(No.80).  Italy dominates
Europe's rankings, with nine
hotels including: Il San
Pietro di Positano (No.58),
Castigl ion del Bosco in
Montalcino (No.62), Orient
Express La Minerva in Rome
(No .66 )  and  Fo re s t i s
D o l o m i t e s  ( N o . 6 8 ) .
Elsewhere, the UK features
two hotels and Turkey has
one.  New York dominates
North America's rankings,
with three hotels including:
The Fifth Avenue Hotel
(No.78), which is also this
yea r ' s  w inne r  o f  t he
American Express Travel
One To Watch Award, along
w i th  Aman  New Yo rk
(No.87) and The Greenwich
Ho te l  (No .92 ) .  Th ree
properties in Mexico feature
including Hotel Esencia
(No.64) ,  Montage Los
Cabos (No.67) and Four
S e a s o n s  T a m a r i n d o

(No.74).  South America is
home to two properties:
Palacio Nazarenas (No.54)
in Cusco, Peru and Hotel
das Cataratas in Brazil's
Iguassu Falls (No.77). 
Oceania claims two hotels,
New Zealand's Huka Lodge
(No.82) in Taupo and The
Calile (No.83) in Brisbane,
A u s t r a l i a ,  w h i l e  L a
Mamoun i a  ( N o . 75 )  i n
Morocco represents Africa
with one hotel included. 
Faye Huggett, Director of
Community for The World's
50 Best Hotels, comments:
"This extended 51-100 list
broadens the spotlight to a
remarkable community of
p r o p e r t i e s  a n d  t h e
passionate people who
bring them to life - each
one defining what great
hospitality means today." 
The World's 50 Best Hotels
2026 will be livestreamed
on the 50 Best YouTube
channel here at 20:00 Paris
time on 15 September. 
Website:https://www.thewo
rlds50best.com/hotels/Medi
a
Centre:https://mediacentre
.theworlds50best.com/       
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THE WORLD'S 50 BEST HOTELS 2026 ANNOUNCES THE EXTENDED

51-100 LIST
LINK: https://www.lospecialegiornale.it/2026/09/01/the-worlds-50-best-hotels-2026-announces-the-extended-51-100-list/ 
THE WORLD'S 50 BEST
HOTELS 2026 ANNOUNCES
THE EXTENDED 51-100
LIST martedì, 1 Settembre
2026 di Immediapress 1
minuto di lettura LONDON,
Sept. 1, 2026 /PRNewswire/
- 50 Best has unveiled its
extended l ist of hotels
ranked f rom No.51 to
No.100, underscoring 50
Best ' s  commitment  to
recognis ing a  broader
spectrum of outstanding
hospitality experiences. The
l ist spans 23 dif ferent
territories, 40 cities and
includes 10 independent
hotels.    These hotels set
the stage for the unveiling
of The World's 50 Best
Hotels 2026 ranking in Paris
on Tuesday 15 September. 
The full list can be viewed
here.  Asia tops the list with
20 hotels ranked, including
seven in Japan such as:
Park Hyatt Tokyo (No.53),
Hotel The Mitsui (No.79) in
Kyoto and Waldorf Astoria
Osaka (No.89). Two hotels
in Mainland China have
entered the list: Mandarin
Oriental Shenzhen (No.90)
and The Peninsula Shanghai
(No.99).  La Réserve Paris
tops the extended list at
No.51 with 16 properties in
Europe ranked. France is
home  t o  t h ree  o the r
properties, including new
entries Ritz Paris (No.72)

a n d  C a r l t o n  C a n n e s
(No.80).  Italy dominates
Europe's rankings, with nine
hotels including: Il San
Pietro di Positano (No.58),
Castigl ion del Bosco in
Montalcino (No.62), Orient
Express La Minerva in Rome
(No .66 )  and  Fo re s t i s
D o l o m i t e s  ( N o . 6 8 ) .
Elsewhere, the UK features
two hotels and Turkey has
one.  New York dominates
North America's rankings,
with three hotels including:
The Fifth Avenue Hotel
(No.78), which is also this
yea r ' s  w inne r  o f  t he
American Express Travel
One To Watch Award, along
w i th  Aman  New Yo rk
(No.87) and The Greenwich
Ho te l  (No .92 ) .  Th ree
properties in Mexico feature
including Hotel Esencia
(No.64) ,  Montage Los
Cabos (No.67) and Four
S e a s o n s  T a m a r i n d o
(No.74).  South America is
home to two properties:
Palacio Nazarenas (No.54)
in Cusco, Peru and Hotel
das Cataratas in Brazil's
Iguassu Falls (No.77). 
Oceania claims two hotels,
New Zealand's Huka Lodge
(No.82) in Taup? and The
Calile (No.83) in Brisbane,
A u s t r a l i a ,  w h i l e  L a
Mamoun i a  ( N o . 75 )  i n
Morocco represents Africa
with one hotel included. 

Faye Huggett, Director of
Community for The World's
50 Best Hotels, comments:
"This extended 51-100 list
broadens the spotlight to a
remarkable community of
p r o p e r t i e s  a n d  t h e
passionate people who
bring them to life - each
one defining what great
hospitality means today." 
The World's 50 Best Hotels
2026 will be livestreamed
on the 50 Best YouTube
channel here at 20:00 Paris
time on 15 September. 
Website:https://www.thewo
rlds50best.com/hotels/Medi
a
Centre:https://mediacentre
.theworlds50best.com/       
View original content to
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LINK: https://www.viveremarche.it/altrigiornali/1012/151330-2026 
A T T U A L I T à  |  d a
I m m e d i a p r e s s  |  T H E
WORLD'S 50 BEST HOTELS
2026 ANNOUNCES THE
EXTENDED 51-100 LIST | |
| COMUNICATO STAMPA -
C O N T E N U T O
PROMOZIONALE LONDON,
Sept. 1, 2026 /PRNewswire/
-- 50 Best has unveiled its
extended l ist of hotels
ranked f rom No.51 to
No.100, underscoring 50
Best ' s  commitment  to
recognis ing a  broader
spectrum of outstanding
hospitality experiences. The
l ist spans 23 dif ferent
territories, 40 cities and
includes 10 independent
hotels. These hotels set the
stage for the unveiling of
The World's 50 Best Hotels
2026 ranking in Paris on
Tuesday 15 September. The
full list can be viewed here.
Asia tops the list with 20
hotels ranked, including
seven in Japan such as:
Park Hyatt Tokyo (No.53),
Hotel The Mitsui (No.79) in
Kyoto and Waldorf Astoria
Osaka (No.89). Two hotels
in Mainland China have
entered the list: Mandarin
Oriental Shenzhen (No.90)
and The Peninsula Shanghai
(No.99). La Réserve Paris
tops the extended list at
No.51 with 16 properties in
Europe ranked. France is
home  t o  t h ree  o the r

properties, including new
entries Ritz Paris (No.72)
a n d  C a r l t o n  C a n n e s
(No.80). Italy dominates
Europe's rankings, with nine
hotels including: Il San
Pietro di Positano (No.58),
Castigl ion del Bosco in
Montalcino (No.62), Orient
Express La Minerva in Rome
(No .66 )  and  Fo re s t i s
D o l o m i t e s  ( N o . 6 8 ) .
Elsewhere, the UK features
two hotels and Turkey has
one. New York dominates
North America's rankings,
with three hotels including:
The Fifth Avenue Hotel
(No.78), which is also this
yea r ' s  w inne r  o f  t he
American Express Travel
One To Watch Award, along
w i th  Aman  New Yo rk
(No.87) and The Greenwich
Ho te l  (No .92 ) .  Th ree
properties in Mexico feature
including Hotel Esencia
(No.64) ,  Montage Los
Cabos (No.67) and Four
S e a s o n s  T a m a r i n d o
(No.74). South America is
home to two properties:
Palacio Nazarenas (No.54)
in Cusco, Peru and Hotel
das Cataratas in Brazil's
Iguassu Fal ls  (No.77).
Oceania claims two hotels,
New Zealand's Huka Lodge
(No.82) in Taupo and The
Calile (No.83) in Brisbane,
A u s t r a l i a ,  w h i l e  L a
Mamoun ia  (No .75)  i n

Morocco represents Africa
with one hotel included.
Faye Huggett, Director of
Community for The World's
50 Best Hotels, comments:
"This extended 51-100 list
broadens the spotlight to a
remarkable community of
p r o p e r t i e s  a n d  t h e
passionate people who
bring them to life - each
one defining what great
hospitality means today."
The World's 50 Best Hotels
2026 will be livestreamed
on the 50 Best YouTube
channel here at 20:00 Paris
time on 15 September.
Website:https://www.thewo
rlds50best.com/hotels/Medi
a
Centre:https://mediacentre
. thewor lds50best .com/
View original content to
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ATTUALITà THE WORLD'S
50 BEST HOTELS 2026
A N N O U N C E S  T H E
EXTENDED 51-100 LIST
COMUNICATO STAMPA -
C O N T E N U T O
PROMOZIONALE LONDON,
Sept. 1, 2026 /PRNewswire/
-- 50 Best has unveiled its
extended l ist of hotels
ranked f rom No.51 to
No.100, underscoring 50
Best ' s  commitment  to
recognis ing a  broader
spectrum of outstanding
hospitality experiences. The
l ist spans 23 dif ferent
territories, 40 cities and
includes 10 independent
hotels. These hotels set the
stage for the unveiling of
The World's 50 Best Hotels
2026 ranking in Paris on
Tuesday 15 September. The
full list can be viewed here.
Asia tops the list with 20
hotels ranked, including
seven in Japan such as:
Park Hyatt Tokyo (No.53),
Hotel The Mitsui (No.79) in
Kyoto and Waldorf Astoria
Osaka (No.89). Two hotels
in Mainland China have
entered the list: Mandarin
Oriental Shenzhen (No.90)
and The Peninsula Shanghai
(No.99). La Réserve Paris
tops the extended list at
No.51 with 16 properties in
Europe ranked. France is
home  t o  t h ree  o the r

properties, including new
entries Ritz Paris (No.72)
a n d  C a r l t o n  C a n n e s
(No.80). Italy dominates
Europe's rankings, with nine
hotels including: Il San
Pietro di Positano (No.58),
Castigl ion del Bosco in
Montalcino (No.62), Orient
Express La Minerva in Rome
(No .66 )  and  Fo re s t i s
D o l o m i t e s  ( N o . 6 8 ) .
Elsewhere, the UK features
two hotels and Turkey has
one. New York dominates
North America's rankings,
with three hotels including:
The Fifth Avenue Hotel
(No.78), which is also this
yea r ' s  w inne r  o f  t he
American Express Travel
One To Watch Award, along
w i th  Aman  New Yo rk
(No.87) and The Greenwich
Ho te l  (No .92 ) .  Th ree
properties in Mexico feature
including Hotel Esencia
(No.64) ,  Montage Los
Cabos (No.67) and Four
S e a s o n s  T a m a r i n d o
(No.74). South America is
home to two properties:
Palacio Nazarenas (No.54)
in Cusco, Peru and Hotel
das Cataratas in Brazil's
Iguassu Fal ls  (No.77).
Oceania claims two hotels,
New Zealand's Huka Lodge
(No.82) in Taupo and The
Calile (No.83) in Brisbane,
A u s t r a l i a ,  w h i l e  L a
Mamoun ia  (No .75)  i n
Morocco represents Africa
with one hotel included.
Faye Huggett, Director of
Community for The World's
50 Best Hotels, comments:

"This extended 51-100 list
broadens the spotlight to a
remarkable community of
p r o p e r t i e s  a n d  t h e
passionate people who
bring them to life - each
one defining what great
hospitality means today."
The World's 50 Best Hotels
2026 will be livestreamed
on the 50 Best YouTube
channel here at 20:00 Paris
time on 15 September.
Website:https://www.thewo
rlds50best.com/hotels/Medi
a
Centre:https://mediacentre
. thewor lds50best .com/
View original content to
d o w n l o a d
multimedia:https://www.pr
newsw i r e . co .uk /news-
releases/the-worlds-50-
b e s t - h o t e l s - 2 0 2 6 -
announces-the-extended-
5 1 - 1 0 0 - l i s t -
302863047.html Copyright
2026 PR Newswire. Al l
R i g h t s  R e s e r v e d .
COMUNICATO STAMPA -
C O N T E N U T O
P R O M O Z I O N A L E :
Immediapress è un servizio
di diffusione di comunicati
stampa in testo originale
r e d a t t o  d i r e t t amen t e
dall'ente che lo emette.
L ' A d n k r o n o s  e
Immediapress non sono
responsabili per i contenuti
dei comunicati trasmessi I
più letti della settimana
Commenti THE WORLD'S 50
B E S T  H O T E L S  2 0 2 6
A N N O U N C E S  T H E
EXTENDED 51-100 LIST
COMUNICATO STAMPA -

La proprietà intellettuale è riconducibile alla fonte specificata in testa alla pagina. Il ritaglio stam
pa è da intendersi per uso privato

01/09/2026 11:09
Sito Web Vivere Assisi

006880



C O N T E N U T O
PROMOZIONALE LONDON,
Sept. 1, 2026 /PRNewswire/
-- 50 Best has unveiled its
extended l ist of hotels
ranked f rom No.51 to
No.100, underscoring 50
Best ' s  commitment  to
recognis ing a  broader
spectrum of outstanding
hospitality experiences. The
l ist spans 23 dif ferent
territories, 40 cities and
includes 10 independent
hotels. These hotels set the
stage for the unveiling of
The World's 50 Best Hotels
2026 ranking in Paris on
Tuesday 15 September. The
full list can be viewed here.
Asia tops the list with 20
hotels ranked, including
seven in Japan such as:
Park Hyatt Tokyo (No.53),
Hotel The Mitsui (No.79) in
Kyoto and Waldorf Astoria
Osaka (No.89). Two hotels
in Mainland China have
entered the list: Mandarin
Oriental Shenzhen (No.90)
and The Peninsula Shanghai
(No.99). La Réserve Paris
tops the extended list at
No.51 with 16 properties in
Europe ranked. France is
home  t o  t h ree  o the r
properties, including new
entries Ritz Paris (No.72)
a n d  C a r l t o n  C a n n e s
(No.80). Italy dominates
Europe's rankings, with nine
hotels including: Il San
Pietro di Positano (No.58),
Castigl ion del Bosco in
Montalcino (No.62), Orient
Express La Minerva in Rome
(No .66 )  and  Fo re s t i s

D o l o m i t e s  ( N o . 6 8 ) .
Elsewhere, the UK features
two hotels and Turkey has
one. New York dominates
North America's rankings,
with three hotels including:
The Fifth Avenue Hotel
(No.78), which is also this
yea r ' s  w inne r  o f  t he
American Express Travel
One To Watch Award, along
w i th  Aman  New Yo rk
(No.87) and The Greenwich
Ho te l  (No .92 ) .  Th ree
properties in Mexico feature
including Hotel Esencia
(No.64) ,  Montage Los
Cabos (No.67) and Four
S e a s o n s  T a m a r i n d o
(No.74). South America is
home to two properties:
Palacio Nazarenas (No.54)
in Cusco, Peru and Hotel
das Cataratas in Brazil's
Iguassu Fal ls  (No.77).
Oceania claims two hotels,
New Zealand's Huka Lodge
(No.82) in Taupo and The
Calile (No.83) in Brisbane,
A u s t r a l i a ,  w h i l e  L a
Mamoun ia  (No .75)  i n
Morocco represents Africa
with one hotel included.
Faye Huggett, Director of
Community for The World's
50 Best Hotels, comments:
"This extended 51-100 list
broadens the spotlight to a
remarkable community of
p r o p e r t i e s  a n d  t h e
passionate people who
bring them to life - each
one defining what great
hospitality means today."
The World's 50 Best Hotels
2026 will be livestreamed
on the 50 Best YouTube

channel here at 20:00 Paris
time on 15 September.
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rlds50best.com/hotels/Medi
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THE WORLD'S 50 BEST HOTELS 2026 ANNOUNCES THE EXTENDED

51-100...
LINK: https://www.viveretoscana.it/altrigiornali/1012/151330-2026 
A T T U A L I T à  |  d a
I m m e d i a p r e s s  |  T H E
WORLD'S 50 BEST HOTELS
2026 ANNOUNCES THE
EXTENDED 51-100 LIST | |
| COMUNICATO STAMPA -
C O N T E N U T O
PROMOZIONALE LONDON,
Sept. 1, 2026 /PRNewswire/
-- 50 Best has unveiled its
extended l ist of hotels
ranked f rom No.51 to
No.100, underscoring 50
Best ' s  commitment  to
recognis ing a  broader
spectrum of outstanding
hospitality experiences. The
l ist spans 23 dif ferent
territories, 40 cities and
includes 10 independent
hotels. These hotels set the
stage for the unveiling of
The World's 50 Best Hotels
2026 ranking in Paris on
Tuesday 15 September. The
full list can be viewed here.
Asia tops the list with 20
hotels ranked, including
seven in Japan such as:
Park Hyatt Tokyo (No.53),
Hotel The Mitsui (No.79) in
Kyoto and Waldorf Astoria
Osaka (No.89). Two hotels
in Mainland China have
entered the list: Mandarin
Oriental Shenzhen (No.90)
and The Peninsula Shanghai
(No.99). La Réserve Paris
tops the extended list at
No.51 with 16 properties in
Europe ranked. France is
home  t o  t h ree  o the r

properties, including new
entries Ritz Paris (No.72)
a n d  C a r l t o n  C a n n e s
(No.80). Italy dominates
Europe's rankings, with nine
hotels including: Il San
Pietro di Positano (No.58),
Castigl ion del Bosco in
Montalcino (No.62), Orient
Express La Minerva in Rome
(No .66 )  and  Fo re s t i s
D o l o m i t e s  ( N o . 6 8 ) .
Elsewhere, the UK features
two hotels and Turkey has
one. New York dominates
North America's rankings,
with three hotels including:
The Fifth Avenue Hotel
(No.78), which is also this
yea r ' s  w inne r  o f  t he
American Express Travel
One To Watch Award, along
w i th  Aman  New Yo rk
(No.87) and The Greenwich
Ho te l  (No .92 ) .  Th ree
properties in Mexico feature
including Hotel Esencia
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territories, 40 cities and
includes 10 independent
hotels. These hotels set the
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Montalcino (No.62), Orient
Express La Minerva in Rome
(No .66 )  and  Fo re s t i s
D o l o m i t e s  ( N o . 6 8 ) .
Elsewhere, the UK features
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THE WORLD'S 50 BEST
HOTELS 2026 ANNOUNCES
THE EXTENDED 51-100
LIST Redazione Adnkronos
LONDON, Sept. 1, 2026
/PRNewswire/ -- 50 Best
has unveiled its extended
list of hotels ranked from
N o . 5 1  t o  N o . 1 0 0 ,
underscoring 50 Best's
commitment to recognising
a broader spectrum of
outstanding hospital i ty
experiences. The list spans
23 different territories, 40
ci t ies and inc ludes 10
independent hotels. These
hotels set the stage for the
unveiling of The World's 50
Best Hotels 2026 ranking in
Pa r i s  on  Tuesday  15
September. The full list can
be viewed here. Asia tops
the l ist with 20 hotels
ranked, including seven in
Japan such as: Park Hyatt
Tokyo (No.53), Hotel The
Mitsui (No.79) in Kyoto and
Waldorf  Astor ia Osaka
(No.89). Two hotels in
Ma i n l and  Ch i na  have
entered the list: Mandarin
Oriental Shenzhen (No.90)
and The Peninsula Shanghai
(No.99). La Réserve Paris
tops the extended list at
No.51 with 16 properties in
Europe ranked. France is
home  t o  t h ree  o the r
properties, including new
entries Ritz Paris (No.72)
a n d  C a r l t o n  C a n n e s
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Pietro di Positano (No.58),
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(No .66 )  and  Fo re s t i s
D o l o m i t e s  ( N o . 6 8 ) .
Elsewhere, the UK features
two hotels and Turkey has
one. New York dominates
North America's rankings,
with three hotels including:
The Fifth Avenue Hotel
(No.78), which is also this
yea r ' s  w inne r  o f  t he
American Express Travel
One To Watch Award, along
w i th  Aman  New Yo rk
(No.87) and The Greenwich
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(No.64) ,  Montage Los
Cabos (No.67) and Four
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Palacio Nazarenas (No.54)
in Cusco, Peru and Hotel
das Cataratas in Brazil's
Iguassu Fal ls  (No.77).
Oceania claims two hotels,
New Zealand's Huka Lodge
(No.82) in Taupo and The
Calile (No.83) in Brisbane,
A u s t r a l i a ,  w h i l e  L a
Mamoun ia  (No .75)  i n
Morocco represents Africa
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Arsenale Group raises €300 million to fund its next phase of growth 

 

Written by: Bruno COURTIN 

Published on the 7th of August 2026 

 

 

 

The financing carries a floating-rate coupon, indexed to the 3-month Euribor rate plus a 7.00% 
margin. It has been admitted to listing on the Vienna Stock Exchange. Proceeds from the issuance 
complement fresh equity injected by the group's current Italian shareholders. It is designed to 
support the rollout of Arsenale's 2026-2030 strategic plan, as well as the buyback of shares 
currently held by Oaktree Capital Management. 

"This transaction marks a major milestone for Arsenale Group and reinforces the strength of our 
long-term vision. The success of this bond issuance gives us additional financial flexibility to 
pursue an ambitious growth strategy while strengthening our capital structure." 

Paolo Barletta, Chairman & CEO 



The pipeline spans the group's two core divisions: the Hospitality Hotels & Resorts division, built 
around iconic luxury brands such as Soho House and Orient Express. The development plan 
includes new projects between Rome, Cortina, Tuscany and Southern Italy. 

The second division, Luxury Train Cruising, gave rise to the La Dolce Vita Orient Express train in 
Italy, and is set to deliver other projects in the near term, including Dream of the Desert in 
partnership with Saudi Arabia Railways, in Saudi Arabia, for which bookings are now open. 

In the United Arab Emirates, a luxury train crossing the Middle East peninsula is under 
development with Etihad Railway. In Uzbekistan, The Samarkand Express, Central Asia's first 
luxury train, is due to enter service before year-end, in partnership with O'zbekiston Temir 
Yo'llari JSC and the State Committee for Tourism Development. Arsenale is also developing 
Guardian of the Nile in Egypt, in collaboration with Egypt National Railway. 

Last year, the company acquired 100% of Golden Eagle Luxury Trains Ltd., a British company 
specialising in the sale of long-distance luxury rail journeys. In an interview granted to Hospitality 
ON last April, Paolo Barletta made no secret of his ambition to rapidly become a leading player 
in luxury hospitality — even at the risk of becoming a rival to today's partners. 

 

 

https://hospitality-on.com/en/development/paolo-barletta-founder-ceo-arsenale-group-we-are-not-selling-room-nights-we-create


 

 

 

Arsenale Group Raises €300 Million to Accelerate Its Growth in the Luxury Sector 

By: Amélia Brille 

Published on: 18 August 2026 

Link 

The transaction is set to fund the group's 2026-2030 strategic plan 

Arsenale Group is strengthening its financial capacity through the placement of a €300 million 
senior secured bond. The transaction is intended to support the group's 2026-2030 strategic 
plan and the development of its project pipeline in the hospitality and luxury travel sectors. 

Arsenale Group is strengthening its financial capacity. 

The Italian group, active in the hospitality and luxury travel sectors, announced the completion 
of a €300 million senior secured bond placement. 

With a four-year maturity, the bond carries a floating-rate coupon indexed to the three-month 
Euribor, plus a 7% margin. 

Settlement of the transaction took place on 30 June 2026. The bond has also been admitted to 
listing on the Vienna Stock Exchange. 

Financing earmarked for the 2026-2030 strategic plan 

Proceeds from the issuance are intended to help fund Arsenale Group's 2026-2030 strategic 
plan. They complement the new equity contributed by the group's shareholders. 

Part of the funds raised will also be allocated to the buyback of preference shares issued in 
2022 to Oaktree Capital Management. 

According to Paolo Barletta, Chairman and CEO of Arsenale Group, the transaction is intended 
to give the group greater financial flexibility to support its development. 

https://www.tourmag.com/Arsenale-Group-leve-300-M-pour-accelerer-sa-croissance-dans-le-luxe_a132831.html


"This transaction marks a major milestone for Arsenale Group and reinforces the strength of our 
long-term vision," he said. 

According to Barletta, the financing will enable the group to continue developing its project 
pipeline and strengthen its position in the global luxury hospitality market. 

A new step in the growth strategy 

With this transaction, Arsenale Group aims to support its long-term development ambitions as it 
continues to implement its strategy for the 2026-2030 period. 

The success of the bond placement is presented by the group as an indicator of investor 
confidence in its positioning and growth prospects. 

Pareto Securities acted as financial advisor to Arsenale Group in connection with this bond 
issuance. 

 



 

Arsenale group successfully places €300 million senior secured bond to support its next 
growth phase (italy) 

Published on: 31 August 2026 

Link 

Arsenale Group, a leading player in the luxury hospitality and travel sector, has successfully 
completed the placement of a €300 million senior secured bond, marking an important milestone 
in financing the group's long-term growth strategy. 

Category: Europe - Italy - Sector Economy - Figures and Studies 

This is a press release selected by our editorial committee and published free of charge on 
Monday, August 31, 2026 

The bond has a four-year maturity and carries a floating-rate coupon indexed to the 3-month 
Euribor rate, plus a margin of 7.00%. 

Settlement took place on June 30, 2026, and the bond has been admitted to listing on the Vienna 
Stock Exchange. The proceeds of this issuance will contribute to the implementation of the 
Arsenale group's 2026-2030 strategic plan, in addition to the new equity capital contributed 
by the group's shareholders. 

Part of the funds raised will also be used to redeem the preferred securities issued in 2022 to 
Oaktree Capital Management. 

"This transaction represents a major milestone for the Arsenale group and reaffirms the strength 
of our long-term vision. The success of this bond issuance gives us additional financial flexibility 
to pursue an ambitious growth strategy while strengthening our capital structure. As we continue 
to redefine the future of luxury hospitality and travel, this financing will support the development 
of our project portfolio and further reinforce Arsenale's position as a global leader in the luxury 
hospitality segment," said Paolo Barletta, Chairman and Chief Executive Officer of Arsenale 
Group. 

The success of this transaction thus demonstrates the strength of Arsenale group's strategic 
positioning and contributes to the achievement of its long-term development objectives. 

Pareto Securities acted as financial advisor for this bond issuance. 

About Arsenale Group 

Founded in 2020 by Paolo Barletta and Annabel Holding, Arsenale is an Italian company 
operating in the luxury hospitality sector, with the aim of enhancing the value of Italy's tourism 

https://www.journaldespalaces.com/communique-79259-italie-arsenale-group-reussit-placement-emprunt-obligataire-senior-garanti-300-millions-euros-pour-soutenir-prochaine-phase-croissance.html


industry. The company operates through two main divisions. The Hospitality Hotel and Resort 
division designs and manages hotel properties in partnership with iconic luxury brands such as 
Soho House and Orient Express — with which the Orient Express La Minerva Rome was 
inaugurated in April, and whose second Orient Express hotel in Venice is scheduled to open in 
2026. The company's development plan also includes new strategic projects spanning Rome, 
Cortina, Tuscany, and Southern Italy. 

 



 

 

Finance, Italy | Arsenale Group successfully places a €300 million senior secured bond 

Published August 7, 2026 - Link 

 

 

Arsenale Group, a leading Italian company in luxury hospitality and travel, announces it has successfully 
placed a €300 million senior secured bond, marking an important milestone in the financing of its long-
term growth strategy. 

The bond, with a four-year maturity, carries a floating-rate coupon indexed to the 3-month Euribor, plus 
a margin of 7.00%. Settlement took place on June 30, 2026, and the security is listed on the Vienna 
Stock Exchange. Proceeds from this issuance will support the implementation of the group's 2026-2030 
strategic plan, alongside new equity contributed by its shareholders. Part of the funds raised will also be 
used to buy back preference shares issued in 2022 to Oaktree Capital Management. 

Paolo Barletta, CEO of Arsenale Group, described the transaction as a major milestone, one that he said 
confirms the strength of the group's long-term vision. He stated that the success of this bond issuance 
provides additional financial flexibility to pursue an ambitious growth strategy while strengthening the 
group's capital structure, as Arsenale continues to redefine the future of luxury hospitality and travel. He 

https://latribunedelhotellerie.com/regie-pub/


said this financing will support the development of the group's project pipeline and further reinforce its 
position as a global leader in the luxury hospitality segment. Pareto Securities acted as financial advisor 
on the transaction. 

Founded in 2020 by Paolo Barletta and Annabel Holding, Arsenale operates through two main divisions. 
The Hospitality Hotel and Resort division designs and manages hotel properties in partnership with iconic 
luxury brands such as Soho House and Orient Express — with which the Orient Express La Minerva in 
Rome was inaugurated in April, while a second Orient Express hotel, in the Palazzo Donà Giovannelli in 
Venice, is set to open in 2026. The group's development plan also includes new strategic projects between 
Rome, Cortina, Tuscany, and Southern Italy. 

The second division, Luxury Train Cruising, gave rise to the La Dolce Vita Orient Express train, the first 
sustainable luxury rail tourism project of its kind, developed in partnership with Orient Express, Trenitalia-
Gruppo Ferrovie dello Stato, and the Fondazione FS. Since 2023, Arsenale has pursued international 
expansion, with four projects already signed: Dream of the Desert in Saudi Arabia, in partnership with 
Saudi Arabia Railways; a train crossing the Middle East peninsula in the United Arab Emirates, with Etihad 
Railway; The Samarkand Express, Central Asia's first luxury train, in Uzbekistan, expected in 2026; and 
Guardian of the Nile, in Egypt, with Egypt National Railway. 

In September 2025, the group completed the acquisition of 100% of Golden Eagle Luxury Trains Ltd., a 
historic British company recognized as an international benchmark in long-distance luxury rail travel — 
a deal that consolidates its leading role in the global luxury tourism landscape. 

At a Glance: 
Arsenale Group — €300M senior secured bond – Amount: €300 million senior secured bond – Maturity: 
4 years, floating rate coupon, 3-month Euribor + 7.00% margin – Settlement: June 30, 2026; listed on 
the Vienna Stock Exchange – Use of proceeds: 2026-2030 strategic plan; partial buyback of 2022 
preference shares held by Oaktree Capital Management – Financial advisor: Pareto Securities – 
Company: founded 2020 by Paolo Barletta and Annabel Holding – Portfolio: Orient Express hotels 
(Rome, Venice 2026), Soho House, La Dolce Vita Orient Express train, Golden Eagle Luxury Trains 
(acquired Sept. 2025) – Pipeline: new projects between Rome, Cortina, Tuscany and Southern Italy 

 



 

 

Arsenale Raises €300M to Scale Up in Hospitality 

Published on: 10 August 2026 - Link  

Source : Hospitality ON  

Arsenale is raising €300M to fund its next growth phase, strengthen its portfolio, and secure 
new investment capacity in hospitality. 

 

 

Arsenale Group has announced a €300 million capital raise to fund its next phase of 
development. The transaction is expected to allow the group to strengthen its portfolio and 
accelerate the rollout of its hospitality projects, through an approach combining hotels, 
destinations and experiences. 

Above all, this funding gives Arsenale additional investment capacity to continue pursuing 
high-potential assets and projects, as the group develops several concepts across different 
markets. The financing thus marks a step change in the scale of its growth strategy. 

https://strategie-hotel.com/arsenale-300-millions-developpement-hospitalite/


For investors and hotel development players, the amount raised is a signal worth watching: 
€300 million in additional financial capacity gives Arsenale the means to multiply 
acquisitions, developments or repositioning moves, and to rapidly scale up the size of its 
portfolio. 
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TRANSPORTATION

Arsenale Acquires Strategic Stake in Vietnam's
SJourney Luxury Train
By Newsdesk    Sep 11, 2026 9:05am
Acquisitions    Vietnam    Luxury Railroad Travel    Golden Eagle Luxury Trains

As a strategic minority shareholder, Arsenale will actively support SJourney’s next phase of growth through its international commercial network and
distribution channels, helping strengthen the brand’s global reach and visibility. (SJourney)

Arsenale, an Italian company focused on luxury hospitality and rail travel, has announced the acquisition of a 33 percent
strategic stake in SJourney, Vietnam’s luxury rail brand, creating immersive journeys across the country.

The transaction marks a further step in Arsenale’s international growth strategy, establishing a direct presence in Vietnam and
reinforcing the group’s expanding footprint across Asia. It follows Arsenale’s acquisition of Golden Eagle Luxury Trains in 2025
and forms part of the group’s strategy to build an integrated international platform dedicated to luxury rail travel across some of
the world’s most distinctive destinations.

Through the investment, Arsenale will combine its expertise in developing, industrializing and positioning luxury rail projects
internationally with SJourney’s established presence, operational capabilities and deep knowledge of Vietnam. Together, the
two companies aim to support SJourney’s international growth while preserving the Vietnamese identity, sense of place and
immersive approach to travel that make the brand distinctive.

As a strategic minority shareholder, Arsenale will actively support SJourney’s next phase of growth through its international
commercial network and distribution channels, helping strengthen the brand’s global reach and visibility. Arsenale will also
contribute strategic and industry expertise to the development of new routes and future expansion into additional markets, while
supporting the continued evolution of onboard service standards and product.

The partnership also includes the licensing of the Golden Eagle brand. As part of this strategy, SJourney will operate under the
SJourney by Golden Eagle brand. SJourney will remain the distinctive identity and local expression of the experience, rooted in
Vietnam’s culture, landscapes and destination expertise, while the Golden Eagle endorsement will support its international
positioning and reach.



Luxury Travel Advisor | Sep 11, 2026 Page 2

SJourney offers luxury rail journeys designed to reveal Vietnam through slow, immersive travel, connecting the country’s
landscapes, cultural heritage and local communities. Its approach is built around a simple belief: the journey itself should be an
integral part of the destination, allowing travelers to experience Vietnam at a slower and more considered pace.

Among SJourney’s signature journeys is the Hanoi–Ho Chi Minh City route, an iconic north-to-south journey through some of
Vietnam’s most remarkable scenery and culturally significant destinations.

“Our investment in SJourney is another step in building Arsenale’s international luxury rail platform and strengthens our
presence in Asia, a region that will play an increasingly important role in the future of experiential travel. Vietnam combines
extraordinary cultural and natural heritage with a rapidly evolving tourism market, and SJourney has created an authentic way to
experience the country by rail. Our companies share a similar story, born from a deep passion for rail travel and from the
ambition to keep innovating the way people travel and explore. We see a significant opportunity to support SJourney’s next
phase of growth while preserving the identity that makes it distinctive. Our ambition is not simply to expand geographically, but
to build a global network of exceptional rail journeys rooted in the places they travel through,” said Paolo Barletta, CEO of
Arsenale.

Thang Phan, co-founder and business development manager of SJourney, commented: “This partnership marks an important
milestone in SJourney’s long-term ambition to grow as a distinctive international luxury travel brand while remaining deeply
rooted in Vietnam. Arsenale brings international expertise, commercial reach and a shared understanding of the potential of
luxury rail travel, giving us a stronger platform for our next phase of development. Together, we have the opportunity to expand
SJourney’s reach while preserving the identity, sense of place and approach to travel that make the brand distinctive.”



TourMag (Luxury Travel Mag) — Arsenale Group takes a 33% stake in SJourney and 

strengthens its presence in Asia 

 

Written by: Amélia Brille 

Published on the 10th of September 2026 - Link 

To accelerate its development 

Arsenale Group continues its expansion in luxury rail travel with a 33% stake in SJourney, a 

Vietnamese specialist in high-end train journeys. The deal marks the group's entry into Vietnam 

and strengthens its footprint in Asia. 

Arsenale Group takes 33% of SJourney and strengthens its presence in Asia 

 

 
Arsenale Group has announced a 33% stake in SJourney, a Vietnamese brand specializing in 

luxury rail travel. 

The Italian group intends to continue building out its international network of high-end trains 

and to strengthen its presence in the Asian market. 

The deal follows Arsenale's acquisition of Golden Eagle Luxury Trains in 2025. 

https://www.tourmag.com/Arsenale-Group-prend-33-de-SJourney-et-renforce-sa-presence-en-Asie_a133175.html


It is part of the group's strategy to build an international offering of luxury rail travel across various 

destinations. 

A new stage in SJourney's development 

As part of this investment, Arsenale becomes a strategic minority shareholder in SJourney. 

The group will notably contribute its commercial network and international distribution channels 

to support the growth and visibility of the Vietnamese brand in overseas markets. 

Arsenale also plans to help develop new itineraries and support a possible expansion of 

SJourney into other markets. The group will further contribute its expertise in evolving onboard 

service standards and offerings. 

For its part, SJourney will retain its Vietnamese identity and its positioning around experiential 

rail tourism. The brand offers itineraries that showcase Vietnam's landscapes, cultural heritage 

and local communities. 

The Hanoi–Ho Chi Minh City route at the heart of the offering 

Among SJourney's flagship itineraries is the route connecting Hanoi and Ho Chi Minh City. This 

journey crosses Vietnam from north to south and showcases several of the country's landscapes 

and cultural sites. 

The partnership also allows for the possibility of licensing the Golden Eagle brand. However, any 

positioning under the name "SJourney by Golden Eagle" remains subject to strategic and 

operational alignment between the two groups. 

 

 

 

 

 



Hospitality ON — Arsenale Group acquires 33% stake in SJourney, 

Vietnamese luxury train operator 

 

Written by: Bruno Courtin 
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Italian group Arsenale has just announced the acquisition of a 33% minority stake in SJourney, 
a Vietnamese company specializing in high-end rail travel. The amount of the transaction was 
not disclosed. 

 

 
 

Founded in Rome in 2020 and chaired by Paolo Barletta, Arsenale operates through two 
divisions: Hospitality, which owns the two Orient Express hotels in Rome and Venice, and Luxury 
Rail, which owns the Orient Express Dolce Vita train. 

Its ambitions in this sector are highly international: alongside Italy, operations are being prepared 
in Saudi Arabia, Uzbekistan, Egypt and the United Arab Emirates. In September 2025, the group 
acquired 100% of Golden Eagle Luxury Trains Ltd., based in the United Kingdom. The stake in 
SJourney marks its first foothold in Vietnam. 

https://hospitality-on.com/fr/investisseurs/arsenale-group-prend-33-du-capital-de-sjourney-operateur-vietnamien-de-trains-de-luxe


 
 

SJourney offers rail itineraries across the whole of Vietnam, including the Hanoi–Ho Chi Minh 
City line. The company retains the majority of its capital and its Vietnamese identity. Under the 
partnership, Arsenale will contribute its international commercial networks and distribution 
channels, as well as its expertise in developing new itineraries. A license for the Golden Eagle 
brand is being considered, under the name “SJourney by Golden Eagle”, subject to sufficient 
strategic and operational alignment. 
 
“Our ambition is not simply to expand geographically, but to build a world-class network of 
exceptional rail journeys, rooted in the destinations they travel through.”  
Paolo Barletta, CEO of Arsenale Group 
 

Thang Phan, co-founder and Chief Business Development Officer of SJourney, said the 
partnership is intended to provide “a stronger platform for the next phase of development” of 
the Vietnamese operator, while preserving its local positioning. 
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It’s the high season for global 
tourism, and 2026 is careening 
toward another record-breaker. 

Some 307 million people 
travelled internationally in the 
first quarter—2 percent more 
than last year. Incremental, 
perhaps, but zoom out and the 
change within a generation is 
dramatic. “People aren’t traveling 
the way they used to. It’s more 
frequent, more international, 
more blended between work and 
vacation,” says Greg Jung, chief 
marketing officer at U.S.-based 
travel insurance company Seven 

Corners. Indeed, 66 percent of 
people say they have become 
more interested in travel since 
the COVID-19 pandemic, and 81 
percent of business travelers are 
now likely to take “bleisure” trips. 
But the shift runs deeper than 
Zoom calls by the pool. “Travellers 
have fundamentally changed,” 
CEO of Lonely Planet, Paul 
Yanover, told Newsweek. “People 
aren’t simply taking holidays 
anymore; they’re building a 
collection of experiences that 
become part of who they are.” 
Indeed, for many Millennials and 

Gen Z, travel experiences have 
become an asset class, as rising 
costs of living and uncertain 
job markets push traditional 
milestones like home ownership 
out of reach. Nearly half of 18-to-
34-year-olds prioritise travel over 
property, according to a poll by 
Realty Mogul. Meanwhile, Baby 
Boomers—the richest living 
generation—average more leisure 
trips per year than any other age 
group. 

Yet tourist behavior is not 
all that has changed. Climate 
change, overtourism and 
technology have transformed the 
holiday landscape. Popular cities 
like Tokyo and Lisbon have started 
pushing back against the hordes 
with visitor caps and taxes. Others, 
like Bangkok and Southern 
France, are facing increasingly 
deadly heatwaves. In the wake 
of the budget airline and travel 
marketplace boom, well-known 
landmarks have gone out of 
fashion and niche destinations 
and activities have come in. 

What does the future of travel 
hold? From “new luxury” and 
emerging hotspots to the rise 
of AI concierges and hyper-
connected flight cabins, we asked 
50 leading tourism executives to 
peer into the crystal ball.

NEW DESTINATIONS:  
THE FUTURE OF TOURISM
Global tourism is surging, but visitors and locals alike are tired of 
sightseeing culture. At the same time, climate change, modern 
work and new technologies are reshaping how and where we 
travel. Here’s a look at the biggest forces redefining tourism in 
2026 and beyond.

By Lena Hunter   � Director of Special Feature Reports: George Clarke
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We serve 
all waters

“New Luxe” is all about 
experience
Luxury travel is one of the fastest-
growing tourism segments. The 
top 10 percent of U.S. households 
(over $240,000 income) and top 
one percent (over $600,000) take 
an average of 4.3 and 6 leisure trips 
per year, according to research by 
Resonance Consultancy—more 
than double the 2.8-trip average. 
They are also spending more than 
ever before: up to $12,400 per trip 
in 2026 (up from $8,400 in 2022). 
“Affluent travelers aren’t a niche 
segment anymore – they’re the 
structural foundation of the leisure 
travel economy,” said Chris Fair, 
president and CEO of Resonance 
Consultancy.

However, as leisure travel has 
become more accessible, luxury 
travel standards have evolved. 
“Once everyone has taken the 
same photograph in front of the 
same landmark, the experience 
can start to feel hollow,” points 
out Darryl Wade, co-founder of 
adventure travel company Intrepid 
Travel. Five-star accommodation 
and ticking off hotspots are no 
longer enough, agrees Melanie 
Meador, CEO of tour marketplace 
Travel Curious. “It’s about 
experiences that feel curated, 
meaningful, and uniquely your 
own. Experiences have become 
the emotional centrepiece of the 
journey.”

A sunrise hot air balloon ride 
above the Teotihuacán pyramids of 
Mexico City; whisky tastings from 
casks never released to market in 
Scotland; private viewings inside 
Tokyo sumo training stables; after-
hours entry into the Great Pyramid 
of Giza. Luxury tourism promises 
seamless exclusive access. 
“[Travellers] value the freedom and 

reassurance of having everything 
taken care of,” says Jérémie Hoss, a 
regional managing director of the 
resort company Club Med, which 
invented the all-inclusive concept 
75 years ago. Its offering has grown 
beyond dining and play areas 
to outings for tea with Berber 
families in Marrakech and glacier 
hikes in the Alps. Tellingly, the top 
end of its portfolio is seeing the 
highest growth. “Our Exclusive 
Collection resort in Cefalù, Sicily is 
up 40 percent compared with last 
summer,” Hoss told Newsweek. 
“The market has evolved,” agrees 
Roberto Lucci, COO of Tuscany 
Now & More, which started as a 
luxury villa rental business, but has 
now expanded to trips. “Bespoke 
experiences have become 

absolutely essential.”
The trend echoes all over the 

world. In the U.S., the $4.3 billion, 
88-acre mega-retreat Resorts 
World Las Vegas has launched 
the Strip’s first “luxury inclusive 
experience”—a package bundling 
valet, dining, private-club-lounge 
access and pool privileges with 
“built-in nightlife.” “Knowing 
where to start [in Las Vegas] can 
be overwhelming. We saw an 
opportunity to curate a stay for 
travelers who value indulgence 
without compromise,” explains 
company president Carlos Castro.

New luxury, in other words, 
is about achieving a string of 
bragworthy encounters, without 
fretting over admin and risk. 
“Luxury today is much more 
about convenience, confidence 
and authenticity than expensive 
extras,” says Tomáš Turek, CEO 
of Prague-based Daytrip, which 
provides private drivers for tailored 
sightseeing trips in 130 countries. 
“Travellers want to know exactly 
who is collecting them, what 
vehicle they’ll be travelling in 
and what to expect throughout 
their journey.” With this updated 
playbook in hand, luxury agencies 
have swooped, offering hyper-
personal itineraries for top-
end tourists. George Morgan 
Grenville, founder and CEO of 
Red Savannah, recalls planning a 
surprise for a client at the church 
where her parents had married: 
“The vicar introduced us to the 
church historian, who found the 
original marriage register signed 
by her parents. When our client 
arrived at the church, the register 
was waiting for her. She burst 
into tears. It became one of the 
defining moments of the  
entire trip.”

▲ Saranda in Albania. The Mediterranean country is 
one of Europe’s fastest growing tourism destinations 
of the past five years. PIXABAY
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Passport, keys, wallet…  
AI-concierge?
Fifty-four percent of U.S. travelers 
say they use artificial intelligence 
to plan and book travel, according 
to research by Skyscanner. 
Amongst Gen Z, it’s 72 percent. 
So far, generative AI has primarily 
been used as a search tool, 
but new systems are quickly 
upending that.

Take the app Mindtrip AI, 
for example. It enables users 
to verbally describe their 
dream holidays, then fulfills 
the necessary bookings. Since 
launching in May 2024, it already 
reports 1.5 million monthly users. 
Texas-based Sabre Corporation 
provides the underlying 
technology—Agentic APIs and 
MCP capabilities—that Mindtrip 
developers use to build the app. 
Demand among developers for 
Sabre’s AI tools has more than 
doubled so far, says CEO Kurt 
Ekert—and it’s accelerating. 
He expects natural-language 
booking will hit the mainstream 
“in the next few years.”  

“Travel will become almost 
entirely conversational. Rather 
than searching websites or filling 
in booking forms, travellers will 
simply explain what they need. 
You might say you need to fly 
home, stay near the airport, 
arrange a car on arrival and 
make a restaurant reservation. 
Your AI assistant will understand 

your preferences and organise 
everything automatically… like 
a personal concierge available 
wherever you travel.”

Several online travel 
marketplaces have jumped on 
the trend already. Skyscanner’s 

“Explore with AI” tool can converse 
with you to suggest destinations, 
dates and travel styles. Expedia 
has a similar tool, “Smart Trip AI.” 
At eDreams ODIGEO, CEO Dana 
Dunne called natural-language 
concierges “a new interface and 
acquisition channel.” And it’s not 
just travel platforms: Wise, the 
international payments company, 
is betting on it too. “We have a 
strong payments experience, but 
the broader ambition is to create 
something closer to a travel 
concierge, where customers don’t 
need multiple different apps and 
providers simply to manage the 
basic elements of an international 
journey,” Head of Product for 
North America Vinay Nilakantan 
told Newsweek.

There’s a breathless, frozen-in-
time quality about the present, 
as tourism writhes through a 
technological metamorphosis. 
“Years from now, I think we’ll look 
back at how much work it once 
took to plan a trip and find it 
extraordinary,” Skyscanner CEO 
Bryan Batista commented.

Emerging destinations: Brazil, 
Uzbekistan, Albania
This year’s blockades of the Strait 
of Hormuz, which squeezed 
Middle East oil supply and pushed 
up airfares, did not dampen 
international travel. Europe, 
pulling in 130 million arrivals in 
the first three months of 2026, 
continued to lead as the world’s 
biggest destination. U.S. tourists 
are especially big fans. Last year, 
Greece saw four times as many 
U.S. visitors as it did a decade ago 
and Portugal, almost five times. 
In Italy, “a considerable gap” has 
opened between the U.S. and 
other regions, observes Tuscany 
Now & More’s Lucci. 

But with technology 
demolishing logistical barriers to 
travel, interest in non-mainstream 
destinations is growing. 
“Destinations that previously 
attracted only a handful of visitors 
can suddenly become global 
travel trends almost overnight 
through AI recommendations and 
social media,” says Daytrip’s Turek. 
Americans are now flocking to 
smaller Central & Eastern

“�Today’s luxury is about 
time, authenticity and 
personalisation. The ability 
to experience more while 
travelling less has become 
one of the greatest luxuries.” 

Sascha Gill, CEO, United Waterways

▲ Many in the travel business see agentic AI 
conversations as one of the most disruptive and 
valuable shifts in travel technology. SABRE CORPORATION

◀ Nyerere National Park is the largest 
national park in Tanzania and one of the 
world’s largest wildlife sanctuaries and 
national parks.  TANZANIA TOURISM
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European destinations like 
Estonia, Czechia, Hungary, Poland, 
Romania, Latvia and Slovakia, 
where improved transport links 
have made it easier to get around. 
These countries reported year-to-
date growth in U.S. visitors ranging 
from 6.9 to 35.9 percent compared 
with 2025, according to the 
European Travel Commission.

Globally, the fastest-growing 
destinations in 2026 are Rio de 
Janeiro in Brazil (up 21 percent 
year-on-year), Seville in Spain 
(up 14 percent) and Funchal in 
Portugal (up 12 percent), according 
to eDreams’ 2026 booking data. 
Newer entrants are moving even 
faster: Podgorica in Montenegro is 
up 99 percent, Punta Cana in the 
Dominican Republic, 45 percent 
and Warsaw in Poland, 20 percent. 
On a longer timescale, Uzbekistan 
and Colombia have seen some of 
the largest growth of the decade. 
Meanwhile, visits to the U.S. have 
slumped since President Donald 
Trump’s return to the White House 
for reasons including tariffs, an 
immigration crackdown and 
relentless jabs at allied nations. 

Yet tourism flows are fickle. 
Every few years, a destination 
becomes a “hit.” “We have seen 
it happen with Iceland, Vietnam, 
Morocco and, more recently, 
Albania,” says Intrepid Travel’s 
Wade. So, which destinations are 
likely to be next? “Brazil feels like a 
country with enormous untapped 
potential. Incredible diversity, 
culture, nature and experiences, 
yet international tourism remains 
relatively underdeveloped,” says 

Wade. Lonely Planet’s Yanover 
hopes more people discover 
sub-Saharan Africa: “Places like 
Tanzania and Namibia have 
extraordinary stories to tell and 
unforgettable experiences to 
offer.” CEO of Radisson Hotel 
Group Federico J. González points 
to the Middle East, “one of the 
world’s fastest growing hospitality 
markets.” “In Saudi Arabia, tourism 

investment is accelerating at 
an extraordinary pace,” he told 
Newsweek.

Air travel is becoming 
“hyperconnected”
 Atlanta International Airport 
handled some 106 million 
passengers last year—more than 
the population of Vietnam—and 
cemented its title as the world’s 
busiest airport for 27 out of the 
last 28 years. But second place 
tells a more striking story: Dubai 
International Airport has roared 
up the rankings from 25 million 
in 2005 to 95.2 million in 2025 
at more than triple the growth 
rate of Atlanta. Its explosive rise 
reflects the Middle East’s rapid 
emergence as a flight hub. And 
there’s fuel in the tank yet: Dubai’s 
Al Maktoum International Airport, 
under development until 2032, is 
preparing to hit 260 million. “The 
real challenge isn’t size,” says Paul 
Griffiths, CEO of Dubai Airports, 
“it’s operating at that scale while 
still making the experience feel 
intuitive and personal for every 
traveller. If we achieve that, DWC 
won’t just be one of the world’s 
largest airports, it will be one of the 
easiest to move through.”

All over the world, terminal 
upgrades are enabling vast 
numbers of people to move 
through airports almost touchlessly. 
Singapore Changi is on track to 
automate 95 percent of arrivals 
using biometrics, and Istanbul and 
Abu Dhabi already operate near-
fully biometric journeys. In the U.S., 
TSA’s Touchless ID is being rolled 
out in business hubs like Atlanta, 
Los Angeles and New York. In the 
U.K., Gatwick and Heathrow are 
trialing facial recognition for non-
EEA arrivals.

“�Social media has transformed 
how people discover 
destinations. Travellers are 
no longer inspired only by 
film, tv and celebrities, but by 
real people sharing authentic 
experiences.” 

Melanie Meador, CEO, Travel Curious

▶ Khiva, Uzbekistan. Tourism is booming 
across the Central Asian country, a historic 
trade hub along the Silk Road.   PIXABAY
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Terminals are not only 
optimizing for speed—they are 
getting a facelift too. Long gone 
are the sterile liminal zones that 
defined airports of yesteryear. 
New designs focus on regional 
architecture and culture, with 
shops full of locally produced 
items. Munich Airport, for example, 
now has Bavarian beer gardens 
and live music. “Traditional retail 
and food courts are giving way 
to more experiential concepts, 
premium hospitality services and 
lounges,” says Rémi Maumon de 
Longevialle, CEO of VINCI Airports, 
which manages more than 70 
airports in 14 countries. “We want 
passengers to immediately feel 
connected to the destination 
they are visiting rather than 
experiencing a terminal that could 
be anywhere in the world.”

Entertainment and luxury are 
becoming more pronounced, 
too. Incheon International Airport 
in South Korea has installed VR 
lounges for virtual tours and 
gaming. Travelers through Zurich 
Airport can rent bicycles to visit 
nearby lakes during layovers. 
Doha Hamad International Airport 

boasts a swimming pool, and 
Hong Kong International Airport, 
a yoga room. Where airports allow 
it, premium lounges are becoming 
significantly larger. “Airlines, banks 
and airport partners are investing 
millions,” Suzy Kitcher, CEO of 
hospitality company Sodexo 
Live! told Newsweek, adding that 
passengers have proved willing 
to pay for “more than somewhere 
to sit before boarding.” Those 
millions are worth it: data from 
Airports Council International (ACI) 

finds that increasing passenger 
satisfaction by 1 percent leads to 
an average 1.5 percent growth in 
non-aeronautic revenues.

Airport shavasanas aside, 
the biggest transformation is 
happening in-flight. For years, 
fewer than 10 percent of seatback 
screens have had internet access—
but that’s about to change. Now, 
satellites like Starlink and OneWeb 
are bringing the cloud into the 
cabin. “The aircraft is becoming 
a hyperconnected environment,” 
says Don Buchman, president of 
aviation at Viasat, which provides 
digital infrastructure to airlines. 
“You would not get on a flight today 
without expecting water, lighting 
or a functioning seat. Increasingly, 
passengers feel the same about 
Wi-Fi.” The change is coming fast: 
“Airlines are investing heavily,” 
CEO of aviation tech company 
Panasonic Avionics Ken Sain told 
Newsweek. “The cabin is the single 
greatest digital engagement 
opportunity an airline has.”

Air Canada already offers free 
Wi-Fi for loyalty members across 
North America, and “full expansion 
across international destinations” 

▲ Artist’s impression of the $34.8 billion USD expansion of Dubai World 
Central - Al Maktoum International. DUBAI AIRPORTS

▲ “The Sanctuary” yoga room inside The Pier Business Class lounge at 
Hong Kong International Airport. CATHAY PACIFIC AIRWAYS LIMITED

“�Far too many businesses try 
to make every experience 
look the same because it’s 
operationally easier. Every 
destination has its own 
identity and its own story. Our 
responsibility is to honour 
that uniqueness rather than 
standardise it.”

David Barry, CEO Pursuit
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is in the works, says Executive Vice 
President Mark Galardo. Others 
are at similar stages, including 
JetBlue, Delta Air Lines, Qatar 
Airways, Singapore Airlines and 
United Airlines. Private jet cabins 
point to where commercial flights 
are heading. “Customers expect 
the same level of streaming 
capability in the air as they have 
in their office or home,” says John 
Owen, CEO of private jet operator 
Airshare. In what will no doubt be 
nails on a chalkboard to the ears 
of some and music to others, the 
next step, he says, is “replicating 
the performance and output of a 
typical workday while traveling.” 

From extra bandwidth to extra 
miles: Qantas, which already 
operates a 17-hour direct Perth to 
London route, is about to launch 
the world’s longest scheduled 
passenger service. “Project 
Sunrise”—nonstop Sydney to 
London and Sydney to New York—
will have a flight time of 21 to 24 
hours when it launches in October 
2027. “A flight of more than twenty 
hours is a new proposition, so we 
needed to determine whether 
passengers would be willing to 
remain onboard for that length of 
time and whether they would pay 
a premium for the convenience 
of travelling nonstop,” says CEO of 
the company’s international and 
freight division Cam Wallace. The 
undertaking has required years 
of planning. “One of the earliest 
challenges was working with 

Airbus to create a bespoke version 
of the A350 with the additional fuel 
capacity required for these routes,” 
he told Newsweek. The interior 
has also been redesigned to hold 
only 238 seats. “Other airlines may 
operate the same size of aircraft 
with around 350 seats, making 
our configuration one of the least 
dense A350 layouts in the world.”

Rail holidays are in a  
golden era
2026 has been another banner 
year for rail journeys. In the U.K., 
bookings have soared 186 percent 
compared with last year, according 

“�We no longer regard 
premiumisation as a temporary 
trend, but a structural change 
in the market. Travellers are 
increasingly choosing to prioritise 
discretionary spending on more 
frequent and longer holidays, 
experiences, and a higher  
level of comfort.”

Cam Wallace, CEO of  
International and Freight Division, Qantas

▶ Arsenale’s “La Dolce Vita Orient Express” 
luxury rail tour in Italy – not to be confused 
with the historic Paris to Istanbul route – 
weaves through 14 regions from north to 
south.  ARSENALE GROUP
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to data from Railbookers. France 
and Germany also hit triple digits. 
Even longtime favorite Italy saw 
98 percent more reservations. As 
the emergence of the Swedish 
term tågskryt—literally, “train 
brag” (a spinoff from the flygskam, 
or “flight shame,” movement) 
– suggests, train holidays have 
become synonymous with good 
taste and ethics. “Luxury rail 
naturally combines several of 
today’s most important travel 
trends: cultural immersion, slow 
travel, exceptional hospitality and 
sustainability,” explains Paolo 
Barletta, CEO of luxury operator 
Arsenale Group. Passengers are 
not only travelling in greater 
numbers, but for longer: the 
average journey now lasts 11 days—
up from 10 in 2025. “The journey 
itself becomes the destination. 
Guests are not simply visiting 
places; they are discovering entire 
regions through their landscapes, 
gastronomy, craftsmanship, 
traditions and local communities,” 
says Barletta. 

Many in the rail sector are 
speaking unguardedly of a 
“golden era”—as the existence 
of Railbookers’ showstopping 
“Around the World By Luxury 
Train” tour attests. Now in its 
third year, it snakes through 
nine countries in 60 days for a 
mere $130,000 per person. The 
even-more-exclusive Seven 
Stars in Kyushu, Japan, which 
accommodates just 28 passengers 
and is booked years in advance via 
a lottery, introduced new routes 
in 2026 due to overwhelming 
demand—a first since its launch in 
2013. Sleeper tours in regions “that 
have rarely appeared on global 
itineraries” are also on an upswing, 
observes Barletta, citing Arsenale’s 
lines in Saudi Arabia, Egypt and 
Uzbekistan.

A few projects should be on 
every rail enthusiast’s radar this 
year. The long-awaited Budapest–
Belgrade line, part of the corridor 
linking Central Europe to the port 
of Piraeus in Greece, is expected 
to launch in autumn 2026. This 
will open the gate to one of 
Europe’s best-kept secrets, the 
stunning onward route to Bar in 
Montenegro. Elsewhere, European 

Sleeper has launched a new 
1,100-kilometer overnighter linking 
Amsterdam, Brussels, a string of 
Swiss-Alp stops and Milan—the 
first line connecting these corners 
of the continent in many years. 
European Sleeper will also launch 
a Malmö to Brussels service in 
2028, with stops in Copenhagen, 
Amsterdam, Rotterdam, The 
Hague and Antwerp. 

For the real bucket-list chasers, 
Geographic Expeditions has 
opened a 22-day luxury journey 
from China to Uzbekistan, 
following the ancient Silk Road 
trade route. In North America, 
Armstrong Collective—the 
operator behind the spectacular 
Rocky Mountaineer routes—has 
extended its Canyon Spirit tour 
from Denver to Salt Lake City, 
passing through Glenwood 
Springs and Moab. Finally, looking 
one year ahead, the legendary 
Orient Express between Paris and 

Istanbul—yes, the one famously 
murdered upon in Agatha 
Christie’s whodunnit—is set to 
relaunch in 2027, complete with 
bombastic Art Deco interiors.

Expedition cruising in  
a melting world
Like overlanding, cruising 
continues to grow in popularity—
particularly in the Antarctic. The 
icy continent drew some 120,000 
visits in 2025 and 2026 and could 
see 450,000 every summer within 
a decade, according to a forecast 
by researchers at the University of 
Tasmania. “We are seeing stronger 
forward sales for Arctic and 
Antarctic small ship expeditions 
than at any point in our history, 
with bookings significantly further 
ahead than we would normally 
expect at this stage,” says Sam 
Seward, president of cruise 
company Quark Expeditions, 
which has launched its 2028 and 
2029 Antarctic seasons earlier than 
ever before.

Polar cruising is on the front line 
of overtourism and sustainability 
debates. On the one hand, 
commercial operators offer berths 
to climate and environmental 
researchers, enabling them 
to monitor seabird or whale 
populations and record ecosystem 
changes. For tourists, bearing 
witness to climate change in 
Earth’s most remote locations 
can crystallize a lasting ethic of 
environmentalism. Many cruises 
host expert-led seminars and 

“�When you combine 
extraordinary destinations 
with science, education, 
sustainability and warm, 
personalised hospitality, 
you create experiences that 
genuinely change how people 
see the world.”

Gerhard Raina, CEO, HX Expeditions

▶ Orne Harbor is a popular site for tourist 
expeditions to the Antarctic Peninsula.   
KAY FOCHTMANN / HX EXPEDITIONS
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Twenty-one years ago, 
Amigo Tours began with a 
single tour to the pyramids 
in Mexico City. There 
was no global network or 
catalogue—only a belief that 
visiting an iconic place could 
become more meaningful 
when transformed into a 
memorable experience. 

That vision belonged 
to Jose Arozarena, 
Amigo’s founder, whose 
entrepreneurial instinct turned 
a local operation into one of 
the world’s largest operators 
of tours and experiences. 

From Mexico, Amigo 
entered tourism’s most 
competitive markets. It 
expanded first into the United 

Kingdom, followed by Spain 
and France, then the United 
States and the rest of Europe. 
Success required more 
than reproducing a tour: it 
demanded local knowledge, 
operational discipline and 
the ability to distinguish the 
company in destinations 
where expectations—and 
competition—were high. 

Japan became the 
culmination of that journey. Its 
customs and exacting service 
standards required Amigo 
to adapt its model to one of 
the world’s most nuanced 
travel markets. By succeeding 
there, the Mexican company 
completed an expansion 
across three continents. 

Today, Amigo welcomes 
more than 3.8 million 
passengers. Behind that scale 
is a team whose experience, 
consistency and commitment 
have shaped the company 
over more than two decades. 
From product design to 
daily operations across 
destinations, its people turn 
global reach into trusted  
local experiences. 

Amigo’s growth has 
mirrored a transformation 
in travel. Visitors still want 
to see the Eiffel Tower, the 
Sagrada Família or Mexico 
City’s landmarks, but access 
alone is no longer enough. 
They seek the first entry of the 
morning, the story behind a 

masterpiece and the human 
connection that makes a 
famous place personal. 

Arozarena recognised 
this shift early. Technology 
expanded Amigo’s reach, 
but storytelling, execution 
and an unwavering focus 
on travellers sustained 
its rise. Amigo’s story is 
ultimately one of ambition and 
persistence: one tour became 
a global footprint, and one 
entrepreneur’s vision—
brought to life by a dedicated 
team—helped reshape how 
millions experience the world.

From One Tour to a 
Global Travel Company
By Amigo Tours
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give guests opportunities to 
participate in wildlife monitoring. 
“Antarctica or the Arctic aren’t 
simply bucket list destinations,” 
says Gerhard Raina, CEO of HX 
Expeditions, which operates 
vessels in Antarctica, Greenland, 
Spitsbergen, Arctic Canada, 
Iceland and Norway, “they’re 
opportunities to understand 
climate change, wildlife, 
indigenous cultures and the 
fragile ecosystems.”

On the other, cruising in these 
ecosystems causes physical 
disturbances, noise pollution and 
carbon emissions that contribute 
to their decline. Each cruise 
traveller to Antarctica typically 
produces between 3.2 and 4.1 
tonnes of carbon—roughly the 
emissions an average person 
produces in a year. Though polar 
operators follow strict regulations 
around proximity to wildlife, 
landing sites and seasonal 
activities—and vessel emissions 
are only a tiny fraction of the 
global picture—ecotourism guides 
have begun to suggest we may be 
“loving the Antarctic to death.”

Is there such a thing as ethical 
polar cruising? Wrestling with 
this question has led to a string 
of positive outcomes. Ships 
are becoming greener, and 
travelers, better informed. Quark 
Expeditions’ Seward says he sees 
the expedition industry “moving 
further towards citizen science.” 
The International Association 
of Antarctica Tour Operators 
(IAATO) has pledged to halve 
emissions by 2050 and some 

operators have already launched 
hybrid-powered vessels. HX 
Expeditions’ MS Roald Amundsen, 
for example—one of the world’s 
greenest expedition cruise 
ships—uses electrical propulsion 
to cut emissions by 20 percent. 
Seward observes that, increasingly, 
“guests want companies to be 
transparent about emissions and 
environmental policies, particularly 
when travelling to extremely 
sensitive environments such as 
Antarctica, Greenland and the 
Norwegian Arctic.” However, the 
broader cruise sector still has a 
long way to go. “I would love to 
see Quark and the wider industry 
transition towards biofuels and 
other cleaner fuel solutions as 
that infrastructure develops,” 
he told Newsweek. “I would also 
like to see further expansion of 
overland programmes before 
and after expeditions. There is an 
opportunity to encourage people 
to take longer journeys while flying 
less, helping reduce the overall 
emissions.”

Museums are learning from 
theme parks
The post-pandemic years have 
not been kind to museums. 
Squeezed by funding cuts, many 
have shuttered. Others, however, 
have risen magnificently to the 
challenge, ditching the glass 
and launching multisensory 

experiences that reimagine what 
museums can be. 

The poster child of immersive 
exhibits is undoubtedly Las Vegas’ 
AREA15. The 35-acre experiential 
entertainment complex features 
mind-bending participatory art, 
VR, axe-throwing, dining, retail 
and a Boeing aircraft jutting out of 
the wall. “The 747 emerging from 
the building wasn’t part of the 
original concept, but it perfectly 
reflects our DNA. We constantly 
ask ourselves, ‘What’s the coolest 
thing we can do next?’” CEO 
Winston Fisher told Newsweek. 
Here, you’ll find art collective 
Meow Wolf’s famous Omega Mart 
installation—a down-the-rabbit-
hole supermarket brimming 
with secret passageways, puzzles 
and satirical products like “moth 
milk” and “Y2K contingency 
sauce.” Nearby is toy brand 
Superplastic’s “Dopeameme 
Institute for Pleasure Research”—
an installation designed to trigger 
a dopamine rush via physical and 
mental challenges and adapt to 
players’ excitement levels in real 
time using radio wave monitors.

Visitors no longer expect these 
experiences only from blockbuster 
venues. Travelers want more than 
“a museum where you just look 
at things on a wall,” says Jonathan 
Ullman, president and CEO of The 
Mob Museum—a venue 20 times 
smaller and a 30-minute drive 

▲ The “Top of the Rock” observation deck at 30 Rockefeller Plaza offers thrill experiences like “The Beam” 
(recreating the famous 1930s New York skyscraper photo) and “SKYLIFT”, an ascending platform with even 
loftier views. THG CREATIVE

▲ Omega Mart at AREA15 is an immersive exhibition and 
alternate-reality game where visitors unearth a corporate 
mystery. ATLAS MEDIA
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from AREA15. Officially the National 
Museum of Organized Crime 
and Law Enforcement, it features 
a Prohibition exhibit with an 
underground speakeasy entrance 
and a “Crime Lab” where visitors 
can try forensic analysis techniques. 
It also hosts talks by Chicago mafia 
turncoat Frank Calabrese Jr. about 
his former Mob life and relationship 
with his father, notorious hitman 
Frank Calabrese Sr. “People don’t 
just want to show up; they want 
to be part of the story—to have 
the secret password, find the side 
door and encounter mystery and 
excitement along the way,” says 
Ullman. 

It’s a fine line to tread: “One 
of the pitfalls we sometimes 
encounter is a desire to integrate 
technology for technology’s sake,” 
Erik Neergaard, CEO of themed 
experience company THG Creative, 
told Newsweek. “Time and again, 
we find that the wow factor of 
cool new technology doesn’t 
go far with guests; they want to 
be surprised and amazed by an 
experience or transported and 
transformed by a story, regardless 
of the kind of technology that 
made it happen.”

A few upcoming openings 
promise to nail the balance of 
spectacle and substance. The 
Lucas Museum of Narrative Art will 
open in Los Angeles in September, 
featuring art from legendary 
comic book artists and writers, 
alongside canonical painters. 
The five-story, 300,000-square-
foot venue takes the shape 
of an infinity symbol with an 
amphitheater, hanging gardens 
and waterfall. Then, in November, 
Europe’s newest art institution 
Kanal-Pompidou in Brussels, 
Belgium, will cut the ribbon. 

Olympics, FIFA World Cup and 
Super Bowl, which draw hundreds 
of thousands—even millions—of 
attendees, as “mega events.” 

Mega events are formidable 
affairs. At Harry Reid International 
Airport in Las Vegas, coordination 
for the Formula 1 Grand Prix and 
Super Bowl LVIII began nearly a 
year in advance. Transport hubs 
bear significant responsibility, 
points out Director of Aviation for 
Clark County, James C. Chrisley, 
“from managing cargo and 
equipment arriving well ahead 
of an event, to accommodating 
significant increases in private 
jet activity.” The local economic 
impact of a single sporting event 
can be sizeable: In 2025, the Tokyo 
Marathon boosted consumer 
spending by some $100 million 
in a ten-kilometer radius of the 
race, while the London Marathon 
generated £226 million across 
the U.K. CEO of TBR Global 
Chauffeuring Greg Chambers 
says global events are one of the 
biggest opportunities in the travel 
business. “We’re seeing increasing 
demand from organisations 
looking to deliver exceptional 
delegate experiences, whether 
that’s international summits, 
sporting events, exhibitions or 
corporate conferences,” he told 
Newsweek. 

Hotels are also pivoting towards 
sport. In the U.K., Radisson Group 
has partnered with Manchester 
City Football Club on a hotel inside 
Etihad Stadium that offers bedside 
views of the pitch—part of its 
strategy to promote destinations 
through sport. In the U.S., Hilton 
Grand Vacations has a relationship 
with the New York Yankees and Kia 
Center in Orlando, where members 
can attend baseball and basketball 

Occupying a former car factory, 
it will launch with 350 pieces by 
artists including Matisse, Mondrian 
and Picasso—on loan from 
Centre Pompidou in Paris. Also 
in November, London Museum 
completes its expansion from 
180,000 to 290,000 square feet in 
what its architectural firm, Stanton 
Williams, calls “one of the biggest 
projects of cultural reimagining 
in Europe at the moment.” Its 
day-to-night program features 
partnerships with Fabric nightclub, 
Morley’s chicken shop and 
other guests, with an inaugural 
exhibition on London food 
culture. Then in December, the 
long-awaited Guggenheim Abu 
Dhabi will open—a jaw-dropping, 
Jacques-Tati-esque architectural 
feat of interconnected blocks and 
glass bridges designed by the late 
Frank Gehry—with works from the 
1960s to present.

Sport is the ultimate 
lodestone
Of all tourism segments, sport is 
the fastest-expanding, according 
to research published by the World 
Economic Forum. Sport tourism’s 
total value in 2026 is estimated at 
over $678 billion – 10 percent of the 
world’s total tourism expenditure. 
In recent years, UN Tourism has 
started referring to events like the 

“�If communities stop 
benefiting from tourism, then 
the entire model becomes 
unsustainable.”

Federico J. González, CEO, Radisson Hotel Group
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games. “Our objective is not simply 
to send someone to the venue. 
We look for ways to add access. 
That could include going down to 
the floor before the game while 
the team is practising, followed 
by dinner and hospitality before 
the event begins,” says Senior 
Executive Vice President and Chief 
Operating Officer Gordon Gurnik. 
Some destination organizations 
have even started creating their 
own “tentpole events.” In Anaheim, 
California, the tourism board co-
hosts Savannah Bananas games. 
“We’ve hosted them twice now, 
selling out Angel Stadium with 
approximately 45,000 people each 
evening. Hotels filled, restaurants 
were busy and the city benefited 
from thousands of overnight 
visitors,” says CEO of Visit Anaheim 
Mike Waterman.

An uncertain future
Major sporting events face an 
uncertain future. During this 
year’s Tour de France, for example, 
wildfires blazed in the Pyrénées-
Orientales region during the third 
stage. As average temperatures 
tipped 30 degrees Celsius, some 
riders were drinking 28 bottles 
of water per day. Similar heat 
at the Shanghai Masters tennis 
tournament last year prompted 
Denmark’s Holger Rune to ask an 
official “Do you want a player to die 

floods; major tourism sites can act 
as “learning laboratories” for the 
study and mitigation of climate 
impacts; destinations can test 
resilient management strategies—
just as many are already doing. 
“We believe tourism can be a 
force for good when it is managed 
responsibly,” agrees Farah 
Shammas, managing director of 
the St Raphael Resort and Marina 
in Limassol, Cyprus. Besides 
improving energy efficiency and 
working with local communities 
and suppliers to reduce logistical 
carbon, the resort has helped to 
establish one of the first plastic-
free beaches in the country. There’s 
much to be learned from looking 
abroad. “One of our greatest 
lessons came from expanding into 
Japan, where we experienced one 
of the world’s most disciplined 
approaches to waste management 
and respect for public spaces,” 
says Jose Arozarena, CEO of Amigo 
Tours. The guided trip and transport 
provider has since adopted 
many of the same practices 
across its operations. As UNESCO 
underscores, lessons like these 
are what will ensure the future 
of sustainable travel: “Success 
requires expanded networks 
and partnerships between local 
communities and businesses, to 
encourage the tourism industry to 
join us in this vital task.” ●

on court?” Ski destinations are also 
vulnerable to global warming: In 
the U.S., ski seasons are projected 
to be 14 to 33 days shorter than 
in 1960–1979 under low-emission 
scenarios, and 27 to 62 days shorter 
under high-emission scenarios. 
“Climate change is undoubtedly 
one of the biggest challenges 
facing the sector,” said Intrepid 
Travel’s Wade. “The challenge 
is not simply reacting to those 
changes when they occur. It is 
about planning ahead and building 
a more resilient and responsible 
tourism industry for the future.”

Looking ahead, a joint United 
Nations Environment Programme 
(UNEP) and UNESCO report 
outlines how tourism destinations 
across all sectors can contribute to 
climate mitigation and adaptation. 
Well-preserved forests and coastal 
habitats can help store carbon 
and protect against storms and 

“�If I had to identify one 
defining trend, it would 
be the move towards 
deeply personalised travel 
experiences.”

Paul Yanover, CEO, Lonely Planet

▲ Alex Rodriguez hits a pitch at Raymond James Stadium in Tampa, Florida. MICHELLE MARIA / PIXABAY
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WHERE BIG IDEAS MEET 
BIGGER EXPERIENCES.

VISITLASVEGAS.COM

Gather somewhere that inspires. Connect somewhere that 
energizes. This is Las Vegas.


